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Complete Sets 


in Convenient Packages 
Ready to Sell 


Your line of Spring goods will be in- 
complete without this line of high 
grade, quick selling, profit building 
hardware. 


Time and Labor Saving 


‘Permits the removal of the door in 
fall by merely slipping out the pins, and 
it is as readily rehung in spring.” 


Quality First 














See Pages 79 and 103. 
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80,000 Sporting Goods Dealers 
are cashing in on the increasing demand for 
Remington-UMC ‘“‘Arrow”’ and ‘“‘Nitro Club’’—the Steel Lined 
‘Speed Shells.”’ 
Public opinion is the deciding factor—and in every community there is at 
least one dealer who knows what sportsmen are demanding—and giving it to them. 
The fact that sportsmen have given “‘Arrow” and ‘‘Nitro Club” the nickname 
“The Speed Shells’’ plainly corroborates the dealers’ own selection. 
These shells are steel lined. No loss in side expansion. All the force of the dis- 
charge kept back of the load. Hi 
TiS Remington | When it comes to Black Powder Shells—every Rem- | 
— , ington-U MC dealer knows the leading position of HHI 
Sse2eOR4s = Remington-UMC “New Clubs”—for fifty years ‘‘The Old | 
STEEL LINED SMOKELESS Reliable Yellow Shells’. A 
Take the increasing demand into consideration when HH 
2 Remingfon-UMC making up your list of requirements for the coming nl 
~ 44% season. HAAUTTUHHH 
BeiTRO CLUB . . . 
Sacre The Remington Arms Union Metallic 


Cartridge Company 


Largest Manufacturers of Firearms and 
Ammunition in the world. 


Woolworth Bldg. New York 
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MADE IN U. S. A. 
J ENGINEERING | () 
FOR BOYS 


This great construction toy has again been en- 





larged and Improved. 


Structo outfits are a development of all forms of 
mechanical and structural steel construction—they 
exemplify the most modern form of toy construc- 
tion ever invented. 





These working models are easily accomplished 
with Structo—That is the secret of its great 
success—Boys’ dreams have indeed come true 














Buy Structo early—prices on raw materials are ad- 
vancing. Protect your own interests by placing 
your orders early. 











WRITE FOR PRICES 


STRUCTO MANUFACTURING CO. 


FREEPORT, ILL. U. S. A. 
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1,700 Lbs. On A 14-Inch 
“Genuine Walworth Stillson Wrench” 


And the Genuine Walworth “Stillson” did not bend or show the least 
strain under the severe test. Neither was this a 14-inch wrench specially 
built for the test. Any 14-inch Genuiné Walworth “Stillson” will show 
the same results. It is the “Stillson” for real service. 


Only four parts. Nothing to lose. Every Genuine Walworth 
“Stillson” is made of the best tool steel tested andinspected. For forty- 
seven years they have been imitated but not equalled. When you handle 
the Genuine Walworth “Stillson” you handle the old reliable wrench with 
the Diamond Trade Mark. : 


Your jobber handles them. Write him. 
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Walworth Mfg. Company 
Maker of Stillson Wrenches Since 1868 
Boston, Mass. 


NEW YORK BRANCH CHICAGO BRANCH 
19-21 Cliff Street 11-17 So. Des Plaines Street 
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Dependable? 
The“Coes’” Is Inspected 
Sixteen Times 


We take every possible precaution to insure the absolute 
dependability of every Coes Steel Handle Wrench. 


5 5 mainstem ey 
TL Oe 


. Ss payee rears cing. 
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Each wrench is warranted free from mechanical defects 
—and no wonder—it is subjected to sixteen individual and 
thorough inspections, eleven before assembling and five after 
assembling. 

That is why the Coes name on a wrench signifies the high- 
est quality attainable. It is the basis of the country-wide 
reputation which stands behind every Coes Wrench you sell. 


As an introductory proposition we will make you a special 
price on a case of assorted sizes. Ask your jobber for details. 


Coes Wrench Company 
Worcester, Mass. 


AGENTS: 
J. C. McCARTY & CO., 29 Murray Street, New York 
JOHN H. GRAHAM, 113 Chambers Street, New York 
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Atlanta 
Chicago 
Memphis 





Who Pays ? 


Suppose—just suppose—you sell a Saw 
which you know at heart you cannot con- 
fidently guarantee. 


Suppose that Saw gives dissatisfaction for 
one reason or another—it develops hard 
and soft spots—it does not cut true to the 
line—it binds in the cut—or any one of a 
hundred other possible faults. 


Who pays? Who else but you? 


We believe it is the duty of every hardware 
retailer, in justice to himself, to find the 
manufacturer who can absolutely and with- 
out fail guarantee the Saws he makes. 


ATKINS SAW SERVICE is sold on this 
basis. The Saws either satisfy or they don’t. 


And if they don't, we pay! 


Our whole proposition is so simple—and so 
profitable. We know you would find it worth 
your while to write for it. Ask for proposi- 
tion “‘H. A.” 


E.C. ATKINS & CO., INC. 


The Silver Steel Saw People 


Home Office aad Factory, Indianapolis, Ind. 
Canadian Factory. Hamilton, Ontario 


Branches carrying complete stocks in the following cities: 


Minneapolis 
New Orleans 
New York City 


Portland, Ore. Vancouver, B. C. 
San Francisco Paris, France 
Seattle Sydney, N. S. W. 


John Shaw & Sons, eters Ltd., Wolverhampton, Eng., Agents for 
eat 


Britain. 
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Profitable Sellers the Year 





Stewart Handy ,Worker 


The most substantial and practical of com- 
bined tools. Never fails to please the pur- 
chaser and shows you a substantial profit. 





Stewart Small Engines 


It Comprises: 





A strong and powerful vise, up to 4% inches. Width of Made only in 14, 2 and 3 h. p. sizes. 
rea ah nay be Senet aeee eae oeea~| Superior design, material, workmanship 
sized anvil. Corundum grinding wheel, 5 inches x 1 inch. Three and finish. 
speeds: direct, 4 to 1 and 16 to 1. | Most economical of fuel—gasoline. 

Weighs, boxed, 90 pounds and sellstothe | To one dealer in each locality we offer an 
user, complete with all attachments, at | exclusive agency that means much in sales 
$12.50. From your jobber or direct. _ and profits. Write us. 








Stewart Grinding and Drilling Machine 


This portable Grinding and Drilling Machine is valuable to farmers, 
garages, etc. 


‘With it farmers can grind discs quickly and easily without removing 
the discs from the implement. 


The drill attachment, taking any square shanked drill up to '% inch, 
is exceptionally handy for drilling holes in metal pieces. 


A very practical outfit that will sell at all seasons. 
Boxed, complete, 45 pounds. To the user at only $11.50. 





From your jobber or direct. Write for special circular and discounts. 











Chicago Flexible Shaft Company 


608 North La Salle Street, Chicago 


New York Branch, 16 and 18 Reade St. 
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High in Quality 


Low 1n Price 


In addition to Nail Pullers, Chisels, Fish Rods, 
Wrenches and Mitre Boxes we can supply you with 
Roller Skates, Blocks, Police Goods, Dog Collars, Tools 
and Tool Handles, Wood Goods, Gun Implements, etc. 


There is money in handling the Union Line. 
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IN-VU MFG. CO., 
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A Perfect Letter Box 


MADE of the best to serve the best. 

Select kiln-dried wood, ground plate 
glass and nickel-plated brass, assembled 
to last. Finishes to suit any taste. Sold 
by jobbers and dealers everywhere. 


‘THE IN-VU PUSH PLATES are un- 
excelled. Polished and bevelled 
edges. All holes neatly bored. Packed 
with screws and rubber washers. Write 


for prices. 





Rochester, N. Y. 
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A Staple Letter Box 


MADE in cream white, natural oak, 

light and dark mahogany and 
weather green finishes. This box is 
durable and serviceable and a sure seller 
at all times. 


‘THE IN-VU BOXES are specified by 
architects. Postal authorities admit 
the merits of these boxes. 
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to Show 


the Goods: 


E don’t claim to perform any 
Arabian Nights’ miracles 
with our advertising of 
‘“Pompetian Bronze” Screen Cloth. 


The task of picking prospects from 
the multitude and depositing them 
where you can “land” them is just 
about all we feel capable of. 


Advertisingly speaking, however, 
the goods are already sold in the minds 
of many of your townspeople. 


Whoever comes across “Pompeliian 
Bronze” advertisements in The Satur- 
day Evening Post, The Literary Digest, 
Country Life in America, World’s 
W ork, Century, The House Beautiful, 
Collier’s, McClure’s, Leslie’s, House and 
Garden, Sunset Magazine, or Good 
Housekeeping must, we feel, be con- 
vinced by the sound logic contained 
therein. 


Such red-blooded publicity as we 
are creating and sending broadcast 
cannot fail to make a buying impres- 
sion on your patrons. 
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Not stopping at telling the human- 
interest story ot how ‘“Pompeiian 
Bronze” Screen Cloth is manufactured 
and thoroughly inspected in the most 
complete plant of its kind in the world, 
we are making it plain to one and all 
that ‘‘Pompeiian Bronze” Screen 
Cloth can be recognized by the Red 
String in the Selvage. 


With this as our hub we are turning 
the great Wheel of Publicity—yes, it is 
a wheel and a magnet both, a force 
that moves and makes move. 


ous 


Our campaign, moreover, is not lim- 
ited by heavy national advertising. 
We furnish all the aids that usually go 
with such efforts—free electros, book- 
lets for consumer distribution, sales 
manuals—and we also render an 
unusual follow-up service. 


An explanatory booklet, ““Mosqui- 


toes, Flies and Profits’’, is free for the 
asking. Ask. 














The Clinton Wire Cloth Co. 


CLINTON, MASS. 
“Bompellan, Begreys atiinten™ Painted "and “Sliver Finieh” 





Screen Cloths, Clinton “Sliver Finish” Brand Poultry Netting, 
Clinton Wire Lath, Hardware Cloth, Clinton Electrically Welded 
Fabric for Reinforcing Concrete, and Clinton Perforated Steel 
Rubbish Burners. 
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“TtsaWright Wire Clothes Line— 


It will wear much longer than the cotton 
clothes line you are now using. It is flexible, 
light and strong. It will not shrink, 
accumulate dirt nor get soaked through 
when it’s left out in rain or snow. 


It will not break so easily and it is heavily 
galvanized to prevent rust.”’ 


Couldn’t you make a lot of sales with a 
talk like that and a wire clothes line like the 
Wright? 

We can supply it in flexible or solid wire 
in convenient coils of 50, 75 or 100 feet. 


Order from your jobber, if he cannot 
supply you write us direct. 


Our catalogue gives details. Write for a 
copy. 


WRIGHT WIRE COMPANY 
WORCESTER, MASS. 


BRANCHES AT 
Boston New York Philadelphia Chicago San Francisco 
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Cortland 
New York 


Wickwire 
Brothers 


Inc. 





There's aah than one reason for the popularity and selling strength of Wickwi d 
all of them can be traced back to the idea of giving the best value and highest cedltar paadhté, — 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, 4 
etc. In short, we control every step in the manufacture, and therefore can regulate the quality from 
the beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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THE LITTLE HUMMER 


This Low-Priced Juvenile Bicycle 














~ 


Will Increase Spring Profits! 


HERE it is at last—just what every alert dealer has been wanting— 


a real-for-sure juvenile bicycle that you can sell at a low price. 
Every boy and girl from 4 to 8 years old would like to have a bicycle. But 
juvenile bicycles heretofore have represented more of an investment than most 
parents care to make. 

Now, however, you can supply the boys and girls of your community with a low-priced juvenile 
bicycle—The Little Hummer—and make a good profit. 

The Little Hummer is made to retail at $8.75—a price that will appeal to fathers and mothers 
everywhere. And our price to you is unusually low, allowing you a margin of profit that is 
very attractive. 


Spring will soon be here—when parents will want their youngsters to play out of doors. And a Little Hummer 
will appeal to fathers and mothers particularly, since it will keep the “kiddies” in.the air and sunshine and will 
develop health, grace and self-reliance. Be first to offer the Little Hummer in your community—and get the 
profit it will bring. Write today for descriptive folder giving terms and unusually low prices. 


Not a Toy but a Real Bicycle 

















SPECIFICATIONS 


HEIGHT—Saddle to ground, highest adjustment, 
27 inches. . 

HEIGHT OF FRAME—14 inches. 

WHEEL BASE—31 inches. 

FRAME—3, inch tubing, forks unbreakable oval 


steel. 

WHEELS—Of steel, 16 inch diameter, 20 spokes. 
Ball bearing. 

TIRES—%X inch cushion rubber. 

SADDLE—Leather top, full spring, cushion com- 
fort type and adjustable. 

CHAIN—Regular, bicycle type 3/16 by 1 inch, 
tempered steel. 

HANDLE-BAR—% inch bar, nickel-plated, regu- 
lar motorbike type. 

FINISH—Frame, bright red enamel; wheels, 
black enamel; other parts nickel-plated, in- 
cluding handle-bars, seat-post, seat trim- 
mings, sprockets and cranks. 

















Write today for descriptive folder, terms and prices 


T. B. Laycock, Son & Co., 126 Industrial Bldg., Indianapolis 
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Heavy Zinc Coated 
AFTER WEAVING 


14 Mesh—16 Mesh—13 Mesh Extra Heavy 


wire screen cloth than in any 


other grade. 
all others are judged. 


Galvanized 


» 


TP y by 





WIRE SCREEN CLOTH 


12 Mesh— 


New York Wire Cloth Co. 


233 BROADWAY, NEW YORK 











February 24, 1916 




















18 HARDWARE AGE : February 24, 1916 





























Pure lead, cast into thin perforated discs, is placed in earthen pots After three months or more, the lead is removed from the earthen 
and exposed to the action of fumes from acetic acid and carbonic pots. The discs which went in blue, metallic lead, are now white to 


acid gas. the core. This is white lead. 


The Sczence 
in Making White Lead 


: It is not easy to make uniform white lead—white lead that is free from grit, 
that is fine enough, that works just right under the brush: ‘Long experi- 
i ence, the best methods, machinery and supervision, as well as pure materials, 
enter into the science of making white lead uniform. 





The uniftormity—the certainty with which painters can work with 


Dutch Boy White Lead 


and get satisfactory results regularly— painters’ supplies, by pushing the must 
explains the steadily increasing demand for important ingredient, Dutch Boy white lead. 


Dutch Boy white lead by painters. al 
: ue The selling momentum, gained through 


Many dealers have largely increased their years of successful use and proved depend- 
volume of business and the volume of their ability, and effective advertising, make 
profits, not only on white lead, but on all Dutch Boy white lead easy to sell. 


Would you like to see your business grow? We shall be glad to jump right in and help. 
A postal will start something for you. Write to our nearest branch for plans for boosting 
the paint business. 


NATIONAL LEAD COMPANY 


Manufacturers also of Dutch Boy Red Lead-in-Oil and Dutch Boy Linseed Oil 


New York Boston Buffalo Chicago 
Cincinnati Cleveland St. Louis San Francisco 


(John T. Lewis & Bros. Co.) Philadelphia. (National Lead & Oil Co.) Pittsburgh. 
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‘‘The Plan That Moves 
The Can” 


Behind Every Can of 











is the unique advertising campaign that we 
are waging to push the goods off your 
shelves. : 


But in order for you to get them off 
and make the profit, it is necessary first 
for you to get them on. 


We have a “Better Business” proposition to 
make you on ENAMOLIN— 


the Enamel that will make a white 
spot on any other white enamel— 
the Enamel that will get you the cream of the 


local trade and stamp you as the quality dealer of 
your town. 





Get in touch today with our Dealers’ Dept. H. 


EMIL CALMAN &CO. 
100 William waza Cee New York City 
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PANAMA PACIFIC INTERNATIONAL EXHIBIT 


SAN FRANCISCO~ - 


THE EXHIBIT 








TRIMO TOOLS 


WITH FLAT-LINK OR CABLE CHAIN 
Trimo Chain Wrenches 





Highest 


Award 
for 
Pipe 
Fitting 
Tools 


Be sure to ask for the TRIMO 
wrenches, both Pipe and Monkey. 
They are equipped with Nut 
Guards that prevent the accidental 
turning of the adjusting nut in 
close quarters, and with Steel 
Frames, in the principal sizes, that 
will not break. 


Place a magnifying glass over 
the above and increase your orders 


accordingly. 


TRIMONT MFG. CO. 


ROXBURY, MASS. - - U.S.A. 








1915 


THE VERDICT 





< > ical 


“Honor 
HIGHEST AWARD rg 


PIPE FITTING fa 
inelel as 


P-PIE 


AN FRANCISC 








Send 
For 
Catalog 
133 








55-71 Amory Street 
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It Gives the Measurements in 


Plain Figures 


That is the big point of the micrometer caliper shown above. It 
works on exactly the same principle as our regular micrometers 
and reads to thousandths ofaninch. ‘There is no necessity how- 
ever, to calculate graduation lines, the measurements being read 
directly in figures. The figures showing in the opening nearest 
the frame indicate the movement of the spindle by tenths of an inch. 
Those in the next opening register by hundredths of an inch while 
those in the last opening show the movement in thousandths, In 
addition the thimble on the end of the sleeve of a 


Brown & Sharpe Direct Reading 


Micrometer Caliper No. 25 


is graduated to read to thousandths of an inch and, the lines being 
widely spaced, fractional parts of a thousandth can be readily 
estimated. 


The registering mechanism is so constructed that the dials are posi- 
tively locked, thus the micrometer cannot get out of adjustment 
and read incorrectly. Parts not subject to wear or stress are made 
of an alloy to eliminate weight. All other parts are made of high- 
grade steel, the spindle and anvil being hardened. 


Those are the points that will appeal strongly to mechanics es- 
pecially when supplemented, with Brown ¢& Sharpe accuracy and 
fine workmanship. They are features that make ready sales. This 
tool will be found particularly useful in purchasing departments 
where accurate measurements are required by men who are not 
very familiar with micrometers read by gfaduations. 


BROWN & SHARPE MANUFACTURING COMPANY 


PROVIDENCE, R..L, U. S. A. 


In addition to the stock at our works a line of our tools is carried at our Chicago store, 626-630 


Washington Blvd., Chicago, Ill. 
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A New and Superior Type of 
Iron Bench Planes 
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Automatic-Set Bench Planes 


Expert mechanics, who are on the lookout for improved tools, will find in these 
Planes a distinct advance in woodworking tools. One tool-user has written: 
“I have just heard of.a new self-setting Jack Plane which you have just placed 
on the market. - It is being spoken of as the 


« Best Plane Yet Out” 


Hardware dealers, whose stores are recognized as tool headquarters, will find it to their advantage 
as live merchants to stock these Planes and show them to’their tool customers who are looking 
for “the best.” They are made in six sizes, as follows, with both smooth and corrugated bottoms : 


| eal ei mm 
Al nel — 














Smooth Bottom Corrugated | 


No. 707 No. 707C Smooth Piane, 7 Inches long, 154-Inch Cutter | 
No. 708 No. 708C ed “s “a “4 1% “ “ | 
No. 710 No. 710C ” os 10 ‘6 as 2 ‘4 ‘6 | 
No. 714 No. 714C Jack - 6 “ “ 9 “ “ | 
No. 718 No. 718C Fore « “ “ 23% « ‘s | 
No. 722 No. 722C Jointer “ 22 “ “ 936 « “ | 


These Planes have the superior features described below, which will be appreciated by tool-users: 


Automatic Set—The clamp, when replaced after re- 
moval, will always return to its original position until 
reset. This feature is a great time-saver. The clamp 
may be easily adjusted, by means of a regulating 
screw, close to the cutting edge when a fine cut is re- 
quired, away from the cutting edge when a coarse cut 
is desired and may be set in as many intermediate 
positions as may be needed. 


Rigidity—The Frog is very rigid and the Frog and 
Bed at the mouth are in alignment so that the cutter 
has an even bearing down to the bevel of the cutter. ; 
The Plane combines solidity, compactness and sim- against the grain on cross-grained hard wood where | 
plicity. The meeting surfaces of the Frog and Bed the absolute rigidity of the cutter avoids any tendency 
are all machined so that the fit is absolute. to chatter. | 


Ease of Adjustment—The lateral adjustment may be 
secured without removing the hand from the handle 
and the vertical adjustment, obtained through a direct 
acting thumb screw at the back of cutter, is positive 
and rapid. 


Single Bit—The 2-inch Sheffield Steel Cutter is extra 
heavy and requires no cap as the clamp acts as a 
breaker for the chip. 


Purpose—The Plane is intended for both heavy and 
very fine cuts. It is especially adapted for working 





Sargent & Company, Manufacturers 


New Haven, Conn. New York Boston Chicago 
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(Reg. U. S. Pat. Off.) 





Durable because strongly built 
Practical because adjustable 
Popular because serviceable 


DISSTON No. 56 
Plumb and Level 


Although but recently on the market, the numerous 
features of advantage combined in this Plumb and 
Level have already won for it popularity which is 
rapidly developing into a strong demand. 


In the Disston No. 56 Plumb and Level, your 
mechanic has the rugged durability possible only in a 
full brass bound tool. Continued accuracy in service 
is assured by the famous DISSTON adjusting fea- 
ture. Made of cherry in natural finish, with solid 
brass ends and brass-lipped side views. Fitted with 
ground glasses. Assorted 24 to 30 inches. 


Capitalize the popularity of the Disston No. 56 by getting full particulars. Ask 
us about our free Level Display Stand, too. 


Henry Disston & Sons, Inc. 
Philadelphia, U. S. A. 
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SWISS PATTERN FILES 



















All The Good Attributes 
Of Swiss Files Plus 


American Uniformity 


It is a revelation to use Nicholson “ X—F” Files on work 
where careful expert filing is required. 




















Every file of each respective kind is of uniform shape and 
cut, quality and temper of steel, and this rule holds true 
no matter how many you may unpack. 













For years discriminating file users have been taught, by 
experience, that Nicholson Files stand for the. best there 
is in file manufacture. 








Nicholson “X—F” Files give the user who wants files 
for high grade work a guarantee of satisfaction. No delay 
in filling orders, 6000 varieties of shapes, sizes and cuts 
always in stock. 









Write for complete Catalog and a copy. of “File Filosophy.” 
You'll like this book; it’s full of valuable information 
which you can put to practical use. 


Nicholson File Co. 


PROVIDENCE, R. 1. U.S. A. 












a 








i - ee gia 


x 





rid ati t name. Sar iid ss Pr2-. 5, 
be Pt ee, A here BUGS DR ET Tet 
bear ay TECK fai Sma Sete 








February 24, 1916 HARDWARE AGE 





SEND FOR 
THE NEW 
SIMONDS 
CATALOG 


The Simonds Catalog for 
1916, covering all the terri- 
tory in the United States 
east of the Rocky Moun- 
tains, has just been issued. 
It contains much new and 
interesting matter for the 
trade, a rearrangement of 
goods and prices, especially 
of hand saws, and shows 
the new lines of the famous 
Simonds saws, knives and 
files. Let us send you a 
postpaid copy, Mr. Dealer. 
It is something that every 
enterprising hardware man 


needs, for in it he will find just the right lines of goods to satisfy 
every demand of the trade. The catalog shows, too, how the 
Simonds Manufacturing Company is keeping a little ahead of its com- 
petitors in new ideas and the quality of its product. 
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are famous wherever tools are used for smooth, fast, and sharp cutting qualities, 
excellence of temper, spring and hang, and the power to stand hard use and hold 
their edge and set. Simonds Saws do not tire the muscles or require frequent 
filing, and are made of the finest steel tempered by the special Simonds process 
which assures perfect uniformity of temper throughout the entire blade. We make 


all kinds of saws—hand, cross-cut, hack, band, circular saws, etc.—and all are 


absolutely guaranteed. 
“If you want saws that cut like diamonds 
Ask for saws that are branded Simonds.” 
Write for our new catalog, and for Simonds Prize Contest specification 
blanks to distribute to the boys of your town. 


SIMONDS MANUFACTURING CO. 


‘*The Saw Makers’’ 


Fitchburg, Mass. 


5 FACTORIES 11 BRANCHES 
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Link Our Sales Organization 





With Your Clerks and 
Increase Your Sales 


Our offer to every hardware dealer to co-operate with him in every 
respect in assisting him to increase the sales of Billings & Spencer tools is 
of utmost value. 


Our entire sales organization is at your service and is anxious to help you 
in suggesting window displays, attractive ways in keeping our products 
before the eyes of your customers, and in giving to your clerks and salesmen 
the essential selling points of our products. 


This co-operation not only includes the personal attention of our Sales 
Department, but also places in your hands suitable display boards, adver- 
tising signs and printed matter which in themselves constitute a strong selling 
force. 


It is our purpose this year to co-operate with the dealer more closely than 
we have ever done heretofore and we solicit your earnest request for that 
co-operation. Write to us fully for all information on any points regarding 
our products and your correspondence will be carefully and promptly 
attended to. 


Billings & Spencer Co., Hartford, Conn. 
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Put In This Line 


You Can Guarantee It 


If the customer to whom you have 
sold a Union Caliper Co. product 
should bring a tool back and complain 
because it did not work right, you can 
fix him up in a minute and send him 
away pleased. He gets a new tool if 
the one he brings back did not do the 
work for which it was intended. 

We furnish the highest possible 
quality of goods at reasonable prices. 
Every tool is guaranteed. It is pos- 
sible for us to do this, because we use 
extreme care in every detail during 
the process of manufacture. 

The Union line should be on your 
shelves. Ask us what we are able to 
do for you. It will interest you. Re- 
member that we guarantee our prod- 
uct to both the dealer and the user. 


Union Caliper Co. 


Orange, Mass. 


GENERAL SALES AGENTS: 
Surpless, Dunn & Co., 74-76 Murray St., New York.—34 N. 
Clinton St., Chicago, II. 
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BUTCHER TRAYS © 
Enameled in White and White 


No. 15—15¥44 x 105% x 34” 
“ 17—174%x11l¥4x 4" 
“ 19-19 x125%x %” 
“« 25—25%% x 1934 x 13%” 
“« 250—Same size as #25, with Cor- 
rugated Bottom. 


Note the new +25 and +250 sizes, which have heretofore been largely 
furnished by the Importers. 


THE VOLLRATH CO. 


Sheboygan, Wis. 
New York Chicago 
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The Line of No Regrets 
“REAL SOLID” 


Yes, and the pleasure ‘is not all yours, \either. 
“Real Solid” Aluminum Ware, in addition to 
being a most profitable one for the dealers who 
handle it, has certain exclusive satisfaction-giving 
qualities which your customers cannot help 
noticing. 

The designs are new and most attractive to the eye. Hence we urge 
you to give “Real Solid’ Ware all the prominence you possibly can. 
It advertises itself. 


“Real Solid” Aluminum Ware is substantially constructed, too. 
Nothing soldered; nothing to melt or come off. Just 99.9% pure 
aluminum, stamped without seam or joint. 


Don’t postpone investigation of “Real Solid” Aluminum Ware. To- 
day’s the day to say ‘‘Details Quick!” 


THE BUCKEYE ALUMINUM COMPANY 
WOOSTER, OHIO 
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New Catalog 
No. 8 
Anchor Brand 


Wringers | 


No. 8 is the 1916 text 
book on wringers 


Lovell Mfg. Co. 


Erie, Pa., U.S. A. 

















“Wear-Ever” 
Aluminum 


Ware 


WEAR-EVER 





ALUMINUM 





S 
TRADE MARK 


The Aluminum Cooking Utensil Co. 


New Kensington, Pa. 


Warehouses: New Kensington, Pa., East St. 
Louis, Ill., Portland, Ore. 


Branch Offices in principal cities 


SMTA TTA US 
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The “Pomona” Has Long Been 


~ Accepted as The Best Barrel 
\y Sprayer Made— 


As if to confirm this statement which 
had just been written, a letter from Mr. 
A. H. Conradi, Entomologist, Clemson 
Agricultural College, Clemson, S. C. 
was laid on the writer's desk. 


We quote from this letter as follows: 

“I believe I have made a more comparative study of spray pumps 
than any entomologist in the Southern States, and I have yet to 
find a pump equally fool-proof and equally efficient to the 
‘Pomona’ for the same price.” 







Mr. Conradi is not alone in this belief, as this same opinion has 
been expressed by many entomologists, fruit growers and dealers 
in all parts of the country. 


The “ Pomona” Pump mentioned is a high grade pump with suffi- 
cient capacity to supply two leads‘of hose and four nozzles. The 
plunger, plunger connection, gland, valves, valve seats and 
strainers are of solid bronze. Plunger is outside packed. All work- 
ing parts are simple and can be easily removed and cleaned. The 
lever can be adjusted for 3, 4 or 5-inch stroke. Agitator is simple 
and operated by lever. Prices and description of our complete line 
of Sprayers in our new spray catalog. Copy on request. 


The Goulds Manufacturing Co. 
Main Office and Works: Seneca Falls, N. Y. 


. : : BRANCH HOUSES DISTRICT OFFICES 
Goulds Fig. 1100 "Pomona * Barrel Sprayer Dassen: Shiee Veok, Piiladclsiite:Cidcame - - Piadisargh, Atlanta, Mousten 
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Standard Grinders After Fifty Years 
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Fifty years make half a century, and it takes a mighty good article to hold 
supremacy in its class all that time. Cleveland Grindstones have done it! 
That’s because they are made of genuine Berea Grit, the finest all-round abrasive known, 
which has a fine, even texture all through. Furthermore, every Cleveland Grindstone is specially 
selected by our expert graders, and we ship to a dealer only the grit best suited to his cus- 
tomers. You'll be “playing safe” and will make sales without a come-back if you handle 


qNEls 


CLEVELAND <5)- Grindstones 


Vag10 
Sold only to Hardware and Implement Dealers 
lf you handle grindstones stamped with the quality mark shown above, you will be sure you're getting 


the only Berea Grit. You'll be backed by an unlimited supply, best factory equipment, expert workmen 
and a FAIR DEAL. Cleveland Grindstones will help you get the business that now goes out of town. 
To start the ball rolling, write for illustrated Trade Price List. 


Tell us your jobber’'s name. Ask also for our famous book, 
“How to Keep Mail Orders at Home.” 


The Cleveland Stone Co. 


Leader-News Bidg. Cleveland, 0. 
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Farmer's | 
Model. 

e 
engine A ball-bearing, strongly 
power) power grindstone, 







made 

built to run by gas e 
Especially adapted to 
or machine shop. Cast-iron 
frame and trough that will not 
rust out. Genuine Berea 
One of the pe fine models of 
CLEVELAND RINDSTONBS. 
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Be Your Own 


Customer 


Put yourself in your customer’s place. 
Wouldn’t you prefer to buy the Food Chopper 
with a national reputation for quality, efficiency 
and long wear? You would invariably ask for 
“Enterprise” Food Choppers. There are many 
reasons for this, but here are four good ones 
that always make sales. 





(1) For Chopping 


¢ For Cho 
Sausage and Mince » Hog’s 2 





Fine ers for Crumbs, ete. etc, 


(2) For Chopping 
Rakin? Betton 
oultry, rapple, 
Dodfish, Corn for 
Fritters, etc. 


? (4) For making 








SJ of an oily nature. 


Nut Butter Cutter 


Medium 


The Four 


“ENTERPRISE” 


Knives in 






Food Choppers 


offer the housewife widest utility. With one 
Chopper she can prepare all kinds of dainty, 
delicious foods in the quickest, easiest way. 


Three Sizes 





Ag > 
> e 
q) ENTERPRISE} 
3: ps & 


per weer y a 


Chops 2% Ibs. of meat 
per minute. Weight, 
4% Ibs. 


Parts are double 
coated with block tin; 
the knives fit the plate 
perfectly and give 
that shear or draw cut 
which never mangles 
or tears the meat. 

Stock the friend-making, business-building 
“Enterprise” line. You can then meet all com- 
petition and make a good profit. 


The Enterprise Mfg. Co. of Pa. 


Philadelphia, U. S. A. 


Chops 8 lbs of meat 
per minute. Weight, 


8 Ibs. 











Chops 2 Ibs. of meat 


aA 








HY not let this Castine | 
Razor Strop Display Hanger 
become your salesman? Hang 
it in your display window and watch 
your razor strop sales in- 
crease. The hanger is beau & 
tfully lithographed in eight a 
colors and has twelve hooks . 
from which to display razor - 








Ag ae 


furnished free to any dealer 
with the purchase of any as- 
sortment of twelve. a any 
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In. taking your inventory, be : 
sure that you have a\ good 
supply of Carborundum razor 
strops. Made from soft, vel- 
vety horsehide. The finest 
Carborundum powder is 

rolled into the corrugated 
side, thus giving both a sharp- 
ening and finishing strop. 
Ask about our other free 

‘display offers 


THE CARBORUNDUM COMPANY 
Niagara Falls, N. Y. — 
S eepaeiienmnnmnndeiiiiammmaniine 
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Pumps, Rams 


CLLEM, YIN and Cylinders 


Are made in hundreds of different styles and sizes for all pumping 
conditions. The Deming line is a result of 35 years of manufacturing 
experience, supported by years of steady, consistent advertising. 


If you expect to enter the pump business, or are now engaged in the 
pump business, ask about our ‘‘Dealers’ Special Assortment.” 


ae DEMING COMPANY, Salem, Ohio 


CHICAGO: Henion & Hubbell NEW YORK: Ralph B. Carter Co. 
PITTSBURGH: Harris Pump & Supply Co. BUFFALO: Root, Neal & Co. 
Other Agencies in All Principal Cities 
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Specify Selflock Hangers on your orders 





Made from Bessemer Rod Steel, Strong and Durable 
Hot Galvanized after Formed 


SELFIQLA HANGERS 


SAVE TIME IN APPLYING NO TOOLS REQUIRED 








Selflock Hangers Satisfy 
Others. Its Value is 
placing it in the lead 


The Hanger 


Is a recent, exclusive pro- 
duction of ours and is By 
Far the Strongest and 
Most Simple Hanger ever 
made. Attaching Hanger to Trough 


The construction of the SELFLOCK Hanger is so simple that 
to apply, it is simply slipped around the trough, and the cross 
bar depressed under and into the locking catch—that’s all, ex- 
cepting to nail to roof. 


Once Used— 
Always Used 












Stem can be easily 
bent according to 
pitch of gutter with- 
out using a bending 
tool of kind. 
Samples on Request oF any 


MILWAUKEE 
CORRUGATING COMPANY 


KANSAS CITY, MO. MILWAUKEE, WIS. 





The Hanger in Place 
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TIRE 
BOLTS 
RIVETS 
BURRS 





STOVE 
BOLTS 
MACHINE 
SCREWS 












Largest Stock and Greatest Assortment 


American Screw Co. 


PROVIDENCE, R. I. 
Western Depdot:.69 East Lake Street, Chicago, Illinois 



































SCREWS 


Weare manufacturers— Rees 
that is our business. Quality Ws 
is our aim. Wecarry in stock 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 


gene Write for price lists and discounts. 



















ee Bridgeport Screw Company 
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POWER SAWS 





























| Sell Them ¢ 
by the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
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= to a question of selling him once or seven- 
= teen times. Bring out the value of the case, 
= its use in keeping the bits in order and 
= near at hand, preventing loss, etc. Try it. | 
= Forstner Bits are the only bits that are | 


not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, 
leaving a smooth hole and clean, polished 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U.S. A. 
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Sets of 9, 11, 17 bits are fur- 
nished in compact cases for | 
the convenience of the user. it 
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Bishop’s 
“Greyhound” 


ACK of every SBishop’s “Greyhound” 
Saw is over 20 years of specialized 
experience in High-Grade Saw making. 


IN every saw that bears the “Greyhound” 
trade-mark is the toughest kind of pure, evenly 
tempered, refined steel. 


OUT of every Bishop’s “Greyhound” Saw 
your customer is sure to get absolute satisfac- 
tion. The hang of the blade will please him, 
as well as the rapid, easy-cutting quality. : 
ps 


AFTER 30 days’ trial if any customer says as 


. EY \\\: «Qn b o i 
the “Greyhound” Saw fails to cut faster and ce EP ony, Os p) 
. " \\V \\ \ i AW \\ \\ ( j 
easier than any saw he ever used—refund his ae Abs acy 
money. We'll do the same by you. ANN ‘ 
Made in both Straight and Skew back. 


Ki 
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LIST PRICES 
Length Dozen 
EOE: Sy mee $28.00 
EE Pee gree eee 30.00 
Sr ee eee 32.00 
Ls aie mh o0-00.d < 34.00 
ES 36.00 
EE ee ee 40.00 
Balog sé adwr ered ss 44.00 


Packed one in a box. Send for New Cata- 
log and Trade-prices. 


Geo. H. Bishop & Co. 


Lawrenceburg, Ind. 


FRADE MARK, 
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Order Inland Sheets and Inland 
Roofing from your Jobbers be- 
fore their stocks are exhausted 


Present demands on Jobbers’ stocks are greater than we 
can replenish, so it is quite likely that stocks of good 


NLAN 


Basic Open Hearth Sheets, Roofing and Siding are growing bare. 


So it is to your advantage to induce the jobbers to supply you with as lib- 
eral quantities of Inland Sheets, etc., as possible, as a protection against 
your being compelled to accept Bessemer or other inferior sheets later on. 


EUUOAUOQUEUAUOANUGAUOGUEOUUOOOOOAUAUOOADIANI LEE 





If you don’t know which Jobbers carry Inland products, write us for their names. 


INLAND STEEL COMPANY 


First National Bank Bid¢., Chicago 
Works Indiana Harbor, Ind. and Chicago Heights, Ill 


Branch Offices~ ST.LOUIS -ST.PAUL- MILWAUKEE- DENVER-DALLAS 


at 
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For Every Need 
The Alaska Is Best 


It does all kinds of freezing stunts in the least possible time. 

With no labor it will freeze rich creams and mousses in 30 minutes. 

When the unexpected guest arrives just before dinner it will freeze creams 
and sherbets as smooth as velvet, ready to serve, in 3 to § minutes turning of 
the ALASKA Open Spoon Dasher. 

Guaranteed to please every customer. It’s sold direct to the dealer. You 
get alk the profits from factory to kitchen. Write us today for prices. 


_ The Alaska Freezer Company 
WINCHENDON) - - | MASSACHUSETTS 























Horse-Shoe Brand Parker's 
Wringers 















NATIONAL 
Warranted as to quality IRON TOP 
Warranted to give satisfaction BOX MILL 
Warranted as to price 
Plain | || —. YZ 
Bearings 
| eemeesmasmeasi” a Steel Bal | 1) Boas 
oa i Bearings 
cen Se Bo alnel sae rsa 


eS ATONATYG U0, ee a Wheel A Mill that is just right for home use. Very 
— an eels handy—sets squarely on table or any flat sur- 

- face. Easily adjusted to grind coffee to any 

degree of fineness. Also very popular for 
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Ball Bearings Sise ef Rolls $ 
No. 8605 10 x 1% inches spice. 
No, 38613 11 x 1% inches A good Mill at a moderate price. Made 
WE MAKE THE LARGEST VARIETY OF strong and serviceable. Parker Coffee Mills 
WRINGERS IN THE WORLD are made in many styles. Send for Catalog 
. ‘ and Discounts. 
Send for our new Price List 
: : The Chas. Parker Company 
The American Wringer Co. AR ont nal ace 
NEW YORK CITY. U.S.A . 32 Warren St. Meriden, Conn. 
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“ALLEN” grades are fixed as fate, tae 
Though prices change and fluctuate, 


IT GUARANTEES THE QUALITY 
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BY INVITATION 
MEMBER OF 














NEW YORK,U.SA. 








invited to become a member of the Rice Leaders 
| of the World Association, and that we have 
: accepted the invitation. | 
i To be eligible for membership a concern must 
| possess the following qualifications— 
HONOR—a recognized reputation for honorable 
: and fair business dealings. 

QUA LII Y—an honest product, of quality truth- 
fully represented. 

STRENGTH=—a responsible and substantial finan- | 
cial standing. : 

SERV ICE—a recognized reputation for conducting 
business in a prompt and efficient manner. 


Upon this foundation is based the insignia of the 
Association, marking highest business standing in 


NAME, PRODUCT and QUALITY 


COLUMBIAN ROPE COMPANY 


1100-1125 Genesee Street 


“AUBURN, “The Cordage City,’>» NEW YORK 
Branches: New York Chicago Boston 


, ,' YE are pleased to announce that we have been 
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Do You Have Calls for 


AUTOMOBILE 
Screw Plates? 


Stock up from this splendid line—Every 
necessary assortment of the finest taps and 
dies known in the mechanical world. 

In wooden boxes and leather rolls. 





Combination Assortments 


Both U. S. and S. A. E. Standards. 
A collet for every die. A bit brace die holder for 
hard-to-get-at prices. 





Regular S. A. E. Assortments 


with Little Giant Dies. 





Garage Repair Set for the Ford 


Taps, Dies and two very necessary Reamers for 
Ford repairs. ; 





Leather Roll Assortments 


Fold up very compactly—very convenient for out- 
side emergency jobs. 


Greenfield Tap and Die Corporation 


Wells Brothers Company Division 
Wiley & Russell Mfg. Company Division 
A. J. Smart Mfg. Company Division 


GREENFIELD, MASS. 


New York, 28 Warren St. Chicago, 13 So. Clinton St. Phila- 
delphia, 88 No. 6th St. Detroit, 55, 57, 59 Wayne St. London, 
149 Queen Victoria St. In Canada, Wells Brothers Company of 
Canada, Limited, Galt, Ontario. 
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Two New Stanley 
Adjustable Spoke Shaves 


A valuable addition to our 


SPOKE SHAVE Line 


The new and important feature 
is that the cutter can be quickly 
adjusted both endwise and side- 
wise by means of the adjusting 
screws which engage the slots 
near the end. 


An important improvement 
that will appeal to everyone who 
has occasion to use such tools. 


Made in two styles—one with 
raised and the other with straight 
handles. 


No. 151—Raised Handle, 10 in. 
long, 214 in. Cutter, List per doz. $6.00 


No. 152—Straight Handle, 10 in. 
long, 214 in. Cutter, List per doz. $6.00 


Special circular upon 
request 


STANLEY Rue & LeveL Co. 
New Britain, Conn. U.S.A. 
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Interior of Store of W. P. Hoffman, Who Sells Several Carloads of Pratt & Lambert Varnishes Yearly from Start of $500. 


From $500 Start to Yearly Varnish Sales of Several Carloads 


Read Hoffman’s letter—it tells why he was able to increase his Pratt & Lambert 
Varnish sales from the amount represented by the little white oblong to the amount 
shown by the big oblong—it’s full of meat for any dealer who wants to sell more varnish, 
make a better margin of profit and build a better, more substantial class of trade. Write 
for Complete Dealers’ Proposition to Pratt & Lambert, Inc., 114 Tonawanda Street, 
Buffalo, N. Y. 














_2hs The Hoffman Wall Paper Co., 


AGENTS 
vor 


Paints, WALL PAPERS 


AND 


LAMBERT Wixpow SHADES 
VARNIGHES 


Tm Cornero, 1313%-1140 MAIN STREET 


Havlford Conn.,....Ja. 31, 1916.197 


Pratt & Laxbert, 
Buffaic, B.Y. 


Dear Sirs: 

When we started handjing Pratt & Lambert Var- 
mishes eight years ago, our first order amounted te Five 
‘Bunéreé Do)lars. Previous to that ae = had carried 
more or less Jower price goode which e@ gooé value for 
the money, but we found that by oe News Pratt & ay ty 
Varnishes we pan A get more trade and better trade that 
paic us bandsoner profite and meant better satisfied customers. 





a resudt our first order has grom apd a 
Bund red pertene te Pourteen Thousam DoJdars that 
now buying in carload Jote. 6)" Floor Varnish oa Vitredite 
sales particular)y have shown a nice increase — e few 
cases a year at the stert to several) hundred 


Ve believe the hi 2 ome of Pratt & Lambert 
goode plus your pian —_ _- ws sel) them is largely re- 
eponsible for this show 


The magazine advertising makes your varnishes 
wel) known to everyone, while your promotion work with archi- 
tecte makes + oy nen on | towarde your goods with the resu)t 
thet we bave an opportunity to get the businese on most 
eg net te work in thie vicinity. Your plan of reaching 
home ere am ema)) construction work ag Jettere 
and ne} pfu Jitereture is a distinct he)p to u 


@ enjoy @ good painter trade on Pratt & Laenmbert 
Varnishes. the goode have a)ways been we?) and favorebiy 
to painters, and your jJittie . Seer magazine _ ne 
Talks", does not jet enn forget the merits of Pratt & 
Lambert Varnishes. 


A}) this co-eperation tied te our store with the 
attractive store and window display oe slides and 
electros, we fee) is helping ue tc get eur share of the 
vatniesh business in this territory. 


Ve are more than pleaseé with our success with 
your Jine and expect to continue te increase our sales on your 
qgooée as mich is the future as we have in the past. 


Very truly yours, 


STR yy wy 

















Prat 


Sales 


Factories: New York Buffalo Chicago 


mb et amish 


This Oblong 
Shows Hoff- 
man’s Yearly Bus- 
iness on Pratt & 
Lambert Varnishes 
NOW as Compared 
to His First Order 
Represented by the 
Little White Oblong 











Proposition 
Profits | Repeats--- 


Bridgeburg, Canada London Paris Hamburg 
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TO GET TO THE TOP 


| — Dealers 
3 se 
MYERS 
RUBBER TIRE 


STORE LADDERS 


Foremost among modern store conveniences are Myers 
Noiseless Rubber Tire Store Ladders. When used it is not 
necessary to pile merchandise in a haphazard manner on the 
counters and within easy reach of the floor. Goods can be 
placed even on the uppermost shelving and still be easily 
reached. 

They are compact and require but little space, as they run 
close to the shelving. They are perfectly rigid so that ascend- 
ing and descending is like going up and down stairs. Both 
hands are free. Boxes can be placed on the steps while con- 
tents are being examined or inventory is being taken. The 
open panel sides afford a convenient hand hold. The trolleys 
are equipped with turned steel bearings and 34” anti-rattler 
wheels, which are fitted with 

SPECIAL RUBBER TIRES 

The rubber tires on the trolley wheels and floor travelers 
are of a special patented design. They are held tightly in 
place by the wheel castings. They render the ladder absolutely 
\ noiseless and eliminate the jarring and grating that is an 
\ \ objection to store ladders generally. 


ee Myers Store Ladders meet the requirements of stores of 
' \ every descripticn, and are also used in warehouses and store- 
\ rooms and by telephone companies in switchboard service. 


| : are \ \ Write for new colored descriptive circular. 


Sy FE. MYERS & BRO,, Ashland, Ohio 


ASHLAND PUMP AND HAY TOOL WORKS 





ee 
. POD Be EA 
x on vg Ra 
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RETAUEMARDWARE STORE 


tte Soe ee 
4 t -_ 
on ee 
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Ce rere 











STRUMELLO 





CARD YOUR PRICES 


_O Be ready for the next prospect—quote him 
BELLS on the spot from an adjacent Hardware Age 


Brass Bound 


Price Card 


and “close the sale.” 


An indestructible commodity in 9 sizes, made 
of tough, heavy cardboard, linen paper fac- 
ing on both sides, and an unobtrusive brass edging that does the trick. 


Retall 


Foe eee er TTT TATRA UTUIATTUTTLT TL TUTLTA LT env 






No. 103 in use 


10 per cent. discount on orders for 2 dozen cards—circular and sample on request. 


Hardware Age Book Dept. %? Wse.7uryptnt Stree 
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MONARCH 


100% PURE 


Mr. Deal ames 


We emphasize on the two following factors in 
modern business in all our departments: 


QUALITY and SERVICE 


They are noticeable in our: 


Paints and Varnishes 

e Advertising 
Local Promoting Campaigns 
Shipping and Packing Service 


Write for our 1916 campaign plan and Advertising Bulletin. 


THE MARTIN-SENOUR Co. 


PIONEER'S OF PURE PAINT 
CHICAGO MONTREAL WINNIPEG LINCOLN 


SUT 





































HAT 





HET 


indi Needs a The Stuff That 


HT 


Perfection Oiler 


So does every woman in your 


Goes Into the Making 


neighborhood who is still apply- = of pure, wholesome ice cream ought not bear 
~e oil to oe floors _— a mop. = the full burden nor take all the credit of making 
a : pa ee pee rac- : a tasty, palatable dessert. Freezer construction 
tised before the Perfection Floor : plays a big part in freezing perfection. 


Oiler was placed on the market. 

ae a gp pa whem oY? — 
oil an abor. t strib- 

utes the oil uniformly and = | h p les F ee 

cleanly. It will save the cost of e eer S r Zer 

itself within a few weeks. 


LTTE 
ATTY 


has been publicly judged for 40 years as mechanically 


= isastious Ua wece ae sartioomert correct and high grade in structure thruout. 
= about Perfection Oil and Floor : It comes the nearest to perfection in freezing that can 
Oiler. : be obtained. The PEERLESS Dasher _ reproduces 
Wri mechanically the old, unexcelled, hand, ‘‘French Pot’’ 
rite now x method of freezing used by the celebrated chefs. 








Order the ‘‘Peerless’’ thru your Jobber. 


Perfection Oiler Co. The Peerless Freezer Co. 


Winchendon, Mass 
. * ~ 9 - 
406 Hume-Mansur Building : J. O tetas & CK. We er BE Se 


Indianapolis, Ind. Eastern Sales Agents 
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hand frames order by this table: 


No. 103 Saws in hand frames, to cut cast 
steel, cast iron, tool steel and all solid metals. 


No. 103B Saws in hand frames, to cut 
cold-rolled stock and soft metals. 


No. 102 Saws in hand frames, to cut sheet 
metal and tubing, 16 to 18 page. 


No. 253 Saws in hand frames, to cut sheets 
and tubin}; thinner than 18 pape. 


If flexible back saws are preferred, use Nos. 250, 252 and 258 
any other 


instead of Nos. 103, 102 and 253 respectively. 
styles for machine cutting. We sell direct to dealers. 
for free cataloR No. 20-A prices and discounts. 


The L.S. Starrett Co. 
Athol, Mass. 


**The Worid’s Greatest 
Tool Makers’’ 


New York London 
Chicago 
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Clean-Cut Work 


you cannot expect a hack saw that is intended 
for work on cast-iron pipe to make a clean cut 
in sheet steel. For this reason the 300d workman 
who wants blades that are right for every job buys 





Starrett Hack Saws 


There is a Starrett blade of just the proper steel composition, number and set of teeth, shape, size and 
thickness for every kind and shape of metal. 
work and last longer than any general-purpose hack saw. 




























Starrett Hack Saws properly selected will do better 
For most satisfactory results with 


No. 112 Saws for heavy hand frame work and light power 
machines, on tool steels. 

No. 115 Saw for cuttin}, electrical conduit pipe, 
brass stock, light angle iron and channel iron. 


No. 262 Saws for cuttin’ angle iron, brass 
stock and seneral line of ornamental 
iron work. 

No. 259 Saws for cuttin? iron 
pipe, light structural iron, 
channels, I-beams, 
auto frames, etc. 


Write 
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First Orders for National 
Storm and Screen Door Sets 


will include this handsome display board 
model free of all charge. The sets you 
sell are individually complete in separate 
cartons; we pack them one dozen to a 
box, twelve dozen to acase. Each item 
is made with the customary carefulness 
of National Builders’ Hardware, and 
will be furnished in the finish of your 
choice. 

Your orders will be filled as we get them 
with usual National promptness, for the 
National route, as you know, is one 
straight line from us to you without 


stops. 


A postal, by the way, only costs a cent. 
You understand. 


National — Co. incites Illinois 
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PITTSBURGH ENTERTAINS PENNSYL- 
VANIA AND SEABOARD HARD- 
WARE DEALERS 


Large Attendance and Great Interest in Meetings—Entertainment a 
Feature of Convention 


Seaboard Hardware Association journeyed 

to Pittsburgh early last week to attend its 
fifteenth annual convention and exhibition, and from 
expressions heard ‘constantly it is evident that 
every delegate to the meeting felt he was amply 
repaid for the money spent and the time given to 
attend it. It was the original intention to hold 
the sessions in the new William Penn Hotel under 
construction in Pittsburgh for more than a year, 
but owing to delays in completing the building, 
caused mostly by strikes among the workmen, it 
is not yet finished, and the conventions were held 
in the Fort Pitt Hotel. 

The first session was called to order on Tuesday 
morning at 9 o’clock with Matthias Ludlow of New- 
ark, N. J., presiding, and the genial W. P. Lewis 
of Huntingdon, Pa., taking care of the minutes 
in his capacity as secretary. The meeting was 
called to order by President Ludlow with about 
300 delegates in attendance, and after an invoca- 
tion by the Rev. J. Shane Nicholls, the convention 
broke into enthusiastic singing led by W. A. Davis, 
soloist, who had charge of this part of the meet- 
ings. An address of welcome was made by Robert 
Garland, one of the nine councilmen of Pittsburgh, 
also actively identified with some of its large in- 
dustrial interests, and who was a former president 
of the American Hardware Association. In his 
capacity as councilman of Pittsburgh, Mr. Garland 
gets lots of practice as an orator, and he made an 
address of welcome to the delegates that was very 
enthusiastically received. Mr. Garland said: 

“This is not your first visit to Pittsburgh, and 
in the various welcomes extended you have no 
doubt been impressed with many of our advantages 
from a civic standpoint. Your attention has been 
called to our great manufacturing district, sec- 
ond to none in the world for tonnage; our mag- 
nificent buildings and our splendid educational fa- 
cilities. 

“Permit me to say a word, therefore, with par- 
ticular reference to the hardware trade. This dis- 
trict, as you know, manufactures considerable heavy 
hardware, but for the present we must yield to 
other sections of the country in our production of 
shelf or light hardware. 

“Now, it is a fact that what is known as shelf or 


M <seatoe of the Pennsylvania and Atlantic 
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light hardware can be manufactured more econom- 
ically in the Pittsburgh district than in any other 
part of the country for the following reasons: 
Steel, in all its shapes, whether it be the bar, the 
rod or the wire, or whether it be the tool steel nec- 
essary for the dies or parts of producing machinery, 
is sold here at the lowest price, as all steel, what- 
ever may be the shape, is f.o.b. Pittsburgh. 

“This, also, is the home of cheap fuel. We have 
not only the cheapest coal, but for all-around fac- 
tory purposes, such as heating, annealing and 
welding, natural gas is the most economical fuel. 

“The farther you get away from the Pittsburgh 
district the higher the freight cost to the factory 
on these basic commodities, steel and coal; and 
when one considers that over 60 per cent of all fin- 
ished hardware manufactured is shipped west and 
south of Pittsburgh, bearing in mind our geograph- 
ical location for quickly reaching at lowest general 
freight cost .such principal hardware. distributing 
points as New York, Philadelphia and Boston, 
Cleveland and Chicago, Louisville, Indianapolis and 
St. Louis, Detroit and Milwaukee, it can be readily 
calculated that manufacturing costs are lower 
here than elsewhere, and that as time rolls on the 
Pittsburgh district must unquestionably intrench 
itself as the hardware manufacturing district of 
the country, just as it is to-day the steelmaking 
center. And while we can make some pretensions 
in this connection at this time, speaking as a Pitts- 
burgher, it is my hope that the day is not far dis- 
tant when we in Pittsburgh will be in position to 
welcome your association to the real and only gen- 
uine hardware manufacturing city of our country.” 

Mr. Garland was followed by Frank J. Lanahan, 
who represented the Chamber of Commerce of 
Pittsburgh, and he welcomed the delegates, paying © 
a high compliment to the enterprise of the average 
hardware dealer, and stating that while the visitors 
were in the city the well-known hospitality of that 
great manufacturing center would be extended, and 
they would be made to feel perfectly at home, and 
were more than welcome. 

An address entitled “The Retailer from Stand- 
point of the Federal Government” was made by the 
Hon. E. M. Hurley, who is vice-chairman of the 
Federal Trade Commission of Washington, D. C. 

The convention was then addressed briefly by 
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Benjamin Vardaman of Des Moines, Iowa, on the 
subject of “Community Building.” Mr. Vardaman’s 
address was largely along the lines of civic work 
in communities everywhere, and he saic that every 
man and woman who had the desire to do so could 
help in no small part to raise the standard of social 
and business life and civic conditions in every 
community where he or she resided. 


Wednesday Session 


An executive session was held Wednesday morn- 
ing from 9 until 11 o’clock, and a feature of all 
sessions was the fact that nearly all members were 
in their places ready for the opening of each meet- 
ing. This session was also opened by singing, after 
which President Ludlow of Newark, N. J., made an 
address. 


Mr. Ludlow spoke as follows: 


fina I was made your president a year ago it 
was with a sense of great responsibility that I 
accepted the office, and also with a great deal of 
pride, for I consider it a great honor to be president 
of an association such as ours. I was proud of the 
association when you made me your president; I 
am proud of the association now, and will continue 
to take a keen personal interest in its future welfare 
after my term of office has expired. Any efforts 
that I have made on behalf of the association during 
my term of office have been more than compensated 
by the opportunity I have had to come in personal 
contact and to exchange ideas with you whose busi- 
ness is in common with mine, and I take this oppor- 
tunity to thank you and to express to you my appre- 
ciation of the honor you conferred upon me. 


“Co-operation” and “Advertising” 


There are two subjects I would like to bring to 
your attention this morning. They are “co-opera- 
tion” and “advertising,” and although they are two 
separate and distinct subjects, they have a great 
deal to do with and enter very largely into the suc- 
cess of the retail hardware business such as you 
and I are engaged in. I believe that in order to be 
successful in business it is absolutely necessary to 
have our entire force co-operate with us in every 
undertaking, and unless we take them into our con- 
fidence and work with them we cannot expect the 
co-operation we are looking for. I believe that we 
should be personally interested in our employees and 
their welfare. I thoroughly believe in the profit- 
sharing idea, and have adopted it in my own busi- 
ness with good results, for after all is said and done, 
the retail hardware dealer’s success depends ‘upon 
the quality of the service he renders, and we can 
only render the highest quality of service through 
the co-operation of all of our employees. 


Co-operation Is the Life of Trade 


As to our competitor up the street—there is an 
old saying that “competition is the life of trade,” 
but I do not think that this is in vogue in this day, 
but rather “co-operation is the life of trade.” Co- 
operation, I believe, is the remedy for all competi- 
tion or price-cutting evils. That competition put 
the boys in the trenches in the warring countries is 
my firm belief. 

If all hardware dealers would be neighborly and 
good-natured, and take advantage of what associa- 
tions offer, complete freedom for interchange of 
ideas and the opportunity to get acquainted, much 
of our so-called competition troubles would be over. 

We as an association are co-operating or we 
would not have been able to have the successful con- 
ventions and exhibitions we have, as demonstrated 
by the one being held here and previous conventions; 
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but I believe we could do still better and have twice 
the number of exhibitors and attendance at these 
conventions if we could only get as many more of 
our members to co-operate as are now co-operating. 

As to advertising, I think at times we neglect to 
use this medium to its full extent in our efforts to 
combat catalog and mail order houses, forgetting 
that this is one of their strongest weapons. 


The Importance of Advertising 


An editor in one of the weekly papers in a small 
town adjoining Newark has this to say: “We are 
opposed to mail-order concerns because they never 
contribute a cent to furthering the interest of our 
town. Every cent received by them from this com- 
munity is a direct loss to our merchants, In almost 
every case their prices can be met right here with- 
out delay in receiving goods and the possibility of 
mistakes in filling orders; but the natural human 
trait is to buy where goods are cheapest. Local 
pride is usually secondary in.the game of life as 
played to-day. Therefore, Mr. Merchant and Busi- 
ness Man, meet your competitors with their own 
weapon—advertising.” 

Advertise! The local field is yours! All you need 
do is to avail yourself of the opportunity offered. 
An advertisement in your local paper will carry 
your message into hundreds of homes in your com- 
munity. When reading this article the thought oc- 
curred to me: if editors throughout the country 
sections would publish something like this in their 
local paper, it would help toward educating the 
buying public in that community to buy at home, 
but it is absolutely necessary for the local hard- 
ware merchant to let the people in his community 
know what he has in his store for sale, and this 
can only be done by advertising. You do not count 
for much unless people know about you. Adver- 
tise! “The tree that falls in the middle of the forest 
makes no noise.” 


As one poet aptly says: 


“The man who whispers down a well 
About the goods he has to sell, 
Won’t reap the shining, golden dollars 
Like he who climbs a tree and hollers.” 


Advertising is to-day the mightiest factor in the 
business world, and is just as essential to the retail 
hardware merchant as the building in which he does 
business. If by advertising you can get every man, 
woman and child in your vicinity to think of your 
name when hardware is mentioned, your success is 
assured, and you need not worry much about mail- 
order concerns and other competitors. 

As to the handling of nationally advertised arti- 
cles or trademarked advertised goods, a little pam- 
phlet addressed to the Southwestern merchants by 
the Texas Farm & Ranch Publishing Company ex- 
presses my views completely, and I here quote in 
part for the benefit of those who have not read it: 

“Those people in your community who either send 
out of town for purchases, or go away for them, do 
so for one of two reasons: They either cannot get 
the specific articles wanted in local stores, or prices 
are lower elsewhere. 

“*Trademarked-advertised’ brands of merchan- 
dise will solve both-of these questions for the small 
town merchant when he has brought his customers 
to recognize the advantages of quality and service.” 

Postal, express service and railways have made 
the mail-order houses and large stores of the cities 
competitors of the small-town merchant. His cus- 
tomers can order goods direct, or shop in the large 
cities, at small expense of time or money. How- 
ever, he can keep their trade at home by handling 
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lines of merchandise which are well known to the 
buyers in his community. On “trademarked-adver- 
tised” goods the style and quality are exactly the 
same in the smallest town as in the largest city. 

How many times have salesmen said to you: “I 
want you to give my lines a trial; they’re not so well 
known as some others, but the quality is as good and 
the price less for the reason that we have spent 
no money in advertising. We put the money that 
advertising would cost us into our goods in extra 
quantity and quality—and in additional profit to 
you.” 

You have also, of course, become well acquainted 
with the time-worn claim: “If advertising expendi- 
tures on any brands of merchandise are not added 
to the price, they are deducted from the quality.” 

Exploiters of unadvertised, unknown brands of 
merchandise always contend that: “Advertising is 
expensive, and either the manufacturer, the retailer 
or the consumer must pay the advertising bill.” 
They will then explain that it is impossible for the 
manufacturer to stand this expense, and it is there- 
fore up to you and the consumer. 


Consumer Pays for Three Things 


These lines of argument are positively absurd and 
their effects are doing the small town merchant 
more harm than all the other things combined. 
Manufacturers and salesmen who succeed in deceiv- 
ing you in this manner only laugh at you for being 
“easy.” 

On every purchase the consumer pays for three 
things: Cost of raw material, cost of manufacture, 
and cost of selling. Advertising is a selling force 
and the most successful manufacturers have long 
since learned that advertising is the cheapest sell- 
ing force on earth. 

To properly appreciate the advantages of han- 
dling well-known brands of goods, you should bear 
in mind the fact that no matter how well a sales- 
man explains the merits of his unadvertised lines to 
you, he is leaving you to go over the same line of 
argument with every prospective buyer. It isn’t 
what you know about certain lines of merchandise, 
but what the buying public knows about certain 
lines, that makes easy sales for you. 

Have you ever really stopped to think who bears 
the expense of advertising, or whether advertising 
is an expense or not? Your business has probably 
grown a great deal since you have owned it—you 
have enlarged your store, employed additional help 
possibly added a cash register, a typewriter or an 
adding machine. Have you advanced prices to pay 
for these things? Haven’t they decreased operat- 
ing expenses, thereby not only paying for them- 
selves, but earning you a profit on your investment? 

Does the cost of advertising increase the cost 
of manufacture? Positively no! 

The annual business of a certain large clothing 
manufacturing concern, before they began adver- 
tising, was $3,000,000, on which the selling cost 
was from 8 to 10 per cent. Their advertising ex- 
penditures last year amounted to $250,000, their 
sales were increased to $15,000,000, and the selling 
expense was just 3 per cent. The price of their 
clothes have not advanced to either retailer or con- 
sumer. Who paid for the advertising? 

Is the cost of advertising paid for by the retailer? 
Again, positively no! 

The manufacturers’ advertising of goods you sell 
pays you handsome dividends, at no cost to you, for 
the same reasons that it decreases selling cost to the 
manufacturers: It increases your volume of busi- 
ness, allowing you to turn your capital invested 
often, and to keep your stock fresh, clean and up 


to date. 
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Dead Stock Causes Failures 


Good authority states that “Dead stock, or goods 
that don’t sell readily (except at a general clean- 
up sale) is the cause of most failures among retail 
stores.” This condition doesn’t exist with well- 
advertised standard lines. Clean-up sales offer an 
assortment of brands which are not known to the 
public. 

Advertising, by decreasing cost of manufacture 
and lessening selling expense, must necessarily de- 
crease selling prices to the ultimate consumer. 

Remember that only good merchandise is worth 
advertising. Manufacturers who spend large sums 
of money advertising depend upon a steady demand 
from the public for their brands—their goods must 
be right to induce repeat orders. Quality must be 
maintained year after year or the demand will 
cease, and, unlike the manufacturers of unadver- 
tised brands, they cannot change their brands when 
their goods fail to give satisfaction, for the reason 
that they have spent too much money establishing 
them. 

Make your store headquarters for standard 
brands of merchandise, well-advertised in reputable 
mediums reaching your trade territory. Keep only 
goods, the quality and advantage of which are 
known factors to your prospective customers. Ex- 
plain to your trade that your store offers the same 
class of merchandise to be found in the large stores 
of the cities. 

No matter how small your town, or store, if you 
handle standard brands of “Trademarked-Adver- 
tised” goods, you offer the same shopping facilities 
afforded in the largest city. In handling this class 
of merchandise you get the same benefits from the 
manufacturers’ advertising as the largest store in 
the largest city. 


Ask the Manufacturers to Help 


Manufacturers who sell you goods owe it to you 
to establish their brands in your section—and to 
help you create a demand for their line. You 
should insist upon their doing so—it will increase 
your sales. 

I believe in the Stevens bill, and trust it soon 
may become a law, which will prevent nationally 
advertised articles being sold at a cut price as a 
bait for other sales. 

I also believe in one-cent postage, and think that 
our association should be more active in this direc- 
tion, as it would mean a large saving to all of us. 

Convention buying by our membership is abso- 
lutely necessary. I feel that it has been one of the 
great factors in the success of our conventions and 
exhibitions. As our buying power increases, so will 
our conventions increase in number of attendance 
and in the number of exhibitors. The exhibitor 
now recognizes the buying power of this associa- 
tion. This is evidenced by the fact that many of 
the manufacturers who exhibit with us annually 
tell us that our conventions are the only ones at 
which they exhibit. Let us all co-operate in this 
direction. If we do this, we shall never experience 
any difficulty in filling an exhibition floor wherever 
it may be, and if all members of this association 
are buying members we can sell twice the space that 
we now sell. The principle is sound, logical and. 
fair, and our exhibition should be a buying market 
where once a year the retailer and wholesaler can 
meet and transact business. 

I am surprised to learn that some of our mem- 
bers have not availed themselves of the opportunity 
presented to them to save money by carrying mutual 
fire insurance. Surely it should need no argument 
on my part to convince you o1 the value of this 
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part of our association work. As business men, a 
saving of 40 per cent on the cost of the insurance 
you are carrying should appeal strongly to you. 

At our last convention our president, Frank H. 
Goodfellow, predicted a banner year for 1915, and 
I am glad to say that we have seen this realized. 
For, although we did not feel this increase until the 

















E. K. Owens, president 


last five months of the year, it has been sufficient 
to make our increase for the year very satisfactory, 
and I predict that this next year, from present indi- 
cations, will be far better. 

In closing, let me impress upon you all the duty 
we have to perform toward our exhibitors, and let 
us all go out to the exhibition hall resolved that the 
number of orders we will place and the amount of 
goods we will purchase will far exceed anything we 
have ever before done, and if we all can carry home 
with us the thought that I have tried to bring out 
in my address along the lines of co-operation and 
advertising which are so necessary to our business 
and association, I will feel amply repaid. 


He was followed by Secretary Lewis, whose ad- 
dress was as follows: 


— growth of this organization is not properly 
measured by increase in members alone. The 
value of a tree is not found in height, or spread of 
branches, but in the fruit it bears. 

The increase in the number of members has not 
been large, but the increase in the:spirit of the 
membership has been expressed in a support of 
association policies, in a recognition of the neces- 
sity for association organization and for personal 
action and effort through it; these things are the 
things which count, and these are the things which 
have grown during the year just closed to a point 
of fruitfulness not previously reached. 

The association is an organization composed of 
retail hardware merchants, and logically, being 
based on such a membership, its broad purpose is 
the conservation and promotion of the interests of 
the retailers as a class. 

A class or mass movement can only become ef- 
fective relatively, and as momentum is gained, as 
co-operation broadens, or, stated otherwise, as in- 
telligence and direction underlie the mass effort, 
practical experience makes it clear that any man 
contributing to mass effort accomplishes two impor- 
tant things—he strengthens class power and he en- 
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larges his own influence by the exercise of his per- 
sonality in joint effort. 

It is for this reason the executive committee has 
so persistently urged the membership to concentrate 
on those things which have come to be recognized 
as association policies, and it is because the mem- 
bership has responded with vigor that we are en- 
abled to present a program and an exhibition during 
our fifteenth annual assembly which will find few 
parallels in this country in 1916. 

The executive committee is jealous of and deeply 
interested in the welfare of the retailer, and they 
harbor few delusions and are familiar to an ex- 
tended degree with the seamy side of association 
effort, also the seamy side of retail merchandising, 
and it is because of this knowledge of the retailer’s 
status and because of this interest in his commer- 
cial health that the executive committee urges every 
member to adopt those merchandising methods 
which will enable him to know definitely if he is 
making a profit, and also to know definitely his net 
worth. And, where these methods are in operation, 
to exercise enterprise and to know his community 
‘needs, and to efficiently serve them, for the price of 
the retailer’s existence is efficient service. 

The executive committee believes that the annual 
convention and exhibition gives to the retailer an 
opportunity for business outlook which no other 
known arrangements offer. 

During the year 1915 the Pennsylvania Legisla- 
ture enacted a law making insurance covering work- 
men’s compensation practically compulsory. Numer- 
ous letters reached our office from members asking 
if such insurance could be carried on a mutual plan, 
such as governs their fire insurance contract. We 
made an effort to organize a liability association, 
and finally succeeded in complying with the law. 
Our company was one of three which secured a 
charter, and we are advised that it is two or three 
times larger than either of the others. We have 
our charter and license to do business, and have 
issued about 1200 policies at this writing. 

Our hardware mutual fire insurance companies 
had an unusual year. We paid all losses, expenses, 
a 40 per cent dividend and carried very nearly 
$50,000 to the surplus. 

What the future holds for this association and for 
its individual members is hidden, but for the man 
who, with mind alert, with energy unabated, with 
integrity unsullied, and with a spirit unafraid, there 
is opportunity in this wonderful land, and here and 
now is vision and inspiration. 

The next business was the annual report of the 
auditors, these being President Ludlow and Vice- 
President E. K. Owens. Their report showed that 
the financial affairs of the association were in 
splendid shape, there being a very good balance on 
hand and, as a rule, dues from members were well 
paid up. | 

The Question Box was the next item on the pro- 
gram, and this was to have been handled by Roy F. 
Soule, editor of HARDWARE AGE, and C. T. Wood- 
ward, vice-president of the National Retail Hard- 
ware Association. On account of illness, Mr. Soule 
was not present, but the Question Box was handled 
in a very able manner by C. T. Woodward. How 
to meet the competition of the mail order houses 
was again a live topic in the Question Box, and it 
was discussed very fully by a large number of 
members. There was then an open session at 11 
o'clock, at which the Hon. Carter Glass, chairman 
of the Committee of Banking and Currency, Wash- 
ington, D. C., presented a paper on “The Federal 
Reserve Act and Rural Credits.” His address was. 
listened to with keen interest. 
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RESOLUTIONS 


“Resolved, Thtt this association urge Con- 
gress to enact the Stevens-Ayres bill into a law 
during the present session, and all our members 
are urged to write their Congressman to support 
the same. 

“Resolved, That the retiring president and his 
two immediate predecessors shall constitute an 
advisory board, and that this board shall meet 
with the executive committee twice a year at 
their regular meetings, and take part in all delib- 
erations of said body, and one of such meetings 
shall be held at the place of our annual conven- 
tions, and during the week of such conventions. 


“Resolved, That the members of this associa- 
tion be warned against being drawn into any sys- 
tem of premiums for the stimulation of business, 
as we believe such additional business is only tem- 
porary, and if used by the retailer serves to en- 
courage the trading stamp and other premium 
concerns, greatly to the detriment of the legiti- 
mate retailer. And further we hereby commend 
the strong position taken by HARDWARE AGE 
against premium schemes in general. 


“Resolved, That we are in favor of a garnishee 
law similar to a garnishee law passed by the 
Pennsylvania Legislature in 1914, but which was 
vetoed by the Governor. 

“Resolved, That we commend the work of 
Harvard University in establishing a Bureau of 
Business Research. 


“Resolved, That we believe the manufacturers 
should use their best endeavors to aid the retailer 
in obtaining a reasonable compensation, above 
the cost of doing business, for the service he 
renders in marketing the product of the manu- 
facturer. 

“Resolved, That we place ourselves on record 
as favoring a one-cent letter postage rate. 
“Resolved, That we express our appreciation of 
the work done by Chairman Scarborough and the 
Pittsburgh Retail Hardware Association which 
has aided so materially in making the conven- 
tion a success. , 

“Resolved, That the executive committee should 
immediately inaugurate a plan for the publica- 
tion of a quarterly or monthly official association 
journal. 

“Resolved, That we express our great appre- 
ciation of the valuable assistance rendered by 
Congressman Kelly, Congressman Glass, Vice- 
President Woodard, Mr. Sheets, Mr. Cory, and 
others, who have come long distances to address 
us, and which has added so much toward making 
our convention a pleasant and profitable meeting. 
“Resolved, That we especially express our ap- 
preciation of the untiring efforts of President 
Ludlow in behalf of our association and the effi- 
cient manner in which he has conducted its 
affairs. 

“Resolved, That our efficient secretary and our 
executive committee be commended for the prog- 
ress our association has made under their direc- 
tion during the past year. 

“Resolved, That we particularly thank the 
Pittsburgh ladies composing the ladies’ reception 
committee, for the generous manner in which 
they have entertained the visiting ladies of the 
convention. 

“Resolved, That we urge all our members to 
carry fire insurance in our hardware companies.” 
























Thursday Session 


The Thursday morning session opened promptly 
at 9 o’clock with singing, led by W. A. Davis, fol- 
lowed by an address by C. T. Woodward, vice-pres- 
ident of the National Retail Hardware Associa- 
tion, on “Present Conditions in the Hardware 
Trade,” and later he conducted the Question Box. 
Mr. Woodward in his address stated that glowing 
reports of the present satisfactory conditions in 
the hardware trade were being received from mer- 
chants from all over the country, and that indica- 
tions are that 1916 will be one of the best years in 
volume of business and profits that the retail hard- 
ware merchants have ever had. 

He was followed by Walter McQuiston, who was 
a delegate to the National Hardware Convention 
at St. Paul, Minn., in June, 1915. Mr. McQuiston 
gave a very complete and interesting account of 
some of the features of that notable convention. 


The Hon. M. Clyde Kelly, former Congressman 
from Bradford, Pa., then addressed the conven- 
tion on “‘The Stevens-Ayres Bill” in Congress, which 
provides for the protection of trademark goods and 
maintenance of prices on such articles. Mr. Kelly 
stated that no permanent good would come to a 
merchant who cut prices or to the buyer who went 
into a store that made a practice of cutting prices. 
He cited the example of A. T. Stewart, the noted 
dry goods merchant of three decades ago in New 
York City, and said that to Mr. Stewart belonged 
the distinction of being the first large retail mer- 
chant in the United States to fix and maintain abso- 
lutely one price on all his goods. Mr. Kelly said that 
when Mr. Stewart put this practice in effect in 
his large dry goods stores in New York City he 
had 4000 customers on his books, and in thirty 
days the number had been reduced to 2000. How- 
ever, as his customers commenced to realize the 
benefits coming to them by dealing in a store that 
had one price only, they very quickly came back, 
and in six months from the time Mr. Stewart 
started the policy of naming only one price on his 
goods, he had more than 10,000 customers. The 
address of Mr. Kelly was very interesting, and he 
was warmly applauded. 


The report of the nominating committee was 
then received, and the election of officers took place, 
resulting as follows: 


President, E. K. Owens, Susquehanna; first vice- 
president, H. M. Kirk, New Castle; second vice- 
president, J. M. Kohlmeier, New York City; third 
vice-president, Ernest Hohannsen, Baltimore, Md. 


Executive committee, Daniel Rinehart, Waynes- 
boro; F. A. Mitchell, Philadelphia. 


Delegates to national convention, Henry C. Snow- 
den, Jr., Media. Pa.; Frank H. Goodfellow, Altoona, 
and secretary-treasurer, W. P. Lewis, Huntingdon. 


Friday Session 


The final day session convened on Friday morning 
at 9 o’clock, and was again opened with the singing 
of some popular airs. Congressman Carter Glass, 
of Lynchburg, Va., author of the Federal Reserve 
Act, addressed the convention on the subject of 
“Rural Credits.” He described in detail the scheme 
for rural credit which has been worked out in con- 
nection with the Banking Act, and said the new 
system would solve many problems for the small 
business man in the country and small town dis- 
tricts. 

Congressman Glass was followed by E. St. Elmo 
Lewis of Detroit, Mich., who talked on the subject 
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of “Energy and Intelligence in Double Harness At- 
tached to Advertising.” 

Other addresses were then made by some of the 
leading members, and at about 12.30 o’clock the con- 
vention adjourned. 

It was voted by everyone present that the 
sessions had been the best ever held by this associa- 














W. P. Lewis, secretary 


tion, the interest in all the meetings having been 
keen and the attendance large. 

Herbert P. Sheets from the national office then 
addressed the convention on the subject of the 
“Price and Service Bureau.” Mr. Sheets’ address 
was very much to the point, and he said it was 
the duty of the retailer to give as much service to 
his customer as he possibly could in the matter of 
prompt delivery of goods, see that the customers 
were promptly served, and that no deception as to 
quality of goods be practised by the clerk. Mr. 
Sheets further said that the constantly in- 
creasing expense of doing business must also 
be carefully considered, this having a tendency 
to decrease profits, and that the retail hardware 
merchant should very carefully keep a close record 
of the actual cost of doing business, and be gov- 
erned by it in naming selling prices on his goods. 


Entertainment Features 


The program for the entertainment of the dele- 
gates to the sessions of the Pennsylvania and At- 
lantic Seaboard Hardware Association was in the 
hands of a very capable committee, of which C. W. 
Scarborough was general chairman. This commit- 
tee worked unceasingly to add to the pleasure of 
the entertainment of the delegates, and was ably 
assisted by the floor committee, door committee and 
reception committee, the latter including wives of 
the Pittsburgh members. 

On Tuesday afternoon, Feb. 8, at 3 o’clock, there 
was a ladies’ reception, given in the parlors of the 
Fort Pitt Hotel, which was largely attended by the 
ladies present at the convention, and on Thursday 
night at 8 o’clock the ladies visited the exhibits at 
Motor Square Garden, in the East End. There was 
a special musical program, and other attractions 
were added. On Wednesday, Feb. 9, at 12.45 p. m., 
the ladies visited the plant of H. J. Heinz, the “Home 
of the 57.” A complimentary dinner was served to 
the ladies by the company, and a group photograph 
was taken at the plant, and a copy presented to each 
member of the party. 

Thursday, Feb. 8, at 2 p. m., there was a ladies’ 
theater party at the Davis Theater, where an excel- 
lent vaudeville entertainment was given. On Fri- 
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day the day was given over to a tour of the shop- 
ping districts by the women of the party. 

A smoker for the men was given on Wednesday 
night, Feb. 9, at 9.30, at the Moose Temple Audi- 
torium, on Penn Avenue, Pittsburgh. The program 
consisted of boxing, moving pictures and vaudeville. 
Refreshments were served, and the smoker was thor- 
oughly enjoyed. 

The entertainment features in every way were 
looked after most carefully and thoroughly enjoyed. 


The Exhibits at Motor Square Garden 


The exhibits this year of hardware jobbers and 
manufacturers were held at the Motor Square Gar- 
den in the East End, Pittsburgh, a building splen- 
didly adapted for the purpose. This building was 
fitted up with 200 booths 10 x 10 ft., nearly all of 
which were taken. 

The exhibits were visited daily by large numbers 
of the hardware people who attended the conven- 
tion, and it is stated that a very large amount of 
goods was sold. 

The booths were attractively arranged and deco- 
rated, some concerns reporting that their sales of 
goods were more than double those of last year. 





Praise for Spring Buying Number 


SUSQUEHANNA, PA. 
To the Editor: 

At this time I want to congratulate you on the 
Spring Buying Number of HARDWARE AGE. In 
my opinion this is the best number you have 
ever issued. It is really a short course in hard- 
ware, covering buying, selling, advertising, win- 
dow trimming and store arrangement. The hard- 
ware proprietor or clerk who misses studying 
this issue is passing up valuable information. 
-Please send our firm three extra copies, with bill. 

Yours very truly, 
E. K. OWENS HARDWARE COMPANY. 








J. V. Vrooman’s Sons Need 
Catalogs 


SCHENECTADY, N. Y. 
To the Editor: 

Our store was very badly damaged by fire on 
Wednesday morning, Feb. 16, and among the 
very many things lost are all of our catalogs and 
discount sheets. We will appreciate it very much 
if you will insert a notice in your magazine an- 
nouncing our fire, and asking all houses with 
whom we do business to send us new catalogs 


and price lists. Yours very truly, 
J. V. VROOMAN’S SONS’ COMPANY. 











Thinks Spring ‘Buying Number 
a Very Wonderful Issue 


To the Editor: CHICAGO, ILL. 

HARDWARE AGE for Feb, 10, containing our 
double page spread, has just come to the hands 
of the writer. We certainly think this is a very 
wonderful issue of a high-class trade journal, 
and we wish to compliment you upon it. We 
would be pleased to receive three extra copies 
of the Feb. 10 issue, if you have them left. 

: Yours very truly, 
THE MARTIN-SENOUR COMPANY, 
WILLIAM MARTIN, Advertising Department. 
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Canada and the Trading Stamp—Price Maintenance 
By W. L. CROUNSE 


WASHINGTON, D. C., Feb. 21, 1916. 


HERE’S a joker in the Canadian Trading 

7 Stamp law. To shift the figure of speech, the 

Dominion has only scotched the snake, not 
killed it. 

The little green stamps issued by the big octopus 
that sells them to the little retailers have been shut 
out of Canada, but the big chain stores are spe- 
cifically permitted to operate their selling schemes 
and retail merchants are perfectly free to slash 
each other’s windpipes with any coupon game they 
can devise, provided only they operate it themselves 
without the aid of the octopus. 


The Facts About the Canadian Law 


Just a month ago there was printed in this cor- 
respondence a report from Consul-General Foster 
at Ottawa in which he summarized the Canadian 
law which he said “had driven out the trading 
stamp.” Having spent several weeks in Canada 
last fall, the correspondent of HARDWARE AGE sus- 
pected that General Foster had not told the whole 
story and he therefore suggested to Dr. Edward E. 
Pratt, the enterprising Chief of the Bureau of For- 
eign and Domestic Commerce, that the hardware 
retailers of the United States would be very much 
interested in a fuller statement concerning the 
Canadian law and the results that have followed its 
enactment. 

Dr. Pratt is always on the job. Instructions 
were immediately forwarded to Mr. Foster who has 
promptly supplied a supplemental report filled with 
significant if somewhat discouraging information. 

We have lifted our hats to the Lady of the Snows 
prematurely. She is only flirting. While she has 
abandoned the big trading stamp concerns she has 
legalized the coupons of the United Cigar Stores and 
the profit sharing certificates of the Rexall Drug 
Stores. Incidentally she winks at every gift enter- 
prise scheme which can be operated by the retailers 
themselves without the aid of Messrs. Sperry & 
Hutchinson or other trading stamp distributors. 

Here is a summary supplied by Mr. Foster of the 
prohibitions in the Canadian law: 

“Under this act, trading stamps were prohibited 
which were redeemable (1) by any person other 
than the vendor, or the person from whom he pur- 
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chased the goods, or the manufacturer of the goods, 
or (2) by the vendor, or the person from whom 
he purchased the goods, or the manufacturer of 
the goods, in cash or goods not his property, or not 
his exclusive property, or (3) by the vendor else- 
where than in the premises where such goods are 
purchased; or which does not show upon its face the 
place of its delivery and the merchantable value 
thereof, or is not redeemable at any time.” 


The African in the Woodpile 


Just how the United Cigar Stores and the Rexall 
Drug concern and their prototypes in Canada evade 
the prohibitions of this statute is set forth by Mr. 
Foster as follows: 

“In order therefore to comply with the provisions 
of the Act it is necessary that trading stamp devices 
should be redeemable by the vendor, or the person 
from whom he purchased the goods, or the manufac- 
turer of the goods, in cash or goods which are his 
property. They must be redeemable upon the prem- 
ises where such goods are purchased or must show 
upon their face the place of delivery and the mer- 
chantable value of the goods, and they must be re- 
deemable at any time. Accordingly, trading stamps 
or coupons are so printed as to comply with these 
requirements. 

“These trading coupons are used to a considerable 
extent in Canada, and the legislation does not seem 
to have had any special effect upon selling schemes, 
except in the particulars required by the Statute.” 

The chain store has a long arm, long enough in 
this case to reach into the Canadian Parliament. 
The evidence speaks for itself. 

The merchants of Canada asked for bread, but 
Parliament’s hand-out was a piece of flint hard 
enough to scratch a diamond. 

What the merchants wanted was clearly set forth 
in the debates on the trading stamp bill, which 
Consul-General Foster summarizes from an ex- . 
tended speech by Mr. Gervais, a prominent Mon- 
treal member of Parliament, as follows: 


Merchants a Unit Against Gift Schemes 


“The legislation was desired by all the merchants 
and traders in Canada. The Boards of Trade 
throughout the country had been consulted as to 
whether ‘this commercial evil’ should in their 
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opinion be abolished, and all the boards had declared 
against what they termed ‘a commercial pest,’ ‘a 
commercial nuisance,’ and ‘a commercial nuisance in 
restraint of trade.’ A resolution by the Toronto 
Board of Trade stated tht use of trading stamps 
was considered injurious to legitimate trade; that 
the legislature of the Province of Ontario had passed 
an act prohibiting the use of trading stamps, and 
urged the Dominion Government to do likewise. 
Numerous resolutions to a like effect from Boards 
of Trade and other similar bodies situated in many 
important cities, towns and villages throughout 
Canada were also read. In a resolution by the 
Montreal Wholesale Grocers’ Guild, it was stated 
that: 

“*The pernicious effects of the use of trading 
stamps have been recognized wherever they have 
been introduced; a number of cities and States of 
the United States having by law restricted or pro- 
hibited their sale.’ 

“Reference was also made to numerous petitions 
received from wholesale and retail merchants 
throughout Canada, praying that legislation be 
passed making it a misdemeanor to print, issue, 
or circulate trading stamps. In one petition it was 
stated that the whole system was pernicious—‘that 
it is an imposition on trade for the purpose of in- 
citing false competition, encouraging many mer- 
chants to raise the price of their wares to meet this 
speculative craze on the part of many purchasers, 
and it leaves the customers entirely in the hands 
of these companies or persons to place whatever 
price they may choose upon the wares these com- 
panies or persons carry in stock, as they are paid 
for by the merchants and customers who purchase 
these stamps before the articles are delivered. Some 
merchants and manufacturers adopt this system who 
are entirely indifferent to methods of commercial 
morality, and by their adoption other merchants 
follow, much against their inclination, in order to 
strive to preserve their trade, and thus business is 
demoralized and the welfare of the public is en- 
dangered.’ 


Quoted the United States Supreme Court 


“In commenting upon the wording of this resolu- 
tion, Mr. Gervais pointed out that the memorial 
used precisely the same language used a few years 
ago by Chief Justice Field of the United States 
Supreme Court. 

“Mr. Gervais gave a short history of Canadian 
provincial legislation, and of American legislation, 
regarding trading stamps. Ontario, Quebec, the 
States of Rhode Island, Alabama, Maryland, Massa- 
chusetts, Vermont, and New York had all, he stated, 
passed measures prohibiting the use of trading 
stamps. 

“The debate developed some opposition to the 
measure as perhaps too much in the way of paternal 
legislation, but generally it was recognized that 
there had been a great outburst of public opinion 
against the system, and that legislation was needed.” 

Of course every Canadian boy big enough to sweep 
out a store knows that the merchants of the Do- 
minion who organized this movement against gift 
schemes intended to kill them all. The debates in 
Parliament clearly show that every sort of coupon 
and certificate representing something for nothing 
was assumed to be included in the trading stamp 
ban. 


How the Chain Stores Beat the Bill 


But the chain store look-out was on the job. 
Just how the merchants were double-crossed is told 
by Mr. Foster in a few words. He says: 

“On the third reading of the bill it was pointed 
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out by the leader of the opposition that the meas- 
ure as proposed might leave it open to trading 
stamp exploiters to get around the provisions of 
the act through some new form of lottery. In reply 
the Premier stated that the object of the legislation 
‘is to reach what is known as the trading stamp, 
that is, that certain green stamp which has at- 
tained a rather unenviable notoriety in every city, 
town, and village of the Dominion.’ This object, 
he believed, would be attained. If other forms of 
duping the public should develop, other legislation 
might be needed at some future time.” 

And so they rushed the bill merrily through and 
“other forms of duping the public” continue to 
flourish and, in fact, flourish more luxuriantly than 
ever, because now the chain store coupon, the 
profit sharing certificate and the premium scheme 
have the field to themselves and no longer have to 
whack up with the green trading stamp. 

Now, what’s the lesson of the Canadian fiasco? It 
is simply this: that when the Congress of the 
United States is finally aroused to the necessity of 
legislating on the trading stamp and gift coupon 
question—and, right here, do not forget the Austin 
anti-coupon bill introduced in the House of Repre- 
sentatives a few days ago—the retail merchants of 
the country must see to it that the law enacted is 
broad enough and strong enough to accomplish its 
purpose and not so weak and futile as not to be 
worth the paper it is printed on. : 

Remember that the trading stamp man and the 
gift coupon man are always on the job. If you 
would beat them you must be there, too. This 
means YOU! 


Opposing “Pernicious Legislation” 


Thomas Bracket Reed, one of the wisest men who 
ever sat in Congress and the most famous presid- 
ing officer the country has ever produced, once laid 
down this significant maxim: 

“If you want to find out how much solid merit 
there is in a measure get a reliable list of the men 
who are opposing it.” 

A few philanthropists got together in New York 
City the other day and organized the National Trade 
Association “for the purpose of combating perni- 
cious legislation and for furthering the general com- 
mercial interests of manufacturer, merchant and 
consumer in the United States.” According to the 
authorized announcement of the association, which 
appeared in the Wall Street Journal, the objects of 
the organizatioh are as follows: 

“To promote the impartial and scientific study 
of business conditions in all sections of the coun- 
try and present the result to the members and to 
the public; to investigate means of securing better 
markets for producers, diminishing the expense of 
distribution and reducing the cost to consumers; 
to encourage scientific and uniform legislation in- 
tended to foster trade and commerce, and to op- 
pose, and arouse public sentiment against legislation 
which seeks to shackle trade and commerce or to 
hinder the free play of competition in the supply 
or price of commodities, in the interests of the few 
and to the injury of the many; to create a national 
league of practical men engaged in trade and com- 
merce whose efforts shall be directed through a non- 
political constructive association to establish a clear 
understanding of the commercial needs of the whole 
country and of its various sections and of govern- 
=e regulation thereof, or interference there- 
with.” 

Isn’t that a fine category of high-brow princi- 
ples? Surely the millenium cannot be far off when 


Continued on page 78 



























NEW IDEAS IN MOTOR BOAT 
EQUIPMENT 


1916 Styles in Marine Supplies of Interest to the Hardware Dealer, 
Who Can Carry Them to Advantage in Connection with 
His Automobile Accessory Department 


By E. T. KEYSER 
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Single cylinder two cycle motor attached to combination shaft log stuffing box strut skeg 


the formal opening of the purchasing season 
for marine supplies so far as the pleasure 
craft trade is concerned. 

_Not only the novice but the case-hardened boat 
owner as well, hangs off until certain that in order- 
ing supplies to carry him through the coming year, 
he will not miss any new wrinkle which will serve 
him better than the one which had seemed good 
to him in the previous season, 

The 1916 show, which opened at the Grand Cen- 
tral Palace on Jan. 29 was particularly rich in ar- 
ticles of equipment which the waterside hardware 
retailer can handle profitably without undue strain 
on either storage space or bank account. 

The more rigid enforcement of Government regu- 
lations regarding the proper equipment of running 
lights for the different classes of boats and the in- 
convenience and uncleanliness of the old fashioned 
oil lights, have tended to create a demand for elec- 
trically lighted signal lamps from all classes of 
motor craft owners. As a result, this type of equip- 
ment may now be had in styles and sizes which may 
fill the requirements of everyone from those of the 
power canoeist to those of the owner of the large 
cruising yacht. 

For the smallest craft, combination bow lights 
were shown, fitted with 6-volt, 4-cp. tungsten bulbs, 
which might be mounted upon flag-pole sockets and 
which would operate on four dry cells. Others, 
made to operate on but one cell, were self contained, 
with light and battery box in one compact case, 
fitted with red and green lenses and with lighting 
switch on the light casing. 

There are also complete sets of bow, port, star- 
board and stern lights and in this class were styles’ 
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dispensing with any exposed wiring, connections 
being made through deck sockets whose screw caps 
keep the wiring watertight when the lamps are 
stowed. 

The skipper of a small launch, who utilized his 
stern flag staff to carry his stern light used to 
find that the light had a tendency to slam against 
the staff—anything but soothing to his temper—de- 
spite any amount of ingenuity in devising lashings 
to make it stay put. The curse has this year been 
removed in several successful ways, and the re- 
tailer who will get aboard will reap some of the 
success, financially. 

For the skipper, already equipped with a stern 
light, there is a removable bracket with a socket, 
taking the place of the halyard block, which keeps 
the light at a respectful distance from the staff. 
For one who is about to invest in a new signal set, 
there are various styles of flag-staffs, wood or metal, 
which carry concealed wiring, leading to a fresnel- 
cased bulb at the staff head which is to be connected 
with the regular lighting system. There are also 
unit systems consisting of a complete fresnel light, 
wiring and connector which may be slipped on the 
staff head, in place of the usual ornamental ball, 
and removed in daytime. 

Among the lighting methods is a little device 
which should prove a business bringer to the re- 
tailer, a bow light bracket that folds down flat out 
of the way when not in use and which solves the 
problem of every small launch owner who has for 
years been trying to fix that light without cumber- 
ing his forward deck. 

The search lights may now be obtained in sizes 
and at costs not out of proportion to a very mod- 
erate-sized launch and some of these utilize the 
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Stern light for Class 2 power boats; D is deck socket 

connection with cover cap; A, section of staff fitting 

into D and connecting with interior wires with light C 

which screws to head of staff; B is finishing ball screw- 

ing on top of light or to ey of staff when light is 
stowe ; 


waterproof socket connection to prevent loose wiring 
on the deck, over which the average guest, unaware 
of its presence, persists in tripping. 
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Searchlight fitting to Socket D in which it swivels for 

horizontal avming; C, tension joint for vertical adjust- 

ment; B, flexible connecting wire; A, switch, pressure 

on which gives a flash, or half turn of which gives 
steady light 


Hardware Age 


While all of these lighting devices operate satis- 
factorily on dry cells, they open the way for the 
sale of current generators. Something that the 
hardware man can handle in this line is the low- 
priced, low-tension magneto, with sufficient output 
to give enough current to operate the signal lights 
as well as supply ignition requirements. If Mr. 
Skipper wants something more ambitious and yet 
not unduly costly, there is the battery charger which 
will keep the storage battery full of life so that the 
lights will continue to shine after the motor ceases 
to chug. 

Another bit of electrical equipment consists of a 
perfectly good alarm clock, not too proud to arouse 
the crew for breakfast, which is wired to four dry 
cells and also to a special clapper on the fog bell and 
to the wiring of the boat’s electric signal horn. 

When fog comes down, the skipper simply 
switches the clock into circuit with either bell or 
horn as the boat may be at anchor or under way 
and then enjoys himself with a book while the 
clock proceeds to do his fog signaling for him at the 
proper intervals of time. The dealer who will put 
one of these signaling devices to work outside his 
show window will soon let all his fellow townsmen 
know that he is ready for the spring rush in marine 
goods. 

















At the left: Bow light bracket, which lies flat on 
deck when light is stowed. At the right: Fender hook 


Another thing which will add so much to a skip- 
per’s comfort that it will be hard for him to pass 
it up, is a stool for the steersman which when not 
in use, folds up out of the way against the bulk- 
head and does away with the old-fashioned book- 
keeper’s stool, the pile of cushions or the far-from- 
restful standing position. 

Somebody has waked up to the fact that the erst- 
while custom of tying fenders to tiller lines or 
awning supports has its drawbacks and now neat 
little fender hooks are produced, which may be 
screwed to the decks at convenient intervals. 

While there may not be any tremendous amount 
of profit in any individual sale of these, the gross 
business should be satisfactory and, anyway, they 
will tend to demonstrate that the dealer carrying 
them in stock is a good man to consult when the 
time for a more important purchase looms up on 
the horizon. 

It looks a& if the coming season would be a par- 
ticularly good one for detachable motors. The 
older manufacturers of these pleasing little power 
plants have been spending the fall and early winter 
months in devising refinements and conveniences, 
calculated to induce the already supplied boating 
man to turn his 1915 model over to a beginner and 
provide himself with one possessing all the latest 
dewdads, or as many of them as he can find combined 
in any one particular make, a good thing in the 
way of trade-encouraging methods and greatly to 
the benefit of the retailer. 

To the man, to whom an outboard is simply an 
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Two-cylinder-four-cycle outboard motor, with reversing 
mechanism and high tension magneto in flywheel 


outboard and to whom a dollar saved is rather more 
than sinful luxury, the older and less elaborate 
models will appeal and sell. 

To one who has acquired ideas and wants to be 
able to do stunts, the outboard with reversing pro- 
peller or attachment producing the same result will 
appeal. 

If bitten by the speed bug, he may now cruise in 
state before a two-cylinder machine and, should 
the heights of elegance be desired, even a four- 
cycle two-cylinder opposed motor is now within 
reach. 

It does not matter what the model of the craft, 




















Side light for Class 2 power boats; illustration shows 
detail of wireless socket and method of utuzing socket 
cap to secure light 
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cance, skiff, dinghy or even house-boat may now 
be fitted with one of these Lilliputian pushers and 
the chances are that, from now on, the outboard 
skipper will look forward to each season’s new 
models with the same expensive enthusiasm as the 
automobilist. 

The natural tendency of a certain percentage of 
the outboard skipper class to evolute into the regu- 
lation motor boat bug has been appreciated by one 
of the most successful of the outboard manufac- 
turers, and I saw at the show what appealed to me 
as being a particularly good marine motor for the 
hardware trade to handle. It is light, compact, 
moderate in price and is accompanied by one of the 
most complete outfits possible and one which makes 
its installation easy for the average boat owner. 
This motor is built in one and two-cylinder models, 
rated at two and five horsepower and weighing, 
with one-way clutch, which is part of the equip- 
ment, 35 and 50 Ib., respectively. 

The ignition is by high tension magneto in the 
flywheel and the fittings include Maxim silencer 
and a power bilge pump. 

A combined strut, skeg and stuffing box shaft 
log, with propeller and shaft are furnished as an 
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Left to right: White bow light for Class 2 power boats; 

illustration shows detail of lamp and connection socket. 

Combination bow light with red and green fresnel lenses 
for Class 1 power boats 


extra and this is something which can be sold 
to the boating man at a price not out of proportion 
to the canoe or rowboat in which it may be in- 
stalled. 


The Mail-Order House 


Tune, “The Old Oaken Bucket’ 
H OW dear to my heart are the scenes of my childhood 
When fond recollections present them to view— 
The church, and the store, and the school in the wild- 
wood, 
And all the loved spots that my infancy knew. 


AST summer I wandered again to the village, 
But found not a neighbor of old or his spouse; 
The streets were deserted, the farms needed tillage— 
The town had been killed by the mail-order house; 


5 age: village had vanished when merchants were ban- 
ished, 
But one lone survivor, as scared as a rabbit, 

I found, and asked why the village was dead. 
“The town got the mail-order catalog habit, 

And that was what killed it forever,” he said. 


é¢T was not a war, epidemic, or pillage, 
No foeman’s invasion or robber’s carouse: 
The money that should have developed the village 
Was all sent away to the mail-order house— 
The money we earned here—never returned here, 
When once it was sent to the mail-order house.” 
—Exchange. 











Doubts Prosperity of U. S. 
After War 


— CE H. MACKAY, president of The 
Mackay Companies, has doubts as to whether 
the United States can maintain its present degree 
of prosperity after the war. Although earnings 
of the Mackay Companies last year showed a sub- 
stantial interest, this uncertainty prevented the 
trustees from increasing the dividend. ~ 

Mr. Mackay says: 

“It is entirely possible for your trustees to in- 
crease the dividend on your common shares, but in 
view of the uncertainty of the future this is deemed 
inadvisable. 

“Your trustees are more concerned to ensure per- 
manency of a fair return on your investment than 
to create a temporary enthusiasm by the distribu- 
tion of the extra earnings of a profitable year. 
The war may terminate at any time, and upon its 
termination it is impossible to say whether the 
present high tide of prosperity in the United States 
will continue. 

“It is difficult to see how this country can keep 
up with the present degree of prosperity when prac- 
tically all other countries will be adjusting and pay- 
ing debts, with further heavy taxes to be imposed. 
An individual laboring under heavy obligations re- 
stricts his business operations and consumption, 
and the same would seem to apply to a nation. A 
merchant has little trade when his chief customers 
are economizing to pay debts. 

“Your trustees do not believe that any policy of 
higher dividends and exploitation should be adopted 
at present. If, after the close of the war, it tran- 
spires that the volume of telegraphic and cable 
communication continues to be substantially as 
large as at present, your trustees will feel justified 
in increasing the dividends on your common shares.” 

Total receipts of the Mackay Companies last year 
were $4,274,940 against $4,246,014 in 1914. After 
allowing for dividends on the preferred and com- 
mon shares, together with other charges and taxes, 
there was a surplus of $150,179 for the year against 
$116,410 the previous twelve months.—New York 
American. 


The Spur of Necessity 


Tas one particular in which we will be weak (by 

comparison with foreign nations) after the 
war will be the lack of the spur of necessity, be- 
cause our existing prosperity is likely to lap over a 
year or to after the work of rehabilitation begins 
abroad. An ambitious individual with a mortgage 
on his home will produce more and spend less than 
an individual who is free from debt. If, in addition 
to a mortgage, the ambitious individual has several 
invalids in his family, his necessities will urge him 
to greater effort and greater sacrifice. Europe has 
mortgaged her future as never before, and every 
week adds to the number of her invalids. Her 


necessity is bound to become the mother of inven- 
tion in the field of political economy as well as in 
the domain of mechanics. Her continued sacrifices 
in peace will appear almost as comforts by com- 
parison with her sacrifices in this war.—People’s 
National Bank of Pittsburgh.—The Annalist. 
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Tax Hangs on What Spade Is 


fl Rane Pacific Hardware and Steel Company pro- 

tests legally against calling a spade a spade. 
The firm insists that it is instead an agricultural 
implement. 

Reasons for this seemingly fine discrimination lie 
in the fact an imported spade is subject to 20 per 
cent duty, while agricultural implements are duty 
free. 

Judge W. B. Howell, United States general ap- 
praiser, sat in court recently in the Appraiser’s 
building to hear evidence as to what a spade really 
is. There were so many exhibits that somebody 
called the courtroom a “spade full.” 

W. M. Sanders, auditor of the hardware concern, 
testified that the peculiar sockets of the steel shovels 
in question proved they were for agricultural uses 
only. He admitted he never had done any pick and 
shovel work himself. 

The Pacific Company imported 155 dozen of these 
spades from Canada. If they are held dutiable the 
tax will amount to about $185.—San Francisco Ex- 
aminer. 


Manufacturing Activity in New 
York State Expands 


fier payrolls of New York State manufacturers 
in January carried 18 per cent more employees 
and 28 per cent more wages than in January, 1915. 

The remarkable gain in activity, the result of 
improvement all summer and fall and into Decem- 
ber, was held from December to January, the State 
Industrial Commission announced yesterday. The 
results are based on returns from 1300 representa- 
tive manufacturers, with approximately a half mil- 
lion employees. 

Improvement in January over December was 
shown by the metal working and machinery group 
of industries, by the chemical, oils and paints 
group, by the papermaking industry, by the textile 
industry and by the clothing group. 

The January payrolls in the metal working and 
machinery group were about 2% per cent larger 
than December. Total wages paid in January were 
52 per cent greater than a year ago. In compari- 
son with January, 1915, the most marked improve- 
ment was shown by rolling mills, by manufacturers 
of automobiles and automobile parts, by concerns 
manufacturing cutlery, tools and firearms, by ship- 
building concerns and by general machinery manu- 
facturers. 

The chemicals, oils and paints group likewise im- 
proved from December to January, the January 
payroll carrying 3 per cent more wages and 1 
per cent more employees, 

The women’s clothing industry in January paid 
18 per cent more in wages and employed 9 per 
cent more hands than last year. 

The wood manufactures group was slightly less 
active in January than in December, but in com- 
parison with a year ago this industry group is 
paying 23 per cent more in wages and employing 
13 per cent more men. 

The furs, leather and rubber goods group was 
slightly less active in January than in December, 
but the volume of business is a third greater than 
last year. 

The food, liquors and tobacco group was decid- 
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edly less active in January than in December, the 
loss being well distributed among all industries 
within this group. The greatest decrease, recorded 
by the confectionery industry, was seasonal. This 
industry, however, is more active than one year ago. 

The cigar and tobacco industry, although some- 
what less active in January than in December, and 
although employing a smaller force than one year 
ago, paid in January 18 per cent. more wages than 
in January, 1915, indicating a resumption of full- 
time schedules. 

The stone, clay and glass group lost markedly 
between December and January, this loss being 
shared by all the industries within the group. De- 
spite these losses, however, the group as a whole 
is doing 14 per cent more business than a year 
ago. The increase in volume of business over Janu- 
ary of 1915 was greatest in the brick and pottery 
industry.—New York American. 


Amazing Growth of Rail Earnings 


Tse great increase in the volume of railway traf- 

fic is swelling the earnings of the railroads 
amazingly. Returns issued by the Interstate Com- 
merce Commission show that December gross earn- 
ings on 197,258 miles of line were $230,260,054, 
against $182,561,070 in the same month a year be- 
fore, a gain of 26 per cent, while net operating rev- 
enues increased from $48,936,895 in December, 1914, 
to $81,550,250 in December, 1915, a gain not far 
short of 70 per cent. The heaviest gains in net, 
relatively, were in the Eastern district, as will ap- 
pear from the following table: 


19 1914 
awa oboe wea Abndes cae eee od $25,801,545 $13,281,431 
hee ate Made Dele win ae ee 15,677,652 9,990,441 
WE Gig ae woaee dete be poker Coe 40,071,059 25,667,023 


Perhaps the most remarkable showing in De- 
cember of all the roads was that made by the New 
York Central Railroad, which reported a surplus 
after fixed charges of $3,066,647, or 827 per cent 
more than in the same month a year before.—The 
Annalist. 


Powder Company Earnings 


HATEVER skeptical comments may be made 
about profits on war orders they have no ap- 
plication to the earnings of explosives makers. 
Reports of the Atlas and Hercules Powder Com- 
panies for 1915 show increases of nearly 100 per 
cent in gross income over the preceding year and 
of about 300 per cent in net after depreciation. The 
Atlas Company earned a total revenue of $9,289,492, 
against $5,133,308 the year before, and $1,671,762 
in net, compared with $474,150 in 1914. The Her- 
cules Company’s gross was $15,715,800, in contrast 
with $7,927,800, and the profit was $4,517,794, 
against $1,023,666.—The Annalist. 


Bonus for Du Pont Men 


NUseauUe employees of the du Pont Powder 
Company have been presented with 6 per cent 
debenture stock of the company as a bonus for good 
work. The company declines to state the basis 
on which the distribution is being made, 

The company is also selling its debenture stock 
to employees who desire it at $102, while the mar- 
ket price is $108.—Philadelphia Public Ledger. 


Retail Food Prices 


i ew: Federal Bureau of Labor Statistics reports 
that the retail prices of the seventeen foods 
used in computing its retail index, were, on the 
average, 1 per cent lower last September than in 
January, 1915, though a like percentage of in- 
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crease is shown in contrast with August. The 
lowest average relative price of the seventeen com- 
modities was touched in March, when the average 
was 5 per cent lower than the average for the 
year 1914.—The Annalist. 


The Danger 


b ge greatest trouble that the United States will 
have is in over-prosperity. I am thoroughly 
familiar with this country, and each year travel 
30,000 or 40,000 miles here, and there is no ques- 
tion that you are now enjoying prosperity. Great 
as it is, it is nothing to what you will have in the 
years that will elapse before the war ends. And’ I 
say that the greatest trouble the United States 
will face is over-prosperity. This would naturally 
manifest itself in possible internal strife, for, unless 
the nation is a unit in taking advantage of this 
opportunity, it will lose much of its possibilities.— 
E. Mackay Edgar of Sperling & Co., London.—The 
Annalist. 


Commodity Prices Highest in Years 


“Oopine xp ages prices for commodities are the high- 
est in over a generation, another striking evi- 
dence of existing prosperity. 

The index number, computed by R. G. Dun & Co., 
was $142.260 on Feb. 1. It compares with $125.662 
a year ago, and with $121.641 two years ago. 

Comparisons follow: 





Feb. 1, Jan. 1, Feb. 1, 

1916 1916 1915 
EE beh ca ok hee Ce ReRS $28,781 27,318 29,052 
EE: id-i Db a's 0a cach) 0'he cat’ 0 ee 12,233 11,494 10,601 
Dairy and garden........... 20,40 20,509 17,464 
CY Ss: nébcdcesde's ews-dure we 11,401 11,212 10,478 
SE 5 an 6 ote ween eats 23,601 23,420 20,117 
Tes nui die cd owl 6 6 bee ee 19,819 18,893 16,296 
Miscellaneous .....-ccccccess 26,025 24,820 21,654 
Eh os ac k 60906209 6 Ob $142,260 $137,666 $125,662 


—New York American. 


Our Duties in the Far East 


ager manifestation by the United States of 

enhanced interest in the trade of the Far East, 
coupled with the great commercial and industrial 
awakening that is now sweeping over China, is an 
auspicious sign, indicative of the vital part which 
China and the United States, the two richest and 
most populous powers on the Pacific Ocean, are 
destined to play in the unfolding of its future as 
the world’s greatest commercial highway.—Well- 
ington Koo, Chinese Minister at Washington.—The 
Annalist. 


Reports on Franco-U. S. Trade 


ARIS, Feb. 18.—How to increase commerce be- 

tween the United States and France was out- 
lined to a committee of the Chamber of Deputies 
to-day by Maurice Damour, secretary of appropria- 
tions of the Chamber of Deputies. M. Damour re- 
cently headed a French industrial commission to 
the United States. 

Premier Briand, Minister of Finance Ribot and 
Minister of Commerce Clemente] all expressed pleas- 
ure at the efforts toward closer commercial under- 
standing with the United States. 

M. Damour arranged to-day the itinerary of the 
American Trade Commission, which intends to visit 
France in the spring. 

He says a number of American industrial archi- 
tects who can design plants on American lines are 
needed. 

The Industrial and Commercial Exhibition 
planried in Paris for the summer, and to participa- 
tion in which Americans have been admitted, M. 
Damour said, would be of great aid in furthering 
trade relations.—New York American. 











THE MAN BEHIND THE COUNTER 


taking out an accident insurance policy with Wil- 
lie’s present, but she failed to enthuse over tinware 


_ Shelving the Christmas Toys 


ILLIE had a birthday along in the latter 
W\ part of February. It was a real sure- 
enough birthday, backed by a birth cer- 
tificate and an entry in the family Bible, and the 
fact that it was booked to appear just a couple 
of months after Christmas failed to take the edge 
off Willie’s birthday desires. Santa Claus had 
been very fair with Willie at holiday time, but his 
want list had been long enough to swamp two rein- 
deer teams and a bunch of the “Goods Wanted” 
had been back-ordered. 

Willie’s mother was a firm believer in birthdays. 
She had acted as Mistress of Ceremonies at several 
birthdays, and her interest in the results had never 
failed. Willie’s birthday appealed to her sense of 
giving, and she hit out bright and early the morn- 
ing before the fateful day to fill the vacancies over- 
looked by Santa on his yearly trip. She believed in 
giving Willie’s active brain a chance to grow along 
lines mechanical so she beat it for a hardware store 
as a first attempt. 


Nothing Doing—Toys All Shelved 


The brisk young fellow who met her at the door 
had the proverbial smile of welcome. “Is there any- 
thing I can do for you this morning?” he queried 
graciously. Mother went into detail regarding 
Willie’s pedigree and the forthcoming event. She 
explained her wants and signified a desire to be led 
to the toy booth. The clerk’s smile vanished. He 
took on a double-barrelled look of perplexity. ““Abso- 
lutely nothing doing in that line,” he murmured, 
“all packed and put away weeks ago.” 

Mother was not to be discouraged. She had 
pinned her birthday faith to Hardware and she 
stuck to the trail. Hardware store number two 
loomed up and she took the plunge. They were 
long on courtesy and excuses, but short on the de- 
sire to unpack the December storage stock. 
Mother’s courage went down two degrees but she 
kept going. Number three had a busted toy en- 
gine and a cheap tool set. Number four was sure 
they had something but failed to find it and num- 
ber five was frankly out of the game for another 
year. Hardware had failed her. 


The Call of the Racket Store 


Mother thought twice, then cranked up again and 
steered for a Racket Store. She ran into a line of 
ten cent trinkets that made her dizzy. There was 
a building set manufactured of scrap tin, feather 
weight trains that ran semi-occasionally, and tools 
with harmless lead edges. She hadn’t figured on 


and butter-cutting contrivances. She wanted her 
boy to grow up as a real American and the molly- 
coddle stuff held no appeal for her. 

Mother’s hopes fell below par. If she couldn’t get 
a toy that was at least a semblance of the real 
thing she wouldn’t play. There was nothing for 
her in the toy line, so she stifled her desires and 
spoiled Willie’s birthday by putting over the time- 
honored red necktie and a brace of nose-rags. There 
was a wail from Willie the next day, but Mother 
had an alibi and hardware had lost a stanch friend. 


The Why of the Fable 


There’s a reason for this tale of woe: Little 
Willie, hero of this fable, is strictly hand-made. 
Strictly speaking, this particular boy failed to exist, 
but there are hundreds of little Willies, masquer- 
ading under other names, whose birthday joys have 
been dimmed by the heartless shelving of toys as 
soon as Christmas passes. There are also hundreds 
of good round dollars rolling into the cash drawers 
of haberdashers that should jingle in the hardware 
strong box. 

The time is passed when a one-day’s distribution 
of toys will last out a season’s childish desires. 
Vacation gives a three months’ play time in the sum- 
mer, and there’s something doing in the play line 
every day after four p.m. Birthdays have a recog- 
nized place on the program of gifts and good be- 
havior demands a recompense of toys in this day 
and age. Take it from me the toy has reached the 
all-year-round basis, and it’s playing the little game 
of profits from Jan. 1 to Dec. 31. If you’re not 
getting in on its divvy, look over your stock. Per- 
haps you will find the answer on the shelves of the 
stock room. 

Keep the Toys in Sight 

Don’t let the passing of the holidays put the fin- 
ishing touches to a really profitable line. There’s 
money in handling the line or you wouldn’t give it 
Christmas space. Does it stand to reason that a 
desire for high grade toys is an annual event. Get 
that little idea out of your system and when the holi- 
day season passes into history don’t let the toy 
profits pass with it. Arrange some place in your 
store where you can at all times attract the atten- 
tion of the Kids of your vicinity with good whole- 
some toys. To be sure there are some lines that 
are only for holiday sale, but there is always a sale 
for good mechanical toys such as electric trains, 
bicycles, velocipedes, coasters, roller skates, me- 
chanical building sets; yes and even dolls and doll 


Continued on page 78 
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ILLINOIS MEN MEET IN CHICAGO 


Association Abandons Exhibit Feature for Future Conventions 


Convention of the Illinois Retail Hardware As- 
sociation, held at Chicago, IIl., Feb. 8, 9, 10 and 
11, it was decided to abandon the exhibition feature 


|’ the closing moments of the Nineteenth Annual 

















President, R. L. Mason, Canton, Ill.; vice-president, 

James P. Brown, Hillsboro, Ill.; secretary, L. D. Nish, 

Elgin, Ill.; treasurer, Chas. E. Arnold, Evanston, IIll.; 

J. H. Vawter, Salem, Ill., member of the executive com- 
mittee 


at future conventions. There was much discussion 
over the question, the majority of dealers seeming 
to prefer placing the convention on a footing where 
all expenses can be borne by the association without 
depending on moneys taken in from outside sources. 
It was generally conceded that the exhibit took too 
much of the time of the individual members, and 
in a sense, detracted from the attention at the 
sessions. This also had its bearing on the decision 
of the convention. 

The matter of choosing the location for the next 
convention was left in the hands of the executive 
committee. The policy was also adopted of ap- 
pointing all committees in advance of the next con- 
vention and of calling for reports early in the 
sessions. 

The convention, from a standpoint of good ac- 
complished, was one of the most successful in the 
history of the association. President Mason was 
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Left to right: J. Hemphill, Polo, Iil.; J. H. Vawter, 
Salem, Ill.; Fred Ruhling, Chicago, Ill.; Charles Kruse, 
Richmond, Ill. 
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active from morning till night and the sessions 
were never allowed to drag. The Question Box was 
of prime importance and occupied much of the time. 
The questions were classified under various head- 
ings, each class under the direction of some one 
competent to handle the subject. The questions 
were all printed in pamphlet form and members 
were enabled to easily follow all discussions. 

The attendance was very good at all times, de- 
spite the fact that the meetings were held out at 
the Seventeenth Regiment Armory, a good half- 
hour’s ride from the center of the city. The ex- 
hibits were of a high order, many of the booths 
showing an immense amount of work and effort. 

One of the features of the sessions was an ad- 
dress by Bevan Lawson, sales manager for the 
Auto Strop Razor Company. He gave to the deal- 
ers a clear, concise outline of the workings of the 
Stevens bill, and at the close of his address was 
tendered a vote of thanks by the convention. 


Tuesday Morning Session 


The early morning was given over to the regis- 
tration of members and detail convention work. 
After some instrumental music by the orchestra, 

















H. G. Cormick, Centralia, Ill.; Stanley L. Krebs, Phila- 
delphia, Pa.; H. S. Daniels, Jerseyville, Iil.; H. C. 
Reed, Bloomington, Ill.; C. H. Williams, Streator, Ill. 


President R. L. Mason of Canton, IIl., delivered 
hig annual address. He gave a short resume of the 
war conditions, their effect on business, and the 
general feeling of optimism now prevailing among 
retail merchants. He spoke of the hard knocks of 
the past two years and predicted that dealers would 
learn valuable lessons from their experiences. He 
touched lightly on the subject of handling private 
brand merchandise and the inability of a dealer 
to confine his purchases to one jobber. He called 
the attention of the dealers to the services of the 
Price and Service Bureau, and brought up the 
matter of installing new lines of merchandise in 
the stores, such as automobile accessories. The 
work of the association and its officers during the 
past year was outlined in detail, and Mr. Mason 
closed his address with a wish that all the members 
could visit the secretary’s office at Elgin and note 
the high grade of efficiency which prevails there. 
President Mason was followed by F. L. Macomber, 
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vice-president of Hibbard, Spencer, Bartlett & Co., 
who addressed the convention along the various 
problems which confront the merchant of the pres- 
ent day. Mr. Macomber told in detail the changes 
in trade conditions brought about by the war and 
emphasized the fact that prices on finished goods 
are low in comparison with those on the raw mate- 
rial. He declared that the domestic demand arising 
from returning confidence in business circles and 
accelerated by bumper crops had been a more im- 
portant factor in the change of values than the 
requisitions from foreign countries. “The goods 
on your shelves to-day,” he said, “are in many 
cases worth much more than you have paid for 
them, and selling prices should be readjusted ac- 
cordingly.” He took up the matter of fire waste 
in this country and urged the dealers to use all 
reasonable care to aid in checking this waste. He 
explained the best features of mutual fire insur- 
ance and congratulated the Illinois association on 
its insurance department. He advised members to 
earry full insurance if possible and to carefully 
select the companies where the policies were placed. 

The Question Box was then given the floor, under 
the direction first of H. S. Daniels, Jerseyville, who 
conducted the discussion along the lines of trade 
building. “Advertising and Collections” came in 
for a large share of attention, as the following 
questions show: 


Is it good advertising for a merchant to use 
manufacturers’ stationery? 


What kind of advertising pays best? 


Is it advisable to give prizes or discounts for 
cash trade and what is the best method? 


Here the question veered to one of collections and 
a very interesting discussion ensued. In regard 
to trading stamps there was but one answer brought 
out. In response to a request for his version of 
the trading stamp question, one dealer answered, 
“Absolutely nothing to it.” The applause which 
followed indicated the sentiment of the convention. 

Does -it pay to have a 10-cent counter? About 
ten dealers in the room signified that they had such 
counters and that they were a paying investment. 
As one merchant explained, “I let my competitor 
carry the heavy lines; I stick to the small stuff 
that carries 100 per cent profit.” 

Can a hardware store be kept clean and in good 
order, and how? Discussion on this subject re- 
vealed the fact that many dealers were using 
vacuum cleaners to keep their stores and stocks in 
good condition. 

James E. Voorhees then took charge of the ques- 
tions which were directed along the line of profit- 
able goods and methods. 

Does it pay to buy jobbers’ trademarked goods” 
was the first question. There was a wide divergence 
of opinion and during the discussion Mr. Fahay 
of Decatur made the assertion that many private 
brand lines were 25 per cent lighter in weight 
than corresponding lines coming from manufactur- 
ers. Others contended that the trademarked goods 
were not to be found in mail order catalogs and 
therefore should be carried by merchants. It was 
a hard matter to tell just what was the general 
opinion of the members. 

Are automobiles and auto accessories profitable 
lines for the hardware man? The answers to this 
question were all in the affirmative and the reason 
was given in the remark that there was from 25 
per cent to 40 per cent profit to be made. Mr. 
Williams of Streator advised every dealer to look 
into the matter of handling accessories. The ses- 
sion then adjourned. 

The afternoon was given over to the insurance 
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Left. to right: F. W. McDonald, Rockford, Ill.; F. D. 
Naylor, Illinois salesman for Milwaukee. Corrugating 
Company; J. P. Andrews, Rockford, Ill.; R. I. Schup- 
pener, assistant sales manager, Milwaukee Corrugating 
Company; W. M. Carter, Freeport, Ill. 





features and business connected with the Hardware 
Mutual Companies. 


Wednesday Morning 


The session opened with music, after which Sec- 
retary Nish gave his regular report of the proceed- 
ings for the year. Mr. Nish outlined the various 
matters that had come to the attention of the secre- 
tary’s office and the work entailed. He told of the 
short courses put on by several of the State uni- 
versities for the benefit of the business men and 
suggested an expression of the members as to the 
advisability of getting such a course at the Univer- 
sity of Illinois. He called the attention of the 
dealers to the work of the Price and Service Bureau 
and to the benefits to be derived from a use of the 
State association’s freight and traffic bureau. He 
advised dealers to equip their stores with anti- 
slipping ladders and cut down the possibilities of 
accidents to employees. He closed with a descrip- 
tion of the working force of his office and urged 
members to co-operate with him for the general 
good. 

The balance of the session was devoted to the 

















Left to right: John Killough, Clinton, IJll.; H. W. 

Cushing, Suplee Hardware Company; E. B. Nelson, 

Vermont, Ill.; L. S. Soule, Hardware Age; Charles B. 

Griffith, Rushville, Ill. The three in front row have all 

been in the hardware business for more than forty 
years, and are still in harness 
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contents of the Question Box. C. H. Williams, of 
Streator, took charge of questions pertaining to 
buying; F. C. Thorpe looked after those along the 
line of selling; G. M. McCurdy presided when profits 
were discussed; C. A. Evans, Vandalia, handled 
everything pertaining to cash and credit; and P. T. 
Lambert, Kankakee, looked after questions which 
dealt with collections. 

During the discussions, L. C. Abbott, past presi- 
dent of the National Association, spoke briefly on 
the Stevens bill, and W. D. Gormley of the Chi- 
cago Retail Hardware Association brought up the 
matter of manufacturers dealing direct with con- 
sumers and soliciting business along this line. 

The matter was referred to the following com- 
mittee: G. Ingleheart, Chicago; C. H. Williams, 
Streator; J. E. Vorhees, Bushnell; C. A. Dalstrom, 
Chicago. 

The following committees were appointed by the 
president: 

Sergeants at Arms—Martin Ingleheart, Chicago; 
David Zweiffel, Chicago. 

Resolutions—C. H. Williams, Streator; C. B. 
Griffith, Rushville; Fred Geissing, East St. Louis; 
Charles L. Harder, Highland Park; Charles B. Astle, 
Momence. 

Press—Secretary Nish, Elgin; Assistant Secre- 
tary Wallace, Elgin. 

Location—George Ingleheart, Chicago; M. Fahay, 
Decatur; George Meyer, Peoria; J. D..W. Dopp, 
Galesburg; Harry Read, Bloomington. 

Auditing—Charles Kruse, Richmond; 
Holmes, Belvidere; H. H. Schultz, Bartlett. 

Memoriam—T. J. Matthews, Mount Vernon; 
D. M. Rifiar, Ottawa; J. G. Halsch, Gilman. 

Suggestion—J. E. Temple, Fulton; R. W. Brown, 
Iroquois. 

Tellers—J. E. Vorhees, Bushnell; Harry C. Hill, 
Fairview. 

Revision of By-laws—C. A. Evans, Vandalia; 
E. N. Howell, Dixon; W. B. Costello, Chicago. 

Nominating—G. S. McCurdy, Bloomington; H. E. 
Gnadt, Chicago; J. J. Ryan, Geneseo; H. G. Cor- 
mick, Centralia; J. R. Anderson, Elburn; J. I. 
Graham, Jacksonville; F. Wehrmann, Goodenow; 
R. L. Sweetnam, Armington; A. C. Brefeld, Tren- 
ton. , 


Thursday Morning 


A. J. 


The Thursday morning session opened with the 
Question Box in control. J. J. Graham presided, 
and questions pertaining to competition were taken 
up. Afterward local clubs were discussed, with 
E. E. Johnson of Peoria in charge. In the latter 
discussion the matter of rest rooms received con- 
siderable attention. 

Dr. Stanley L. Krebs of Philadelphia then ad- 
dressed the convention on “Two Snakes in the Busi- 
ness Brain.” Dr. Krebs was followed by Bevan 
Lawson of the Auto Strop Company. The one big 
point Mr. Lawson impressed upon the dealers was 
that the manufacturer, under present conditions, 
does not dare give the 1etailer too large a margin 
of profit for fear of price cutting. When he can 
be assured by law that such price cutting will be 
impossible he will be in position to give the retailer 
a better margin of profit. 


Friday Morning 


The morning session was given over entirely to 
the Question Box and to the election of delegates 
for the national convention, the results of which 
election were not announced until the afternoon ses- 
sion. J. J. Ryan of Geneseo presided over the 
Question Box during the discussion of matters per- 
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taining to the merchant and the farmer. Such 
questions were taken up as “Would the elimination 
of the retail merchant kill the town?” “Who is 
to blame for the farmer and the merchant not being 
in sympathy with each other?” 

On request, L. S. Soule of HARDWARE AGE told 
of his experiences along this line at the Colorado 
Convention, where the State Secretary of the 
Grange spoke to the hardware dealers about the 
reasons farmers advanced for trading with maii 
order houses. 

Benjamin S. Murray then piloted the discussions 
under the heading “Conventions,” and the various 
forms of association activities were carefully 
talked over. Mr. Vorhees brought up the matter of 
the Rehms Hardware Company of Chicago, selling 
direct to contractors outside the city of Chicago, 
and a general discussion of this practice among 
certain manufacturers followed. The session then 
adjourned. 


Friday Afternoon 


The afternoon session was called to order 
promptly, and questions were discussed under the 
supervision of Roy Wilson of Decatur pertain- 
ing to the use of trade papers. Frank Burke of 
Waukegan told the members about the method he 
used in checking the items of interest in his copies 
of HARDWARE AGE and how the various articles 
were put in a scrap book for future reference. The 
discussion brought out the fact that over three- 
quarters of the members present were subscribers 
to two, or more trade papers, and the consensus of 
opinion was that the trade paper was an important 
factor in the mercantile business. 

R. L. Sweetnam of Bloomington, then took the 
floor and controlled the Question Box during a gen- 
eral discussion on legislation. The bankruptcy law 
came in for a lot of very unfavorable discussion, 
and other needed legislation was called to the atten- 
tion of the members. 

’ It was found at this time that there were twelve 
charter members of the association present at the 
session. 

The Resolutions Committee reported as follows: 

“Be it resolved that we, the representatives of 
1800 hardware merchants of the great State of 
Illinois, in convention assembled, 

“Do express our hearty appreciation to the ladies 
of the Chicago Retail Hardware Association and the 
Hardware Club for the delightful courtesies ex- 
tended to our ladies. 

“To the members of the above organizations for 
their loyal support and co-operation. 

“To the manufacturers and jobbers who co-oper- 
ate in making our exhibit a success. 

“To the visiting members from other States and 
officials of our National Association, who con- 
tributed to our program. 

“To the hardware trade press for their fairness 
and loyalty to the support of the hardware move- 


ment. 

“Whereas we believe that the Hardware Under- 
writers of Illinois is the most up-to-date form of 
mutual insurance and ultimately the cheapest; be it 
resolved, that we urge every member of our asso- 
ciation to carry the maximum amount of insurance 
that he can in our company and co-operate with 
our fire marshals and local officials to help diminish 
the present appalling fire waste. 

“Resolved, that we indorse the movement to se- 
cure one-cent letter postage for first-class mail. 

“Resolved, that we indorse and urge upon our 
Senators and Representatives in Congress to use all 
honorable means to secure the passage of the Stev- 
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ens-Ayres Standard Price bill and the bill for the 
control of advertising. 

“Whereas, we believe that it is to the mutual ad- 
vantage of the workman, the farmer and the mer- 
chant that we have more rapid, permanent road 
improvement throughout the State—be it resolved 
that we urge legislation that will enable the State 
to issue good roads bonds of equal amount that any 
county will issue and place same at the disposal of 
said county for constructing State aid roads. 
Coupled with this, we would suggest wide tire and 
traffic regulations that will conserve the investment. 

“Our secretary is requested to see that copies of 
the resolutions relating to legislation be sent to all 
our Representatives and Senators; both State and 
national.” 

As there were no other nominations the secretary 
was instructed to cast the vote of the association 
for the officers nominated. As the president and 
secretary are elected for two years there was no 
nomination or election required for these officers. 
C. E. Arnold of Evanston was elected treasurer. 


The tellers then announced the results of the 
election of delegates for the National Convention as 
follows: Gus Ingleheart, Chicago; S. J. Koehler, Chi- 
cago; J. R. Anderson, Elburn; R. L. Mason, Canton; 
Chas. Johnson, Peoria; A. E. Marcott, Kankakee; 
Roy Wilson, Decatur; A. C. Brefeldt, Trenton; 
J. H. Vawter, Salem; Leon D. Nish, Elgin. 


President Mason then extended a vote of thanks 
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on the part of the officers to all the members of the 
association, whether present or not, for their kind 
co-operation during the past year, and the sessions 
were Officially adjourned. 


The Entertainment Features 


The association, in order to make it more conveni- 
ent for the members to attend all the sessions, 
served a buffet lunch at the close of the morning 
sessions. The ladies who accompanied their hus- 
bands to the convention were royally entertained by 
the ladies’ auxiliary of the Chicago Hardware Club. 
Tuesday they were entertained at a matinee at the 
Strand Theater; Wednesday they were entertained 
with cards, music and refreshments at the club | 
rooms; Thursday they saw “A Pair of Silk Stock- 
ings” at the Princess Theater and banqueted at the 
Hardware Club; Friday they all went to a round of 
the movies. 

These entertainment features were in charge of 
the following committee: Mrs. John Schuberth, Mrs. 
C. G. Englehardt, Mrs. Simon J. Koehler, Mrs. John 
Hora, Mrs. Grant Porter, Mrs. Fred Ruhling and 
Mrs. Chas. E. Arnold. 

The ladies reported that they had a very enjoyable 
time at all these functions and there will in all 
probability be a larger attendance of ladies when 
the next hardware convention is held in Chicago. 

As a whole the nineteenth annual convention of 
the Illinois Retail Hardware Association can safely 
be voted a great success. 





TWO EFFICIENT HOME-MADE FIXTURES 


STOCK of small wire is one of the hardest 

things to handle in an entire hardware stock. 
The common method of storing the rolls is to keep 
them on edge in narrow sections built into the shelv- 
ing. No matter how much care is taken, after a 
few lengths have been measured off, what was once 
a neat roll of wire becomes a hopeless tangle. A 
lot of time is wasted in straightening out the wire 
sufficiently so that it can be measured off, and even 
then in most cases it will usually become so hope- 
lessly tangled that considerable waste is bound to 
result. If those who handle the wire take special 
pains and plenty of time when measuring the wire 
and when cutting off any quantity, some of the con- 
fusion and work can be avoided, but wherever small 
wire is sold in small quantities from the original 
roll there is bound to be more or less trouble. 

The delivery man of the Carlisle Hardware Com- 
pany, North Adams, Mass., in addition to being a 
most efficient juggler of nails, has an inventive turn 
of mind and during his spare moments, which are 
usually rare occurrences in this busy store, he has 
devoted his energy toward the making of little store 
fixtures. 

The boys in this store have had their troubles 
with wire until one rainy day this same delivery 
man tackled the proposition and took all the bad 
kinks out of the wire stock and put an efficient 
“kink” in their place. 

First of all he got a quantity of spools about 5 in. 
wide, such as are used in the cotton mills that are 
numerous in that part of New England. Then he 
housed each one of these spools separately in a 
square box in which it would just fit. The two ends 
of each box were drilled in the center and a bolt 
put through these holes and through the spool and 
the nut placed on the other end. On these spools 
the wire was wound from the original coils. 

It would be rather a slow process to wind several 


miles of small copper wire on a spool like this 
unless some method was found to speed up the 
operation. A high speed hand grinder was taken 

















A handy method of spooling small wire to prevent it 
from being tangled. The spool is connected to the 
grinder by a double-end socket 


as the motive power. A double-end socket was 
used, one end of which would just fit the nut 
which held the wheel on the grinder and the other 
end which fitted the head of bolt on which the 
spool was hung. These were connected as shown 








February 24, 1916 


in the illustration, the grinder clamped on the 
edge of a table and by turning the handle of the 
grinder the spool could be made to revolve in a 
lively manner. 

This method worked all right except that it was 
difficult for one man to wind the wire on the spool 
and then wind it from the roll at the same time. 





a 

i tl sl X 
cal al IK 
“fl ll tl 
sa 


; | BS 
al all ll le 




















Fixture used for stock of drill rods in the store of the 
Erickson-Eddy Company, Port Chester, N. Y. 


This was solved by building another rack in the 
form of a pyramid on which a coil of wire could 
be set in a horizontal position. A bolt was put 
down through the center of the device and fastened 
into a base in such a manner that the fixture 
could be easily turned around. Then by putting 
the coil on this fixture and attaching one end to 
the spool and turning the handle of the grinder 
and guiding the wire with the free hand, a coil 
of wire could be wound on the spool in very little 
time, ready to be measured off when a sale was to 
be made. There are no wire tangles in the base- 
ment of the Carlisle Hardware Company now. 


A Rack for Drill Rods 


In the store of the Erickson-Eddy Company, 
Port Chester, N. Y., is a neat and practical method 
of carrying a stock of drill rods. Down through 
the center of this store are a number of open dis- 
play tables. The tops of these tables have been 
elevated to a height of about 16 in. and slanting 
sides built from the edge of this narrow raised 
portion to the edge of the top itself. These sides 
have been divided into the form of square sections 
in which small items are displayed. The top is 
used for the display of various kinds of season- 
able merchandise. The space between the elevated 
portion and the former top of the table in one 
of the fixtures has been divided into small sections 
as shown in the illustration, and in this space 
which could be used for very little else the stock 
of drill rods is kept, and is always in order. 


W. S. Knapp President of Knapp & 


Spencer 


At the annual meeting of the Knapp & Spencer 
Company of Sioux City, Iowa, held recently, the 
following officers were elected: W. S. Knapp, presi- 
dent; H. L. Spencer, vice-president; J. K. Irvine, 
treasurer; G. M. Evenson, secretary, and C. A. 
Knapp, chairman of the board of directors. The 
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office of chairman of the board of directors is a 
new one which was created at this meeting. C. A. 
Knapp will retain the active management of the 
business in the future, as he has in the past. It has 
been his dream for years to see his son elected to 
the presidency of the business institution which he 
founded 48 years ago. 

C. A. Knapp began business at Norwood, Iowa, 
in 1868, associating himself with a Mr. Hall. After 
a few years the stock was divided and Mr. Knapp 
went into business entirely by himself. His total 
cash capital at the start in business at Norwood 
was $250. In 1881 he moved his stock and busi- 
ness from Norwood to Oskaloosa and opened up his 
first wholesale and retail hardware store. In 1885 
the Knapp & Spalding Company was organized at 
Oskaloosa for the purpose of engaging in the whole- 
sale hardware business, and in 1887 the firm moved 
to Sioux City, Iowa. In 1889 Mr. Spalding retired 
from the business, and his interests were purchased 
by H. L. Spencer, and the firm became known as the 
Knapp & Spencer Company. Since that time the 
business has had a very rapid growth until now its 
trade lines are extended to twelve of the western 
States. The new president, W. S. Knapp, has spent 
his entire life in the wholesale hardware business, 
beginning in the capacity of office boy, and working 
through every department of business, so that he is 
exceptionally well qualified to fill the office of presi- 
dent of the company. 


New England Hardware Men Eat 
and Make Merry 


fhe New England Hardware Associates held 
their annual get-together dinner at the Geor- 
gian recently, with many flares of song and jest and 
good fellowship. D. Fletcher Barker, president of 
the National Retail Hardware Association, brought 
the-welcome and greetings of that organization. 

Before the cabaret and festivities of the evening 
began a short business meeting was held and these 
officers were elected: President, H. G. Cloyes; vice- 
president, Frank J. Shay; treasurer, Frank Hatha- 
way; secretary, John O’Keefe; board of directors, 
John Barnum, C. E. Ware, A. T. Hittl, Frank H. 
Miller, J. R. Beatty. A large contribution to the 
Belgian relief fund was voted out of the treasury 
of the society. 
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Strengthen the Exhibits 


HALL we organize an exhibitors’ asso- 
ciation? This question is being asked 
repeatedly by the manufacturers’ rep- 

resentatives attending the various State 
hardware conventions as exhibitors. In 
some of the State meetings it is felt that far 
too little time is given the merchants during 
business hours to visit the exhibits. It is felt 
that in some of the State associations the 
membership does not fully realize the ex- 
penses incurred by a manufacturer in mak- 
ing an exhibit, and the courtesy and atten- 
tion which is his due. It is certain that re- 
sults either from a missionary and ac- 
quaintance standpoint, or from direct sales, 
must come or the exhibitor will be missing 
when the next year rolls around. 

In some States very elaborate preparations 
are made for co-operation with the exhib- 
itors. The secretaries of these associations, 
through a series of letters and by personal 
contact, urge upon the membership the im- 
portance not only of visiting each and every 
exhibitor but of purchasing and even of giv- 
ing preference to the manufacturers who ex- 
hibit at their State convention. Such co- 
operation from the secretaries’ offices has 
resulted very beneficially, and is indeed to 
be commended. There are, however, some 
general phases of the exhibition feature 
which call for a more united co-operation 
from the exhibitors themselves and an or- 
ganization of exhibitors might bring about 
very beneficial results. 

It is suggested by one prominent manu- 
facturer that every merchant visiting an ex- 
hibitor should be introduced to that exhib- 
itor’s neighbor in the adjoining booth. This 
was tried last week in the New York State 
hardware exhibit in Buffalo, and one mer- 
chant by this endless chain method was in- 
troduced directly to the representatives of 
six adjoining booths. This merchant felt 
that these manufacturers wanted to know 
him. Here a small town dealer felt rather 
embarrassed perhaps at approaching the 
booth of a manufacturer, whose represent- 
atives were strangers to him. The manu- 
facturer’s representatives, on the other 
hand, sometimes feel that it is not good pol- 
icy to practice buttonholing business in order 
to, stop merchants and interest them in the 
displays. It is certain that there is a grow- 
ing tendency among the State retail hard- 
ware associations to enthuse the member- 
ship with the buying spirit. 
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An _ organization of exhibitors might do 
much to further this movement. It is cer- 
tainly a great privilege for a small town mer- 
chant to see in one room exhibits of 100 or 
more leading manufacturers. It is indeed 
a privilege to have the opportunity to exam- 
ine the newest products of these manufac- 
turers and to have the merits of various new 
articles explained thoroughly by an expert. 
It is hoped that the exhibit feature of the 
State retail hardware associations will gain 
in strength and usefulness rather than 
weaken, and any movement to make the ex- 
hibit feature more interesting to the trade 
and more profitable to the exhibitor is for 
the good of the hardware business. 


What Railroads 
plishing 
F the railroads are not at the present time 
hauling the greatest amount of freight 
per mile of road in their history, they 
are coming very close to breaking the record. 
The great congestion, both of loaded cars 
in the East and of freight awaiting shipment 
only serves to emphasize the importance of 
this fact, seeing that there has been reported, 
for Jan. 1, a surplus of 68,700 cars and a 
shortage of 21,745 cars, making a net surplus 
of 46,955 cars. In 1907, 1909, 1912 and 1913, 
with a smaller volume of traffic in most if 
not all instances, there were net shortages. 


It has been claimed in many quarters that 
the railroads in recent years have not been 
buying as many new cars as they should, but 
the conditions existing to-day certainly do 
not confirm such a view. If there is a short- 
age of something, it is not a shortage of cars. 
The traffic managers of some of the shippers, 
who can hardly be classed with the “laymen” 
from whom railroad managers are well 
known to be indisposed to take advice, sug- 
gest with respect to the freight blockade in 
the East that there has been a lack of either 
brains or courage among railroad men, on 
the ground that the present trouble is due 
in major part to export material having been 
accepted by them when vessels were not 
ready to accept it. It might be suggested 
that it would be asking a good bit of the rail- 
roads to watch matters of that sort so closely, 
but in human affairs when something has to 
be done somebody must do it, and certainly 
there is no agency but the railroads that 
could exercise the needed foresight. It was 
the duty of the railroads, if only for their 
own interest. 


Are Accom- 
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That the railroads are accomplishing a 
great deal with their cars, when the volume 
of traffic is so large and many cars are 
blockaded, so that there is still a net surplus 
of cars, must be admitted. That this can be 
the condition when the number of cars has 
not been increased to the extent that some 
observers thought necessary seems to be due 
in large part to the greatly increased train 
loads, effected by better management and 
more powerful locomotives, aided greatly by 
an increase in the average capacity of the 
cars and a loading more nearly to capacity. 
The live load is a larger percentage of the 
total load than formerly. The latest official 
returns being for the fiscal year 1914, it may 
be observed that the average train loads from 
1894 to that year have been as follows: 1894, 
179.8 tons ; 1904, 307.8 tons; 1914, 451.8 tons. 
These figures represent decennial gains of 
71 per cent and 47 per cent, or a total gain 
in twenty years of 152 per cent. 

This comparison does not bring the matter 
up to date by any means, however. A great 
deal more has evidently been accomplished 
since June 30, 1914, when the last fiscal year 
named above closed. Recently the Railway 
Age Gazette made a compilation of train 
loads on thirty-five roads the reports of 
which for the fiscal year 1915 were available, 
showing that these roads had increased their 
train loads 4.6 per cent from 1914 to 1915, 
although the increase occurred: at a time 
when most roads experienced a decrease in 
total traffic. With the great increase in 
traffic that has occurred since the close of the 
fiscal year 1915 there has doubtless been a 
large increase in the train load. 

The increase in train loads is bound to con- 
tinue. Car buying by the railroads promises 
to be largely for the purpose of replacing the 
older and lighter cars with more capacious 
ones, cars for special purposes being added 
at the same time as required. In locomotives 
there will likewise be more of replacement of 
light locomotives by heavy ones than of in- 
crease in the total numbor in service. 


Industrial Preparedness 


HERE are legions of people in the 
United States who have not considered 
and do not realize the imperative neces- 

sity for effectually scrutinizing present proc- 
essses of manufacture and methods of dis- 
tributing our products, not only at home but 
for foreign consumption. 

Better ways of communication and trans- 
portation as, for instance railroads, ships, 
mail, express, telephone, cable and wireless, 
have made the world a small place, and, 
whether agreeable or not, we are constantly 
being drawn into closer relations with all 
nations. How many appreciate that on the 
goods shipped abroad, which are relatively at 
least small in proportion to the entire do- 






mestic trade, our welfare depends? The 
present temporary prosperity, due to tre- 
mendous and pressing demand for immedi- 
ate consumption, has for the time postponed 
the depression with which we would be over- 
whelmed were it not for the unprecedented 
orders attributable to war necessities. ‘There 
are phases of the commercial situation which 
must be studied, intelligently solved and 
promptly adopted. It may be said that even 
a half of one per cent is a prime factor in 
commerce. It is often declared that the ani- 
mosity aroused by this war will soon disap- 
pear after peace is established, and that mer- 
chants everywhere will buy in the lowest 
markets, because there is little sentiment in 
trade. Ordinarily that is often true, es- 
pecially in unorganized markets, but the 
great producing centers in Europe are not 
disorganized. To an extraordinary degree 
they are efficiently co-ordinated, well-mob- 
ilized units and constantly becoming more 
so, backed by the different Governments, 
which late cables regarding national action 
in Great Britain, Germany and elsewhere 
overwhelmingly confirm. 

Because of future legislation, levying of 
taxes, the guidance of public sentiment and 
revision of commercial tariffs, the conse- 
quences will for a long period, generations or 
scores of years, it is predicted, materially 
affect trade competition caused by this un- 
precedented struggle. Never was there such 
a war, such vast sums of liquid and invested 
capital diverted or destroyed, so many mil- 
lions ‘killed and incapacitated, nor so many 
hundreds of millions of people throughout 
the world injuriously affected. 

The position of the U. 8. A. as the princi- 
pal neutral nation has bred many antag- 
onisms, even hatreds in the different 
groups, including some now getting daily 
enormous and indispensable supplies from us. 
Unquestionably not only our foreign mar- 
kets but our domestic trade will become 
targets for attack which will compel a provi- 
dent mobilization of our industrial and finan- 
cial resources to maintain our position. We 
may be on easy street now, but it won’t last. 
The present is the time to examine care- 
fully our commercial status, correct exist- 
ing errors, plug leaks, speed up and perfect 
processes, and with thoroughness devise 
ways and means for more economically mak- 
ing and marketing goods. 

The time to reinforce weak spots, originate 
and develop new plans and in various ways 
get ready, is now; some of the neglect has 
gone too far already. Whether we wanted 
it so or not we have become a world nation 
and must think and act in terms recognized 
by the world at large. In a sense, nationally 
we have become rich, careless and lazy—a 
fine mark for impoverished, militant, un- 
scrupulous countries forced to rehabilitate 
themselves. 
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White’s “De Luxe Junior” 
Washing Machine 


The White Lily Mfg. Company, 
Davenport, Iowa, has recently placed 
on the market the White “De Luxe 
Junior” washer which, the company 
states, is built along the same care- 
ful lines as all the White line wash- 
ers, but which gives to the user a 
cylinder machine for very little larger 
outlay than the ordinary dolly type 
washer, but at the same time with a 
larger capacity. 

The company states. that one of the 
most outstanding features of this 
new washer is the revolving tub 
bench, which is claimed to be a de- 
cided improvement over the sliding 
or swinging wringer, both as to use- 
fulness and floor space occupied in 
the laundry. When not in use the 
bench folds up, as shown in the il- 
lustration, and therefore occupies ap- 
proximately the same floor space as 
an ordinary washer. The _ bench, 
however, can be turned so that either 
tub will come directly underneath the 
wringer. 

This machine, the company states, 
is equipped with an 11-in. roll 
wringer of the highest grade, with 
an electric motor that is built espe- 
cially for it. 

The washer, motor and wringer are 
all covered by a five-year guarantee, 
and all defective parts, on account of 
workmanship or materials, will be re- 
placed by the White Lily Mfg. Com- 
pany at any time during that period. 


“Thunderbolt” Electric 
Vacuum Cleaner 


The new product manufactured by 
the Sterling Machine & Stamping 
Company, Wellington, Ohio, is the 
“Thunderbolt” electric suction cleaner. 

One of the most important features 
in this cleaner, the company points 
out, is the immense direct suction 
space of 70 sq. in. that is being cleaned 
continuously while the machine is in 
operation. 

The “Thunderbolt” is fitted with 
oilless bearings, it is pointed out, that 
will need absolutely no attention. This 
is made to overcome the fact that 


) 
“ SS» 
BES 


WKLY ww 


aati 







Ls 


MY 
SW NAY 


we 
Se 
—ee™ 
aa OQQOwws 


Y 
- Re 


Ww Waa SAANAAAA 2 5 
SQM 
— a 


RANArannarane WAAR 





—_ 


aaeeee® 
aae® we aes 
awe NO’ AWWes 


Ae 
sages ge 





AANWAAAANAANN TRMwunmmmMMMQ QQ, 








— 


NNNAAAAASAA NE8nanes cee 





sae 

















White “De Luze Junior’ washing machine with revolving tub bench 


very little attention is paid to the 
oiling of vacuum cleaners, and this 
new feature prevents the bearing from 
becoming worn. 

In appearance this machine differs 
but little from most electric vacuum 

















Positively driven brush used in “Thunder- 
bolt” vacuum cleaner 


cleaners, but it is equipped with a 
positively driven brush which revolves 
in the opposite direction from that in 
which the machine is being pushed. 
This, the company claims, enables the 
brush to get all the lint and ravelings 
over which the machine passes. By 
simply turning a thumb screw at the 
center of the machine this brush can 
be raised or lowered to accommodate 
any length of nap on the carpet or 
rug and the brush can easily be re- 














Dover electric soldering iron 


moved for cleaning. As shown in the 
illustration, this brush is positively 
driven by a set of gears. 

This machine takes a 14-in. sweep 
on the carpet. It makes it particu- 
larly desirable, it is pointed out, for 
churches, halls, etc., where with a 
smaller machine too much time is con- 
sumed in going over the surface. 


Dover Electric Soldering 
Iron 


The Dover Mfg. Company, Canal 
Dover, Ohio, has recently put out a 
new electric soldering iron. The 
principal feature of this iron is the 
efficient heating element. This heat- 
ing element, it is claimed, like those 
installed in this company’s electric 
irons, is practically indestructible and 
is so constructed that it produces the 
largest amount of heat for current 
used. Instead of using mica in the 
insulation, a composition which helps 
to conduct the heat to the point of 
consumption is used, but at the same 
time it insulates the resistance wires. 

The resistance wire is formed into 
two coils, one outside the other and 
completely surrounded with the spe- 
cial composition, and the element thus 
formed is inclosed by an outer steel 
casing. 

Another new feature embodied in 
this soldering iron is the interchange- 
able points. A number of different 
sized points can be used and inter- 
changed at will, or damaged points 
can be easily replaced. 

A 6-ft. cord with an attachment plug 
is attached to the rosewood handle. 


THe Cuicaco Fite & Rasp Com- 
PANY, Chicago, has acquired a plant 
in Grand Haven, Mich., and will re- 
move its business to the latter city. 
Additional equipment will be installed. 
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Little Angel 


¢¢] WAS visiting my married sister in Toledo,” said 

a Cleveland man. “She’s got a three-year-old 
boy, and, while I am fairly fond of children, I am a 
bachelor and somewhat set in my ways. I was rather 
dismayed, therefore, when’ my sister proposed leaving 
me in the house with the child one afternoon. And 
here’s what she said: 

“*Don’t put yourself to a bit of trouble—he can take 
care of himself. See that he doesn’t climb up the 
pantry shelves and keep an eye on him so that he won’t 
get into mischief. He won’t annoy you. Don’t let 
him go down cellar, and watch that he doesn’t get hold 
of the books in the library, and he’ll amuse himself all 
right. If he cries give him a cooky, and if that doesn’t 
stop him ride him on your back. But don’t let him 
bother you a bit. I’ll be home in an hour.’ ”—Ezchange. 


The Unwise Man 


HE Turks have a fable which has a large element of 
truth in it. As a woman was walking, a man 
gazed intently at her and then followed her at a re- 
sop distance. The woman stopped and waited for 
im. 

“Why,” she asked, “do you follow me?” 

“Because,” he replied, “I have fallen in love with 
you.” 

“Why so?” returned the woman. “My sister, who is 
coming after me, is much handsomer than I. Go and 
make love to her.” 

The man turned back and saw a most unattractive 
woman. Greatly displeased he returned and said: “Why 
did you tell me a falsehood?” 

“Because you told me one,” answered the woman. 
“For, if you were in love with me, why did you look 
back for another woman?”—Exchange. 


He Knew What He Was Doing 


66 OW, boys,” said the teacher, “I want each of you 
to write me a composition on the subject, ‘What 

I would do if I had $50,000.’ ” 

One youth sat idle until the papers were called for, 
when he sent in a blank sheet. 

“What does this mean?” demanded the teacher 
sternly. “Where is your composition?” 

“That’s it,” said the boy. “That’s what I’d do if I 
had $50,000.”—Exchange. 


His Duty 


¢¢T WOULDN’T go out at the end of every act, my 
boy. Beastly bad form.” 

“I don’t go out to drink. I telephone home and get 
bulletins from the maid about the condition of the pan 
under the icebox. My wife can’t enjoy the opera unless 
she knows there is no danger of that pan running 
over.” —Pittsburgh Post. 


New Use for the Hyphen 


TEACHER in a lower grade was instructing her 
pupils in the use of a hyphen. Among the ex- 


amples given by the children was the word “bird-cage.” 
“That’s right,” encouragingly remarked the teacher. 
“Now, Paul, tell me why we put a hyphen in ‘bird- 
c J? 9? 
“Tt’s for the bird to sit on,” was the startling re- 
joinder.—Exchange. 
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Blaine’s Reward 


HEN James G. Blaine was a young lawyer he was 

‘once asked to defend a tramp accused of stealing 
a watch. Convinced of the tramp’s innocence, Mr. 
Blaine pleaded with such convincing energy and elo- 
quence that the court was in tears; even the tramp 
wept, and the jury almost immediately returned the 
verdict “Not guilty.” 

Then the tramp drew himself up and, with intense 
gratitude, said: 

“Sir, I never heard so grand a plea. I have no money 
with which to reward you, but”—drawing a package 
from his ragged clothes—“here’s that watch! Take it, 
and welcome.”—Exchange. 


Something of a Skeptic 


A® esteemed citizen was rambling along when he met 
a friend wearing a rather doubtful cast of counte- 
nance. 

“Say, Jim,” remarked the friend, “I want to ask you 
about Dr. Syrup. Do you really think his medicines 
are helpful?” 

“No,” was the prompt rejoinder of Jim, “not unless 
you closely follow his invariable directions.” 

“His invariable directions?” returned the other, won- 
deringly. “What are they?” 

“You will find them on every bottle,” smiled the 
merry James. “ ‘Keep the bottle tightly corked.’ ”— 
Philadelphia Telegraph. 


Not Good Finance 


ARON ROTHSCHILD, the head of the famous Eng- 

lish banking-house, was taken seriously ill when 

he was ninety years of age, and felt that his end was 

near, although his family physician thought otherwise. 

“Nonsense, Baron,” said the doctor, “the Lord isn’t 

going to take you until after you’ve passed the hundred 
mark.” 

“No, my friend,” said the aged financier, “that 
wouldn’t be good finance. For why should the Lord 
wait until I reach par when He can pick me up at 90?” 
—Exchange. 


Consoling 


66 HAT did you say your age was?” he remarked 
between dances. 
“Well, I didn’t say,” smartly returned the girl, “but 
I’ve just reached 21.” 
“Ts that so?” he returned consolingly. “What detained 
you.”—Punch Bowl. 


“We Strive to Please” 


DEJECTED man entered and said to the clerk: 
“T want a quarter’s worth of carbolic acid.” 
“Sorry,” said the clerk; “you got into the wrong store. 
We deal only.in hardware, but we have a choice line of 
ropes, razors and revolvers.”—Exchange. 


Lots of Will 


UMES—“I’m going to quit smoking.” 
Tombs—“You haven’t the will power.” 
Fumes—“The devil I haven’t. Why, I’ve quit four 
times already this month.”—Stanford Chaparral. 


PUBLICITY FOR THE RETAILER 


Illinois Dealer Wins Small Article Hardware Trade from Ten-Cent 
Stores—Featuring the Hardware Salesman in Store 
Advertising—Business-Getting Circular 


Silencing the Fire of the Ten-Cent Store 


No. 1 (7 in. x 20 in.). This circular sent us by 
A. T. Koeller, sales manager for H. Koeller, New 
Canton, Ill., together with extracts from Mr. Koel- 


Stop Look Listen 


Unusual 10c Sale 
Now On. Don’t Miss It. At 


KOELLER'S 


20c articles for 10c—if you are here 
on time. Notice the Special Sales: 


Make your selection from the list below of Kitchenware, 
Kitchen Utensils, Household Goods and Hardware. 
Make it a point to be here at the appointed hour and get 
just the article you want, as the supply will not last 
long at this price. 





Aluminum 3-pt pudding pans 
Aluminum 3-pt sauce pans 
Aluminum 3-pt bake pans 

20c and [Sc memorandum books 
20c sheet steel corn poppers 

25c cloth bound day books, 7x12 ledger paper 
8-in round handle screw drivers 
10-in tinners’ shears 

20c grey enameled !-qt coffee pots 
20c whitewash brushes, 8-in 
1-gal tin coal-oll cans 

17-in coat and trousers hangers 
20c leather half soles 

25c mill files, 12-in 

3-in wall paint brushes 

2-in varnish brushes 

20c agricultural wrenches 

Brace for auger bits 

Hollow handle tool sets 

Quick Repair Soderine 

!4.gt dishpans 

10-qt faring pails 


50-ft 4-ply clothes line 
9-in bréad knives oO 


TEN 


Cents 


Uniform 


Price 


w hammers 
Shingling hatchets 
Milk bottle holders 
Steel wool ‘ 
Aluminum polish 
Bread pans 
Cream whips 
ree racks 
Comb cases 
Single bit axe handles 


Following items have SANITARY WHITE ENAMELED HANDLES: 


Rapid mixing spoons 
Perforated strainer spoons 
Graduated bowl spoons 
Potato mashers 
Griddle greasers 
Meat cleavers 
Kitchen forks 
Paring knives 
openers 
Cake turners 5c 


Special Sales for Special Days 
Remember the dates. and avail yourself of these TRE MENDOUS BARGAINS, 
which come but ONCE A YEAR. 


Monday, January 24,10 a.m. 25¢ white enameled inside and outside lOc 





four-quart pudding pans and eleven and one-fourth inch wash basins. Once-a-year 
price 
Saturday, January 29, 10 a. m. Wednesday, Jansary 26, 10 
Shc and 25e steel skillets, 11 and jot itteh. 10¢ S-qt and 6-qt gray "enameled pedding pais. 10 
A chance only once to negroes at Never before 
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AMERICAN FENCE UNLOADING. Weare now to supply your uire- 
Field and Poultry Pence, American Poste and Gates lhe fk. Berd Wire, Sta. 


AD 
ments for American 
ples and Nails, which we will sell at the lowest prices. We also carry a fence equal os every way “rT 

business. 


better and at the same price as the catalog house. We are giad to figure on your fence 

Red and Alsike Clover, and Timothy Seed Now Ready. Today's market: pes, $10.25 a bush- 
el; Alsike, 10.25 a bushel; Home-Grown Alsike, 4.00 a bushel; Home-Grown Timothy, 3.50 a bushel. 

All Sizes Ball Band Rubbers still on hand. We have yo stock until we have Men's, 
Boys’, Women's, Youths’, Misses’ and Chiid’s Overshoes and Rebbers, also Rubber “Boots of every 
kind. When you buy Ball Band you ou get pure rubber goods and they WEAR. “There's a reason.” 

.RUG ANNOUNCEMENT. It is not wo early toannounce that we will receive from twenty -fve 
to fifty Room Sizes of Rugs betweee February 25 and March 1. If you are. contemplating buying « 
Rua, it will pay you to wait fof obr new stock and Special Rug Sale. 

You can get that $10.00 Grocery Order Pilled at our store and at the SAME PRICE 
We know because we have tried it, and some of otr customers have tried it and are well satisfied. We 
give equal value at the same price, and give the same amoont of sugar for the extra dollar. Let us 
gure on your next order. e will save you money im the long run. 


No. 1—Going the ten cent store one better 





—~e THE STORE OF QUALITY. 
Palace Hardware House, 913-915 State Street 


Take t the Elevator Te and From the 
Palace. Housefurnishing Department 
in the Basement 





A big store in itself—with hundreds and hundreds of beauti- 

ful. things that please the housewife, from the wooden clothes “——"— 

pin to the finest of American cut glass, will be found there, Miss Brabender,§ 

the voung lady in charge of this department, will at all times be ready to give | 

you the benefit of her experience when selecting any article from this wonder- | 
ful department. 
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Our Fine 
Nickel Ware. 
- These teo hettins 
are heavily nickeled 
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id deo feolection : 
pm Na ‘old. Faye ity tally warranted. | 38¢ up to $1.00. 
. . {$74.00 per Set. Prices: Also @ ling of mop 
Ces: Prices: OTHER SETS ces: buckets, ofl, galvan- 
98¢ up to $2.80. |$2.25 and $2.50 |90.75 ana up to 958. /98c up to $5.00. | izea patis, etc. 
0 * 
Does Yo Hand Te Needs a Meat 
Get Hot When Jy Sas and Vegetable 
trning? 25 
Try taco trons andp ove the cits an te ~ . ee 
= mont #1,00 *° #2,25 $1.00"  & 












Our Cut Glass Splendid Fancy Baskets. 
includes many beautiful designs, some. Here we have shown many hané 
thing that will be eure to please you | ®°™e patterns fn wate mee baskets, 


also a good line of covese® clothes 
_ oe , | 











No. 2—An effective departmentized ad 


ler’s' accompanying letter, which we will presently 
quote, form an illuminating contribution to the list 
of previously discovered methods of fighting the 
small article competition of the 5 and 10 cent stores. 
Mr. Koeller doesn’t believe in sitting supinely while 
the ten-cent emporiums encroach upon trade that 
should be legitimately his own. Through aggressive 
publicity, he is breaking up the hardware trade in 
the ten-cent stores. Those of you who are annoyed 
by ten-cent store and department store competition 
on small goods will do well to listen to Mr. Koeller. 
He says: “You will notice that we have specialized 
on ten-cent goods. We are not unlike many other 
hardware dealers, in that we are annoyed by the 
repeated quotation of the ten-cent store from cus- 
tomers of ours who also visit the ten-cent store. We 
well realize, ourselves, that many of the articles 
exhibited there could be easily sold by the average 
hardware man, but to get our customers to think 
the same is the problem. Therefore, we annually 
make an attempt te overcome this mistaken idea by 
making a large showing of the ten-cent line in our 
windows, and we advertise by circular and other 
effective means. We show the same goods as the 
ten-cent store and then go them one better on a few 
items, and we find the plan works very well indeed 
and has the desired effect of placing the hardware 
store rightly in the minds of its customers, namely, 
that they can procure the same grade of ten-cent 
hardware, kitchen ware and utensils from the hard- 
ware store, without making a trip to the ten-cent 
store, whether in your same city or some larger 
city.” That is a story of success achieved through 
simple means—by displaying small goods promi- 
nently and advertising them thoroughly. This cir- 
cular was the main unit in the campaign, and it is 
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HBBSeseebseez= HAGLER BROS. S€6eeeeeesseest 


The Colonial Square Enterprise 
For Economy and Good Service 











terprise Line has always been the Leader. Your mother and her 
mother have cooked on them. But.the last word io stove making 
was said when the Colonial Square Enterprise was made. It has a 
large. roomy fire-box—don’t have to split your wood up fine. Has 
a large, square, perfect baking, sanitary oven, with an extension 
from 3 to 4 inches under the fire-box, which gives you a larger baking 
surface. Having this extension under the fire-box, together with the 
solid fire-box bottom, is one of the reasons why this oven of the Colo- 
nial Square Enterprise heats and is ready for baking so much quick- 
er than other stoves. It has the three-flue system, which insures 
even heating. The flues being extra large it is very evident that the 
stove Will give perfect satisfaction in baking. The stove is casy 
to keep Clean and bright. The body is made plain and smooth. No 
carvings to collect grease and dirt. It is made frcm the best 
iron money can buy. It is assembled by expert workmen who take 
pride in and know their work. 


If you are Looking for Value Here it is 


| 
We will sell you a Colonial Square Enterprise Stove, with a 20% inch 
oven. complete, with the following vessels: 





Set Tea Spoons 
Set Table Spoons 


2 Pot Covers 
Eug Beater 


2Pots Cover Lifter Waffie Iron 
2 Skillets Tea Kettle 
2 Bakers Wash Boiler Cake Pan Pepper Box Large Cook Spoon 
Scraper Coffee Boiler Patty Pan Flesh Fork Cake Stove Polish 
Muffin Pint Cup 2 Pie Pans Biscait Cutter 2 smooth Bread Pans 


Stewer Shell Grater Natmeg Grater 3 joints Pipe & Elbow } large Bread Pan 


Milk Pan 


And for a limited time will put.in one nice decorated 42 piece 
dinner set, all for $21.60. Come and getthisstove. Take it home. 
Give it a good flue. [f it fails to cook satisfactorily, and we can not 
make it, we have your money here for you. For if Hager Bros. say 
it is good, it must be. Now, if you can buy this kind of a stove 
from any catalogue house, or anywhere else, for the money, 
come and get this one for nothing. Remember we have all kinds 
and sizes of Stoves and Ranges sold uvder the same guaruntce and 
the same margin of profits as this one. 


When You Want It to Be Good Get It at 


$155 HAGER BROS. $212 


HBSSBPBESESSESS HAGER BROS. SSSSSESESSESSEE 


W 

W 
FTER feeding a greedy stove or range with wood, at the present 
prices, it will be a pleasure to experience the economic cook- 
' ing of a Colonial Square Enterprise. You know the En- 

| 


No. 3—Much is offered for the money 


a very effective piece of work. Printed on green 
tinted paper, with its scare-heads, it was bound to 
stop one. The long list and the bold price display 
are the meat of the appeal, though the special day 
sales lend tremendous interest to the announcement. 
These special values are distributed over a period of 
a week which is more effective than including them 
in the main offer. The things to remember in con- 
nection with this Koeller campaign are, first, that 
any dealer can establish his store as small goods 
headquarters by a concentrated, periodic campaign. 
Second, that it is highly important to educate the 
public and your customers to thinking of the hard- 
ware store when they think of hardware. Note 
that Mr. Koeller touches on this point. If you make 
no attempt to counteract ten-cent store influence, 
you cannot blame your customers for taking a step 
further and thinking of the department store and 
the catalog house when the question of buying the 
more important articles of hardware arises. Third, 
it’s profitable business to build up a thriving trade 
on so-called ten-cent goods. In conclusion, we direct 
attention to the ten-dollar grocery offer at the bot- 
tom of the circular. Mr. Koeller states that he has 


a side line arrangement for groceries to halt hard- 





Hardware Age 


ware orders going to catalog houses. This grocery 
offer is a catalog house plan to get other business 
as well as groceries. By using the same mail-order 
weapon, Mr. Koeller captures the business for his 
firm. 


In Which the Hardware Clerk Makes a Bow 


No. 2 (3 cols. x 7% in.). This ad comes to us 
from H. W. Goeller of the Palace Hardware House 
Branch at Erie, Pa. Mr. Goeller has something in- 
teresting to say. Listen to him: “Once each week, 
usually on Saturday, I select various articles from 
one department as shown by the inclosed ad (No. 2), 
and use in connection with this the name of the 
man in charge of this particular department. Per- 
sonally, I believe that the public should know the 
quality of our clerks as well as the quality of the 
goods they buy. I believe this will impress the pub- 
lic that our clerks must be proficient in this depart- 
ment, thereby giving the public confidence in our 
store.” Mr. Goeller asks for our opinion on the sub- 
ject. We think the idea of periodically devoting an 
entire ad to one department is an excellent one. 
Were we Mr. Goeller, we would make the idea a 
Palace institution. As to the desirability of featur- 
ing the clerk, Mr. Goeller brings up a question that 
has been and still is, for that matter, the subject 
of many a debate. The consensus of advertising 
opinion is against the idea. The writer knows, by 
personal experience, of two instances where the 
innovation was tried and found wanting; one of 
the stores is located in a metropolitan city, the other 
in a city of 100,000 population. The argument 
against the idea seems to be that while the public 
appreciates good service, and it is admitted that 
clerks constitute the chief factor in service, it buys 
on store character and influence in general. Con- 
fidence in a store is built up by store policy, of 
which good clerks are but a factor. In other words, 
in outlining store policy, it is well to feature the 
sales force collectively. Our recommendation would 
be to omit personal reference in your publicity as 
a general practice, but we see no great disadvantage 
in periodically referring to department heads, as 
in this instance. 


It Ought to Prove Irresistible 


No. 3 (3 cols. x 14 in.). Hager Bros., Harts- 
ville, Tenn., sent us this ad which is one of the best 
stove selling appeals we have ever read. The ad is 
well hung together; in fact, our only criticism of 
the display is regarding the cut used. This is a 
very poor halftone and mars the effect of the whole 
announcement. How much stronger would have 
been a good black and white drawing. The heading 
brings out the chief points and leads easily into 
the text, and this text surely has the “punch” and 
some to spare. It’s descriptive, explanatory, sug- 
gestive and convincing to the last degree. Read it 
through—it’s worth your time. There’s no flight 
of rhetoric in it, but somehow after you’ve read it 
you have that feeling that the writer knows what he 
is writing about. The extra merchandise offered 
with this stove ought to win over anyone. Taking 
it all together, this ad omits nothing that would 
assist in bringing home the bacon. Hager Bros. 
state in an accompanying letter that they enjoy 
following this department of HARDWARE AGE. They 
feel through it that the ad man can gather good in- 
formation which he can apply with profit to his own 
advertisements. We appreciate this interest on 
the part of Hager Bros. Incidentally, we refer them 
to an article on page 174 of the Spring Buying 
Number of HARDWARE AGE, on which a method is 
outlined for utilizing the material shown in this 
department. 
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' BUCHANAN 
‘HARDWARE CO. 


Richfield Springs, N. Y. } 


Established 1849 
Phone 63 ° . incorporated 1899 








Poultry 
= Supplies 


We are the largest distributors of Poultry Supplies in Central New York and 
i can take care of your wants in this line at the lowest possible prices. 














Buffalo Newtown 
Incubators Colony Brooders 
9) Pee 
ee lh NS eRe 
RP vcabacewennak Sane No. 11 re 
40 Egg --.. — | SS) Sere 27.30 
I cocci acatiaiasincs ) : ae 
Eaton Feed Hoppers 2 Piece Drinking Founts.....20c, 25¢, 40c 
2 Galton Wall Foents:. .....-.-...-. 65¢ 
Quart ~ $1.00 2 Gal. Drop Bottom Drinkirig Senate 75¢ 
uart ~ -- Brooder Lamp and Heater...... ..- $1.50 
ee oo 
6 in 1 Feeder & Exerciser Mana Bone Cutters 
GD RS. Seen ance eee $12.00 
> ac CRN No. 74 —Sem Power - 16.00 
No. 12—Power .. . 30.00 
* 24 Ot. Favorite Dry Mash Hopper = 
a0 ia, Chick Peed Teast. international Hovers $8.50 





)in. Chick Feed Trough _... .. . . 


Nest Eggs, Aluminum and Spiral Leg Bands, Chick Punches, Conkey's 
Poultry Remedies, Rat Poison and all the small items necessary for the poul- 
try man. At all times we have on hand a large supply of second-hand 30-doz 
egg cases with flats and fillers which we sell at the lowest market price. 











ys : 
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* . . 
Washing Machines 
All machines sold on the installment pian 
1900 Power Washer ... $37.50 
Maytag Power Washer . 25.00 We are the local representatives for the James 
008 Gente Weds Washer aa Manufacturing Company's line of Stanchions, 
Way Wasner ..... a 10.00 Stalls, Cow and Calf Pens, Litter Carriers and 
a ee’ ee ene renee oa Ventilators, and will be glad to send a 112 page 
Lightning Wesher..... rz ET 400 catalog entitled “The James Way” on request 
Beaver Board 
Stewart 
Beaver Board takes the place of 
lath and plaster, is easily painted Ball Bearing 
or murescoed and easily applied. Horse Clipper 





We carry it in 32 and 48 in. widths 


and 6, 7, 8 and 9 ft. long Price $7.50 








“Acme 
Quality” 


If it’s a surface to be paint- 
ed, enameled, stained, var 
nished or finished in any way 
there’s an “Acme Quality” 





Galvanized Tanks 


Both Round and Oblong, im a great variety of 
sizes. Cheaper and much more durable than wood 














Kind to fit the purpose 
, ‘Wy MURESCO 
We have Muresco in white and 32 tints for 
decorating and beautifying walls and ceilings. 
LOWEST MARKET PRICES g 
) ~=6Amatite Roofing ......... -..--$2.00 per roll Sulphate of Iron 

1, 2 and 3 ply Tor kn spy 
1 Ply Rubber Roofing....... $125 per roll For protection — st he “< cholera, worms and 
2 Ply Rubber Roofing. . eR per roll other , es ses of ine. Useful for toning up 
3 Ply Rubber Roofing. . $ per roll the system, thus qnevantl ng many diseases of 
1 Ply Best Rubber Roo fing ssaveeee 175 per roll cattle and poultry 
2 Ply Best Rubber Roofing . 2.25 per roll Especially rec casmended for killing mustard in 


3 Ply Best Rubber Roofing. . a per roll oats 
Johns-Manville Asbestos Roofing 


Painted and Galvanized Walter's Metal Shingles 
154 inch Galvanized and Painted Sheets Farmers’ wavertie weed Cooker 














6, 7, 8, 9, 10, 11 and 12 ft. long “ 
2-V Crimp Galvanized and Painted Sheets a z > oe at rere _— 
6, 7, 8, 9, 10, 11 and 12 ft. long 50 Gallon ..... , F acieateiakeoun 
SEND FOR SAMPLES 75 Gallon ... : 1S.00 
_ - 





Nos. 4 and 5—You can get spring business with this kind of a circular 


An Attractive Circular 


Nos. 4 and 5 (7 in. x 9% in.). These two pages 
are taken from a four-page circular sent us by 
John A. Losee, president of the Buchanan Hard- 
ware Company, Richfield Springs, N. Y. Mr. Losee 
is a firm believer in aggressive publicity, and this 


Coming Hardware Conventions 


MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 22, 23, 24, 25, 1916. H. O. 
Roberts, secretary, Minneapolis, Minn. 

OHIO HARDWARE ASSOCIATION CONVENTION, 
Cleveland, Feb. 22, 23, 24, 25, 1916. Headquarters 
at Hollenden Hotel. Exhibit in Central Armory. 
James B. Carson, secretary, Dayton, Ohio. 

CONNECTICUT HARDWARE ASSOCIATION CONVEN- 
TION, Hartford, Feb. 23, 24, 1916. Headquarters, 
Hotel Bond. Henry S. Hitchcock, secretary, Wood- 
bury, Conn. 

IowA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBIT, Des Moines, Feb. 29, March Il, 
2, 3, 1916. A. R. Sale, secretary, Mason City, Iowa. 

CALIFORNIA STATE RETAIL HARDWARE ASSOCIA- 
TON CONVENTION, San Francisco, March 14, 15, 16, 
1916. L. R. Smith, secretary, Oakland, Cal. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION CONVENTION, in conjunction with the South- 
ern Hardware Jobbers’ Association, Birmingham, 
Ala., April 18, 19, 20, 21, 1916. F. D. Mitchell, 
secretary-treasurer, Woolworth Building, New York. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CON- 
VENTION, in conjunction with the American Hard- 
ware Manufacturers’ Association, Birmingham, 
Ala., April 18, 19, 20, 21, 1916. John Donnan, 
secretary-treasurer, Richmond, Va. 

ARKANSAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Little Rock, May 9, 10, 11, 1916. Grover 
T. Owens, secretary, Little Rock, Ark. 


neat circular is one of his methods of keeping in 
close touch with his trade. The circular was printed 
on good white paper with ample margins, and the 
quality of the printing job was such as to impress 
one at first glance. The firm name appears on the 
first page, and all pages are uniform in make-up. 
More than thirty separate articles are featured. 


PANHANDLE HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Amarillo, Texas, May 22, 23, 
24, 1916. L. E. Lyles, secretary-treasurer, Ama- 
rillo, Texas. 


AMERICAN IRON, STEEL & HEAVY HARDWARE 
ASSOCIATION CONVENTION, Pittsburgh, Pa., May 24, 
25, 26, 1916. Headquarters, the new William Penn 
Hotel. Arthur H. Chamberlain, secretary, Mar- 
bridge Building, New York. 


NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, June 12, 13, 14, 15, 
1916. George A. Fiel, secretary, 176 Federal 
Street, Boston, Mass. 


NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Boston, June 13, 14, 15, 1916. M. L. 
Corey, secretary, Argos, Ind. 


Is Business Good or Bad? 


66 USINESS is poor, said the beggar; 
Said the undertaker, “It’s dead!” 

“Falling off,” said the riding school teacher; 
The druggist, “O vial!” he said. 


¢¢7 T’S all write with me,” said the author; 
“Picking up,” said the man on the dump; 
“Business is sound,” quoth the bandsman; 
Said the athlete, “I’m kept on the jump.” 


HE bottler declared, “It was corking!” 
The parson, “It’s good,” answered he; 
““Makes both ends meat,” said the butcher ; 
The tailor replied, “It suits me.”—Ezchange, 
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THE MAKING OF A PIPE DRUM 


By A. F. MUELLER 
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Fig. 3. 
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Fig. oO. Potfern For Body. 
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Fig 4. Fig. 11. 
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Patterns for a pipe drum 


fective heater and while the cost is more than 
the commoner styles it is also more efficient. 
The heated air passing up the tubes will draw the 
colder air from the floor and more evenly warm a 
room. The drums are made from 24 and 28 in. wide 
stock and two bodies are cut from a sheet 101 in. 
long and the material for the shorter size is usually 
ordinary sheet steel and for the higher ones pol- 
ished steel and planished iron. Sometimes they are 
made with legs, but as the tubes act as braces and 
stiffen the heads, they are not necessary. 
Fig. 1 is a general view of the drum having six 
4-in: tubes and 6-in. collars. The pattern for the 


Te is a tubular pipe drum that is a very ef- 
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body is shown in Fig. 3 and the width, which wil! 
be the height of the drum, is cut %, to % of an 
inch shorter than the tubes, as the clinch on the 
tubes will be wider than the edge turned at right 
angles on the ends of the body. A section of the 
grooved seam in the body is shown in Fig. 4. 

Fig. 2 is the pattern for the top and bottom, or 
the heads, and the net line, or the large full circle, 
is described with a radius equal to half the diam- 
eter of the body and material for making the 
seam, as in Fig. 5, is added as shown by the dotted 
circles. Lines are drawn from the center of the 
circle by means of the 30-60-90 deg. triangle, divid- 
ing the circle into six equal parts. From the cen- 
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ter, points are radially located on the line, that will 
be the centers of the tubes and these openings are 
cut out on the net circles, and the edge on the 
circumference of the head is then turned with the 


small turning machine. 

Fig. 7 is the pattern for the collars with allow- 
ances for grooving and material to make the joint 
between the collar and head, as in Fig. 8. The top 
collar is made, in circumference, % in. shorter 
than the other collar. If they are made shorter 
than 6 in. they should be riveted. When they are 
cut out, formed and grooved, a flange is turned on 
one end with the turning machine. A cylindrical 
piece is riveted on the inside, projecting *% in., 
and this projection is notched 34 in. apart and 
passed through the opening in the center of the 
head and turned over or clinched as in Fig. 8, to 
make the connection between the head and the 
collar. 

Fig. 9 is the pattern for the tubes which have 
grooved seams. After they have been formed and 
grooved, a cylindrical piece, D, in Fig. 10, having an 
edge 14 to 34 in. wide, turned at right angles, is 
riveted on the outside of the tubes, 5/16 to % of 
an inch from each end of the tubes. The piece on 
one end can be of the same weight of material as 
the tubes, but the piece on the other end must be 
considerably heavier, as it is against this piece, or 
rather its flange, that the end of the tube is turned. 
Fig. 10 is a general view of one end of a tube in 


Obituary 


GEORGE ALEXANDER MACBETH, aged 70, president of 
the Macbeth-Evans Glass Company, Pittsburgh, Pa., 
and one of the pioneer glass men of Western Penn- 
sylvania, died at his home, 717 Amberson Avenue, 
Pittsburgh, Pa., recently. Mr. Macbeth was born in 
Urbana, Ohio, in 1845, where he received his early 
education. In 1872 he embarked in the glass manu- 
facturing business, and shortly afterward, through 
scientific glass making he turned out the first optical 
glass in America. Until 1899 Mr. Macbeth conducted 
the George A. Macbeth Glass Company, when it was 
consolidated with the Thomas Evans Glass Company, 
and the firm became known as the Macbeth-Evans Glass 
Company. At that time he was elected president, and 
held the office up to the time of his death. He is sur- 
vived by two daughters and one son, who was associated 
with his father in the company. 


THOMAS HENRY O’CONNOR, who died at his home in 
New York City, Feb. 5, at the age of 88 years, was 
among those who went to California on the discovery 
of gold in 1849. With his brothers, Michael J. and 
John F., and his cousin, James Conroy, he founded the 
steel and hardware house of Conroy & O’Connor, now 
the Dunham, Carrigan & Hayden Company, San Fran- 
cisco. He was born in New York, and started as a 
clerk with Naylor & Co., whose main office was then in 
London, England, in their New York office. In 1864 
he moved back to New York. He was at the time of 
his death a trustee of the Emigrant Industrial Savings 
Bank. He leaves four sons and three daughters. 


ALBERT LANGDON WOODWORTH, treasurer of the H. L. 
Judd Company, New York, died at his home in Brook- 
lyn Feb. 7. Mr. Woodworth was born in South Windsor, 
Conn., seventy-five years ago, and had been connected 
with the H. L. Judd Company, manufacturer of fancy 
and upholsterers’ hardware, brass wares and art goods, 
for over forty years. Earlier in life he was on the 
staff of the Daily Press in Hartford, Conn. Mr. Wood- 
worth has been a resident of Brooklyn, N. Y., for about 
fifty years, a member of the old Union League Club 
of Brooklyn, and the Hardware Club in Manhattan. He 
was likewise one of the original members and organizers 
of the Credit Men’s Association of New York. He is 
survived by a widow, two sons and a daughter. 
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which A is the material that is turned over on 
the head. 

The drums give better satisfaction when there 
is a diaphragm or plate in the middle to divert the 
smoke and heat to the outside of the drum, thus 
passing around the tubes. Or two plates can be 
used each 8 in. from its respective head. P in Fig. 
6 is the pattern for the plate and can be laid out 
from the measurements in Fig. 2, the semicircles 
being made with a slightly longer radius than 
similar circles in the pattern for the heads. They 
are kept in place by riveting on every other one of 
the tubes, two pieces of 22 or 20 iron, as X and Z, 
X being turned at right angles and affording a 
rest for the plate, and Z is then turned down on the 
plate to keep it in place, as shown by the dotted 
line. 

In assembling the pieces the collars are first at- 
tached to the heads. The tubes are then fastened 
to one head and the head is locked to the body 
and pinned. The plate is put into its proper place 
and the other head is slipped over the ends of the 
tubes and locked and pinned to the drum, taking 
care that the tubes are perpendicular and do not 
wind. Particular care must be taken that these ends 
of the tubes are the ones that have the heavy 
pieces D riveted to them. The ends of the tubes 
are turned over on the head with a small hammer, 
striking light blows and then the head is pinned 
to the body, which will give an opportunity for 
adjustment. 


EDEN TVETHAUG, a hardware merchant in Cincinnati, 
Ohio, died recently as a result of an operation for ap- 
pendicitis, aged fifty-seven years. He was a prominent 
member of the Cincinnati Hardware Guild, the Hard- 
ware Club of Cincinnati and of the Ohio Hardware As- 
sociation. Mr. Tvethaug was born in Sweden and came 
to this country about thirty years ago. For nearly 
twenty years he had conducted a hardware store at 618 
Elm Street, Cincinnati. 


GEORGE T. HAWLEY died at his home at Twenty-ninth 
Street and Fairmont Avenue, Oakland, Cal., recently, 
after a brief illness. He was born at Bridgeport, 
Conn., in 1839, and in 1852 went to San Francisco, 
where he established the hardware firm of Marcus C. 
Hawley & Co., a company which later became the Pa- 
cific Steel and Iron Company. He retired from busi- 
ness about five years ago, though he still was an owner 
of the Hawley-King Hardware Company of Los Angeles 
at the time of his death. He is survived by a widow, 
two sons and three daughters. 


ALEXANDER SAUNDERS, president of the D. Saunders 
Company, manufacturer of tools at Yonkers, N. Y., 
died at his residence, 260 Warburton Avenue, recently, 
from pneumonia. He was a native of Yonkers, was 78 
years old, and actively engaged in business until a few 
weeks ago. Mr. Saunders leaves a widow. 


FREDERICK E. KRarFt, a brush manufacturer of New- 
ark, N. J., died at his home in Irvington, recently, of 
apoplexy. Mr. Kraft was born in Germany sixty-four 
years ago. He is survived by a widow and three 
daughters. 


EDWARD J. ERNST, a director of the hardware firm 
of Louis Ernst & Sons, died at his residence, 1317 
Genesee Street, Rochester, N. Y. He had been in fail- 
ing health for some time. Mr. Ernst was in his sixty- 
fourth year, and is survived by a widow, one son and 
a daughter. 


ELIHU WAITE, a resident of Fenton, Mich., died 
recently after an illness of a few days. He was in his 
eighty-fifth year, and had been in the hardware business 
up to the time of his death. 


ALONZA E. TANNER, seventy-one years of age, presi- 
dent of the A. T. Tanner Hardware Company, Fort 
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Plain, N. Y., one of the oldest mercantile houses in 
Central New York, died recently from bronchitis, after 
a month’s illness. He is survived by a widow and 


daughter. 


F. H. Hupson, a veteran hardware merchant of Flor- 
ence, S. C., died recently following a long illness. Mr. 
Hudson was 86 years old. He was born in Rochester, 
N. Y., and started in business in Florence more than 30 


years ago. 


SIMPSON CLARK, conducting a hardware store on State 
Street, Springfield, Mass., died recently after a brief 
illness. Mr. Clark had been in business for fifty-seven 
years and was in his 83d year. 


ALONZO ALFORD, a retired sporting goods and cutlery 
dealer of New York City, died at his home in Antrim, 
N. H., at the age of 79 years. Mr. Alford was for- 
merly a resident of Brooklyn, N. Y. 


WESLEY ALEXANDER, who at one time conducted a 
hardware store at Rochester, Ind., died at the residence 
of his daughter in Indianapolis. 


JOHN H. BALDWIN, a brush manufacturer, died re- 
cently at his home 73 Essex Avenue, Orange, N. J. He 
was stricken while at his office in Newark. 


GEORGE RIPPER, a member of the hardware firm of 
Ripper & Lowman, of Pekin, IIl., died at his home in 
East Peoria, aged 51 years. 


JOSEPH GOODHUE HOUGHTON, a retired hardware 
merchant, died at his home in Stamford, Conn., aged 
seventy-four years. 


ENocH E. BLACK, proprietor of a hardware store at 
Summitville, Ind., died at the home of his daughter. 
He was in his seventy-second year. 


GEORGE WILSON, senior member of the firm of Wil- 
son & Son, Toledo, Ohio, hardware and implement 
dealers, died recently of pleurisy and pneumonia. He 
was in his sixtieth year. 


A. C. BeEcKER of the Becker Hardware Specialty 
Company, Keokuk, Iowa, died suddenly recently while 
on his way from Muskegon to Grand Rapids. 


A. HIGGIN, secretary and treasurer of the Marshall- 
town Trowel Company, Marshalltown, Iowa, died re- 
cently. 


HANS PETERSEN, who formerly conducted a hardware 
and furniture business in Trear, Iowa, died at his 
home in Templeton, Cal. 


WILLIAM T. JAMES, engaged in the manufacture and 
sale of brooms for the past fifty years, died in the 
Homeopathic Hospital, Rochester, N. Y., aged 81 years. 


JOHN JACKSON, sixty-eight years old, for many years 
proprietor of a chain of hardware and implement stores 
in Iowa, died at his home in St. Joseph, Mo. 


ANDREW L. FRIEDRICH, JR., 34 years old, a hardware 
dealer, died at his home, 3029 Belmont Ave., Chicago, 
recently. 


H. BUCKINGHAM, SrR., died in Lawrence, Kan. He 
was formerly in business in Kingfisher, Okla. 


EDWARD VANDEN, head of the Kerr Hardware Com- 
pany, Gallipolis, Ohio, died recently. 


The Daily Financial Statement 


Geen few merchants are familiar with the daily 
status of their business. Monthly, semi- 
annually or annually is considered often enough to 
take inventory, close books and make statements. 
With very little effort on the part of your ac- 
countant, a daily statement of bills payable and 
receivable, accounts payable and receivable, bank 
account, expenditures and receipts, sales, inventory 
account, etc., can either be placed on your desk or 
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Form for the daily financial statement 


mailed to you every day. Officers not actively en- 
gaged, officers and managers who make short busi- 
ness trips or for any reason absent themselves 
from the office often demand and should have 
knowledge of daily operations. In many cases the 
acting manager dictates a letter to the stenographer, 
briefly outlining the transactions for the day. Fre- 
quently on account of no intelligible and compre- 
hensive way of transmitting such information, it 
is neglected or not considered important enough 
to collect every day. The form reproduced here- 
with answers the requirements of the executive 
officers of one manufacturing concern selling to the 
hardware jobbing trade. It is simple, comprehen- 
sive and practical. 

This statement not only meets the present de- 
mand for correct data, but serves as a source of 
reference. The corresponding day last week, 
month or year can easily be produced and a com- 
parison seldom equalled is available. 

To a business man, nothing is quite so gratifying 
as to know his quick assets and liabilities at the 
close of each day’s business. A slight alteration 
in the form, to conform with different ideas and 
business needs, especially cash and charge sales, 
may make it applicable to any business. 















Trade Conditions and Iron, Steel and Hardware Prices 





Conditions in the hardware trade are 
excellent, the demand for goods being urgent, 
prices well sustained, and customers are pay- 
ing their accounts promptly. The outlook is 
that the hardware business this year will 
make a new record in the volume of sales and 
in profits and a number of jobbers who laid 
in very heavy stocks of goods some time ago 
at much lower prices than are ruling now, are 
reaping correspondingly heavy profits. Trav- 
eling men report optimism everywhere. 


There is a tendency on the part of the hard- 
ware jobbers and large retail dealers in the 





MARKET SUMMARY FOR THE BUSY READER 


Pittsburgh district to do more advertising, 
and some well-written advertisements are 
appearing frequently in the daily papers from 
these concerns. The fact is becoming more 
and more recognized that publicity of the 
right kind is a wonderful help to sales, and 
it is evident that there is going to be more of 
this than ever before. 


The abnormal demand for all kinds of steel | 
and iron products shows no signs of growing f 
less, but on the contrary is getting heavier 
and prices on most lines of finished iron and 
steel are rapidly advancing. 
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Pittsburgh, Feb. 22, 1916. 


HE abnormal demand for all kinds of iron and steel 
products shows no signs whatever of growing less, 
but on the contrary is getting heavier, and prices on 
most lines of finished iron and steel are advancing rap- 
idly. There is a good deal of uneasiness among large 
consumers as to whether they will be able to get deliv- 
eries on material already bought for second and third 
quarters, and also as to whether they will be able to get 
the full amount of tonnage called for in their orders or 
be satisfied with half of it or less. A large steel manu- 
facturer figured up the other day that consumers for 
some time have been placing orders for about double 
the quantity of material they usually buy. The mills 
are not giving consumers more than 50 per cent of the 
tonnage asked for in their orders, and this condition is 
likely to get much worse before it gets better. For 
months the steel mills have been simply swamped with 
orders, and in spite of the fact that they have been run- 
ing about 100 per cent of capacity and turning out more 
material than ever before in their history they are 
all back in their shipments anywhere from eight to ten 
weeks or longer, and are not able to give consumers any- 
thing like as much material as they want. Instances 
are frequent where consumers who had orders placed at 
low prices, compared with those ruling now, and on ma- 
terial that should have been delivered last year, have not 
yet received any material at all on these orders. 

The export orders placed with American mills in near- 
ly all cases give a much larger margin of profit than do- 
mestic business, and there is a strong suspicion that in 
some cases domestic manufacturers have accepted for- 
eign business to the detriment of domestic customers, and 
there is a good deal of dissatisfaction over this condi- 
tion. In the past week the large implement makers 
covered their requirements of steel bars for last half of 
the year, but in no cases have deliveries on these con- 
tracts been booked beyond Dec. 31, with the possible ex- 
ception of one very large consumer. There was a feel- 
ing on the part of steel users that prices for first half 
delivery had gone up too fast and that they would be 
softer and probably lower in the second half than in the 
first. This has not proved to be the case, but, on the 
contrary, prices are steadily going up, and the consumer 
is worried on account of the much higher prices and also 
because he believes he is not going to get the full 
amount of material, or anything near it, called for in his 
contracts. 

A feature of the steel situation that stands out strong- 
ly is the recent mergers put through, and others talked 
of, and which are likely to place more than 75 per cent 
of the steel-making capacity in this country in the hands 
of six or seven of the largest interests. The merger of 
the Cambria Steel Company with the Midvale Steel & 
Ordnance Company was put through in about two hours, 
and the taking over of the Pennsylvania Steel Company 
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by the Bethlehem Steel Company was done in less than 
a week. Further mergers of large steel interests are 
hinted at, and some of these are likely to develop into 
actual accomplishment. 

The railroad situation is very unsatisfactory and may 
get worse. At the moment there is a tight embargo on 
shipments of iron and steel products for lighterage in 
New York City, and it is impossible for a domestic ship- 
per to get an export shipment through unless he can 
give the name of the boat that is to take the material to 
the other side. This embargo will be removed as soon as 
possible, and this fact is leading to the placing of heavy 
foreign orders in this country for export. Last week 
France placed 60,000 tons of plain wire with domestic 
mills, and Africa placed 12,000 tons of rails with Amer- 
ican mills. From Russia there is an inquiry for 30,000 
axles complete, with wheels, and that country is also 
figuring on buying in America 60,000 tons of steel rails . 
and 14,000 tons of track accessories. 

Prices continue to advance very fast, and last week 
black and galvanized iron and steel pipe were put up $2, 
shafting $5 and spikes $2. A few days ago nuts and 
bolts were advanced about 10 per cent and rivets $2 a 
ton. These products are now at the highest price levels 
ever reached. 

The local pig-iron market has been quiet for some 
time, but prices have held fairly steady. Last week 
there was a sale of 3000 tons of basic pig iron made to a 
consumer at Sharon, Pa., at $17.75 at furnace. There has 
been a strike among the molders in the Pittsburgh dis- 
trict since December, and this has cut down very mate- 
rially the consumption of foundry iron in this district. 

The present situation is that the steel mills that make 
finished products have their output sold up to about 
July and have some business on their books for second- 
half delivery. Consumers are importuning the mills to 
take orders for second half, but in most cases these are 
being refused, as the mills want to get a clearer line on 
the outlook before they take on obligations so far ahead. 

Conditions in the hardware trade are fine, the demand 
for goods being urgent, prices well sustained and cus- 
tomers are paying their accounts promptly. The out- 
look is that the hardware business this year will make a 
new record in the volume of sales and in profits, and a 
number of jobbers who laid in very heavy stocks of 
goods some time ago at much lower prices than are rul- 
ing now, are reaping correspondingly heavy profits. 
Traveling men report optimism everywhere, and cus- 
tomers are buying goods freely. While the new build- 
ing of the Logan-Gregg Hardware Company on Ninth 
Street, in this city, is not completed the company is oc- 
cupying it, and it is one of the finest buildings in the 
country for handling hardware goods in large quantities 
and promptly. The building is expected to be fully com- 
pleted and occupied about April 1. 

There is a tendency on the part of the hardware job- 
ber and large retail dealers in the Pittsburgh district to 
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do more advertising, and some well-written advertise- 
ments are appearing frequently in the daily papers from 
these concerns. The fact is becoming more and more 
recognized that publicity of the right kind is a wonder- 
ful help to sales, and it is evident that there is going to 
be more of this than ever before. 


Wire Naits.—The advance of 10c. per keg in prices 
of wire nails which went into effect on Feb. 14 has 
not had the effect of decreasing demand to the slightest 
extent. On the contrary, mills report buyers very 
anxious to place orders for long delivery ahead, which, 
however, they are not willing to accept for delivery 
more than sixty days ahead. Several makers of wire 
nails state that on export orders they are able to obtain 
very close to $1 per keg higher than domestic prices. 
For this reason it is predicted that domestic prices will 
advance still more, and may eventually get up very 
close to what is being charged the export trade for wire 
nails. There is a decided shortage in the supply, and 
if present abnormal conditions last, there will not be 
more than one-half enough nails to go around and 
satisfy the trade. It is also stated that sales of wire 
nails to domestic consumers for delivery in third and 
fourth quarters of this year have been made at very 
much higher prices than are ruling now. We look for 
another advance in price of wire nails before this month 
is out. 


We quote on new orders, wire nails in large lots to jobbers, 
$2.30 base; in carload lots to retailers, $2.35 base; less than 
carload lots, $2.40 to $2.45; galvanized nails, 1 in. and longer, 
$2.00 extra; shorter than 1 in., $2.50 extra. 


CuT NAILS.—Mills report the demand heavy, and 
they are shipping their product as fast as made. The 
new demand for cut nails from the South is particu- 
larly heavy, and some makers are said to have their 
output sold up to next July or longer. 


We quote cut nails, $2.25 to $2.30 per keg in carloads and 
larger lots to jobbers; carloads to retailers, $2.35 to $2.40 
f.o.b. Pittsburgh, terms sixty days or 2 per cent off for cash 
in ten days, freight added to point of delivery. 


BARB WIRE.—The export demand for barb wire con- 
tinues enormously heavy, and it is said a leading in- 
terest recently sold over 20,000 tons of barb wire for 
shipment to England and France late in the year, and 
for which it obtained $5 to $8 a ton higher prices than 
are ruling in the domestic trade. Heavy premiums, 
ranging as high as $10 per ton, are being offered for 
barb wire for reasonably prompt shipment. However, 
the mills are sold up so far ahead that they are not 
able to take advantage of these offers of high prices, 
and make the deliveries wanted. It is said the Ameri- 
can Steel & Wire Company received orders and specifi- 
cations in January for over 230,000 tons of wire prod- 
ucts, the largest business by far in any one month in 
its history. Prices to the large trade only, and for de- 
liveries such as the mills can make, which would be in 
three or four months, are as follows: 

Plain annealed wire, $2.05; galvanized barb wire and fence 
staples, $3.05; painted barb wire, $2.35; all f.o.b. Pittsburgh, 
with freight added to point of delivery, terms thirty days net, 
less 2 per cent off for cash in ten days. Prices on woven wire 
fencing are 63% per cent off in carload lots, 62% per cent on 
1000-rod lots, and 61% per cent on small lots, f.o.b. Pitts- 
burgh. 

TIN PLate.—The price of tin plate is practically $4 
per base box, all the mills that have any tin plate to 
spare for delivery in the next six or eight months quot- 
ing that figure. It also develops that some large con- 
sumers of tin plate have not covered on their needs 
for the last half of the year, and are now actively in the 
market trying to buy for that period, but find that all 
the mills are quoting $4, and it looks as though they 
would have to pay that price. Export orders for tin 
plate are active, and on this business the mills are pay- 
ing as much as 50c. to $1 per box higher than they are 
getting from the domestic trade. All the tin plate 
mills are running to 100 per cent capacity, and have 
their output sold up for the next five or six months. 

We quote 14 x 20 coke plates at $4 per base box, and 200- 
lb. base, common ternes, 8-lb. coating, at $6.90 to $7 per box. 

IRON AND STEEL Bars.—Effective on Friday, Feb. 18, 
the Carnegie Steel Company and the Jones & Laughlin 
Steel Company advanced prices on steel bars for such 
deliveries as they can make, which would be in four to 
six months or longer, to 2.25c. f.o.b. mill, Pittsburgh, 
Pa. It is said the implement makers have covered on 
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their needs of steel bars for last six months of this 
year, paying about 2.10c. at makers’ mill. The abso- 
lute minimum price on steel bars is now 2.25c. for de- 
livery in six to eight months from date of order, while 
for shipment in eight to twelve weeks, from 2.50c. up 
to 2.75c. can readily be obtained. The demand for iron 
bars is also heavy, and prices are about $3 per ton 
higher. 

We quote steel bars at 2.25c. for delivery at convenience of 
the mill, 2.50c. to 2.75c. for shipment in three or four weeks, 
and from 2.75c. to 3c. for delivery from warehouse. We 


quote refined iron bars at 2.30c. to 2.40c. and railroad test 
bars at 2.50c. to 2.60c. f.0.b. makers’ mill. 


NUTS AND BoLts.—There has been another advance of 
about 10 per cent in prices of nuts and bolts, and rivets 
are also up $2 per ton. The export and domestic de- 
mand continue enormously heavy, and all the makers 
are back in shipments eight to ten weeks or longer. 
Discounts now in effect, but for forward delivery only, 
are as follows: 

Carriage bolts, small, rolled thread, 65 & 5 per cent off; 
small, cut thread, 65; large, 50 & 15. Machine bolts with 
h. p. nuts, small, rolled thread, 65 & 10; small, cut thread, 
65 & 5; large, 50 & 20. Machine bolts with c. p. c. & t. nuts, 
small, 60 & 10; large, 50 &10. Bolt ends with h. p. nuts, 50 
& 20; bolt ends with c. p. nuts, 50 & 10. Blank bolts, 50 & 
20. Lag screws (cone or gimlet point), 65 &10& 5. Rough 
stud bolts, 40. Forged set screws and tap bolts, 30. H. p. 
sq. nuts, tapped or blank, 3.70 off list; h. p. hex., 3.80 off 
list. C. p. c. & t. sq. nuts, tapped or blank, 3.50 off list; 
ec. p. c. & t. hex., 4.25 off list. Semi-finished hex. nuts, 75 
10. Finished and case hardened nuts, 75. Rivets 7/16 in. 
diameter and smaller, 70. Delivered in lots of 300 Ib. or 
more where the actual freight rate does not exceed 20c. per 
100 lb. Rivets % in. diameter and larger, structural, $2.80 
per 100 lb. base; boiler, $2.90 per 100 lb. base, f.o.b. Pitts- 
burgh. 

WROUGHT PiIPEe.—Effective on Tuesday, Feb. 15, dis- 
counts on black and galvanized iron and steel pipe were 
lowered one point, equal to an advance of $2 per ton. 
Line pipe was also advanced $2 per ton, and oil well 
casing and supplies from $2 to $5 per ton. The pipe 
mills are sold up on all of the output they can make in 
the next three or four months, and are back in de- 
liveries six to eight weeks or longer. The following are 
the jobbers’ carload discounts on the Pittsburgh basing 
ecard in effect from Feb. 15, 1916, on iron and steel 


black and galvanized pipe, all full weight: 
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To the large jobbing trade an additional 5 per cent is 
allowed over the above discounts. 

The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
counts on black and three (3) points on galvanized. 

SHEETS.— Mills state that the new demand for blue 
annealed, box annealed and galvanized sheets is still 


enormously heavy, and they are back in deliveries eight 
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to ten weeks or longer. Consumers are importuning the 
mills to take their contracts for sheets for delivery in 
the second half of the year, but they are refusing to 
do so, not desiring to sell so far ahead. It is very evi- 
dent that prices on sheets will be still higher in the 
very near future, as sheet bars and finished iron and 
steel are steadily going up. Makers’ prices for mill 
shipment on sheets, of U. S. standard gage, in carload 
and larger lots, on which jobbers charge the usual ad- 
vance for small lots from store, are as follows, f.o.b. 
Pittsburgh, terms 30 days net, or 2 per cent cash dis- 
count in 10 days from date of invoice: 


Blue Annealed Sheets 
Cents per Ib. 


NS ES a en ee mee 2.60 to 2.75 
ane i hn 6 a on en 64 enbetieneaee 2.65 to 2.80 
ee Ess 6 5 60's 60 066 6d ee 2.70 to 2.85 
RE Te oie ne 6 ab 6.a0'e a eee 2.75 to 2.90 
i Me Mle oh 0 600 68 6 oo we be cee 2.85 to 3.00 


Above prices are for Bessemer stock. For open-hearth 
stock $2 per ton advance is charged. 





Office of HARDWARE AGE, 
New York, Feb. 20, 1916. 

ANUFACTURERS and their representatives say 

that not only have they an abundance of-orders 
but that often they are actually compelled to head off 
an excess of them to prevent congestion by overloading 
their producing capacity. Two main hindrances are 
difficulty in obtaining raw material and various manu- 
factured supplies, coupled with the clogged condition 
of rail and water transportation, not to mention a 
scarcity of skilled labor and high prices for it. 

Manufacturers also say that in some ways it is 
harder to sell merchandise now than it was a year 
ago, because of the difficulty of maintaining a reason- 
able ratio between cost of production in a feverish, 
fluctuating market and a profitable selling basis for 
the goods. 

Buyers have grown accustomed to the acceptance of 
higher prices with a smile instead of a frown, partly, 
perhaps, because they have learned that shopping 
delays commonly end in paying more. There is also 
the fact that the more general the upward trend the 
greater in value is their stock on hand, en route, or 
covered by contract to come later. 

One efficient sales manager expresses surprise that 
new demand for merchandise holds so well; that good 
orders still continue to come despite the prodigal buy- 
ing during several recent months. A notable outcome 
of the current situation is the keenness among observ- 
ing buyers in discovering items of relatively minor 
importance, temporarily ignored in the upward move- 
ment, on which they endeavor to load up. It is evidently 
assumed that all or the major part of the market is 
going still higher, and that so long as there is a demand 
for the overlooked goods it is safe to buy. 

In goods made of rubber many manufacturers have 
all they want to handle, including supplies for railroads 
such as rubber tubing, air brake hose, belting, packing, 
molded and pressed work, etc. There have been mod- 
erate advance orders for rubber garden hose, but the 
wet season a year ago compelled dealers to carry over 
considerable stock, and whether the coming spring 
proves to be dry or wet, the meteorological conditions 
will greatly influence for or against new specifications 
for hose. 


WIRE NAILs.—Jobbers of nails say that they get car- 


loads at intervals but the contents are requisitioned be-- 


fore arrival, which does not enable them to accumulate 
much or any in warehouse. Trade is exceptionally good 
and would be better if adequate supplies could be se- 
cured. A leading veteran in the business says face- 
tiously that they might as well make the price $6 per 
keg as the present figure because they can’t get goods 
to fill orders. 


Wire nails, following the recent factory advance were on 
Feb. 14 raised 10c. per keg to $2.70 in store and $2.75 base 


per keg when carted by the jobber. 
Cut Naits.—Some of the difficulties of cut nail mak- 
ers are in getting raw stock. One manufacturer, for 


17 
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Above prices are for Bessemer stock. For open-hearth 
stock $2 per ton advance is charged. 


Galvanized Sheets of Black Sheet Gage 
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Ns se ee ee ae Ken ow «tia w aiene 3.85 to 4.10 
nS en I I te oa oboe os cc véekenwal 3.85 to 4.10 
SA er ee on oes aces cate weee 3.95 to 4.20 
Se Cn er ents esa tbenecendececeuuman 4.10 to 4.35 
Se cee Se aac a oe abe 606 6000s cb euuee 4.30 to 4.55 
rh i ce ei hs ose ahi on bo emnseaeee 4.45 to 4.70 
SE SRE, iO Oo ie a hn anal eet Oe 6 hes awd wed 4.60 to 4.85 
Se ch Sint abee dene Ces Vb ees EUCéowewe 4.75 to 5.00 
Bs TP” & cece Uae bibs 6. tadnre tw éie Uhre Oe eewems 4.90 to 5.15 


Above prices are for Bessemer stock. For open-hearth 
stock $2 per ton advance is charged. 





instance, was thoroughly well supplied with billets and 
slabs up to the new year and got some additional sup- 
plies afterward. Now he is in a quandary as he cannot 
make nails at present prices for material to sell nails 
at current rates, and has ordered his representatives not 
to sell any more, for a while at least. 

For export the inquiries are for more than can be 
taken care of. Nails are going to China, west coast of 
South America, some to the Hawaiian Islands, South 
Africa via Capetown and to Cuba and the West Indies 
all the time. 

Cut nails were advanced Feb. 14 10c. per keg in store to 
$2.70 and delivered within carting territory to $2.75 base 
per keg. 

CopPeR.—The copper market continues in the same 
active state that has long prevailed. Premiums are 
quite common on all near future deliveries. One ex- 
perienced manufacturer of copper names 27%c. as the 
price on electrolytic ingots for the last half of the 
current year, adding that any deliveries preceding July 
1 depend on the relative position of the month and the 
seller. Approximately, however, based on actual busi- 
ness, the figure for May is 28c., April 28%c., March 
29c. and February 29%c. per lb., which are named 
as reasonable averages in his opinion. Evidently there 
is a pronounced scarcity of copper available for nearby 
calendar positions. 


Sheet copper Feb. 14 was advanced to 34c. and bare copper 
wire, for electrical purposes, carload lots, mill shipmerits, is 
29c. base per Ib. 


While other prices for semi-finished copper and brass 


are scarcely worth quoting because of the mercurial 


conditions, which vary daily, it may be said that seam- 
less copper tubing has recently been 41%c., seamless 
brass tubing 37%4c. and sheet brass 33%c. base per Ib. 


Rope.—There are manufacturers who say that they 
still have more business than they are capable of 
handling, and are turning new demands down, from 
sheer inability to produce and deliver within a reason- 
able time limit. One large establishment says they are 
practically out of it except the constant endeavor to 
stand by their regular customers to the extent of their 
capacity. We are advised that the United States Gov- 
ernment has recently covered its prospective wants in 
raw fiber for the next three years on the high marks 
of Manila hemp, the available supply of which was 
already short for fine rope. This further seeks to cur- 
tail even the diminished supplies for private factories, 
as the Government makes its own rope for the navy at 
the Charlestown Navy Yard. 


On Feb. 14 Manila rope was advanced ic. per Ib. base, first 
grade to 18c., second grade to 17c. and third grade to 15c. base 
per lb. from jobbers. Sisal is still 12c. for first grade and 
11%c. for second grade, base per Ib. from jobbers. 

WINDOow GLASs.—At this writing, while there is a 
stiffening in tone, there has been no actual advance in 
price, although it is said the market is on the verge of 
it. Factories, notably the leading interest in machine- 
made glass, is so oversold that practically no additional 
orders are being taken. On the books of one organiza- 
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tion are orders for 300 carloads of window glass that 
haven’t been distributed yet among the different fac- 
tories for manufacture. Customers who have sent in 
orders to factories, we are told, are getting them back 
as fast as received. A great hindrance, causing short- 
age in output, is due to inward and outward transpor- 
tation delays. One establishment, over a single railroad, 
has nearly forty cars of glass somewhere on the right 
of way, between the factory and New York, but just 
where is unknown. 


Factory managers virtually refuse orders for A. 


quality, having booked of this grade more than enough 
to carry them to the end of the fire. They also dis- 
courage orders for small sizes, because operators work- 
ing on sliding scales do not want the large original 
sheets cut up into the smaller lights, as that materially 
reduces their pay. For instance, there are uniformly 
50 sq. ft. of glass per box up to 100 in. Afterwards 
there are 100 sq. ft. per box. To illustrate in the first 
bracket 6 x 10 to 10 x 15 in. the list is $46 per box; 
32 x 38 in. to 30 x 50 in. it is $73 a box, but workmen 
get no more for the box at the low list than for the 
box listing $73, which principle obtains throughout the 
different brackets. 


AUGER Bits.—The W. A. Ives Mfg. Company, Wal- 
lingford, Conn., long established manufacturer of wood 
boring tools, has made the discount on its “Mephisto” 
brand of auger bits, applying to the new list recently 
adopted, 30 and 10 per cent off. 


STEEL SQUARES.—The market for average orders 
ranges from about 60 and 10 to 50 and 10 per cent dis- 
count, according to quality and maker. Lower quota- 
tions are obtainable from manufacturers in case lots 
for sizable orders. 


CHISELS AND GOUGES.—During the month there has 
been some advance in chisels and gouges, which has 
applied more to the odd sizes and slower lines than the 
regular goods always in greater demand. The increase 
has approximated 10 per cent, covering socket framing 
and socket firmer chisels, together with tanged chisels 
and gouges. 


Bit BRACES.—Carpenter’s bit braces on Feb. 11 were 
advanced approximately 10 per cent; less on the higher 
grades and more on those lower priced on which com- 
petition has been keener. 


LINSEED OIL.—This market is strong and the pros- 
pects are that it will become more so. It is the belief 
among the largest producers that there will have to be 
higher prices for oil used next summer. This situation 
may not develop, it is pointed out, in the immediate 
future, but the final outcome is not doubted. One of 
the reasons for this is the disposition of oil cake, most 
of which goes abroad, the consumption of it being 
further restricted. This is caused by scarcity of ocean 
carriers, the high freight rates on ocean borne cargo 
and the supervision of European (continental) imports 
through the Netherlands Overseas Trust by England, 
so that oil cake will not get into the belligerent Central 
Empires. 

Linseed oil, raw, city brands, is still 76c. for five or more 
bbl. and 77c. per gal. for less than five bbl. 

State and western oil ranges at 74 to 75c. per gal. according 
to seller and quantities. ome oil is moving at 74c. in car- 
loads and from 74 to 75c. per gal., the differences varying 
as to seller rather than quantity. 

SOLDERING CopPEeRS.—Soldering coppers, effective 
from Feb. 14, were advanced to 32c. base for 3 Ib. per 
pair and upward in lots of 300 Ib. ard over. There 
are the usual differentials for smallei: sizes, making 
the 2%4-lb. 33c., 2-lb. 34c., 1%-lb. 35c. and 1-lb. 38c. per 
pound. 


NAVAL STORES.—The situation in naval stores is 
exceedingly slow. While there is a moderate domestic 
movement, large contracts are rare. The trade is dis- 
posed to await the usual spring activity, as they are 
quite well provided for because of previous purchases. 
The inquiries for export are better but the scarcity of 
cargo room makes the situation difficult. 


Spot turpentine, in yard, on a hand-to-mouth demand, is 
55 to 56c. per gal. 
Rosins are steady at previous quotations, common to res 


strained, in yard, on Samy of 280 lb. per bbl., are 


and D grade $5.65 per 





Hardware Age 


Washington News 


(Continued from page 52) 


a bunch of New York business men stop chasing 
the nimble dollar long enough to organize such a 
praiseworthy movement. 


Price Maintenance versus Trading Stamps 


But what is the particular form of “pernicious 
legislation” which these commercial moralists are 
preparing to fight? According to the official pros- 
pectus of the association “one of the initial meas- 
ures which the new association feels called upon to 
oppose, is the so-called Stevens-Ayres-Stephens 
price-maintenance bill now pending in Congress.” 
The opposition to this measure, according to the 
president of the association “is increasing rapidly 
as merchants, manufacturers and consumers are 
beginning to realize the monopolistic effect that 
such a measure would have.” 

And who is the president of this philanthropic 
aggregation? Why, no other than that well known 
friend of the small merchant, that champion of the 
little retailer, George B. Caldwell of the Sperry & 
Hutchinson Company, thé concern that put the trade 
in the trading stamp. 

The vice-president is Percy S. Straus, of R. H. 
Macy & Co., the big New York department store 
that claims the great distinction of having discov- 
ered the ninety-eight-cents-marked-down-from-a- 
dollar system of stimulating retail trade. You will 
remember Mr. Straus as one of the minority mem- 
bers of the special committee of the Chamber of 
Commerce of the United States which last week de- 
cided, by a vote of seven to three, in favor of fed- 
eral legislation permitting the fixing of resale 
prices. 

With these gentlemen fighting price maintenance, 
where do YOU stand? 


Shelving the Christmas Toys 


(Continued from page 58) 


buggies. Try making a display of seasonable toys 
in the spring, summer and fall. It will surprise you 
how the toy money will come drifting in. Run an 
advertisement once a month on toys. Head it “Suit- 
able birthday gifts for April” or “Toys for Sum- 
mer.” You can always get up something attractive 
and appropriate for any season of the year. 


Toys Draw Trade in Other Lines 


Remember that the friendship of the children can 
always be depended on to “cash in” at a profit. A 
toy display will get the Kids coming and the par- 
ents will follow. Perhaps when Dad comes in to buy 
that coaster for Bobbie he may see a new tool set 
that fits his pocketbook. Mother may also see a 
range that takes her fancy or an electric appliance 
that she hadn’t suspected you of carrying. One 
thing is sure—the man who boosts toys will get a 
lot of free advertising that’s worth more than the 
effort it costs to get into the game. Make 1916 
a toy year and let us know the results. There’s 
no profit in goods stored. There’s money in goods 
well displayed. A toy is a toy the year round and 
there are as many birthdays as there are Kids’ 
names on the census roll. Nuff said. 


THE MAN BEHIND THE COUNTER. 


F  Nigevecy like a fish, can generally avoid being caught 
by keeping his mouth shut.—E xchange. 
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pees THE BUTT THAT MATCHES 





Dartmouth 


Have you ever seen a Butt designed to match so perfectly 


your best selling lock sets? 


fits right in with any of your popular patterns. 


One-sixty-two s simple dignity 


Yet, being 


in a distinct class with your higher grade designs you can get 


a higher price for it. 


One-sixty-two gives you the opportun- 
ity to offer unity of design in up-to-date 
hardware and to receive bigger Butt profits. 
It measures up in every respect to Stanley's 
Quality Standard. 

You can get One-sixty-two in your best 
selling three, three and one-half and four inch 


|STAN] y SALIVA IAAE AA tf, 








sizes 1n any standard Stanley Finish. Packed 
with oval head screws for the surface leaf, one 
pair in a strong, neat box, 100 pairs in a 
case. 

Ask your wholesaler to send you an 
assortment. 


Better get your order in early. 








MWIOGE- Ze ee 


UM CO) NN N. a. Ul “= 2. n is 


TE ene «cee aetna gag emia 


a . a - - 
SIR ets ok Ie 2 =: . yk Sn 
inllesanss ba ER Etre perpetnye eyo 











SEE Metin aR Ee cE > — = ~ — - 
php nn Sie res Ak op le nr iee ilpacldaes <u plipeslnd PTE: OAR ON SST EORTC HOM Se se ee ~ “ ie _ 
z oe ete + eres ieee oe ” 


ee 


— 








































































: penegret ete sraeenaterseeicnenge scersseeairlae ar ereanec seeds hem r= 
ne : 





aainnenteeneieenen 
SEN SSL as 


ae wetests FY RTT 














NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 


by Hardware Manufacturers 


“Le Blane” Wringer Mop 


The Schoener Mfg. Company, St. 
Cloud, Minn., has put on the market 
the “Le Blanc” wringer mop, which is 
a combination of mop, wringer and 
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“Le-Blanc” wringer mop with brush 
attached 


scrub brush. By using this device, 
the company claims that at no time 
is it necessary for the housewife’s 


‘hands to come in contact with the mop. 


When using the mop the brush is 
taken off and it can be used like an 
ordinary mop. The brush, however, 
can be easily attached and the mop 


‘cloth thrown back, when the floor can 


be thoroughly scrubbed without the 
operator getting down on her knees. 

To wring the mop it is necessary to 
turn the handle, which drives the end- 
less cloth between two rolls and 
squeezes out all the water. 


Schartow Hame Clip 


The Schartow Mfg. Company, Mil- 
waukee, Wis., has put on the market 
a new No. 511 Schartow hame clip 
which is a jointed pattern hame clip 
cast in one piece. 

The manufacturer points out the 
large bearing and the fact that it 
swivels on a 1-in. malleable iron bear- 
ing. This, it is claimed, makes a clip 
practically indestructible and one that 
will outwear the harness. 

It is made in 1%, 2, 2% and 2% in. 
sizes, with either two-hole or three- 

















Schartow hame clip 


hole steel clip. The Schartow hame 
clip is mounted on a handsome display 
card. , 


THE AMERICAN MFG. COMPANY, St. 
Louis, Mo., will erect an addition to 
its plant for the manufacture of rope, 
etc. 


The Pipograph 


A chart for the rapid figuring of 
pipe costs has been put on the market 
by H. H. Beals, 51 Cliff Street, New 
York City. It is circular in shape 
with one dial revolving on another. 
For any percentage of discount and 
for different list prices the net cost 
per foot of pipe from % to 4 in, in 
diameter is directly obtainable. The 
Pipograph, as it is known, is sold for 
$1 per copy and may be obtained from 
the Book Department of HARDWARE 
AGE, 239 West Thirty-ninth Street, 
New York. 


“Little Wonder” 
Radiator 


The John Weigel Company, 664 
East McMillan Street, Cincinnati, 
Ohio, has put on the market the “Lit- 
tle Wonder” tubular radiator. 

The manufacturer claims that its 


Tubular 

















“Little Wonder” tubular radiator 


principal feature is that it uses and 
intensifies the heat that otherwise 
would go up in smoke from a gas or 
oil light, thereby preventing a smoky 
ceiling. It consumes no extra gas or 
oil so that the heat furnished is with- 
out any extra cost whatever. Its de- 
sign also tends to a total combustion 
of the gases so that there are no dan- 
gerous fumes or odors given off. 

The device is simple in construction 
and easy to attach to either an upright 
or inverted gas light, and it can also 
be used to excellent advantage on oil 
lamps. 


THE ADVANCE-RUMELY 'THRESHER 
CoMPANY, LTD., La Porte, Saskatche- 
wan, Canada, has been incorporated 
with a capital stock of $50,000 
to manufacture farm implements, 
threshing machinery, machinery, 
tools, etc. 
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Package for Fire 
Extinguishers 


The O. J. Childs Company, Utica, 
N. Y., has recently announced a new 


Safety 

















Method of wacking charges for fire ez- 
tinguishers adopted by the O. J. Childs 
Company 


method for packing charges for fire 
extinguishers. 

Insurance rules require that extin- 
guishers be discharged and recharged 
yearly, and this new package is put up 
so that chemical charges can be kept 
safely on hand. 

The sulphuric acid charge is put in 
a standard 8-oz. extinguisher bottle 
ready to put into the extinguisher. 
The acid bottle is packed in a tube 
box and this is surrounded by soda in 
the package. This prevents damage 
from the acid. If the bottle breaks 
the soda at once absorbs or neutral- 
izes the acid, it is claimed. 

The O. J. Childs Company furnishes 
a record tag with each of its extin- 
guishers so that a complete record 
can be kept on each fire extinguisher 
and the date when it was last charged. 


“Safety” Guaranteed Pack- 
age Leather 


The Troy Leather Company, Inc., 
13 Congress Street, Troy, N. Y., man- 
ufacturer of sole leather, cut soles, 
strips and shoe findings, has recently 





TROY BRAND | 


|SAFETY GUARANTEED STRIPS | 
TROY UPATHER £0. inc. Makers} 














“Safety” guaranteed package of leather 
strips 


put out to the trade a new package 
called the “Safety” guaranteed pack- 
age which retails for $5. This set 
consists of a number of strips of high 
quality leather, each one properly 
marked with the re-sale price. 
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More than 20,000 Doors 


hung and in constant operation on 
this one style hanger alone. 

The surest sign of a trade winner 
and a repeater. 


No. 421 


R-W Corn Belt 
Trolley Door Hanger 


Used with No. 35 Track 



















For doors weighing 400 pounds. 
Roller bearings, lateral adjustment, 
flexible joint, apron hinged. 

Investigate this hanger. It will win 
you trade. 


Ri chards Wilcox 


<=>) MANUFACTURING Co. fF 


‘| AURORAILLUSA. |! 
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hanger 
for any 








door that 
slides’’ 















Full Sized Cross Section of No. 35 Trolley Track 
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Clipper Belt Lacer 


The Clipper Belt Lacer Company, 
Grand Rapids, Mich., manufactures 
the Clipper belt lacer, which the com- 
pany states will lace any width or 
thickness of belt with a lacing that is 

















Clipper belt lacer 


more permanent than the belt itself. 
The belt can be laced without remov- 
ing it from the pulley. One end is 
placed in the lacer, a card of hooks 
slipped into the tool and the two jaws 
of the lacer brought together, which 
fastens the hooks securely into the 
leather. The same performance is re- 
peated with the other end; the hooks 
are meshed together and a piece of 
rawhide or fibro water-proof pin in- 
serted between them, making a joint 
in the form of a hinge. 

This method of lacing does not 
weaken the belt, it is claimed. No 
material is cut away and no holes are 
punched. The hooks are zigzagged 
through the belt with the long and 
short ends alternating, distributing 
the strain over the entire width of the 
belt. The lacing is flush with the 
belt on both sides, which safeguards 
the workmen from laceration when 
they shift moving belts by hand. 


Marx Aluminum Level 


The Marx Mfg. Company, Royal 
Centre, Ind., manufactures aluminum 
levels which the company claims are 
extremely light yet very strong and 
durable. These levels take up very 























Marz aluminum level 


little room in the tool chest. The 
faces of these levels are milled accu- 
rately and have corrugated sides and 
milled edges. 

The glasses are held in nickel- 
plated brass tubes and are easily re- 
placed when broken, it is claimed. A 
patented lock-nut adjustment holds 
the tubes securely. 


A 12-in. level with a double plumb~ 


lists for $2.20; 18-in. level for $3; 
24-in. for $4, and 28 in. $5. 


“Excello” Water Power 
Washing Machine 


The Howe Company, Wheeling, W. 
Va., manufactures the “Excello” water 
power washing machine. The motor 
of this machine is operated by pres- 
sure from the city water main and is 
connected to the faucet by means of 
a hose and the hose is used to convey 
the water back to the sink. 

The motor is described as being of 
a reciprocating type that utilizes the 
full pressure of the water without 
waste. The water as it comes from 
the motor, it is claimed, is as clean as 
when it comes from the hydrant, and 
can be used for rinsing or any other 
purpose. Water pressure of more 
than 40 lb. should be available to 
operate the machine successfully. 

The tub of this machine is made 


of cypress and is well-built and well- . 


finished. All working parts of the 
“Excello” motor that come in contact 
with the water are made of the best 
grade of brass and bronze, the com- 
pany states. This motor is placed 
exactly central over the load and the 
cylinder instead of the piston moves. 

The company can also furnish a 
motor to those who are already in 
possession of a hand-operated ma- 


5° 





“Eaxcello” water power washer 


chine. By taking off the hand-operat- 
ing mechanism and substituting the 
attachment which this company fur- 
nishes the hand-operating machine 
can be turned to a power washer in a 
very short time. 


“Badger” Accessory Catalog 


The Auto Parts Mfg. Company, 
Milwaukee, Wis., has recently an- 
nounced a 1916 catalog of “Badger” 
automobile accessories. These include 
bumpers, tire holders, chain locks, 
towlines, strain relievers, cap 
wrenches, tilting steering wheel 
wrenches, oil and gasoline pumps, 
funnels, gasoline cans, pails, and hand 
and power grinders. 


Auto Pin Block Catalog 


The H. D. White Company, North 
Bennington, Vt., has recently sent out 
a new catalog of the auto pin block 
known as the “Model” Builder. The 
auto pin block is a series of wooden 
blocks and pins so designed that 
hundreds of different models can be 
made from them including ferry boats, 
lighthouses, bridges, etc. 


Hardware Age 


New Manicure Sets 


The Geo. W. Korn Razor Mfg. Com- 
pany, Little Valley, N. Y., has re- 
cently announced several new mani- 
cure sets in leather cases. 

The one illustrated is put up in an 

















New manicure set made by the Geo. W. 
Korn Razor Company 


extra quality blue pin-seal leather 
folding case, it is claimed, with blue 
pin-seal flaps. It is lined with fine 
blue satin and has velvet pads of the 
same color. It is fastened with two 
large square white pearl buttons. 

The case closed, is 7% in. wide by 
8 in. long; open it is 15 in. wide by 
19 in. long. All steel parts are of 
the very highest grade, it is claimed, 
and are plated with 14K gold, except 
the nipper, and are fitted with Pom- 
padour London ivory handles. 


Continental Sanitary Win- 
dow Ventilators 


The Continental Company, Detroit, 
Mich., has recently put on the market 
the Continental sanitary window ven- 
tilator, which the company claims in- 
sures plenty of pure air in the room 
but prevents the entrance of draft and 
dust. 

These ventilators have a frame of 
hard wood much like a window screen 
and a specially treated cotton fabric 
of fine mesh keeps out all drafts, dust, 
rain and snow, but allows the air to 
pass through freely. 

These ventilators are made 9, 18 


ie ee 


and 24 in. high, adjustable from 23 
to 37 in.; and also from 31 to 49 in. 
in width in the 9-in. size. The Con- 
tinental sanitary window ventilators 
can be retailed at a very moderate 
price. 
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Continental sanitary ventilator 


THE ONEIDA COMMUNITY, LTD., 
Oneida, N. Y., will establish a plant at 
Niagara Falls, Ont., for the manufac- 
ture of silverware. A. Reeves is in 
charge. 
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Warren Fixtures are manufactured in the largest and finest equipped plant of its kind in the world. 





Cal 


When you go out to buy something for yourself, what 
sort*of a store do you go to? Don’t you pick out the 
brightest, best arranged and most attractive store in your 
neighborhood that sells the thing you want to buy? 


You know that you're influenced to a considerable extent 
by the appearance of other stores. Don’t you think that 
other people judge your store by the same standards? 


“Warrenized” Stores—stores equipped with Warren 
fixtures—are not only most attractive in appearance but 
they are most conveniently arranged. 


Warren Fixtures do not cost as much as you think. 
Our new price list proves it. 


Catalogues No. 65 and No. 212 tell what you want to 
know. Shall we send them? 


J. D. Warren Manufacturing Co. 


Masonic Temple, Chicago 


Eastern Display Room, 253 Broadway, N. Y. 


- 


\ 





When You Go Shoppng— 
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The Automatic Cooler 


The Automatic Cooler Company, 
Tacoma, Wash., has put on the market 
the Automatic cooler, which requires 
no ice, chemicals or machinery. It 
uses the water which is ordinarily 





The Automatic cooler 


used in the daily domestic needs. 
This water circulates through the 
cooler on its way to the faucets and 
keeps the cooler always cold, it is 
claimed. 

This cooler is ventilated, and fresh, 
cold air circulates through it con- 
stantly, keeping the food sweet and 
dry. 

With the Automatic cooler the 
temperature is stationary, because 
the water in the faucets is practically 
at a constant stationary temperature. 
With this cooler all the space is avail- 
able for use, because none of it is 
taken up by an ice chamber. It re- 
quires no attention because it is ab- 
solutely automatic and it has no drip 
pan to overflow. The first cost of this 
cooler is the last cost, as once installed 
there is no outlay for maintenance. 


William Schollhorn Com- 


pany Catalog 


The William Schollhorn Company, 
New Haven, Conn., New York office, 
258 Broadway, has issued a new illus- 
trated catalog and price list of Bern- 
ard’s patent pliers, nippers, punches 
and kindred tools. There are a num- 
ber of these which are new to the 
trade. An interesting feature is the 
“Sales Stimulator” for counter and 
window displays in a variety of sizes, 
styles and kinds, which include spring 
belt punches, shoe tools and other 
assortments. Another helpful feature 
is the illustrating and listing of the 
various parts of pliers by number for 
repairs, which greatly simplifies or- 
dering. This line is constantly becom- 
ing larger and includes innumerable 
kinds of goods in the way of side and 
end cutting nippers, pliers, punches, 
sets, bolt and rivet cutters, gas pliers, 
fence and chain pliers, card punches, 
revolving belt punches, flat and round 
nose pliers, opticians’ pliers, spring 
dividers, pencil holders and various 
other styles and kinds. 


Dayton Bicycle Catalog 


The Davis Sewing Machine Com- 
pany, Dayton, Ohio, has sent out re- 
cently a handsome new catalog of 
Dayton Bicycles. By the use of very 
fine half-tone engravings, the methods 
of the manufacture of these bicycles 
are illustrated and the bicycles and 
the various parts are shown to excel- 
lent advantage. Many of the illustra- 
tions of bicycles are in colors. 

This catalog also describes two new 
additions to the Dayton line. One of 
them is the Dayton motor bicycle, 
which is built in both men’s and 
ladies’ models. The other is a Model 
D-6 nine h.p. Dayton motorcycle. This 
catalog is 7 x 9% in. and contains 16 


pages. 


Caldwell —- Auger 
it 


The Caldwell Auger Bit Company, 
Lebanon, N. H., has recently an- 
nounced the Caldwell high speed “Z” 
twist auger bit. The most distinctive 
feature of this bit, it is claimed, is 
that it is a very fast cutting tool and 
can be operated without crowding or 
choking the chips in the hole. 

This is accomplished by the con- 
struction of the twist, which keeps the 
chips constantly close to the center 

















Caldwell auger bit in operation 


and away from the edges, and pre- 
vents them from clogging and bind- 
ing the bit. 

The screw of the Caldwell bit is 
coarse and double. This, it is claimed, 
gives extra speed. Each cutting edge 
is continuous from the spur to the 
point of the screw. This feature, it 
is claimed, will allow the Caldwell bit 
to enter any kind of wood without 
pressure by the mere turning of the 
bit. The side lips are constructed so 
as to insure a smooth hole. 


Atkins Catalog Supplement 


E. T. Atkins & Co., Inc., Indianapo- 
lis, Ind., have recently sent out to the 
trade a supplement to their No. 12 
catalog. This illustrates the new items 
that have been put on the market by 
this company and brings the last cata- 
log entirely up to date. 
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New Pump for Pneumatic 
Water Systems 


The Goulds Mfg. Company, Seneca 
Falls, N. Y., has just brought out a 
new air attachment (Fig. 1670) for 
use with the Fig. 1454 deep well 

















New Goulds pump for pmeumatic water 
systems 


working head, adapting this pump 
for use with pneumatic water supply 
systems as well as with elevated tank 
systems. 

The attachment is made only for 
the smaller size of this pump which 
has an adjustable stroke of 6, 8 and 
10 in. 

This attachment, which is shown in 
the illustration mounted on the pump, 
consists of a brass cylinder with 
leather crimp packed plunger ° and 
cast iron. operating yoke, bolted to 
the cross-head on the pump. The 
plunger of the air attachment should 
always be adjusted to suit the stroke 
of the pump. That is, if the pump is 
set for a stroke of 8 in., the attach- 
ment plunger should also be set for 
a stroke of 8 in. Two spacing pieces, 
which are shown under the nut at the 
top of the air attachment plunger rod, 
are furnished for this purpose and 
are all that is needed for making this 
adjustment. 


Seedtape Catalog 


The American Seedtape Company, 
Woolworth Building, New York, has 
recently issued a neat little catalog of 
Seedtape, which is selected flower or 
vegetable seed in a fertilized tape. 
The seeds are spaced at the proper 
distances and the entire row can be 
sown at the same time. 

This catalog contains 32 pages and 
is illustrated with half-tone engrav- 
ings, many of them in colors, of vari- 
ous kinds of vegetables. Each one is 
accompanied by a short description 
of the variety illustrated and the num- 
ber of feet of seedtape contained in the 
package, which sells for 10c. 

In addition to the vegetables, sev- 
eral pages are devoted to flowers and 
on a back page is a sample layout for 
an ideal garden for a small family, 
and the schedule for planting. 
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You Don’t Need to Pay 
This Salesman 


With a store full of all kinds of articles, you can’t 
have at your tongue’s end good sales arguments 
for every one. 


But when it comes to selling Snips, you and your 
clerks don’t have to know a thing about them, if you 
have this Pexto Snips Display fixture. 


It does the work of a salesman, a show window 
and a catalog. 


Puts the six most popular numbers of a complete 
line of 20 kinds of Snips right before your trade, 
attractively and effectively. Stimulates the demand, 
saves time in waiting on customers, provides com- 
plete information about the whole line in quickly 
read form. A classified list on back tells all you 
may need to know to complete the sale. 


The Pexto Snip line is the largest on the market, 
including every type of practical Snip or Shear used 
in America. Produced by the largest mechanics’ 
hand-tool makers in the world and backed by nearly 
a century of manufacturing experience. 


If your jobber can’t supply you with the Pexto 

Snips Display, write us. ell be glad to tell 

as also about our Plier, Screw-Driver and 
race Displays. 


The Peck, Stow & Wilcox Company 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 
and Sheet Metal Workers’ Tools and Ma- 
chines, Builders’ and General Hardware. 


Southington, Conn. Cleveland, Ohio 





Made of metal, 19x27 inches, and finished in four 
colors—orange, blue, white and black, this Pexto 
Snips Display works for you to great advanta 
either in the window or inside the store. Stan 
or hangs equally well. 
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Profit In This 
For You 








Housewives realize the labor, time and 
rainy-day troubles of clothes drying— 
especially the rainy day delays. 

Your customers will be glad to buy 
relief, to ease their burden if they do 
their own washing—to aid contentment 
if they employ servants. 


The Scientific Clothes Dryer 


The Scientific Clothes Dryer, not only saves time, 
trouble and labor, but also drys the clothes in a 
Sanitary way. 

Each batch of wash, as it comes from the wringer, 
can be hung on racks in the Dryer. When the last 
batch is hung up, the first is thoroughly dry, ven- 
tilated and sterilized, all ready for the ironing 
board. 

Fresh air enters at the bottom of the Dryer—is 
warmed—passes to the top of the drying chamber— 


and as it absorbs the moisture from the wet clothes, 
becomes heavy and drops to the bottom whence it 
is drawn out. This principle not only drys the 
clothes evenly white, but leaves them fresh—free 
from all laundry odors. 

Makes an interesting demonstration in your store 
window. Sure to attract attention. 

There is good business awaiting you on this Dryer! 
Write now for complete information, prices, etc. 


THE SCIENTIFIC HEATER CO., Cleveland, Ohio 
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SIDEWALK PUMP INCREASES SALES 


HOMASTON, CONN., is a factory 
town of 3500. The number of 
automobiles is comparatively small, 
and yet H. A. Welton, who runs a 
hardware store there, sold over 25,000 
gal. of gasoline in less than six 
months. 

Up to about two years ago selling 
gasoline was about as satisfactory a 
proposition with Welton as pulling 
teeth. In a small shed behind the 
store was a 60-gal. swing tank and a 
steel drum, and in these was kept 
the supply of gasoline. It is one of 
Welton’s policies not to let a customer 
stick him—it is a slogan around the 
town, “You can get it at Welton’s,” 
and the gasoline was part of the 
policy. It wasn’t there because of 
the immense profit to be made from 
its sale nor was the tank kept merely 
to fill up superfluous space. It was 
simply a matter of accommodation. It 
was a fine proposition with several 
people in the store waiting to be 
served to have a car come to a stop at 
the curb and the driver call out for 
gasoline. It was an especially joyous 
event if it happened to be one of those 
raw, biting winter days peculiar to the 
Naugatuck Valley. 

It meant a trip out into the cold 
shed and the painful operation of 
drawing the necessary amount of gas- 
oline into a gallon measure and from 
that into a 5-gal. can. And measuring 
gasoline by that method on a day 
when the mercury plays around the 
zero mark isn’t the most pleasant of 
winter sports by any means. But there 
was one consolation—it didn’t happen 
very often. Sixty gallons, counting 
both the amount that was sold and 
that which evaporated, would often 
last the better part of a week even in 
the summer. On a 2 or 3 cent margin 
of profit it could hardly be called a 
profitable transaction, especially when 


1000 PER CENT 


the call usually came at mighty inop- 
portune times. 

But things have changed. Two 
years ago a salesman from a Western 





Bowser pump that was the cause of an 
increase of 1000 per cent in the gasoline 
sales of a hardware dealer in a small town 


concern that specializes in_ self- 
measuring pumps of various kinds in- 
duced Welton to install a sidewalk 
pump with an underground tank for 
the sale of gasoline. The cost loomed 
up as no inconsiderable item, and it 
was with some misgivings on the pro- 
prietor’s part that the installation was 
made. 

While there are very few automo- 
biles owned in that town there are 
hundreds passing through every day. 
The store is located on a good State 
road very much traveled by tourists 
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in the summer months. In six months 
the profits on the sales of gasoline 
made from the pump paid for it en- 
tirely and during the last six months 
of 1915 more than 25,000 gallons were 
sold from it. Mr. Welton was among 
those fortunates who contracted for 
gasoline when the price was at the 
bottom, and the profit from gasoline 
during the last half of 1915 was de- 
cidedly worth having. It was made 
from the fact that the pump and a 
sign over it called the attention of the 
passing motorist to the fact that 
Welton sold gasoline. You can 
imagine just what happened to the 
output of oils and greases. It is still 
another forceful remark of the sales 
power of suggestion. 


Crestline Oil and Gasoline 
Pump 


The Crestline Mfg. Company, Crest- 
line, Ohio, has recently put on the 
market the Crestline oil and gasoline 
pump. This outfit, as shown in the 
accompanying illustration, consists of 
a pump to be placed in the garage and 
a strong steel drum, to be buried in 
the ground, which is connected to the 
pump by iron pipe. The tank should 
be buried close to the garage and 
placed if possible so that the gasoline 
wagon can drive close to the tank 
filler which protrudes above the 
ground about 12 in. This filler is made 
of 2-in. pipe and has a removable cap 
that is air tight when closed. 

The gasoline and oil pump itself is 
made up in a very careful manner, the 
company claims. The cylinder is made 
of seamless brass and the plunger is 
a solid brass rod. The pump has 
ground brass valves and the joints are 
packed on lead gaskets. With each 
pump is a special check valve that 
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Are you sliding along on a stock of insecure brake lining? ‘There’s a 
| smash-up ahead in lowered sales, a collision with estranged customers, an 
| ! 4 overturned business. ‘ 
If you but listen you can hear the persistent, insistent demand “For Safe- 
ty’s Sake.” If you but look you can see the peril behind that warning sign. 
Stop—stop short this side of danger—clamp down your brakes on slipping busi- 
ness, and you will stop losing ground only, only if your brake lining is 100% efficient, 
as near infallible as man and machinery can make the best materials. 


hermo 


‘ 
HYDRAULIC GOMPRESsep 
Brake Lining -100% 


Thermoid is the brake lining for you because hydraulic compression into a solid substance of 
it is the safe brake lining for your customers. uniform density. 
And they know it. We've told them so time and They know—beyond any persuasion to the 
again, and proved it. We've told them, and it’s contrary—that the two or three cents difference 
gospel truth, that it’s brake lining clear through between this and the friction-shy, woven-fabric 
and through, that even though worn paper-thin brake lining is fully worth while as an assurance 
it will still hold—because it has been cured under for safe, short stopping. 


Guard your business with Thermoid. 
4 hermoirg 


AYDRAULIC COMPRESSeD® Ihermord Rubber Compayig 


Brake Lining-100% , 
| TRENTON, N. J. 


New York Philadelphia St. Louis Detroit San Francisco 
Chicago Pittsburgh Indianapolis Boston 
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goes on the suction line at the bottom 
of the tank. 

The brass bib has a hose connection 
and the lever which opens this faucet 
is hinged and drops over the lug in 
such a manner that it can be securely 
padlocked to prevent the gasoline or 
oil from being stolen. 

The stroke of this pump is 5 in., and 
the pump delivers 1 pt. per stroke. It 
is fitted for a l-in. pipe. The pump 
can be furnished on an iron pedestal 
which raises the spout about 30 in. 
from the floor at a slight additional 
charge. 

This outfit is designed especially 


| for the private garage and with a 57- 


gal. tank and without a pedestal and 


' without the pipe and fittings to con- 


nect the pump to the tank lists for 
$22. With a 117-gal. tank it lists for 
$28. The pedestal lists for $2 extra. 


Wiley & Russel Mfg. Com- 
pany Catalog 

The Wiley & Russel Manufacturing 
Company Division of the Greenfield 
Tap & Die Corporation has recently 
issued catalog No. 36 of “Lightning” 
and “Green River” screw cutting tools 
and machinery. This catalog is of 
handy size measuring 4% x 7% in. 
and contains 284 pages. 

It is well illustrated and printed 
and in addition to the descriptions of 
the various products manufactured by 
this company, 35 pages in the back 
part of the book are devoted to a 
glossary of terms and tables of infor- 
mation for use in a machine shop. An 


_ insert calls attention to the improve- 


ments and new devices which appear 
in the catalog and gives the page 
numbers, 

The Wells Bros. Company Division 
ef the Greenfield Tap & Die Corpora- 
tion has also issued catalog No. 34, 
illustrating the “Little Giant” screw 
cutting tools and machinery. This is 
of the same general character as the 
other catalog though describing differ- 
ent brands of tools. 


“Autoline” Oil 


Wm. C. Robinson & Son Company, 
32 South Street, Baltimore, Md., man- 

















Can of “Autoline” oil 


ufactures “Autoline” oil for motor lu- 
brication. 

The company states that “Autoline” 
oil is refined from Premium Pennsy]- 
vania crude oil in a refinery modernly 
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Crestline oil and gasoline pump for private garages 


equipped in every detail. It is put up 
in 1 and 5-gal. lithograph cans with a 
nozzled spout and in half barrels and 
barrels. 

Each can is fastened with an inner 
seal. The company does not guaran- 
tee the contents if the seal is broken. 

The Wm. C. Robinson & Son Com- 
pany furnishes in connection with 
“Autoline” oil an oil, tire and gaso- 
line record book for motorists’ use. It 
issues also a handsome illustrated 
booklet describing the process of re- 
fining crude oil. 


THE NORTHERN MOLINE PLOW CoM- 
PANY, Moline, IIl., has been incorpo- 
rated for the purpose of selling agri- 
cultural implements, wagons, vehicles 
and goods of like character. Its offi- 
cers are G. A. Stephens, president; 
F. G. Allen, vice-president and gen- 
eral manager; C. R. Stephens, secre- 
tary, and C. A. Banister, treasurer. 
While the office of the company will 
be at Moline, its principal place of 
business will be at Minot, N. D., 
where D. J. Murphy will be manager. 


THE SUNRAY STOVE COMPANY, Del- 
aware, Ohio, has purchased property 
at Sandusky and Railroad Streets, 
covering one and one-half acres. The 
company expects shortly to begin the 
erection of a modern building. When 
completed it will be in a better posi- 
tion to manufacture at lower costs 
and in larger quantities its line of 
gas ranges. and heaters. 


Friestedt Rim Contracter 


The Friestedt Rim Contracter Com- 
pany, 2934-2938 West Lake Street, 
Chicago, Ill., has put on the market 
the Friestedt rim contractor, which is 
a device for making quick tire 
changes on either straight side or 
clincher split demountable rims. 

The illustration shows a rim con- 
tracted. This device opens, contracts 
and relocks the rims instantly, with- 

















Friestedt rim contracter 


out clamps to adjust or bolts to 
tighten. It is a fast, powerful and 
effective tool, the company claims, 
that makes tire changing an easy 
proposition. 

THE FosTER STovE ComMpaANy, Iron- 
ton, Ohio, has let contract for a brick 
addition to its plant, 36 x 88 ft., two 
stories, to be used for storage pur- 
poses. 
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** Acknowledging your‘ 1,000,000 Bicycles for 1916' 
letter we hasten to assure you that within our limt- 
tations you have our hearty support and co-opera- 
tion. The piker and the knocker should not be 
tolerated in this new publicity 1,000,000 Bicycle 
Campaign.”’—The Tucker Wood Work Co. 


“If I can do anything to help the ‘1,000,000 
Bicycles for 19160’ along we will be very glad of 
such an opportunity.”’"—The Mott Wheel Works. 


“You are surely going about this in the right way 
and you can rest assured that the writer is boost- 
ing for 1,000,000 Bicycles for 1916. It appears 
to us that 1f we would all get together, we would 
reach this number without any trouble.’’—Kelly 
Handle Bar Co. 


‘For our own part we are continuing our advertising 
campaign for another year. We are sticking to 
high grade name plate bicycles and are endeavor- 
ing to make only a reasonable profit.’’— Iver 
Johnson's Arms G Cycle Works. 


‘This is a step in the right direction. I certainly 
am delighted that you are taking up this work in 
this manner, as I think it is the most effective 
manner in which the work can be carried on.” — 
The American Wood Rim Co. 


“*T am for you and with you on any plan that helps 
dealer's sell bicycles. .1,000,000 Bicycles for 1916 
is fine.” —Great Western Manufacturing Co. 


“We are very much interested in the subject of 
’'7,000,000 Bicycles for 916." We shall 
endeavor to co-operate in every respect in our 
endeavor to create a desire for larger purchasers 
of the bicycle.”"—The Standard Welding Co. 


*‘Here's for 1,000,000 Bicycles in 1916, and we 
intend to prosecute a vigorous campaign to educate 
the dealer that he can and will sell more bicycles 
in his section than in former years.”’—The New 
Departure Mfg. Co. 





Pledged for 
Big Bike Sales 


Practically every manufacturer of bicycles, bicycle parts 


and bicycle accessories, has written us that 1,000,000 
bicycles can be sold by dealers this year, if we all 
get together and boost the bicycle. This in answer to 
a letter sent out by us last November. 


National Bicycle Day has been announced for Tuesday, 
February, 29. 

This is the bicycle dealer's opportunity to demonstrate 
beyond a question of a doubt, that more bicycles 
can be sold, and sold easily. 

Join your efforts with those of the manufacturers and 
make your bicycle sales a profitable fact. Clean your 
store up spick and span, put in a new stock of 
bicycles, tires and sundries, and inject some real live 
salesmanship into your bicycle selling. 

The manufacturers are backing you with national bicycle 
advertising, that is their part, your part is to close 
the sale. Now let’s get ready, 


Remember the ‘day — Bicycle Day, February 29th. 


The Goodyear Tire & Rubber Company 
AKRON, OHIO 





BLUE STREAK BICYCLE TIRES 


(000,000 Bicycles for [DIG 






























































a ae Oe peteven—earsenner ean eemekcisoueh. ae Fa ds Sa ap Fa i lA 


<auunennbione 


<7 ae ee 
es Sees 


SRE Se Aapee ere SASS 


— ‘rn Bata SS so -~ uk oe Ok = i ewe! pore ee 
eee a = 





“Magnalite” Pistons 


The Walker M. Levett Company, 
Ténth Avenue and Thirty-sixth Street, 


New York City, has recently put on 


the market the “Magnalite” piston and 
connecting rod assembly for Ford cars. 
Complete it weighs only 26 oz., it is 
claimed, while the cast iron and steel 
assembly furnished with the machine 
weighs 74 oz. This difference in 


weight multiplied by four for the 4 


cylinders gives 12 lb. difference for the 
whole car. 

By the substitution of magnalite for 
cast iron and steel in these parts, it is 
claimed by this company that an in- 
crease of 25 to 30 per cent efficiency 
may be realized in the Ford motor. 
The output h.p. will be increased on a 
lower ratio of fuel consumption, and 
vibration eliminated almost entirely, 
it is claimed. 

No babbitt is employed for a bear- 




















Magnalite piston and connecting rod as- 
sembly 


ing on the crankshaft end of the con- 
necting rod, magnalite being used in 
its place. 


The Russell Gasoline Saver 


The Russell Electric Company, Dan- 
bury, Conn., is offering to the trade 
the Russell automatic ball-valve gaso- 
line saver which is described as an 
automatic valve fitted to the intake 
manifold, between the carburetor and 
motor which admits air into the mix- 
ture at the right time, and in proper 
amounts, producing a more combus- 
tible vapor than is possible for the 
carburetor to deliver alone. 

Where it is used, the company 
claims, a saving of 10 to 25 per cent. 
in gasoline can be effected, and in ad- 
dition to this it will make the motor 
more flexible, will increase the power, 
will make the operation of the motor 
smoother and will keep down carbon 
deposits. 

This device is constructed in the 
form of a ball-valve. When the mo- 
tor is not running the ball closes the 
opening and keeps the air from the 
mixture when standing. At slow driv- 
ing or idling speeds, the ball still con- 
tinues to keep the air from the mix- 


ture, but at faster speeds the ball is 
held away from the opening, admit- 
ting air around it and into the mix- 




















Russell gasoline saver 


ture. The valve can be adjusted to 
meet the requirements of any car. 
The No. 10 for motorcycle motors 
retail for $1.50; No. 20, for 4-cylinder 
automobiles for $1.50, and No. 30, for 
6-8-cylinder motor, for $2. 


Hi-Po Waterproof Dry Cells 


The Hi-Po Waterproof Battery 
Company, 1007 Atlantic Avenue, 
Brooklyn, N. Y., has recently put on 
the market the Hi-Po waterproof 
guaranteed dry battery, which the 
company claims is guaranteed water- 
proof and is insulated against short 
circuits from rain, water, moisture, 
etc. It is claimed to be made of the 
best material and to be of extra long 
life, and to give more voltage and 
more current than the average dry 
cell. It is further claimed that it can- 
not leak or swell. 

This~company also manufactures 
the Hi-Po spring battery connector, 
which is self-locking and cannot jar 
loose. It insures perfect contact, the 
company states, and thereby lessens 

















Hi-Po spring battery connector 


external resistance and increases the 
mileage obtained from a set of bat- 
teries. 


THE Hart SPECIALTY COMPANY, 
Greenville, Mich., has been incorpo- 
rated with $10,000 capital stock to 
manufacture toys. H. C. Fowler, H. 
L. Baker and F. W. Harrington are 
incorporators. 


THE COLONIAL MFG. COMPANY, 
Zeeland, Mich., manufacturer of 
clocks and specialties, has increased its 
capital stock from $100,000 to $150,- 


000 and has begun the erection of a 


two-story addition, 60 x 64 ft. 


THE UNIVERSAL STEEL CABINET 
CoMPANY, 2026 Pacific Street, Brook- 
lyn, N. Y., has increased its capital 
stock from $30,000 to $60,000 to pro- 
vide for the expansion of its business. 
William J. Tinsley is treasurer. 
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Detroit Tire-Pump 


The Detroit Accessories Corpora- 
tion, 973 Woodward Avenue, Detroit, 
Mich., manufacture the Detroit gear- 
less motor-driven tire-pump, which is 
small enough to be carried in a tool 
box. 

This pump is described as a stand- 
ard type of air compressor designed 
and operated on exactly the same 
principle as any standard motor car 
engine. The cylinders and pistons 
are ground to very close limits, the 
company claims. Lubrication, which 
is one of the most vital essentials, is 
provided for by a special safety fea- 
ture in that only a small amount of 
oil is supplied by a miniature force 
feed direct to the bearings and parts 
where needed. 

The valves, the company states, are 
of standard design, the inlet being of 





ar. 


Detroit motor-driven tire pump in use 


the poppet type and the outlet the 
simple ball check. The best of hose 
and gage equipment is supplied, the 
company claims, and the entire outfit . 
carries an absolute guarantee cover- 
ing every feature. 

The pump is driven directly from 
the motor crankshaft and is attached 
exactly in the same manner as the 
starting crank is inserted. 

The company claims that all pumps 
are tested at the factory to a capacity 
equal to the volume of a 34 x 4 in. 
tire to a pressure of 80 lb. in 4 min- 
utes or less. The majority of the 
pumps, it is stated, will develop more 
than 100 lb. in this length of time, 
but this pressure cannot be guaran- 
teed as carelessness in tightening the 
connections might easily cut this 
down. 

The pump itself is 7 in. high and 
weighs about 4% lb. The retail price 
complete is $8.75. 


THE ESSEX CORNICE Works, New- 
ark, N. J., have been incorporated with 
a capital stock of $50,000 to deal in 
cornices and other metal goods. The 
incorporators are Bernard Wallin, E. 
Newberth and Herman L. Koenig. 
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Every automobile 
accessory dealer, 
every repair shop, 
should carry these 
items of the “Chem- 
ically Correct” line. 


SE-MENT-OL | 








“It 
Holds The Original Self-Acting 
Radiator Cement 
the 
The simple science of it 
Door is backed up by the prac- 
Open” tical experience of _ the 


garage man, You pour it in. 
It “finds the leak and fixes 
it.” No tools, no tinkering, no removal of 
radiator. A lasting repair in fifteen minutes. 


Retail Price, 75c. 


CARBONOX 


The “ Chemically Correct” 
Carbon Remover 














PATENTED 


GRIFFIN’S 
Garage Door Holder 


No. 1914 


ABOVE CUT SHOWS HOLDER IN OPERATION 





Loosens the carbon and it 
is blown out thru the ex- 
haust. It is fatal to engine 
efficiency to allow carbon to 
accumulate in a cylinder until 
drastic mechanical methods 
are required to remove it. 
By using Carbonox every 
two weeks the cylinders can 
be kept sweet and clean and 
the engine will be always 

* running at its best. 


Retail Price, 75c. 


PIONEER 


Valve-Grinding 
Compound 


THE GRIFFIN MAN’FG CO. 


WwW St. 17 E. Lake St. 
any < ERIE, PA. Cas = 
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TRADE MARK REG. US.PAT. OFF. 





This is one of our 
best items and a 
top-notcher in qual- 
ity. Uniform in 
composition, and 
grinds the valve 
quickly down to a 
smooth firm seat. Contains no ground glass 
nor powdered emery. Sold in several styles of 
container, one of the most popular of which is 
the double end box shown herewith and con- 
taining 2 ounces of coarse and 2 ounces of fine. 


Retail Price, 25c. 


Other ‘Chemically Correct” Items 





Efficient Lubrication 


HARRIS 


TRADE Ol th is PAT. OFF. 


onnteus 


Quality not quantity is the 














policy of the A. W. Harris 
Oil Co. Every drop of HAR- 
RIS OIL lubricates. There is 
no waste. Wise Hardware 
Dealers recommend HARRIS 
OILS to their customers, be- 
cause they mean repeat or- 
ders. 

Our oils sold in Bbls., Half 
Bbls., 10 Gal., 5 Gal. and 1 
Gal. Cans. 


“A Little Goes a Long Way 
and Every Drop Counts.” 


A. W. HARRIS 


326 S. Water St. 





OIL CO. 


Providence, R. I. 
Branch: 143 No. Wabash Ave., Chicago, IIl. 








Skalez—Radiator Cleaner 
— Coat- 


Theroite—Antt- om 
sty Rim: Gasket 


ellac 
Suan Clutch €& Brake 
Com pound 
Norwesco ag re Leak 


ompoun 
Kl-Ens-O0i—Liquid Soap 
Norwesco Hand Soap 
Norwesco Prussian Blue 
Brase-Kote — Air-Drying 


namel 
Norwesco Retouching Lao- 
quer 


The Northwestern Chemical Co. 
MARIETTA, OHIO 


Never-Burn—Engine E£n- 
am 


Norwesco Leather Top 
Dressing 

Norwesco Mohair Top 
Dressing 

Norwesco Upholstering 
Dreesin 


Lining Dye 
————_ Word Painting 


0 
Norwesco Color Varnishes 
Norweseco Aluminum 


Bronze 
Tire-Lac—Tire Paint 
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ANNISTON, ALA.—The Landham Hardware Company has 
been incorporated to conduct both a wholesale and retail hard- 
ware business, with a capital stock of $5,000. he in- 
corporators are J. R. Landham, S. E. Landham, J. A. Sewell 
and J. A. Landham. Catalogs requested on hardware, stoves, 
ranges and buggies. 


KENDRICK, IDAHO—The Carlson Hardware Company 
has started in business, carrying a stock of hardware, paints, 
oils and farm machinery. 


BUCKLEY, ILL.-—The Buckley Department Store has been 
opened here by H. H. Akeright and G. O. Stremmel. Their 
stock consists of the following: Baseball goods, bathroom 
fixtures, belting and packing, buggy whips, builders’ hardware 
building paper, children’s vehicles, churns, cream separators, 
crockery and glassware, cutlery, dairy supplies, electricai 
household specialties, fishing tackle, furnaces, furniture de- 
Partment, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, heating stoves, heavy farm implements, 
heavy hardware, iron beds, kitchen cabinets, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry supplies, 
prepared roofing, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, sporting goods, tin shop, toys and 
a —— and buggies and washing machines. Catalogs 
reques 


CHENOA, ILL.—W. H. Bruce requests catalogs on auto- 
mobile trucks. 


FOREST CITY, ILL.—H. A. Keefer has opened a store 
here and will deal in automobile accessories, baseball goods, 
builders’ hardware, etc. 


KIRKWOOD, ILL.—Johnson Bros. have succeeded to the 
hardware and implement business of Ballinger & Upton. 


MELVIN, ILL.—Daniel Meyer has purchased a building, 
where he will carry a stock of bathroom fixtures, builders’ 
hardware, furnaces, galvanized and tin sheets, heating stoves, 
plumbing department, ranges and cook stoves, shelf hardware, 
silverware and washing machines. Catalogs requested. 


SAVANN 1LL.—Frank Withhart has purchased the 
interest of Thomas Nesbitt in the hardware firm of Withhart 
& Nesbitt, and in future he will be associated with his father 
under the name of J. F. Withhart & Son. 


SPRINGFIELD, ILL.—Fred P. Schlitt of the firm of J. L 
Hudson & Co., for the past twenty years, has severed his con- 
nection with them as manager and buyer, but will retain his 
stock interest in the corporation. He will open a hardware 
store at 407 East Adams Street, where he will specialize in 
builders’ and shelf hardware, mechanics’ tools, cutlery, var- 
nishes, etc. Catalogs and price lists requested from manu- 
facturers, manufacturers’ agents and jobbers. 


WAUKEGAN, ILL.—John L. Schad & Co. have moved to 
new quarters at 114 Genesee Street. The company now has 
a floor space of 10,000 ft. Modern fixtures have been put 
in the building, and a line of sporting goods and glass 
baking dishes added to the stock of automobile accessories, 
baseball goods, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, children’s venicles, crock- 
ery and glassware, dairy supplies, dog collars, dynamite, elec- 
trical household specialties, fishing tackle, furnaces, galva- 
nized and tin sheets, hammocks and tents, heating stoves, 
heavy hardware, home barbers’ supplies, kitchen housefurn- 
ishings, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, plumbing department, poultry supplies, pre- 

red roofing, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, sporting —— tin shop, toys and 
games and washing machines. Catalogs requested. 


LA PORTE, IND.—E. E. Coddington has purchased an in- 
terest in the hardware business of H. C. Wilhelm. The Wil- 
hhelm-Coddington Hardware Company is the new firm name. 


MUNCIE, IND.—The By-Lo Hardware, one of the chain of 
By-Lo Stores, has put in a modern front in its store at 114 
South Walnut Street. The business is both wholesale and 
retail, and the stock consists of the following, on which cata- 
logs are requested: Automobile accessories, baseball q 
bathroom fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, churns, cutlery, dog cot- 
lars, electrical household specialties, fishing tackle, heating 
stoves were hardware, home barbers’ supplies, kitchen 
housefurnishin , lubricating oils, paints, oils, varnishes ana 
glass, prepared roofing, ranges and cook stoves, refrigerators, 
shelf hardware, silverware and washing machines. 


AREDALE, IOWA.—Hollis Folbrecht has purchased the in- 
terest of W. I. Tiedmann in the Folbrecht & Tiedmann hard- 
ware store. He will continue the business under the name 
of the Folbrecht Hardware Company. 


BEDFORD, IOWA—C. L. Willis has disposed of his hard- 
ware and furniture stock to the Lake Implement Company. 


CEDAR RAPIDS, IOWA—The Stepanek Vondracek Hard- 
ware Company has taken a lease of store rooms in the 
Barnes-Chamberlain Building. The company will occupy both 
the main floor and basement, covering a-space of 12,000 ft., 
where a large stock of hardware of all kinds will be displayed. 
cage additions will also be made to the company’s present 
st 








CLEAR LAKE, IOWA—The Carpenter-Hill Hardware Com- 
pany will open a store here. The stock will consist of auto- 
mobile accessories, bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, crocke and 

lassware, cutlery, dairy supplies, dog collars, electrical house- 

old specialties, fishing tackle, furnaces, galvanized and tin 
sheets, heating stoves, heavy hardware, home bar sup- 
plies, kitchen cabinets, kitchen housefurnishings, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, pre- 
pared roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, wm ere | goods 

d washing machines, on which catalogs are requested. 
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NOTES OF THE RETAIL HARDWARE TRADE 


CRESCO, I0WA—Lomas & Farnsworth have sold their 
hardware business to the Lomas Hardware Company, which 
requests catalogs on belting and packing, buggy whips, 
builders’ hardware, churns, cutlery, dog collars, dynamite, 
fishing tackle, furnaces, galvanized and tin sheets, hammocks 
and tents, heating stoves, heavy hardware, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, prepared roofing, ranges and cook 
stoves, refrigerators, shelf hardware, sporting goods and 
washing machines. 


ELBERON, IOWA—J. J. Shanda has sold his hardware 
store to A. N. Parizek. 


ESTHERVILLE, IOWA—J. O. Kasa has bought the stock 
of G. G. Gardner. 


IOWA CITY, I1OWA—tThe partnership of W. E. Smith and 
J. F. Paden, doing business under the name of Smith & 
Paden, has been dissolved. Mr. Smith has purchased Mr. 
Paden’s interest, and the business will hereafter be known as 
J. F. Paden & Co. 


LYNNVILLE, IOWA—O. J. Ladd & Cu. request catalogs 
on belting and packing, buggy whips, cream separators, gaso- 
line engines, harness, heating stoves, heavy farm implements, 
lubricating oils, poultry supplies, wagons and buggies and 
washing machines. 


ODEBOLT, IQOWA—Joseph Mattes has taken his son 
George into partnership. The firm name is now Joseph 
Mattes & Son. 


ROCKWELL, IOWA—P. B. Bristol & Son have disposed of 
their stock to J. E. Piersol. Catalogs requested. 


WEBSTER, IOWA—C. H. Johnston has commenced busi- 
ness, dealing in automobile accessories, baseball goods, build- 
ers’ hardware, cutlery, fishing tackle, lubricating oils, shelf 
hardware, etc. 


DOWNS, KAN.—G. P. Nixon is purchaser of the harness 
hardware stock of A. C. Davis. Catalogs requested on buggy 
whips, cream separators, gasoline engines, harness, heavy 
farm implements, heavy hardware, washing machines and 
wagons and buggies. 


ELLIS, KAN.—J. G. Perigo has enlarged his store, doubling 
its former capacity. 


COLUMBIA, KY.—Reed & Miller have sold their stock to 
Barger Bros. 


HARLAN, KY.—The Cawood Hardware & Furniture Com- 
pany has been incorporated. The incorporators are M. D. 
—" S. M. Cawood, F. C. Anderson and Mrs. Vestenia 

aily. 


ADRIAN, MINN.—Gerhard Lewis is the new owner of the 
hardware and implement business formerly conducted by 
Lewis & Pfeiffer. 


BEARDSLEY, MINN.—H. Hemmingson has sold a half 
interest in his implement business to D. D. O’Leary. The 
Beardsley Implement Company will be the firm name. 


BEJOU, MINN.—Steffens & Janssen have engaged in busi- 
ness, dealing in automobile accessories, baseball goods, cut- 
lery, mechanics’ tools, sewing machines, galvanized and tin 
sheets, kitchen housefurnishings, etc. 


GRYGLO, MINN.—The Olson Implement Company has 
opened a store, carrying a stock of automobile accessories, 
baseball goods, belting and packing, bicycles, builders’ hard- 
ware, building paper, children’s vehicles, churns, cream sepa- 
rators, dairy supplies, dog collars, dynamite, furniture depart- 
ment, galvanized and tin sheets, gasoline engines, hammocks 
and tents, heating stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen cabinets, kitchen housefurnish- 
ings, lime and cement, linoleum, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, prepared roofing, 
pumps, ranges and cook stoves, sewing machines, shelf ca 
ware, sporting goods, tin shop, wagons and buggies, and wash- 
ing machines, on which catalogs are requested. 


PINE CITY, MINN.—The Boyum Hardware Company is 
successor to the Smith Hardware Company. 


‘YOUNG AMERICA, MINN.—Herman A. Klobe is now in 
charge of the business of Klobe Bros. 


GRAIN VALLEY, MO.—W. H. Loring has become sole 
owner of the Warren-Webb Mercantile Company. 


GREEN CASTLE, MO.—Ora Dimmitt has succeeded R. O. 
Dimmitt & Son. 


KIRKSVILLE, MO.—The Helme-Eggert Hardware Com- 
pany has been incorporated with a capital stock of $10,000, 
to deal in bicycles, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cutlery, dog collars, fishing 
tackle, furnaces, galvarized and tin sheets, hammocks and 
tents, heating stoves, linoleum, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, poultry supplies, pre- 
pared roofing, pumps, ranges and cook stoves, refrigerators, 
shelf hardware, silverware, sporting goods, tin shop, toys and 
games, and washing machines. The incorporators are U. G. 
Helme and others. Catalogs requested on general hardware, 
bicycles and supplies. 


ARAPAHOE, NEB.—A. Benjamin & Son are now in pos- 
session of the stock of the A. Benjamin Implement Company. 
A stock of varnishes, paints, lightning rods and fixtures has 
recently been added. Catalogs requested. 


MOUNT VERNON, N. Y.—The business conducted by 
George Howard for the past fifty years has been incorporated 
with a capital stock of $75,000, by George Howard, president 
and treasurer; Bertrand Fowler, vice-president; Louis 
Young, secretary, and Maude M. Howard, assistant treasurer. 


ONEIDA, N. Y.—A. L. Bailey is closing out his hardware 
business and will retire. 
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Equivalent of 


1 to 3 tons 


“Dead Weight” 


lifted off every truck by 


GOODRICH 
P03 


(Permanent Band Type) 
WIRELESS 
TRUCK TIRES 


Goodrich “‘P.B.’? (Permanent Band Type) 
Truck Tires reduce the weight below springs 
from 100 to 300 pounds per truck—because 
all accessory metal tire fastenings, such as 
bolts, flanges, rims, etc., are eliminated. 
Multiplying by 20, this (in lessened wear and tear 
upon the mechanism) is equal to areduction in *‘dead 
weight’’ above the springs of from 2,000 to 6,000 
pounds—or 1 to 3 tons per truck. 

More miles and more speed from the same amount 
of power, lessened depreciation and fewer repairs, 
sum up the results. 


Write for folder giving fall details. 











> A reduction of one pound 
En cers Say: in weight of tires (or any 
part of atruck belowthe springs (is equal in reduced 
strain upon the mechanism to a reduction of 20 Ibs. 
in weight above the springs. (Consult any engineer.) 








A stronger, lighter, better protected tire 
The elimination of accessory metal parts permits of 
a heavier, stronger base in Goodrich P.B.’’ Tires, 
which strengthens the whole tire and wheel—yet 
lessens the total weight per wheel. 

The upturned sides of the steel base are distinctively 
Goodrich in design. They protect both tire and wheel 
from the effect of “‘side swiping’’ street car tracks, curb- 
stones, etc. They are strong as pyramids and will not rup- 
ture. They areof proper height to fully guard the junctions 
of tread, hard rubber sub-base and steel base against sep- 
aration as a result of side blows yet not so high as to interfere 
with the full wearing down of the tough, resilient tread rubber. 


The B. F. Goodrich Company 


Service Stationsand Branches | World’s Largest Rubber Factory, 
i inci Akron, Ohio 


Cities 
















The Goodrich ‘‘P.B.’’ Tire has no peer. 


in All Princi 





























TAKE NOTICE 
_LIVE AUTO ACCESSORY DEALERS 




























“BY-GUM- (gi 6 me Ther, pete eer , 

AGRAM” . =u My, connection with | *‘MORE-ROOM” 

; _ eile Mere Seom | STEERING WHEEL 
ae =wapadh ~~ and SAFETY LOCK 
ee 7iT Ss. 
Mr. Pro-  —n “ing of font +©COMBINED for 
crastinator: —* FORD CARS. 

It’s high | “MORE-ROOM” 
time you were | WHEELS for all 
ordering your : makes of cars 

Little Giant $6.00 to $9.50 
Grass Hooks, i Touch the Button 
Babar | andwalkin. — 
Brooks ick aa i SPR 
Corn Hooks 
. NEVILLE’S Safety Lock On Standard 
? jet Proof I 
Earle's Ford Wheels“. 
Corn Knives, Prevent sicer 
t Absolutely Locks “hee 
— Your Car 
HORATIO S. EARLE Lock and Wheel 
a Complete, ready for 
installation by 
NORTH WAYNE TOOL CO. any one 
HALLOWELL, MAINE $4.50 
For Sale by All Dealers : 
Sales Office: 1408-9 Ford Building or Write 4 


HEVILLE MORE-ROOM STEERING WHEEL COMPANY 


74 West Congress Street DETROIT, MICH. 


DETROIT, MICH. 
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An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 
Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to know of 
and use Missing Links. 


“The Missing Link” 


Drop Forged from High Grade Steel. Sizes 4 Inch to 154 Inch 


PATENTED 





ACTUALLY REPAIRS ANY 
CHAIN BETTER THAN NEW 


it Is the only Link as Strong as Same Size Chain 


Just place the two halves to- 
gether and head over the rivet- 
pins. 

The interlocking lug and rein- 
forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense, and much valuable time. 
Use this link; take no chances. 
Lose No Time in Repairs. 


Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY 


Portland, Maine 

















TIRE PUMP SATISFACTION 


There is more satisfaction in a thoroughly good tire pump than in any other part of the 
automobile equipment. 


Ease of operation—full delivery of air—the very best of workmanship and materials 
—are all to be found in.the 


“LAKE ERIE”? LINE 


They are satisfactory to Jobber, Retailer and User. 
GATLING—3 cylinder—the most powerful hand tire pump made. 
MINUTEMAN—\The aristocrat of all two cylinder pumps. 
SPECIAL—A high grade single cylinder at a low price. 


W rite for Descriptive Circular and Prices now 


LAKE ERIE MANUFACTURING CO., Inc., 





BUFFALO, N. Y. 
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That's what takes with the horseshoers—Quality. 
care to take any chances with a nail which won't stand the strain, or is liable to injure the horse. 


Consequently—Capewell Nails are in the ascendancy. 
all other nails manufactured in this country combined. 


The Capewell Horse Nail Company 


Leading Horse Nail Manufacturers of the World 


A man doing a prosperous business don't 
They are used in larger volume than 


Not the cheapest nail regardless of quality but the best in the world at a fair price. 


:: Hartford, Conn. 
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In the first Issue of each month 

















A 
Acme Steel Goods Co........... 114 
Adams, J. J., Co... -seeeeeeeee 111 
Alaska Freezer Co......+.-..-.. 36 
Allen’s, N. R., Sons Co......... 36 
Aluminum Cooking Utensil Co.. 29 
American Electric Co........... 125 
American Screw Co. ........... 33 


American Shearer Mfg. Co..... 97 
American Sheet & Tin Plate Co.125 


American Steel & Wire Co..... 120 
American Wire Fabric Co....... 109 
American Wringer Co.......... 36 
Armstrong Mfg. Co............. 123 
an Bee Gi dadeoecowsvs od 124 
Athol Machine Co.............. 107 
en i Gas GR Gdlobescoteccs 6 
rn Pn t's s 6 & 6666 whéebaed 113 


Automatic Electric Washer Co..118 


B 
Baeder, Adamson & Co.......... 109 
eee, Ge @ Be, Chi vctocscses 101 
Bemis & Call Hdw. & Tool Co...124 
PO Gierevsccenece ses 122 
Se ME Ole asvrsccccesence 103 
Bicycle Step Ladder Co........ 119 
Billings & Spencer Co.......... 26 
Bishop, George H., Co.......... 35 
Black Silk Stove Polish Works. .113 
2 Me i deeccenenuns 124 
SN i 105 
Braun, Wm. P., & Sons......... 127 
Bridgeport Screw Co............ 33 
Brooks, M. S., & Sons.......... 125 
Brown & Sharpe Mfg. Co....... 21 
Buckeye Aluminum Co......... 28 
ee CN Gc wks cedbenaces 120 
Burnley Battery & Mfg. Co..... 123 
ee ce 131 
Butterfield & Co., Inc........... 112 

C 
Calman, Emil, & Co............ 19 
Capewell Horse Nail Co........ G4 
Carborundum Go. ............. 31 
8 OE re ery were 101 
Champion Spark Plug Co........ 131 
Chapin-Stephens Co. ........... 127 
peney, B., B Bets vecicvescies 125 
Chicago Flexible Shaft Co...... 7 
Chicago Patented Tools Co...... 126 
Clark, George P., Co........... 114 
Cleveland Stone Co. ........000. 30 
Clinton Wire Cloth Co...... 12, 13 
mee Wrentti Gas sé. ccssccccce 5 
Coldwell Lawn Mower Co...... 121 
Coleman Lamp Co.........seee- 118 
Columbian Rope Co............- 37 
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Covert’s Saddlery Works....... 12¢ 
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Darby, Edward, & Sons........ 121 
Davenport Mfg. Co............. 116 
De Haven Mfg. Co............. 107 


De Kalb Wagon Co............. 121 
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Delphos Mfg. Co........--ce08- 118, L S 
Delta File Works......-+++++-. 129 | | 
Cadihlee Da oaccckcckieicwonsks 32, Lake Erie Mfg. Co., Inc........ 94 | Sacks, Ee Se eee ey 115 
Detroit Twist Drill Co......... 34| Laughlin, Thos., Co..-.-.-----. vit ahaa & Co... s eee ee eee ceeees 22 
ini S Mist ti seck.:, 126 | Laycock, T. B., Sons & Co...... 16| Samson Cordage Works......... 126 
Dickmann, F., & Co......0....- 122, Lovell Mfg. Co. Ep ative os Raed ons 29 | Scientific Henter Co. cscs vecccss 85 
Dietzgen, Eugene, Co........... 3ag| Letiow-Rayiee Wire Co.....05: 4 ono PE GE iccviccatesdecus 119 
Disston, Henry, & Sons, Inc..... 23| Lufkin Rule Co......--+++++-: 2/ | Schwerdtle Stamp Co........... 126 
Dixon, Joseph, Crucible Co.... 122! Schenck, M, B., Co..........-. $34 
Deret 2004 @k. fac.......--. 118 M TEE oo 6 cetihen neh os eowt 126 
Sherman, H. B., Mfg. Co....... 120 
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McCalla, Harold, Co............ 123| smith & Eese Mfg. Co........- 101 
Earman & Muzante............. 127| McKinney Mfg. Co.......--.-+- 97! Sommer, John, Faucet Co...... 126 
Edison Lamp Works........... 130| McKinnon Dash Co......------- 121 Sparks-Withington Co. ......... 119 
eS ae en a 114| Martin-Senour Co.......+-+-.+++- 41 Dinwtinnt Chalk Gen... oeceac. 111 
Energy Elevator Co............. 127| Michigan Wire Cloth Co........ 125 | standard Vending Mach. Co....113 
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oe ee ee eee eee 124| Morgan Spring Co.......------ 117! Star Specialty Mfg. Co......... 126 
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F Morton, Thomas .......---+--. 122! Stewart Iron Works............ 126 
Myers, F. E., & Bro.........-.. 40! Stewart-Skinner Co. .........:. 126 
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Fort Dearborn Mfg. Co......... 105 N a I i ds 3 
G eS Se ee ne tg|Stuber & Kuck............+... 120 
National Mfg. Co.....----+-++«+- 44 
Gres Weed CA cccccccccece: 125| Nelson, L. R......eceeeeeeeces 121 T 
Gilbert & Bennett Mfg. Co...... 122| Neville More-Room Steering 
Geede BER Cis cc ceccccvcces. 123} Wheel Co. ...iececcceeeeces 93 Tolinteh BO Cesc caciéceccccenc 118 
Speers Ge Was Gc we wscsecves 93| New Era Optical Co..........-.-. 119 ene Tt Me 87 
Goodyear Tire & Rubber Co.... 89| New Jersey Wire Cloth Co...... 120 Thomson, Judson L., Mfg. Co....103 
Goulds Mfg. Co.........+++..-- 30| New York Wire Cloth Co....... 17 Tlschener, E. H., & Co......... 124 
Grant Mfg. & Mach. Co......... 107\ Ney Mfg: Co....-+.------: 120, 125 Wenonah: @. Bs © C602. veces 1 
Green, A. H...cccccccccccccecs 119| Niagara Falls Metal Stpg. Works. 122 Wels Bilis: Co. ccc coccéecccce 20 
Greenfield Tap & Die Corp...... 38| Nicholson File Co........----- 24 knees Geen 0 Ona i. 94 
ee Bes Gi nd ens bes cceetices 91| North Pros. Mfg. Co........... 99 
North Wayne Tool Co.......... 93 
H Northwestern Chemical Co..... 91 U 
Sey SOR Eis bs c cocgenceeseons 126 O Union Caliper Co.......seceeeee 27 
Flamemmer & CO. cc cdcccaccsccces 101 iis: Mie Me 8, 9 
Seeten, Gi Wes Gee lives éevocee 91| Opportunity Exchange ..... 128, 129 : i 
EASE, FORM, BMGs cc cdvccccoses 127| Osborne, C. S., & Co........-.. 127 scarp Reiga edtaioe staaldamastammaile ie 
Haves Pike & Plea Ce.....: 11 U. S. Sand Paper Co........... 115 
a re ee 116 P 
ee F. my Bo cevereversass me Page-Stroms Drop Forge Co... .123 * 
i WO GBsic.ccccccaceccans 
Hoover Suction Sweeper Co....117 were Prods | | ; pr ett Ce. . oc cccenseweéantont 28 
Hunt, Helm, Ferris & Co....... 97 Parker Wire Goods Co.......... 125 
Hussey, ©. G., & Co........... 123 Peerless Handcuff Co.......... 125 Ww 
Hyfield Mfg. Co.....-.+..--..-. ase Peerless Freezer Co............ 41 
Perfection Oiler Co.......--.:: 41| Wagner Mfg. Co........cceceee 125 
. Peck, Stow, Wilcox Co......... 85; Walden Mfg. Co......ecseeeeees 112 
Imperial Bit & Snap Co......... 119| Philadelphia Lawn Mower Co...111/Walworth Mfg. Co.......++--++ 4 
Enied Diedd Gos ov ccvecacecsevs 35| Pratt & Lambert, Inc.........-. 39/ warren, J. D., Mfg. Co......... 83 
taWe ME Gb. sk cs des ".10, 11| Polson Rubber Co.....--------. 119| warren Specialty Co............ 126 
Irving-Pitt Mfg. Co..........+.- 117 Porter, ” Reese eee eres ee ees 127 Wayne Oil Tank & Pump Co.... 40 
Irwin Auger Bit Co.........+.-. sg7| Progressive Mtg. Co....---.---. - NE Ge Wi nn is ccdtnesetnat +118 
Ives, H. B., Co...+++-+++--+ +e esp dinmcateale ns auinmaiacina - Whitaker-Glessner Co. ......... 99 
ODE Ts Pe HOE Rs na herse ad R Wht, E. & 1, Fs Cassese. cede: 105 
J Whiting, John L............... 111 
Remington Arms-U. M. C. Co.. 2 Whitman & Barnes Mfg. Co... .109 
Jacobs Bros, Co., Inc........... 124 mar vine nds pe bane oot Wickwire Bros., Inc.........+.+. 15 
Jennings, C. E., Co. .ccccccsces 123 Richards-Wilcox Mfg. Co....... a Wilder, Charles, Co......--.... 120 
Jennings, Russell, Mfg. Co...... sp) See en Sy is? + Ra ae Williams, J. H., & Co 123 
F Robertson, Arthur R............ 124 oe: ee ee ee 
K Rock Island Mfe. Co....<-.-+« 127| Wire Gaais Coe. i036 cts Cone feune 116 
| Rose, Wm., & Bros....... ek 2 112} Worcester Lawn Mower Co.... 121 
Keuffel & Esser Co............. 99 | Rugs, E. T.,. & Ce. ...ceccocsess. 125| Wright Wire Co.........-...4+- 14 
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Current Metal Prices 


The quotations given below are for small lots, as sold fr 
there are many consumers whose requirements are not 


in carload lots from mills, these prices are given for their convenience. 
On a number of articles the base Price only is given, it being impracticable to name every size. 


om stores in New York City by merchants carrying stocks. 
sufficiently heavy to warrant their placing erdere with manufacturers for shipment 





IRON AND STEEL— 


Sar iron and Soft Steel —_—, 
nupnes iron: r Ib. 
to 1% in., round ve square. . 253: 00c 


iss to 4 in. x % 5 Perri ee 95@3.00c 
1% to 4 in. x % to 5/16 in...... ry 15 @3.20c 
Burden’s H. B. & ‘s, Bar Iron, base price, 
P15 @3. 25c 
Burden’s best bar iron, base price. .3.35@3.45c 
Norway bars, base price veeesee beeus 5.00@5.50c 
Soft steel: 
% to 1% in. ene and square. ..2.95@3.00c 
1 to 6 in. x % to 1 in........... 2.95 @3.00c 
1 to 6 in. x % -— , fae 3.00@3.05c 
Rods— and 11/16 in............. 2.80@2.95c 
Bands—1% to 6 x 3/16 to No. 8...3.00@3.05c 
Shapes 
Beams and channels—3 to 15 in... .2.95@3.20c 
Augles: 
3 in. x % in. and larger........- 2.95@3.00c 
3 in. x 3/16 in, and % in........ 3.45 @3.50c 
1% to 2% x % i Mishiivenesweane 3.20@3.25¢ 
1% to 2% in. x 3/16 in. and thicker, 
3.10@3.15¢ 
2 Op Ree Oe ae ere Ee. oda cadenee 3.20@3.25c 
SOP OTe Ae FG ME osiccccvep ceiver 3.25 @3.30c 
I? a I an a a 3.25@3.40c 
4x } - Kee sesconecoespoe seeds 3.40 @3.45c 
i isis daca acest bees cuele 4.60@4.65c 
% to 3/32 Miiwin ctvhsueeskdviews 5.65 @5.70c 
Tees: 
2 8 2 > 2 ree o 3.25@3.55¢ 
1% in. x 1%x 3/16 a 3.35 @3.40c 
GB} Fo Ree eS 3.15@3.20c 
1% to 2% x 3/16 ae 3.25 @3.30c 


3 in. and larger..........+++++++3.00@3.10c 


Merchant Steeil— 
Bessemer machinery .............. 2.95 @3.00c 
Toe calk, tire and sleigh shoe...... 3.00@3.15c 


Best cast steel, base price in small lots. .8@9c 


Tank Plates—Steei— 
Fy in. and heavier.......... Per Ib., 3.50@3.55c 
SE Si on ante free del ae Per Ib., 3.60@3.65c 
Die dat os choekaebbebence Per Ib., 3.55@3.60c 
Sheets— 
Blue Annealed. 

mn: Eacaae ecccccccccccccccpccc ck OF ID.» 3.60C 
Tk Mile enink teeqatbbbnetesaddeven Per Ib., 3.65c¢ 
i a tnneodtae dh Mie ksewid deen Per Ib., 3.70c 
yh bk 4464 06 dcntabaiidosedemate Per Ib., 3.75¢ 


Box Annealed—Black., 
One pass, C. R. R.G. 


soft steel. cleaned. 
 . % ¢ eee PUP tke es 6 v0 oe — 
Se ga ce re | | eee 4.20c 
Oy REC eee Per Ib., 3.40...... 4.30c 
J’: Serr iH eceeceot 8 SE ee 4.40c 
i S sere La wikia ceed Per Ib., 3.50...... 4.50c 
= FOL eae. . 2 **, Bee —— 
No. 30 ereee eseeeeeter - Per Ib., 4.00. eee00o 7! 











Russia, Planished, << 
Genuine Russia, according to assortment, 
Per Der Ib., 5. 136 17%ec 
Patent planished, W. Dewees Woo d, 
Per Ib. A, 10c; B, 9c net 


Galvanized 
Mes. 82 S06 BO. pcctecteovicissés Per Ib., 4.75c 
Nos. 22 and 24... cececee Spe buses Per Ib., 5.20c 
ee eee ye ee aescccccck Ol Mig geek 
A, MS ddd wk dhcabédveds Lease ws Per Ib., 5.50c 
Se mis és ok cecaséGetened jiceences Per Ib., 5.65c 
Se ee ae eee Per lb., 6.15¢ 


No. 28 gauge, 36-in. wide, i0c. higher. 


Corrugated Roofing—Galvanized— 


2%-inch corrugation, 10c per 100 Ib. over 
flat sheets. 





Corrugated Roofing—Painted 
2%4-in. corrugation, 
| AE eae ae Bee Oe OR, cc cccccecs $4.25 
>) ee eae Per Bee OG. Be evccccacs 3.35 
ke eee eee Per 100 sq. ft.......... 3.00 
Genuine Iron Sheets— 
Galvanized 
ne, BO OE Bei vcccwesetceceveesat a ae 
10. 26 e*eeee ii death h leks abd as iy ein ere are Ib. 7.25¢ 
No. v4.4 *reeee e*@mensweeeeneeeseeneeeeee ee Fer Ib. 7.75¢ 


Tin Plates— 
American Charcoal Plates. 
AAA charcoal: 


C 14x = scp aikiaiun te an aian caib ananis mes tee ects $6.90 
eae BO Oicicdecss ihm bekawinae eed ees 8.15 
A charcoal: 
Be erry rer rer ree - -$5.85 
oS > Sena ie ca el ae sooo GSO 
American Coke Plates—Bessemer 
i ee Se Ee Wis. s dwhdensecesbedaceddds $4.90 
eS ree Ce er 
American Terne Plates 
IC 20 x 28 with an 8-Ib. coating.......... $8.90 


IX 20 x 28 with an 8-lb. coating..........10,90 


Brass Tubes, Copper Tubes, Rods and Wires 

Manufacturers have withdrawn all quotations 
because of unsettled prices of raw materials 
and will only name prices to actual buyers, 


Copper Sheets 

Sheet copper, hot eg 16 oz. (quantity 
lots), base price, per Ib., 

Sheet copper, cold rolied, 4 oz. and heavier, 
lc per Ib. advance over hot rolle 

heet copper polished, 20 in. wide and under, 
le per sq. ft. extra. 

Sheet copper polished, over 20 in. wide, 2c 
per sq. ft. extra. 





Planished copper, lc per 8q. ft. more than 
polished. 
Tinning, one side, 34%4c per sq. ft. 

Copper Wire 
Base price. At mill small lots 32¥%c, quantity 
lots 30c. 


M se LS— 


Straits, Pig. .cccccccccccss "ie Ib., 2 %@46%e 
BP saveacees’ cetoudene papedecsnes 47"%4@49 Ke 


Eales tmgot 2 ncccccccccccsccess Per Ib., 30@32c 

Blectrolytic 2. cccccccccccesesss Per lb., 29@3lc 

EEE one 600 00 6c 50de0esa% o¥ Per Ib., 28@30c 
Speiter— 

Western @eeeeeeoeeeeeeeeee ee ee se Per Ib., 26@27c 


Zinc— 


No. 9 base, casks...... Satiser ae Per Ib., 26c 
No. 9 base, open........-seeeeees Per lb., 26%e 


American pig ...-.seeeeeeees Per lb., 74% @7%c 
St: heneséne ive Loeacwebeeue'’ Per lb., 74@8c 
Solder— 

x %, guaranteed..........Per lb., 28c up 
071 ms , peedcsodadnouwecees Per lb., 25c up 
oe RS a eee Pe Per lb., 21%cu up 

Prices of solder indicated by private bran 
vary according to composition. 
Antimony— 
Lostees — - tipensoesauaeees > one 
Hallett’s OMiINAal) .cccccccescccccccecs 
Cee BORRES ocicecseesesecesr Per Ib., tease 
Bismuth— 
. $6.00 @$6.50 
Aieamietepes 


No. 1 aluminum (guaranteed over 99 per cent 
pee - ingots for remelting (ton lots) 


eeeeeeeeeeoeweev eee ee ee e*eeeneeee 


In 100 Ib. lots..... Oe Se re 
Old Metalis— 
Dealers’ purchasing prices paid in New York: 
Cents ao oe ~ 
Copper, heavy and crucible.. Jidneosen ae 
Copper, heavy and wire.......eeeeeeeees 5200 
Copper, light and betioms.......-+-+.ee4. 20.00 
Brass, heavy ....-+esceesecereceeseeces 14.00 
Brass, light ....ccccccccccccccvecssccece 11.50 
Heavy machine composition.........- coe 16 
No. 1 yellow rod brass turnings......... _ 
No. 1 red brass or composition turnings... 14.00 
COORG, BONGF cccccccvcveces Seéeceasecces 
Lead, DR bccn a6 6h 6ub0406Gs SEP OC SCs b00 ‘ 
ZiNC, BCTAP occcccccccccece scodocccesess BREF 











PAINTS, OILS AND COLORS 





~ s| & 



































~eeagog Fish and neni Floated, Western iGreen, Chrome ......... 50 @60 (Brown, Spanish ........ % é 1 
Olls— ate 2 ton *. 908 76-88 Green Parle Seethiddaset - a coemain, Ts. 40, am. » ce tte 
etees ton mdian Red ....cccccevcckd y reen, rome, ordinary. 
“— Mang <9 as. pant 731@—lovain. English. . 8 ton nominal Vent'an Red .......... 10 @12 /|Green, Chrome, pure ... 40 @50 
Out-of- town,  five-bbl. * lots and | lonina Ch Cl importa ton nominal sienna. ew ewes oe = oes Metallic Paint, ® ton, 12.00@00480 
Sue eeedDesceocescceors ° , aa RR IN aE SE " ’ 
raBolled, 16 ® gal.” advance 9 HEP.) ici, .. Oo 12 cmaece immer, Baw .......----38 Gee | Beg soe sc nee SL L11514200@ 18.00 
Extra, No. Levees ccc ccscF8@809 [CObATt. Oxide)! ...9 1100, @ 1.05 | ‘Chrome Yellow .......::30 @40 |Ochre, American, ®@ ton. 18 @26 
Paap A eaieagedies 5 75@77¢\ Whiting ting . agg kKepensssees @ 1 580 | American, Golden, @ . 
Cotton seed, Crude, f.o.b. Gliders Mi cvccces eesevece o. Foreign, Golden, Es] TD. : 4 5% 
ll AER ES, SG 63 @63% i: Gild coer eee eeeesesese esa | White and Red Lead, &¢.— French eee eeereeeseees 4 @ 3 
Yellow, Summer, Prime. one 9% = ene cet eerecseess 68@70 Orange, Mineral, English. Rs 14 
White, Summer cE 12%@10% | | . Cents @ Mm! French ........+.-+e: 16 be 
Tallow Oil, Acidless ....82 @84 | Putty, Commercial— _ cece Wee bee, t es ae Se e— 
en ea gaat 53 @54 | #8 100 fm | In Oil White, 100-ID pack- Red Indian 
Northern Crude |... ”” pa @- Ro eae eee Sec ied ages, OF OVeF ....+.4. Standard American ® 
mm tan i. an oy —— 100 fb. 1.15@1.20 |Litharge, American, powdered 00 
— ~ ee indi okie tea — @— ‘In 1 - so toe 3.30@4.00 7™%@— Dee UR 65 dtcéuees $5.00 @$6 
— Sees SS t. Sen te on i , an | 
Selhew. tamed. <a ors lin 12% ‘to 50 I tins. . 1.50@1.90 | Red, Tuscan ............ 20 @26 
White, Bleached, ew: 59 pS 94 Zinc, Ory— Red Venetian, 
Oocoauat a ylon spot # Ib ‘is 13%) Spirits, Turpentine— American ..8@ 100 .. 2 @ 2% 
' ee. cencueeue : : 
ogGorin. spot Perererts in Sie wie bic 38 iy, [Rose Pink, American....28 @40 
; 1estic, me....60 ace In Machine bbls......... Sei Gee ae eee oe ee eee “ Sienna, Italian, burnt and 
Cone *foundiand cecccece 62 @64 Red Seal ( prench proc.) . ). 16 a POWGCTOR cc cccccece 7 
4 Porpoise body a eee CRS = or 06 Gum Shellac— White Seal (French proc. -. 17 @— Burnt, lump eee eases 3% 6 
se rescooey @50 Italian, Raw, powdered. 5 @8 
; Siete denatured ......| o4 @96 # m. (German Red Seal (French American, Raw ....... 2%4@ 3 
cee ay not. _Frime or esees 80 @82 (Bleached Commercial ....23 @24 | PPOceBs) ...-sseeeeeeeses nominal; American, Burnt and 
| gos spot P ...10%@11 iBone papa egg te 29 @30 | T7OM BOR) wcccccccccccs nominal | Powdered .......... 2%@ 3 
ia re. saan English, spot Diamond 7 ap SARE EE 28 @29 White Seal oseereeveve eeree -nominal | 00 
SR er ee @ 8% LEER French Red Seal........ Tale, French....8 ton $15.00@20. 
Manchurian, spot, tia... SiZ@ Sof RIM, Oranze, > ae | mee 26 goming!| American ....% ton 9.00@13.00 
Mineral Olis— TE, Sec ances 60 @32 | Italian ........ ton §18.00@30.00 
q Black. a al ravi. 25@0 » gal. (Second Orange ......... 24 @25 | Terra Alba 
Re ER Cn. ON ee so oe eae wg  @1:! . 
' 29 “Eravity, 15 cold test 12 a ty Kala, Bt ee is eaedendie os = Dry Colors— French ..... ..8 100  .80@1.00 
‘ — Sapesipeeeggertinegs 12 @13 iT N ahd Sb ecwite 23 @24 English ...... B 100 H .90@1.00 
i Cylinder, light Aiterea..120 25 >: S  teneetadeorene @30 22.) Jaa) SS he i ee Se 
Dark filtered ........ 19 @20 Black, Carbon Gas......10 @12 American.® 100 ® No. 2 .60@ .65 
: ie. ..28 ery | eter 2 On Rieck) Deep «.220.0..2, 6 @iz |Umber, Turkey, Burnt 
i ar an enna tt! + Black, Lamp ...........11 @15 | p20 Powdered ...... 3 @¢ 
F $85 sp. cravity 13 @la @ ® [Black Ivory ............ 10 @24 | Raw and powdered..... 3 @ 4 
na eae "14 @1s (Black, Lampblack ...... 18 @24 (Mineral Biacks, @ ton..18 @25 | Burnt, American ...... 22 2 
: Black, Coach, Japan ....24 32 iBlue, Celestial .......0. 22 @25 | Raw, lumps ......... 3%@ 5 
if Misceltaneous— Drop Black... ..-.0.6- 16 @22 Blue, Chinese ...... 1220 T0@2.00, BAW .----. sess eeees 2%@ 8 
i ue, Chinese .........- 1.50@— (Blue, Italian .............. nominal | 
‘ White, Foreign A A a ‘wee 00 @ 26.00 | Biue, eae 1.40@— Blue, Pritxsian, Domestic. 1. com1.' 80 Yellow, Chrome, Pure....15 @28 
Amer. prime wh Blue, Ultramarine ...... 30 @50 (Blue, Prussian, Foreign. . \Oxide, Red ............ 3 @ 8% 
4 domestic, geathera, 'Rrown Vandyke ........25 @30 eee: “MS “i é bsicw een 1. 50 1. 80 | Vermilion, English 8.00@3.50 
e ton 25. 00 @ 30.00 ‘French Ochre ......... 8 @10 Blue, Ultramarine ccaees © 22 See  Sitcbstoedese @1.00 
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Made 
only 
by 
Hunt, 
Helm, 
Ferris 


& Co. 





The Cannon Ball 


Barn Door Hanger 


The most widely sold Barn Door Hanger in America. Part of the 
most representative line of its kind in the world. Special designed 
steel ball wheels running on roller bearings. Hanger completely 
enclosed in a tubular track. 


Canno n Ball 
Track is fur- 
nished in 

four, six an 
eight 
lengths--cra 
Complete stock 
may be carried 
under the 
counter, 


Door Hanger 
Catalogues, and 
prices and 
proposition. 


Hunt, Helm, Ferris & Co., 42 Hunt St., Harvard, [Il. 


















Priest’s 
Clippers 


We have the biggest 
clipper proposition of- 
fered to the trade. It’s 
a proposition that pays 
and pays big—because it 
satisfies. 

Our proposition is 
that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. 


Company 
315 Main St., Nashua, N. H. 


Wiebusch & Hilger, N. Y. 
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Maae 





in a season. 
out doors, ash-trap- 
the profit is good a 


710 East Street 
Freeport, Ill 


Ff 











A hardware firm in your city to sell a 
new style fireplace damper. 


Some dealers sell as many as 150 dome dampers 


That means an equal number of clean- 


GET READY FOR THE SPRING DEMAND 
by sending for our Catalog No. 1550. — 


showing dome dampers, ash-trap doors, clean-out 
doors, cast chimney thimbles, also andirons, fire ° 


Stover Mfg.Co. 


+ : é , Pad ig ; 
o wt? “ a -* - ” 
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Here’s What They Want 


Your customers want strong, 
dependable shelf brackets — 
brackets that won’t buckle when 
put under a little strain. 


McKINNEY Shelf Brackets 
No. 1925 are from 2 to 3 times 
stronger than ordinary brackets 
—not because we say so, but be- 
cause we make them so. It’s all 
in the patented tubular brace, the 
strongest type of brace ever 
devised. The construction of 
this brace is based on a univer- 
sally accepted principle in me- 
chanics—the strength of the 
tube. 


The shelf brackets your cus- 
tomers want are made by 


McKINNEY MFG. CO. 
PITTSBURGH, PA. 





—— -—e 


— > 


-doors, etc. It runs into volume, 
nd it is a nice, clean-cut business. 





baskets, fire sets, fire screens, etc. Pa 
4 
WE ALSO MAKE Pat w 
Waffle Irons Gasoline Engines Ps 
Sink Brackets House Numbers 3” & 
Saw Vises Watches < ‘ 
Harness Hooks Chest Handies ‘iy ay 
Wind Mills Foot Scrapers rr es 
Ensilage Cutters Feed Milis 9 $ 
> Pa fg f 
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publication of the prices 











GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in I/talics. 
those obtainable by the fair retail Hardware trade. 
orders and broken packages often commard higher prices, while 
lower prices are usually given to larger buyers. 


The prices named represent 
Very small 


SPECIAL GOODS.—Quotations printed in small type (Roman) 
relate to goods of particular manufacturers 


who request the 


named and are responsible for their 


=I ee) IE 


Current Hardware Prices 


trade, lower prices being generally obtainable by the fair retail 
trade, from manufacturers or jobbers. 


STANDARD LISTS AND DIRECTORY OF ag me tala gem 
t is pu 


—Contains the list prices of many leading goods 


lished in loose-leaf form and is kept_ up-to-date by a monthly 
472 pages, 7 x 10 inches. 
ADDITIONS AND CORRECTIONS.—The 
to suggest any improvements with a view to rendering these 
quotations as correct and as useful as possible to Retail Hard- 


subscription service. 


Price, $5.00. 
trade are requested 


J] 
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correctness. They usually represent the prices to the small ware Merchants. 
ZS 
[c cco | [memes me | ee) (emer oon eae 
AXLES— Miscellaneous— Shelf— 
2) _— _ 
A ees Blind iron and Steel— ees Delle... ciccschwns lb., 344@4¢| A. H. Green Co.: 
Upson 8S Patent *eeeeeeeeeeeeee 25 % No. I Common, Loose Sy ha eee 44%4¢ se and School eeeeee 50 @ 50& 104 Varnisbed Ork Front, * order only. 
Wind No. 1% Com., New Style......<. 5 Interchangeable Locke rner. 
Sues’ Patent ..... » a tie Ms % No. 2 Solid Collar....+ eeenbaed sige BELTING—Leather— tes eed © AE ad 
Ives’ Stop Bead Screws and Wasu- | ijaif Latent From No. 1 Oak Tanned Butts. aa? 18; i 208: aot a 25¢ he 
CTS ceoccvceseecseeses eocecce oth le Nos. 8, WI ged BPs é cc ea 704 Extra Hz V., Single and Dpbile. .. 50% ec eas eee ed 0% 
Noa, 13 06 Ihe cicsinseccwciyan 704|Heavy, Single and Double... .50&5% 
ADZE— ae, TF 00  Biccassecsvcgt 70¢7 19% Medium, Single and Double, 
Carpenters’, per doz.....$8.50@$9.50| Nos. 19 to 22..ccccceveeeee 70& 10% 50&10&5%| BRACES— 
Ship Carpenters’, per doz.. Standard ....+-.++++e0++200. 605108) Common Ball .....sess$l. 75E $2.00 
$10.50 @ $11.50 Boxes, Axle— Shoulder, Single and Doubie C. E. Jennings & C0..ce..+...50% 
Railroad, per doz...... $9.50 @ $11.00} 606106104 
gars ete and Concord, 506 ar gene Lacing, anes © 
UTHEG cocscocecescesses be ¢ O. 1, MEW MSb.wcccccescesess oa 
ANTI-RATTLERS— Common and Concord, turned, |Leather Lacing Sides, per sq BRACKETS 
Sunes Mfg. Png “ong ™ ~~ 5 elt P oo 6@7¢| ft. Raw Hide, No. 1, im sides ee eee sesoss sees ane 
Ratt me 9 oz. pairs, Nos. i, Gtent sevcceeeeshd., 944 @10 FE, GE COEF. cc cs-evesses 41¢|Griffin’s Press COL ww eeeees 7 
0.153 2, $0.60; 8, $0.65; 4, | a! Patent ree ee eo 40¢|Griffin’s Folding Brackets...... 60 % 
1.00; ” $0.5 McKinney Pressed Steel........ SU % 
pernaia ’ Quick-Shifter, m 4 doz Rubber— Stanley’s Pressed Steel......75&5% 
oro 2.0 00@$3.00 Competition (Low Grade). Stanley’s Folding Brackets. .65&10% 
spitzil. peomaee Shifter, » B aLances— 0@70&10¢4|R. & E. Wrought Shelf. woe eo T0@T5% 
DAIS .ccccccccccce ‘$1 85@$1.75 Spring— Standard ....si.. 60& 10 @ ONE INF 104 
Light Spring Balances... .40&10@50%| Best Grades ...+eeee+eees 50 @50&5% 
ANVILS—American— Chatillon’s : BROILERS— 
‘5 iths, spring Balances.......... y >: 
Fisher 7 a engl ei, . o¢ it ten cn Ogi ba@ib% BLOCKS- Ta ckle— id pe ams a 90810% 
Hunt, Helm, Ferris 0., Star. Str alances..... L40&10% | Common Wooden .....ees . e eeeee 
: @ don, $15.00| Circular Balunces....40clo@noa le one = a eee creas ements 
mported— res Sees. WOE. «ceeded 20&10@30% | , 1) stachine - aap 
Ww S 5 I 7s 
arts D2 ke: 350 to600 mp. 12 %e Drill Blocks ....+++ee++e++++25%| BUMPERS—Barn Door— 
Anvil, Vise and Drill— BARS—Crow— =o ste. Co. No. 16 Bare Doss 
Millers Falls Co., ea...... . -$19.25| Steel Crowbars, 10 to 40 ib....... BOBS—Piumb— , seeeeeserens 
per 1b., 2% @3¢ Keuffel & Esser DA. ccéccvvessvsle® 
APRONS—Blacksmith’s— Towel— BOLTS— SUTTS—Brass— 
Leather, Livingston list..... --15% | paplin Mfg. Co. : elas al Anchor— Wrought ..... eTakumulieeecd: 40E54 
No. 10, Ideal, Nickel Plate.... a ee 
: . Ankyra Anchor Bolts ain ee eee # 
AUGERS AND BITS— : @ gro. $8.00) Ankyra Collapsing Tools. .... ihe 704 
Ordinary Double Spur, satel Carriage, Machine, sila | sg os and Broad........ 70&54 
@ _ Common Carriage (cut thread): ac i 60554 
‘Tenninge Pet, Bright, caine Sle em co ase oe and a a paptearar le 60s Table and Chest Hinges...... O0& 54 
; : ees Grger OY lONGDET ..-cseccsvees ¢ BRONZED 
atil SB Fe Docsoscccesegoer : ‘ 
etic’ G5 10@ 008 106 1 Chatillon’s No. 2...c.cccccccs. 40% |Common Carriage (rolled thread): |Light, Narrow, Loose Pin....... 49% 
Boring Mach. Augers ey ae 104 Sargent & Co “ee eee eeeeeee 40% ¥% + 6, smaller and shorter, aeed Loose Pin, Ball Tip e@eeesese 754 
. PEE iia. eee ba we ee or 
ca ae, ee. |. eaameaeen Phile,, Eagle, $3.00 list... 806-106)" 2° ates 
he ete Bolt E eee 
mS aye iD, standard list.40% | BEATERS—Carpet— Machine (cut thread): 
No. 30, standard list......... 50% | Holt-Lyon Co. : ¥% x 4 and smaller............ 60% Cc 
Russell Jennings’, Standard ist, * No. 12 Wire _Coppered ® doz. Larger or longer .......++++. 504 AGES—Bird— 
‘70 Ses See: ocececéesc oc 0.85 
Pexto Solid Center......... &10 % mi , 11 Wire _ SSS r) _ Door and Shutter— O. Lindemann & Co.: 
y 2 § eee Sera 20% BEBE 2 DONE. x ons ok ce Kok et Wrought Iron: Japanned Canary ........... 25% 
Snell’s Extra ......-....+. 60&10 % No. 10 Wire Tinned @ doz. 1.50] Wrought Barrel Japanned..... 754 eee, ar eee eeseens 21% % 
— senninee ee -e Barrel Bronzed ........++-- 45& 5% — ee > 
a ee ae Beaters, Egg— BUD og ss noccponsseveudwes’ 708 PrP eee es eyeviews 5% 
Snell's Star «5.5 -+ 4: + ;30@30810 % | Holt-Lyon Co. : ts NOR covereesoe vores Py 
Swan’s Auger \ vO. 7 75 0 i eee ee he 
Swan’s Twist, No. 40............ "0. oe NO Tk _ “ sits: Ives’ Mortise Door......... «B34 % CALIPERS AND DIVIDERS— 
50610800% No. B, Jap’d. $1.85: No. 6 | ‘ves’ Wrought Door.......... 33 % % | Athol Machine Co. : 
Swan’s Jenning’s Pattern, No. : Jap’d, $1.65. — wei re om semana —- A. M. C. and ae 
Swan’s Jenning’s mao “$a Lyon, Jap’d, per doz., No. 2, |Ankyra Mfg. Company cp’ <) eta — 
le OF. 60&10 @60&10&10 % $1.35. —- tom none Bolts. ; -40&10 % 
Swan’ s Jenning’ vo eteere, Blued, a Taplin Mfg. Co. : I 4 pw my oayy ools...... 25% | CALKS—Toe 
+s oes &10@60&10&10% | Improved Dover, per gro.. No. 60, Expansion Bolts ............ 
Swan's ‘Singie Twist, ag mite 8.00 ; No. 75, $6.50 oN 0.100. Richards: Wileox RE Dice =F wee ag Leen: seas . prong, per 7 
7. ° oO. n’ ’ ‘ ove— j eee et ees 
Expansive Bits— No, 150. Hotel, $15.00; "No. | Stove Bolts ,......+-- 80&10& 10104 | 9"? 1 Prong, per 100 Ib..... 3. 5 
C. E. Jennings & Co., Steer’s Faery 200 Tumbler. $8.50: No. 202, re— IB Heel— 
316 % Tumbler Tinned. $9. 50; No. PO BPG cccoodectvads dace s lunt and Medium, 1 prong, per 
Russell Jennings Mfg. Co., ma to 300, ammoth, per Gem., PEGGLE accscvccseocccces Bikes Ds. ~ ddt'e'eiebda s oes oa ose eee 
2% in., $20.00........ pee $25.00 American Screw Co. : Sharp, 1 prong, 100 Ib..... cocchtue 
Pexto Clark antctin eee beeen &e Norway Phila., list Oct. 16, ’84 
EE. --e Hc oy ccncscemeweenel ee 0% 
Gimilet Bits— BELLOWS— Eagle Phila., list Oct. 16, aie ws 
(See Gimlets and Gimlet Bits.) ee pene List: 508104 Bay State, list Dec. 28, 99... .75% CARRIERS—Litter— 
Hoiow Augers— iain Leathers... sescecs cae Toggle— ES Oe SPS Gio0s 5 TH 
Bonney Pat., per doz...$5.50@$6.00 Seis —> “ae? pena A A poe 
' eg nkyra Anchor Bolts..... Te 
Ship Augers and Bits— |[,,, ? zo | Ankyra Collapsing Tools...... 25% | CARTRIDGES—N.etallic— 
am amor me Sa N+ ++ 20 or on Mites: .. * $5 50 6.00 F sg 8.00 BORERS—Bung Bier Senter, 22 Rim, $1.50. ‘ 
+ pam OE a8 6 iu neekewe a t 
_,Watrous ee et Ld. Molders— Enterprise a Seer 25% | 32 Kim, $2.75 Biank........... 54 
“My 2 PERE et +5 | SEE 12 14 Bh FEED. 6 ac ccs bpieecesacsdéne 25 % = 3 F. 7 yan aids of diciets a ee 
eran as i usaseseess:, 3 350 Yo otek on 3 ; hat dae se 
eel 04. sa pee Par had poe eters ene. re eel TOOLS—Automatic— | B. B. Caps, Con. Bail $2.0. 
Millers Falls, No. No. 3. nper 4 doz., 4$8-7 4 4 Caps, Round Ball, $175. ot 
BELL w— oo. 06 tort an ong, 
AXES— . ine ia No. 45, $12.80 Black and Lesmok....... 50&54 
Sin le Bitt, base weights: 95 seepes. 2 do-. roug t Cow Bells. ee eeee eee ees - Te oe gf py meee: net ge: 
tryst sen eeeeee SOXES—Mitré— . = ond tfle, lack, 
Se Quality .......$4. 23 @ 84.50 Hand— Cc . Lesmok and Smokeless...... 454 
: . BE. Jenni BB Geis ccicesis 40% 
Pose Bitt. ret es vias ons ees ae reaben neni - Millers Falls. ed Lennon, ete 3. Pt ype os 22 A, ee S020 
arst ualit eset eee @ Ni b } PI d ee eee eee eeeeeeesecs ? $4.00: Langdon Acme. size a other sizes Sree, eee ee , 
Second tele. Waves. <i. S800 icke 2) Se eee 50 $5.90; New Langdon, Imp. size (. F. Pistol and Rifle...... 17144 
Ee Ok nos we ks 6-0 APES IED Nai BE wis eee ne tea ara ee Pe 40 Vilttary and Sporting........ 104 
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K & E Metallic and Linen Tapes 


are now provided with a feature that greatly simplifies the removal 

of worn tapes and the insertion of refills into the tape cases. This 

new method appeals especially to dealers because our - metallic 

refills (with the special new loop, as illustrated) fit both our new 

— and our old-style cases, which are not fitted with the new 
ongue. 





For full particulars, write for circular H 1348 


KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street General Office and Factories, HOBOKEN, W. J. 
CHICAGO ST. LOUIS SAN FRANCISCO MONTREAL 
516-20 S. Dearborn St. 813 Locust St. 48-50 Second St. 5 Notre Dame St. W. 


DRAWING MATERIALS, MATHEMATICAL AND SURVEYING INSTRUMENTS, MEASUR NG TAPES 





























The Ideal 
Roofing 


Ideal because it pleases those 
who buy it, use it and sell it. 
Because it has_ successfully 
withstood all known chemical 
and physical tests. Because it is 
first an iron of exceptional 
purity, an honest iron, an iron 
‘- that resists every known cor- 
rosive agent. We can supply 
all standard styles and sizes of 
Galvanized or Painted Roof- 
ings. Send us your inquiries. 





Whitaker - Glessner Co. 


Portsmouth Works 
Portsmouth, Ohio 



















































“YANKEE” VISE No. 1993 


with Detachable SWIVEL BASE 

Quickly detached from swivel base by the turn of a set screw, and 
being accurately machined all over can be used in any position as a 
jig for special work on drill press, shaper, etc. 

Holds work rigid on any 

angle with use of the 
special grooved block. 

The swivel base is easily and firmly locked and released in any position 


by a short movement of lever at the si 


An entirely new feature in vises, quickly appreciated by Tool Makers, 
Machinists, Electricians, Amateurs, and all users of high grade labor- 
saving tools. Your jobber will supply you. 


NORTH BROS. MFG. CO., PHILADELPHIA, PA. 
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5 10%: 
Cc. B.- ~Caps, Semi- smokeless 


-22 Short Semi- smokeless - 


o22 Aer Rifle, Semi- sniokeless.. 


c r Military & Sporting 


Fauitiess Pivot Heating) 





: k Co. : 
Gem ( Roller Bearing), 


teel Gem (Roller Bearian) . 
ale (Double Wheel) low sige. 
4 


Universal Caster & Fdry. Co 
Stundard Ball Bearing 





in: kes ial 


CATCHERS—Grass— 


mane tat 


Easy Emptying, Nos. 5G, 6G.. 
Easy Emptying, Nos. 9, 10G, 11, 


Easy Emptying, Nos. 14W, meh! 
Easy Emptying, No. 16G. 
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CHAIN—Proof neni 


American Coil Straight Link : 
5/1 


ae 
EN OE OA REN NE EN OO I es fe 


SIT eae ae eS ee 


Jawvicen German Pattern cou: 
2/0 





eed 


Se 


Se reer 


son ks 








rare 


Saweege eabrew = 
r Ss 


rs ale + lr 
Cee es is: 


porennaoens 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
hain 40% Brass Hardware list: 


pe An BEES 


oe 


Est 0 tn Se a 
re ety 


Premax Special _ acer oer 


Galvanized Pump Chain 


Saf 

Safety, Brass eeeeevreenee 
Trace, Wagon, &c.— 

Traces, Western Standard: 
6%—6-3, Straight, with ring. 
6%4—6-2, Straight, with ring. 
6%4—8-2, Straight, witli ring. 
64%—10-2, Straight, with ring . 
NOTE.—Add 2¢ per pair 
Twist reer en be pe 


a, "1 
price of Biraight Link. } 
Eastern Standard Traces, Wagon 


~ nmees ~ ~ aes 
% a ee a el 
Sper. TY Jae oe 





CHAIN—Sash— 
Niagara ae Metal oe 








c 
CHECKS—Door— 
Reversible: ......... -30% 
Superior Spring ee Co. : 


CHESTS—Tool— 
& Co.'s ahd ; 
Boys’ 


CHISELS—Cold— 


: 
Cold Chisels, good & medium 





Socket Framing and Firmer 
Standard. List: 


Sochet Framing ... 
Socket Firmer 


C. E. Jennings & Co.: 
Socket Firmer Nos. 


Socket Framing. No, 
Swan’s Socket Firmer,..80@ 


10 and Be 


Tanged— 
Tanged Firmers 
C. E. Jennings & Co., Nos. 191, 181 


Athol Machine Co.: 
Machinists’ and Tool Makers’. .25% 
Hammer & Co.: 


Hose Clamps, see Hose iitdseomentat 


5% 
CLEAVERS—Butchers— 


Foster Bros. & Chatillon Co....30% 


MH écspteibnins-cetese and Sheep— 


Chicago Flexible Shaft Co.: 7 
No. 2 Chicago Horse, each 
10.75 
Lightning Belt Horse, =. 
Stewart’s Enclosed Gear Ball 
Bearing Horse, eac , 
Stewart’s New Model yan 
Shearing Machine, each 
$12.75 
Stewart Enclosed Gear Shear- 
ing Machine, No. 8 ae ff 
Stewart Ball Bearing Bnclorcd 
Gear Sheep no Ma- 
chine, No. 9 each... .$11.50 | 





CLIPS—Nali— 


H. C. Cook Co.: 
Gem, per doz 
Ansonia, per doz 


704 CLOTH—Garnet— 
See Paper and Cloth. 


cOoOCcCKS— 


Piain Bibbs, 758; Globe, 60&104; 
Kerosene, acking 654; 
Liquor, 604 : Bialing 50% 106104 
Compression Bibbs ......... 754&54 
lron Petroleum ....-..cccee. 70& 104 


COMPASSES, DIVIDERS, &c.— 


n| Ordinary Goods 
Keuffel & Esser Co 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 





to Galvanized Steel .......+++e00.. 70 
Galvanized Charcoal Iron........ 50¢ 
COPE bs cca ces ccsecctcscévnt 40% 

See also Eave Troughs. 
_[COOLERS—Water— 
L. & G. Mfg. Co.: 
oo" Lined, ~ handles, * 
Ga 
meek 81. 30 1.60 2.00 2.30 3.00 
White Enameled Lined, Side 
Handles: .S 
EE RE OR ee, ee 
Each $2.40 2.80 3.50 4.50 5.60 
Agate Lined Side Handles: 
a. 3 4 6 s 
Each $3.00 3.40 4.30 5.30 6.60 J 
COPPERS+-Solderinc— 
ce a ers base 32¢ 
oe 8 Sr. ae 32t4¢ 
Less than 100 ib..... jonegeueunee 
CORD—Sash— 
mreidal: TGR... oss ccceeeees Ib. ,. 37¢ 


Braided, W hite, sat 
12, 23¢; No. 7, ‘assee 6, 24 
Cotton Sash Cord, Tw’ wy BIA @24¢ 


-50&10&5 @ 604 
oR 8085 @80& 10% 


10% 
15... aaeal 
80&10% 
Swan's Socket Framing. "60 @60&10% 


pa cnonesiet 40&7 2% 


% 5% 
DOD eauscccoccsceces - 40@4045% 
CHU TES—Coal— 

Majestic Mfg. Co.: : 
Maje | So <*.¢ #8 eereeeese 30% 
CLAMPS— 


ND tan ee oe ge 20&5 % 
Carriage Makers’ H. P. cae 
40&5 
J. a ne & Co.: = 
achinists’, Agrippa cerede = 
Machinists’, Volean ....... since 


» oe 
Samson Cordage Works: , ENGINES—Chemical— 
Braided, Nos. 8 to 12, @ 
it prep — Bods Italian O. J. Childs Co. : 
emp, vv nes, vo Copper Tank, 40 
cap Some ari Taeh de 18. a e200 op 
Massachusetts, White, ® 408 ? — 
Massachusetts, Drab, @ Ib 45¢ EXTINGUISHERS—Fire— | 
BND eee sieeesseB0¢) | 0+ J. Childs Co. : } 
Silver Lake, per ID.:_ - Utica, ea. $14.00...... Pi “40810: é 
A. rpPrab. 55¢; A. by as a ns Childs, ea. eae ps adedes 40&10° Te 
° ab, 50¢;. . e, > S Lo Mf C 
as ~ gans Mfg. Go. 
; a i . ; 4 
Tence italiane Fiemp, 33 oe Pg 22 inch, ea. $2. 00......less 50% 
Eddystone, Braided, Nosc.8 to 12° § 12 inch, ea. * oe less 40% 
24¢; 7, 24%¢: Oo. esee ne - LOWE, ° 
Wire, ia AX 
Full Length ...... ot  Yiire’ Picture : 
Turner & Stanton J. e Picture’ ” 
ROR ‘weucccees cody ee te 90%: FasTENERS—Blind— 
t % Upson’s ~ Patent eeeeeeees a ivy % 
\CRAYONS— Cord and. era ae 


White Round Crayons, Cases, 100 
gro., $8.00, $8.50, $9.00 and $10.00 


NOTE—In lots 1 to 3 tons a dis- 





H. B. Ives Co.: 


 . weeneeoes#eec ae, 6344 % 
according to grade. OS ender ae ee caret 3314 % 
Joseph Dixon Crucible Company: Corrugated— 
Lumber Crayons, in Colors, pet 41 acme Steel Goods Co. 
Lumber Crayons, Graphite, Csaba Saw Edge .,.....eé... TO&10&5 % 
PCF QTOSB ...cccccrccceces $6.00 Pies BESS Fo cceces 80&10&10&5% 
Cary Mfg. Co.: 
CUPS—F orce— DOU cee 6ecactonobe te cians 70% 
The Durst Mfg. Co.: sy kre 80% 
Dumaco Spec., 44% in..@ doz. $4.50] stanley Works: 
Dumaco Spec., 5% in..@doz. 6.00] Ppijain Edge .......... 80&106:10% 
Priming— Ber GD .ceccccdnes -TO&10&5 Ze 
Morgan Mfg. Co.: : 
Priming Cups ...cccccece 50&20 % 
FAUCETS— 

CUTTERS— Cork Lined eeeeeeoeeeeeneeee 0& 104 
Meat and Food— Metallic Key, Leather Lined 
Ponaepetes : : 60& 10% 

22 32 Red Cedar eeeeeeeveeees ° 45&10% 
Each $1. 75 $2, 50 $2: i oe ge Petroleum ..... bcbedeedetace 105% 
°| John Sommers Faucet Co.: 

Each ot es os 50 Ry : 40&7%%| Perfection Cedar ............ 5% 
Russwin Food, net: No. 1, $10.00; | Peerless ip Key, 40%; Dia. | 
No. 2, $11.00; No. 3, "p16. 00. Boss ‘Tin Key, 50%; Duplex 

Metal Keys, 50%; I. L. 
Slaw— Cork, 50 % ; oO. Cork ....2- 50 % 
Bluffton Slaw Cutter Co.: a Ce i. ot eewe 50% 
Rapid Slaw and Vegetable Cutter, Re sable Cork Lined, wie ante 
o. 1, per doz., $3.50; No. 2, OOP “meen OW 26h occiescs &10% 
$2.00. Enterprise Mfg. Co.: 
Tobacco— Enterprise, Self Measuring and 
este .. 2occidicecaiecdeder 25@30%} Priming Pump, ® doz., $72.00. Pm 
25% 
D FILES—Domestic— 
ISPENSERS Liquid Soap Ty hie PE ee . 20&104 
Morrill’s Soapurn, # doz Standard Brands ........ ooces 00% 
No. 1 wall, $30.00 ; Nov .-1 co | Lower Grade .......00. te chet 80e754 
slab, $36.00; No. 2 wai, | & American. .;...... 75K 10% 
27.00; No. 2 slab, $33.00; fF | Kreade i... 5... es ees... TRIO % 
No. 5 slab, $30.00; No. 3 | 314. Barton Smith ...... oo + 75&10% 
wall, $24.00; No. 4 wall,|” | Black Diamond ............ 70&10% 
$18.00; No. 5 wall, $24.00. POOR TIE as. ccc v es cs 65 % 
Delta Swiss Pattern...........: 30% 
Pore LOCKS, LATCHES, DGUER CUTINF cer cccvccwccccss 40% 
TC. i: le West MARS AewHawews* 7THK1U Ye 
; ae rea Run Gs bbe deeee 4 T5HK10% 
_xOTE. oe pot are very often Kearnéy¥ eee 80&10% 
Ruekwin. new Met ....... 50% Liveright,Bros., Gold Medal... .70% 
i eee ee ee Hveright" “His. Blue Ribbon Special. 
DRILLS AND DRILL Liveright . Bros., Electric....... 10% 
STOCKS— prawn f Amer. Standard... .70&10% 
Twist Bit Stock...... .-. ,70@70&106| Simonds Mig. Co... vee eens TUMLOY 
Twist Taper and Straight poe X-F Swiss Pattern veeeeeeess 40% 
10@704\'¥acony |. d... sec sc cee FES INGE % 
Small Wire, No. 53 and om Tacony Swiss Sestedbeboewd i6h10% 
50@ 50&104 
Wood Drilis for mg .59& 10 @60% 
Goodell Automatic rill 
508 10 @60&10% FIXTURES—Fire Door— 
Ratchet, Parker’s ......-++s+++: 40% Richards- Wilcox’’Mfg. Co.: 
— rr Monarch A; No. 201 
PE. 266 esececeeescetes 50 % 
DRIVERS—Screw— Universal, No. 103; Special, No. a 
. et nue cab beak ebiaals Ws $3.75 
Goodell’s Auto ........ 6: —— se Nh dct” 
Mis10.80 5 12: a 42 on a1 °| Fusible Links, No. 96....... 50% | 
10.60; 12, $1 - ‘20. Grin ' | 
peti; 39:00; "41, $14.40; 42. 18,40 si eatone’ 
t OP usacessenenene %i* ° 
Swan's: » ee 17 19 21 
Nos. 7565 to 7568, 60%; 7561, Per doz...$3.20 $3.40 $3.95 $4.30 
70%: 7562, 70&10%; 7540, . 
40410%. 
FRAMES—Grindstone— 
: Athol Machine Co.: 
Eaves TROUGH Iron Grindstone Frames...... 25% 
Galvanized Steel ....ccccccccess 754) 
fsober ciccerrcrrsnsrncc, ae 
See also Conductor Pipe and El]-| Ensign-Bickford Co.: 
bows. RE: wanton ences hen 90 
Sel. PODS. osu cles Vie vee $500 te 
s on. « SE .. ial aw ate wwe 6 ad " 
ELBOWS AND SHOE Beaver Brand Safety... .. $4.85 S 
Galvanized Steel: Anchor Brand Safety.....$5.90 
Plain, Round and Corrugated, Reliable Gutta, Percha.. . »$5.90 
ee eS Sere 75 
wagers and Polygon, all sizes Coe 
Copper, cl ‘clan ............98 
GATES—Molasses and Oll— 
EMERY—Turkish— Stebbins’ Pattern ....... 22 75108 
“(DOF 
: : Flour. 
Niteas 62.0005" 6 ¢ b%4¢ 4e]/ CAUSES 
2 eee Ib. 6%4¢ 6%¢ 4%4¢| Marking, Mortise, etc. .50@50&10% 
1 ONE ccccivee lb. 6%¢ 7 ¢ 5. ¢| Athol Machine Co.: 
Less quantity 11 ¢i11 ¢-9 ¢ Depth, Screw Pitch and Omte. % 


E. P. Johnson Rule Mfg. Co.: 


No. 48 Marking, ®@ doz...... 











Patent Resets .. ccc cesvccccse 

Cadte. Laid Russia.......++-: ie as 
India Hemp, Braided........ Ib, 20¢ 
India Hemp, Twisted..... lb. 13 @15¢ 
Patent India, Twisted....lb. 16@I17¢ 


count of 104 is given. 
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BLACK DIAMOND FILE "WORKS 


ESTABLISHED 1863 INCORPORATED 1895 | 


Twelve Medals of Special Grand’ Prise 


Award at 
GOLD. MEDAL 
INTERNATIONAL V4 te REET 
i Atlanta, 1895 
Expositions 





Copy of Catalague. will be sent free to any deseutad File User upon’ application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned artd Operated by Nicholson File Co. 

















Cary’s Universal 
Box Strapping 


In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 
The only strapping on 


th ket - 
saa on : nad cong Ham mer 



















width and gauge. It . 
= is made from anextra_ Clamps and Oiler S 
. soft annealed steel of : 
94 great tensile strength, The Heteenee Screw 
. amp built like an 
. and naie cen be I-beam, solid, quick- 
~ driven thro’ it with otjucting. [Ls Ham- 
- greatest ease. Each : pay ac big priteee 4 
reel contains 300 feet reinforced spring 
equipped with patent bottom. 
We also make Mal- 
metal reel frame. hie Fg age Font 
20 Reels Packed in a Case | able Clamps, Engine 
. ; : Torches, Hand and 
Goods Shipped Same Day Order is Received Hanging Lamps, and 
Malleable Iron Cast- 
We also manufacture Flat and Twisted Wire Box ings. Get prices. 
ane a pox ey nbc re a 8, yore 
rugate oint asteners inges an asps, an 
Cary’s. EVERLASTING FLEXIBLE STEEL HAMMER & CO. 
Send for Cary Catalogue —_ 
Conn., 
CARY MANUFACTURING CO. | |] ©.” 
Manhattan Bridge Plaza BROOKLYN, N. Y. 





























REVOLVING 
PUNCHES 


Made of forged steel with 
improved, easy working 
joints; the tubes from solid 
stock, each tube being tem- 


pered by hand and the 
turrets made from solid steel rods with highly tempered steel springs. We give 


our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. CO. - Bridgeport, Conn., U.S. A. 
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GIMLETS AND GIMLET 
B8iITS— 
Per Gro. 
Gimlet Bits. 


Common Dbl. Cut... .$5. "Orr 


German Pattern ....Nos. to 
10.-....$5.50; 11 to 13, $6.50 
Single Cut Gimlets urs ney gro. 


Nail, Metal, No. 1. .$2.50 , $3.00 
Spike, Metal, No. 1, $4.40; 2 2, $4.95 
, Wood Handled, No. i, 
‘ 00; 2, $3.25 
Spike, Wood Handled, .... «.-- 
- o. di, 00; 2, $5.50 
GLUE— 
Cents a lb. 
Cobden ccc cicccvecssicssene 
Common Bone ..-eeeeee> Aa 9 
Extra Clear Hide ......14 
Fish, liquid, bottles - cans, 
with EEE. eee @50 
Fish, liquid, 50 gal. bbis., 
per gallon Ft are eee @ 1.40 


Foot Stock, White ......12 @I4 


Foot Stock, Brown.....+ 9 a 
rish. ssarereseeses BGI 
Medium 2 ARSE 18 
Marine— 
ae erg he & Co.: 12¢ 
aine, “YS NSE arr 

Waterproof, per ‘gal este veer $4.00 


GONGS—Steel— 
P. Wall Mfg. Supply Co 
Foot or Hood, Street * allway, 


Spring or Locomotive... -60&10% 


GREASE—Axie— 


Common Grade ....e++- 
Dixon’s Everlasting, 10-ID. Pe. 
ea. 80¢; in boxes, ® doz., 

$1.20; 2 


Harris Oil Co. 
Harris Transmission Compound, 
bbls. and % bbls. per Ib. 10¢; 
50 Ib. tin $6.50; 25 Ib. tin 
$3.50; 10 Ib. tin "$1. 50; 5 Ib. 
tin 90¢. Harris Transmission 
Grease, bbls. and % bbls. per 
Ib. 12¢ ; ; 50 Ib. tins $7. 00; 25 
Ib. tin $3.75; 10 Ib. van $1. 153 


ee -9To., 


*“eevreoeoeeevn eee eeenere 


5 lb. tin $1.00 less......334%% 
GRINDERS— 
Athol Machine Co.: 
Bench Grinders ee ee 
Luther Grinder Mfg. Co.: 
Dimo-Grit: 


each 
No. 14 (Mechante arene zy 
7 


*eeeeeeeveeene eevee e 


6 Scene sen one tule a4 
No. 17x m 
No. "35 ‘Compacto. . -ikeeeee 


No. 51 (Best Maide) . .--$3.50 
No. 63 (Farm Special, ‘No. an 
ov. 


No. 83 (Spartan) .......$2.45 
No. 104 Multigear .......$3.00 
271 (Hummer).......$9.50 
No. 309 (Power Bench Grinder). 


No. 310 (Power Bench Grinder). 
$6.50 


Valve— 


Frank Mossberg Company: 
No. 605 Valve Grinder for he 


GRINDSTONES— 

Richards-Wilcox Mfg. Co., Victor, 
Cycle, King, Se yz: be oe ig Cli- 
max, Eli, 011; 014 Ball Bear- 
ing, mou Ws 5 eeeeeeaeeeeneeeee 


FlaLTEeRS AND TIES— 

eee Pie ey 70&5 @70& 104 

Niagara Falls Metal Stamping Works: 
Premax Halter Chains........ 40% 
Premax Special Halter Chains. a 
=n Cow Ties 40 % 

E. T. Rugg & Co.: 
.. Se aes eee ee 50% 
Jute Rope Halters and Ties. ..50% 
Sisal Rope Halters and Ties. .50% 


Cotton Halters and Ties..... 50% 
Cotton Livery Ties.......... 50% 
Leather Halters ...... ooeee 50% 

HAMMERS — Handled Ham- 
mers— 

David Maydole Hammer Co. : 
9 = rereinae fh Hand - 4087 Ye % 
UE Siac eweccccccces 40% 
warvieet’, "Driving Dice meaan 8a % 
Machinists’ eedevesecee MOAZKE 
Mall, Adse Hye....ccoces..... 20% 
Riveting seeeeeeereeee ee odn& 5 % 
Tinmers’  ... sees seeeeees 2542 1% % 
Note. —For extreme Western states 





ices are approximately from 5 to 
144 higher. 
Pexto 


Heavy Hammers and Sledges— 


9 to $ Th, GE. cn ccccccccccc SSO 
ner S i: Sei co ccs ch evccesce 


M ——. 


A. R. Robert 
Horseshoe Magnet tack. 50¢ @$2. 00 


eee cccccseccccce se SUM@IVaS% Ss 


Axe, 


Atkins 


Brad Awi 


Socket Fra 


Hand Saw, 


Jack, doz., 


Nicholson 
Handle 


Tinned 


and Parlor 


Ilunt, Helm, 


Flexo ... 


Pittsburgh 


dem, 
able; 


National Mfg. 
~ oe 
roof, 
Proof, 
Door. 


National Mfg. 

HASPS— 

McKinney's 
gro. 


HATCHET 


econd qualit 
BURR visas 


Assortment, 





Horseshoe Magnet Billposters 
ant .15 to $2.50, 25% 


Cc 


File, assorted 
Hammer, Hatchet, cy 

Varnished, doz., 
Not Varnished .. 


Plane Handles: 


erally quoted per 


Cannon Ball 


HANDLES— 
Agricultural Tool Handies— 
Pick, &¢........- O&10@704}. 
Hoe, Rake, Spade, &c. 
Fork, Shovel, Spade, &c., 
Long Handles 
D Handles ...... 


Cross-Cut Saw Handies— 


Mechanics’ Tool — 

Auger, assorted 
"gro. 
Chisel Handles, Ass'd, pr. 9 
Tanged Firmer, Apple. Oe 
$3.00 ; Hickory 50@6. 
Socket Firmer, 
$2.15; Hickory 


ming, 


28¢; For 


Spun 


HANGERS— 

Note.—Barn Door Hangers are gen- 
air, without track 
_— per double 


a 


set with track, 
Allith-Prouty Set : 


as ot Bearing, Ex. Hy., No. 22. 
‘ 


*2 


. gr 0.$3.00 @ $3.50 
meee @ $1.75 


$5. 
. -$2.00@ 


Se 40¢ 
Nicholson Simplicity File liandle, 
@ gro. $0.85@$1.50 


Ferrule = 


Pott’s Sad iron— 


Aluminized or Japanned, per doz.55¢ 
ber aoz., 75 @80¢ 


House Door . Ew elke & ae 

Accordian Door es is a oh ai 

Gaweme BOOP .cecccccvcccses 50% 

EE 
Griflin Mfg. Co.: 

Solid Axle, No. 10, $12. .70% 


Roller Bearing, No. 11, 315. 00, 
7 


Ferris & Co.: 


Trolley 


-8 doz.$6.00 
Wiext, B. D. Track, rn) 100 ft.$4.00 
20th Century, Round, #@ doz. ag 60 
20th Century, Track, #@ 100 f $7 00 


McKinney Mfg. Co. 
Roller Bearing, 


Anti-Friction 
Hinged Hangers, 


Nos. 1 and 2. 
70&10 % 


King ver 


coececs 50810 %o 


F. E. Myers & Bro., Stayon; O. K. ; 
OK Adjustable; Sure Grip; Sure 
Grip Adjustable; Sure Grip Tan- 
Sure Grip Tandem Adjust- 
Tandem Adjustable new 
DD nih bp eeeeeGnS obhe 64.006 es 50 
New Way ‘Tandem Tubular. 
New Way Tandem Adj. 


Giant Tandem Tubular....... 
Giant ramet Adj. 


&10% 


= 


. @ doz 


Oo. No. 

No. 77, 

Silent Parlor 
. .$2.50 


$11. 00 ; 
$15.00: 


Griffin’s Security Hasp 


Perfect 


Dw 


Regular list, first quat.. 
ere 


" 


case, 
ry Coal, doz., $0.75; A rn 
Coal. $0.60 


66 Storm 
Storm 


Richards-Wilcox Mfg. Ay 
Hangers, Nos. 147, 2 
Roller Bearings, Nos. 

3, 44, sizes 1 and 2 
Anti-friction, No. 

sizes 2% and 3. 
Hinged Tandem, No. 48. 
ey Door B. R. 


— re 60 % 
37, 38, 41, 
PFE 70% 
42; No. 44 
o'a'e base 60&5 % 
-6GOk5% 


Swivel No, 


see eee eeee 


Safety ae Pr DB: te 
Dn inks otk biha aa pe dus 40% 
Tandem No. 44. 2 and “3! ’ 60k: +U% 
Trolley B. D. No. ’ 5; .F. 
Trolley B. D. No. 20........ 40 
D. No. 120, $2.25; No. 121. 
oes 2 Bee so ckc ecw $2.! 
— B. D. No. 24, vedi No. 
Garment— 
Wire Goods Co.: 
— 17 in. No. 


Co. : 
Screen ani Storm Sash Hangers, 
No. 80, Automatic, 


HEATERS—Carriage— 
Suicago Flexible Shaft Co.: 


No. 


suse ¥eckae 33 44% 


"$4.00 @ $4.50 


Hickory. 
“$5.50 @ $6.00 
soe ++ 5 oY pene 


T ubular, 
+ % 


50% 
50% 


0410, r 
ie ane 2.50 


aan a “fold’ gz nick’d, per doz.75¢ 
Screen and Storm Sash— 


®B doz. .50¢ 


. .40@40E& 104 
50 @ 50& 104 
we eseces + 40@40K10% 


Tank— 

Hunt, Helm, Ferris & Co.: : 
Star, each ...... ovdeces ca Rene 
ndard No, 1.........each $3.00 
Standard No. 2 x --each $3.90 
Harvard No. 1......... each $3.30 
oe ke nae each $4.50 
Black Jack No. 1.......each $4.50 
Black Jack No. 2....... each S600 

HINGES— 


Biind and Shutter Hinges— 


Gravity Locking Blind: 
or Sets gg fastenings, No. 
$0.75; No. 5, $1.50. 
Surtees No. 3, $0.48; No. 4.. $0.8 


Charles Parker Ge. cb sece'we 7 0@75% 
Parker Wire Goods Co.: 
Hale & Benjamin Automatic 
EE SOME Sa bdeecsccscw 20% 
Stanley’s ~~ Gravity Blind 
Hi 647%. P doz. sets, 
without sérews, $0.95; with 
screws, $1.2 


ies Hinges— 

Western: 
i EO” rae doz. $2.20 
Without Latch .........doz. $1.40 


Miscellaneous— 

Griffin Mfg. Co., Fleur de Lis 
Surface Hinges Fr) doz. prs 

$1. 00@$1. 15 


Pivot Hinges— 

Bommer Bros. Pivot, Ball B’r’ng.40% 
Spring Hinges— 
Holdback, Cast Iron... .$5.50@$6.00 
Von- -Holdback, Cast Iron, 
$6.50 @ $6.75 

eens Co. : 


Bommer Bros. : ) 
Spring Butt Hinges...... 40 % 
~~ Floor, Ball Bear- 


© 
Mortles Floor, Ball Bearing, 


Lavatory Hinges 

Engine House ecing Hinges. 

and Latches 40 

Non- Holdback 
2000 


0. 
Non-Holdback 

Hinges, No. 
Non-Holdback 

Hinges, No. 


ene eenee 


Screen a 
SRA 40% 
Screen Door 


gro. 


er Spring Butt Co. 

hicago Spring Pres -25% 
Triplex Spring Hinges. ..50% 
Chicago Mortise Floor (5000) 


(6000) 
60 % 
at 


Chicago Relax Floor 


Chicago Premier i). 
Chicago Ajax (3000). 
Chicago Fire Station. 
Lavatory Door liinges. 
Chicago Screen Door (2000) 


oO 
Chicago Screen Door (3000) 


Non Hold Back Screen Ne 
EE vans sb dse evs ots? 65 % 
Richards-Wilcox Mfg. Co. 
Double Acting Floor Hinges, 
> errr re 50% 
Shelby Spring Hinge Co.: 
Buckeye All sae: Holdback 
Screen Doo -@ gr. $7. 
No. q77, Sheet Steel Holdb’ k, 


? gr 5 
No. 8, — re Pe 
Re 
Chet 
— 


% 
Adjustable Se. Door Hinges, 
15% 


#54 
a 
z 
‘SoZut}] 980q} jo 4sou 0 weays wa}3JO %OT Bixy 


eee eee eaeeeneeee 


Superior Spring Pinge Co.: 
Superior Floor Hinge. ..50% 
Superior Hold-Back. .50&10% ; 





Wrought Iron Hinges— 
Strap and T Hinges, &c.: 
Light Strap Hinges........... 65% 
Heavy Strap Hinges....... 65& 104 
eT ae) Pree ere 50& 10¢ 
Heavy T Hinges.....ccccccess 35% 
Extra Heavy T Hinges..... 6054 
FENG TIGNES oie Sedo cabeses 20& 54 
Cor. Heavy Straps ........ O0& 104 
Cor. Ex. Heavy T..... oes D554 
Screw Hook and Strap 
6 to 12 in...... béese ce cd 
14 to_20 in...... eovcscee 80. SKE 
22 to 36 in. **eseeeoeeeeeee lb. 3%¢ 
HODS—Coal— 


Net per dozen 


Jack....13§§ 6 D7 B® 

Galv., open ...... $2.85 3.25 3.65 4.00 

Jap., open ......K65 1.75 1.90 2.30 

Galv., funnel .... 3.40 3.75 4.25 4.50 

Jap., funnel eves +200 2.15 2.40 2.60 
Masons, Etc.— 
Cleveland Wire Spring Co.: 

Steel Brick, No. 162...each $1.05 


ee 


HOES—Eye— 
Scovil and Oval Pat... .60&10&5¢ 
Grub, list Feb. 23, 1899. 7051082474 


Garden— 
Schoener Mfg. Co.: 
Schoener Hoe & Garden Plow x) 
6.00 


OZ. eeerveeeeee eeeeeeeeeene 





HOLDERS—Door— 

Richards-Wilcox Mfg. Co.: No. 
Everready, 40% 3 Nos. ‘118, lis: 
Sure Grip 4 

eS. sephaebbrwewesscveive 40% 


File and Tool— 
Nicholson File Holders and File 
I ae wile wae 6 «++ -40&10% 
HOLLOW WARE— 
See Ware, Hollow. 


HONES—Razor— 
Pike Mfg. Co., Belgian and S 
33 ‘3 Go; German oa ee ly % 
Strop Hone eeeeee eeresees .33 ly % 
HOOKS—Wire— 


Belt, Nos. 1 to 15..80&10@80&204 
& 80& 104 


Wire C. H. H 
Atlas Mfg. Co., — Clasp, 
75&5 @ 75&10&5% 


Parker Wire Goods Co., King. ..80% 
Shelby Spring linge Co. : 
gee 80% 
Wire Coat & Hat........ 80&10% 
C. T. Williamson Wire Novelty Co. : 
NR a % 
Picture Hooks *.............. 0% 
Pe Ce 26 tee ea. 40% 
Molding or Cornice Hooks... .40% 
Punch Bowl Hooks ran cvereees . 40% 
“— ggg 
rown, 5&10%; Chief, 75%: 
Chieftain, 70&10% ; Czar od 
ness, 60% ; Favorite Ceiling, 
75&10% 
Miscellaneous— 


Hooks, Bench, see Stops, Bench. 
Bush, ‘Light, doz. eng ‘deee a 
ear 7.50 
Bent Shank Grass, per ya 3 25 
German Pattern Grass, best all 
MSGS, DEP GOB cickcers $2.50 @$2.75 
German Pattern Grass, common 


grades, ail sizes, per doz 
1.25 @$1.50 
Hooks and Eyes: . a 
ER BRATS Tae ee aR Sc ee 60% 
Malleable Iron ...... 70@70&104 
Bench Hooks—See Bench Stops. 
HOSE ATTACHMENTS— 
~_— pte. Co. : 
OOO ND. ncccucccecs 
Stuber & Kue ie: Pepsi 
—— Menders, 3 ®@ doz., % in.$0.75;: 
Hose Couplings, doz., 
~ — gs, @ doz., % and % 
William Yerdon: 
Hose Clamns, Garden Hose, Cast 
Brass, % oe campers 39 IS % 
All bee sizes, Water, pty 
Air, etc., list less..... 65@70 % 
HOSE—Rubber— 
Garden Hose, %-inch: 
4-tly Guaranteed. asbendéesececde 
5-ply Guaranteed........ TeTTT 
7-ply Guaranteed ...... TTTTT.. | 
Garden Hose, %-inch: 

Competition °......eee. @7%4.¢ 
3-ply Guaranteed ....ft. Bie @oide 
4-ply Guaranteed.. ft. 94 @10A¢ 

Cotton Garden, Y4-in., coupled: 

a COE. cessces ft.7 a @arse 

Good Quality ......6... t.12@14¢ 
INCUBATORS— 
Queen Incubator Company: 

75 ege Deckbaks kh dae ene $9.1 
125 pte Poe Oe eee $11.70 
165 Ae PO ee Oe: $14.30 
250 6 eS OEE I SERED -- .$16.90 
375 > (inate bbeaeeeh eae $22.10 
500 ~ cope eneees caecd $28.60 

1RONS—Sad— 

a. Si? eee lb. 2%@3 

Mrs. Potts’ cehows Nos. 50 55 60 is 
Jap’d Se < on na es 70 67 78 75¢ 
Tin’d Caps ....... 75 72 83 80¢ 


Note—Some. Western mi f’g’r’s., 

quote lower prices. 

Ideal Sad-Iron Mfg. Co.: 

Ideal Self Heating Sad Irons, 
each. Family Size, 6 T., $8.50: 
Dressmakers’ Size. 9™., $4. On: 
Tailors’ Goose, 14 TD., $5.50. 


Bar and Corner— 
Richards-Wileox Mfg. Co., RBar 


Irons, 50&10%; Corner I 
Nos. 77 and 79............ 40% 
J acks—Wwagon— 
Richards- oe Mfg. Co., Tiger 
Steel, Pre ie &10 % 
Wilcox, NNio. BBE wcervececs 40&10 % 
Ladder— — 
Richards- ee Mfg. Co., Ladder 
BEE Pe ba due ees 40&10% 


JOINTERS— 








Steel Mortar, No. 158..each $1.35 


Pike Mfg. Co., Saw Jointers, $6.00. 
3314 % 





owt 
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STANLEY JOINT FASTENERS 


FOR MAKING STRONG 

















No. 3300, Plain Edge 


Parallel Corrugations See pages 1-79 


AND TIGHT JOINTS 
IN WOOD WORK 





PACKED TO MEET DEMANDS 
100 to box. 500 and 1000 to box. 
And in bulk 














No. 3315. Saw Edge New 
Parallel Corrugations 


York Chicago 
100 —— Street 73 E. Lake Street 























“ALBA” “STAR’’ 


Defy Competition 
ON SASH CORD 


Our prices enable you to 
do so and each sale 
makes such a favorable 
impression on the pur- 
chaser that our Sash 
Cords are trade winners 
of the highest order. 

Our “ALBA” and 
“STAR” brands of sash 
cord are not cheaply 
made—they are really 
“better than need be.” 
The exceptionally low 
prices at which they sell 
is the result of years of 
manufacturing  experi- 


ESTES MILLS ence and careful shop 


economy. Get interested 
FALL RIVER = NOW and write for 


MASS. prices. 





























Berger Metal Shingles 





ECAUSE of their attractiveness, durabil- 

ity and economy, they are fast replacing 

other forms of roofing. Every builder is a 
prospect for these shingles—why not 


Secure Our Proposition 


and get your share of the roofing business in your 
territory? 

Berger’s Metal Shingles are made of heavy gauge 
metal that protects against fire, lightning and bad 
weather. The attractive designs harmonize with any 
type of architecture. 

The three point contact sidelock closes the joint 
perfectly, while the extra high corrugations, with 
knife edge at the top, further insure a tight roof. 


‘Automatically interlocking and self-aligning. 


Don’t pass this offer by without first 
getting full particulars and copy 
of Catalog E. H. A. Write now. 


The Berger Mfg. Co., Canton, O. 


BRANCHES: 
Boston New York, 
Ph: ladelphia, Chicago, 
St. Louis, Minneapo- 

lis, San Francisco 
Export Dept.: Berger 
Building, New York 

City, U. S. 4. 


Another Good Line 


Berger’s ‘‘Classik’’ 
Steel Ceilings — com- 
bining beauty, safety 
and durability — are 
sa good seller. 

ay we send full de- 
**BERCO”’ tails? “SWANELY” 




















Packed in CARTONS, Assorted 
Lengths 50 and 100 Rivets te 
Box. 12 Boxes to Carten 


Tubular Rivets and Bifurcated Rivet 





TITITITy] 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 
Chicago Branch: 316 North Michigan Ave. 











CARTON ASSORTED RIVETS 
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© NIVES— -_-— 
K M acHines—Boring— OPENERS—Box— PLIERS AND 
1. Seamer, Mitahen, Me- ome eran ere Sayers. -6 25| Morrills No. 1, Doz. $14.50..33% % aig igs 
Foster Bros.’ Butcher, &e...:-+20% eee 4 oy ogg er Augers 3.50 oe Buttes FUME <c<cvecake 75& 10 @ 80% 
: Drawing— Sveti 145 ‘and 146, ate Aa eal 
Ot Jennings & -< Se ge ey 2g Swan's Improved ....... 40&10&10% Packinc— Gas Pipe REX 
& 0., NOS 25a16%1C ‘ hone Cutting— Asbestos, Packing, Wick and $2. 30 $2.60 $3. 40 rf 95 
] - gr ya + Handle. -25% oe cee — & Co.: 20% Rope, any quantity.. wecce LI @I18¢ —_— “88 per ane 
ennings a. eee ee ke ee teri 8 9 in 
goer oe aeryprey re 0&10 Washing— Rubber— 6.45 7.05 8.80 10.60 17.63 
goo Regular Grade, No. are eee Hundred Woesher Co. : (Fair quality goods.) mT 
: ~ aah Extra Grade, ~ | aN ggg o's waeedgene déen 4 Sheet, Cy L...+++++ coscccee LL@12¢ 
pe aa mont og WO%l Seen teeter’: ca... 2fo ee Sheet, C. O. S.%... Sess se. t1@12¢] PLUGS—Spark— 
y rove > £00) Sheet, C. B. S..-. sees +-12@13¢| Champion Spark Pl : 
Serrated Edge, per doz. .$5.00@$5.50| MALLETS— Sheet, Pure Gum...... .. 40@45¢| Priming & M. 0. Prion Each 
a a ai sg | nett Rednees-onererene2 WGN) Crease Sle aN 
KNOB Lignumvitee .... ssc. BAe eee Miscellaneo verlan Sct tno Ces eS 40¢ 
Base, 2yeinch, Birch or Mabie, linners’ Hickory and ‘Apple- American Packing.. sb. 840 - ¢ ae m9 eee Oe nde da vera oo¢ 
Rubber Tid. .... ‘ore $1. tbas0 ee EP eseee--dog. 50%|Cotton Packing...... “lb. 16@25 ¢ —_ re ee M’f’g. Co.: 
Boor, aaa 7 coves . dos. 65@70¢ | MATS—Door— — Packing.. os a hes ¢ Bis. ag Tay, SAEEREMS ESS 9 4 
oor, Por. JOp’d. .ccccccssseees 80¢1 Acme UEC aw aseeee eeeeee lb, I4@ 34¥2¢ Platinum Point, eS rer bare oA 
Flexible Steel........ Russia Packing...... CB. see eeeeeee 90¢ 
Door, Por. Nickel. .doz. $2.05 @$2.15 Cary’s Everlasting Flexible —" acking lb. 9@10 ¢ Siw x ne _s bat ak ss | “aia 
1 Pp pas ca... 
| Blastie Steel (W. G. 00.),, new ne Net, per doze Cabinet No. 100, with plugs, ca. 
McKinney Mfg. Co. reper ° “ "$53.13 
L appERs—Store, &c.— Glen otis: wa pn Quarts.. oe Standard, less than 100, ea... .45¢ 
Bicycle Step Ladder Company: Glen Folding, special S..-.. 55% |Light ..... pa 2.25 2.50 2.75) A. R. Mosle 
Ladders, each ......$9.00 $12. jen Folding, special sises, pet lis, heavy, ..... 373 400 425) Display Cabinet, 
dk a oc... = 50 i IR eehbovates és deed 30¢|Round Bottom ' +g Png wore 54 Plugs and 
Myers’ Noiseless Store Lad Y Fire Pail s cian Bathe Debek ce 5.40 
Milbradt Mfg. ders. .50% LSS Ontee, Corn, iso ive Batis, Res: say gpg) Voruvind cca cee sen 086 
wa e120: Ladders, each, $11.00 —— Mfg. Co.: Well Pails ..... <3dS I 4.00} Motorcycle, Mica or Pore. TE, 40¢ 
pen Oe MEME ET cout 2 eo a ne heen ete ee 
ft., Wood Track, 15¢ per ft. one, Seen Bearing Sicre ; 25410 % Buick Special a ecoaka se 0s one 40¢ 
LADLES—Melting— Parker’s Box and Side......60&1 ae PAINT— eae nd = Special...... » -30¢ 
. & G. Mfg. Co.’s list, Meltin Dixon’s Silica-Graphit . 
. and Plumbers’ bebeasevoeeds 28% “eC cans, $1.75; en % ‘ aoe 1%: Firedy trims; a a > 85¢ 
C Per lb. 5 gal. kegs, $1.60; 10 gal. kegs, Sharp, regular, Mica eae 
— Ag , a cr oe ee vee ga gg fs bbis., $1.35; 50 Mice, Ford Special..... wi 308 
ammer’s M. 1.’ Hand.:...«.--45%l Extra Fine :........... @ 18¢ oe a Mica, Indian M/C Special... 3: 
Pies li iriaetes Montauk Paint Mfg. Co.: in Ci ee ae D¢ 
LANTERNS—Tubular— 19@21¢)"Di-mel-ine Aluminum, Enamel, Porcelain, Goliath = ..2002211! Soe 
= me Deets On, oer 2 Wringer— Gold and Prepared Paints, p sence a Sie dale ashe 20¢ 
R. E. ie 02. : Sch ea. per gro., $9.60 celain, Kopper King......6 
: D-Lite Short Globe......... $8.00 “Wrin hy. Co. : Di-mel-ine Stove Pipe and Screen |Silvex Co.: me tic a 
4 » and D 
| Wizerd Short Globe... 75 p an sy ee Enamels, ea. per gr 
Little Wizard Short itieiee 6.25 Withogt Roe” per doz. ‘ eat ecm aes $9. ee, => +53 
ee ee eS 4.00 ush, per doz. 8:00 egular %, % ~ Metric, ‘Fora. 
Monarch iste eeebeeea pd 4.00| MOWE Pp Overland & Buick Special, 
= ape abana : RS—Lawn— ANS—Dripping— ‘a 
No. 2 2 Bilaaard 22220 8:50 Ps aay prices are generally Standard LiSt......e+4++ pawwses 75% 5 Insulator % & % ." 
Buckeye Dash Lamps cnoa: 1020] Ceapest, 10-in., $1.80; _ advance Refrigerator, Galvanized— Mica- Pore. ‘insui: “¥ in’ ‘Metete, 
+ nt vad ba Lamps BT sg Sei: 8.75 ‘: ionh = size. Inch oeeeeee 12 14 16 18 Display Cc 60¢ 
No. 2 a 9 9. 15 » Ph sgpecot $2.50; advance 10¢|Per dos...--$2.50 2.75 3.25 4.50 and 6 cores a Open - Plies 
Octo Driving Lamps......... 24:00 Better Grade, t 2in., i iteaaiaia ee SND ce cccstveweuns ea. 30¢e 
‘we "Driving Lamps ow oees 37-50 20¢ for each size. : PAPER— PLUMBS 
JAMPS....-- oo ‘ 
Prenese Street Lamp pirate Lal ies Cee tn te ee ere Athol M ong a nei 
mps...$3.25 each] Supplee-Biddle Hdwe. i. R Per “Roll. achine Co. : 
Centinntal. ........... 50 osin sized Sheathing; 500 sq. ft. Carpenter’s and Machinists’ I 
Great American 0&7 rolls, 36 in. wide. “40 
LATCHES— ' Pennsylvania ........... 56% ag Ee desea ee A RG ag 43¢ Plumbers’, Pocket ..... 25% 
Re Door— Pennsylvania, Jr., Ball Bearing. 4 30 ptm a4 aces covcccowes® 5l¢ occece 
ational Mf. Co. : &1 S§ TO TOU cee eeseveeserers 
Wig» 1 No. 28, per ian. 1.80 se ee Rays: 50 sq. yd. an PLUGS—Basin— 
3 i 0. 29, per dos. 2°00 N in. wide, per ton........> 00; The D ’ 
Richards-Wilecox Mfg. Co.: AiILS— Roofing, Rubber, ae pene urst Mfg. Co.: 
~ ull Dog, Heavy, No. 125....40%|Wire Nails and Brads. Miscel- Flint Paper and Clo sae ve ee Red Rubber, all sizes, 
rump, No. 127....-.+.++-- eS errr rrr rete 85&104| Emery Paper and Cloth: ceeeeees 604] Dumaco St ti nm Basin Stoo. 
Cut and Wire..See Trade Report. Garnet Paper and Cloth.........: 30% per, per ugtion Basin Stop- 
LEADERS—Cattie— Hungarian, Finishing, Upholster- Berlin Mills Company: Dumaco Suction Bath Stopper, ” 
Small, dos., 45@50¢; large, 55@60¢ ers’, &c. See Tacks. prog gna ee’ per ten. . $20. 00 a, seta’ deine “gee 
; 8s per ton. uction Si 
LEVELS— J gp ate pers, per doz..... we nee 
ede ee obbers’ Special Brands, Tarred Feit— 
owaiite Wane Lael... o.se<t8% per Ib., 84@11¢ ipl, an pe? RETA $42. We $45. a POINTS—Glaziers— 
i ; CF TOlL a ceccccvcsesessess 
LIFTERS— sepia tee 3-ply, per "RSI A a en Bulk and 1-lb. papers.. . Lb. 10¢ 
Transom— ieee eat a a ee oe iS. algae a pte b. 1i¢ 
BR. & B. ..00- oebeee ES becacses 40% |Per Head, gro., all sizes. .e2+-80%| 40-Ib. . aa bdi ka cinie pare 006 Pree fs ssa 
LINES— Upholsterers’— 
» |POLISH— —_ 
Wire Clothes, Nos. 18 10 30 et eee oe sie oe MATTOCKS— | Black i weet 
eM cs see AES A. a eet Fe Pym ete 3#1 Lis Stove Polish Works: 
75 Turner & Stant n Co. : eeoeeeeeresreeeeseseeeees 75&104 . ‘a 
éhait oe . Ag a 2.25 2.15 Nails, Furniture wwe Contractors’ ON on ieeens Pers 6 oz. metal polish, or a 
lis pee MR occas Nails, Matchleather ...... . + -60% 1 pt. metal poli = 
Mason Lines, Linen, 4, -lb. OME NUT PINS—Escutch na 9 dos. $2.25 
Ean per Ib, wccsvscceses 47¢| Cold Punched, Pla hae pean Brass eoaneicn 40 [a 
mson Cord eee Oo unche ain Of list. eee ecececeeseceseseeses sft 
Solid Braided Chalk, Nos. 0 tos. | s@Mare cats: alten Raga: % gal. metal polish, Ne. “s0 ane 
CKAGON .ccwecerseeeveseees _ 
wend ard Masons’....... 30% as Pressed: OF inet — Lead— 1 gal. metal polish, No. ‘20, cages 
. nes, Sh TE seovectoove 
White’ Cotton’ Nowa, $1.90; | Meragon PILL So ae ee ea oor ma. 
a ia _ A “,? 4%. $2.50; Lead Pipe, per 100 ibs..... ...$7.50| Jos. Dixon Crucible Co. : 
$2.26; No, 4c. iat No. 4, Oaxum— ree Steel Threaded ana Dixon... .+... ® ar. $5.00 
No. 3%, $2.50; No. 4 50: ack Steel Pipe, % to 3 in. s Plumbago ........ R¢ 
No. 4%, $4.50;'% doz....... Oa, | In. 50-Ib. Bales. Spun, Un Gale, Steel Pipe, 34 to 3 im Fireside ......+....... gr. $2.50 
ae wen Eeeiee Vines: Na. = oo es ip ose Spun. 4 n. erie ee oe of age x P gr. $4.00 
Samson Spot Clothes Tine: sd |U. S. Naog 2 woMe | bt Vitrified Sewer— ge ooo la aaa B ar. $3.50 
ft” $14.00: ® bag $10.50; 100 OE EN lb. 8144 7146 Standard Pipe and Fittings. Mian wing Rie aa: ® gr. $3.50 
Turner & Stanton Co.: 20% — Spun Oakum per Pee ew York powts: 4s Silk Stove Polish Works: 
Soli Braided "Chalk. M eeceeereeeereeeese $2.00 @ 2.75 0 m eoeceeeseesesreteseees 82 oz. cans, paste, No. 5 7 
a Awning Lines ..\.-. wel 4 iin ’ 27 to 30 ieee esse e eee 734 14 1 can, paste, No. 10. don Stas 
ee 80% 08 Miicncdasdevetkusueo meee . , paste, No. 15. #8 doz.$2.00 
on iia ie ee aaa vite 5 Tb can, paste, N 0:7 
Clothes Lines. ‘White fees : ‘30% Pike Mfg. Co., Pike Oll........ 40% ne ae 6 on. can laud, , 7 oo = 7° 
ade Cor tton or Linen. .20% | 9) arpenter— pt. can, liquid, No. 8.7 doz.$1.00 
Steel, Coph Joseph Dixon Crucible Company : “se it dete Ge ee 
LOCKS—Padlocks— Steel, Copper Plated. 806 106 10554 Red and Bl y: pt. air drying enamel, No. 1 
Chace, Brass and C. ack Framer’s and d 
nr & BK. Mfg. Co. Wrought Steel Chace, Zine a opper...+- ‘“ Fae so wen Finish, per arene. . $4.87 ® on. me 
' and riper , a ile vakcaas 40&10 % Paragon Brass and Copper SS oe olished Cedar, per gross....$2.78|P OPPERS—Corn— 
Ives’ Patent “%p ao— Raihood poor oa Sige "0G 708 104 PLAN ft, Sauats, «dee. $003; gre. $8.00 
Crescent ...csscesscceses- 3314 % Railroad, brass ........-- 50854 ee ae one 1¥ "os pment .doz. $0.80; gro. $9.00 
: Automatic Gravity Metal Sash. Malleable Hammers’ Improved. Nos Wood Planes— 2 a's a. doz. $1.00; gro. $11.00 
igo, | 11, 12 and 13. 10%; Old Pat- | Bench, first qual quare. ..dos. $1.40; gro. $13.50 
. Window Ventilating ...... 33 14 9% . tore, os. 1, 2, 3, 4. 50% pers soced wg 7 *** Seeeeee 
all Mfg. Supply Co. : ra Mol eéeeonse 
LUBRICATORS—Auto Spring— | 5?Fne Bottom Cans, | — eee ca 25@25&5%| POTS—Giue— 
Layams Mfg. Co.., ea. 50¢ less 4%| Railroad Ol Sanaeaner ane lrone-— \E 
* . le tA nameled . Sees coused 
Ts 70&10&10&5 % | Wood Bench Plane Irons.30@30&5¢|Tinned and Turned. ie bist 
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Ask Us About 
The Sure-Shut Line 


_It is composed of fast-selling items of prac- 
tical worth, some seasonable, but for the most 
part, year-round sellers. 


Hose menders, milk bottle caps, mouse traps, 
hump key-ring hooks, pressed steel screw 
clamps, saving banks, book straps, etc. 


The Sure-Shut Hose Mender makes an abso- 
jutely tight connection in less than a minute. 
All brass, won’t rust. Made for %” and 34” 
those. 


Every me- 
chanic can use 
Sure - Shut 
Clamps. 


Three Sizes 
a". 1%’, yo 





Fort Dearborn Mfg. Co. 


STERLING - - ILLINOIS 



















Coopers’ Tools 


Who is supplying the coop- 
ers in your city with tools? 
Are you? 


WHY NOT? 


We receive many inquiries 
from coopers, but always try 
to refer them to our cus- 
tomers. We are undoubtedly 
the largest manufacturer of 
this line, and it will pay you 
to get our catalogue. 


Write today. 


The L. &I. J. White Co., 
65 Columbia Street 




































Buffalo, N. Y- 
EMPRESS erease curs The Cups shown 
represent only 
a part of our 
: De Luxe __tevibe Ratcher Print & line. 
¥ BOWEN MEG =o. Write for tull 
AUBURN, N. Y. information. 
Spring Lock CATALOGUE ON APPLICATION Wire Lock 
Ask 
3 ae | | $ 4 tor Catalogue L. 
Ratchet on Ot. FOr “p” Saty Cc. “N” SO. “it 
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Hot House ...-eccceceveeees 40& 25% 
Side ee eee eee eee eevee ccccces 025% 


Common Frame; Square or epene 


106 
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POW DER— 

Black Sporting: 
Kegs (25 ib.) » $8.50 )d 
Half Kegs, Oi “Ib.) . $4.50 Ae 
Quarter Kegs (6% /b. x .$2.35 Ss 
Cantsters, pounds....+.- 39¢ US S 
Canisters, % pends +. 2G [= 
Canisters, % pound....J5¢ 'Ss 
Black Blasting, 25 1b. kegs | =~ 

$1.45 nr 


NOTE.—Prices vary according tk 
territory. 


PRESSES— 
Athol Machine Co. 3 
Domestic eeees PreTeo ree 
Co., Fruit, Wine 


ae =. Mfg. 


lly 
_— Presses and Sausage Stuff- 
pees 25 25K7 14 % 


Seal Presses— 
oe! s No. 1 Jap’d, @®@ doz 
6.00 eS ts ee ei Yo 
sorriit s Pocket, Jap’d, $16.00 .33 4 % 
Morrill’s Pocket Nicke led, $20.00 
per doz. e*eeeeeneneeeeeeeee % 


PRIMERS— 


All Nos. 100 in box...+«+. $2.00, 10% 
All Nos. 250 in box. «e0+e++$2.00, 15% 


PULLERS—Nail, Etc.— 


Miller’s Falls, No. 8, doz..... “3 55 
No. 6, sores ee 
Morrill’ s No. 1, Nail Puller, e ‘ae. 
oT ep cier BUS> Sore & 3 ba % 
_— Spike at 
15 20 


eoeeeeeeeeeeeee % 


Sot 
a 


Pearson 
each, 


PULLEYS—Single Wheeil— 


Awning or Tackle, Jap’d.....40&254 
Awning or Tackle, Gal...... 40& 254% 
Hay Fork, Swivel or Solid i tiga” 


Sash Pulleyse— 


BE occccnccesopeose ° 40& 25% 


Niagara Falls Metal stamping Works: 
Niagara 
Tackle Blocks—See Blocks. 


PUMPS— 

Cistern eeeeeeeeeee eee eeeeeeeee 504 
Pitcher, Spout ....... e- tiie 
Wood Pumps, Tubing, &c...... 


Goulds Mfg. Co.: 
Double-Acting ‘Thresher Tank. $5.60 
Diaphragm No. 3, Side Suction, 


12.9 
Spraying Fig. 1129 and White- 
washing $3.00 


F. E. Myers & Bros. (low list) 
Double "Actas Force and Lift; 
Cistern and Well; House ; 
Windmill; Cog Gear Handle; 
Pump Stands; Hydro-Pnea- 
matic Bulldozer Power; Hand 
and Power Spray; Ashland 
Force and Lift 


Thresher Tank—Myers Century 
and Faultless Low Down 
Tank, 
Handle, 


Plain and Gear 
WOW BCs os fcceccs 50 


Pump Leathers— 


Plunger Leather, Crimped, per dos.. 
Cylinder Diam. 


Inch 2 21% 2% 23%4 3 
55¢ 60¢ 75¢ 85¢ $1.00 
3% 03%*~C~SK 4 
1.10 1.45 1.70 1.90 

al Rneres ; 

Inc 2 2% 2 2% 


3 
35¢ = 45¢ 50¢ 55¢ 60¢ 
3 sh 3u% 33 4 44 
85¢ 1.50 
Valve “i 8 her: 
Inch 2 2% 24 2% 3 
50¢ §660¢ 70¢ 80¢ 90¢ 


3% 3% 4 
1.10 140 170 
PUNCHES— 
Saddlers’ or Drive, good, Nos. 1 to 
JO. wccceccecensvcces doz. 70585¢ 


Ph PRS @ sabes) Tends 
ate & Call Co.'s Cast Steel 


D 
Morrill’s No. 1, Doz. $12.00..383%% 
il les, 


RADIATORS—Automobile— 


Livingston Radiator & Mfg. Co.: 
Livingston Ford T 


y 
Combination with streagiiine h 
black enamel Anish. . v's. .0E> 
Pointed Front, ae ion 0-0 40. 
Points Front, German silver. — 
Straight Front, brass.....-- 


Straight Front, Germai silver 40. 00 


Rair— 


See Track, Barn Door, &c. 


a a 2 aga 


John H. Bes 
Portable Revolving Whip Display, 
see); Nv. 1, with Display Shelf, 
$12.00; No. ” without Display 
Shelf, $10.0 


RASPS—Horse— 
Delta Swiss Pattern.......... 40% 
Heller Bros. eeeveeeveees FI@T&K1v« J/€ 
a agg sda todas asus TUK1IN@TAG% 
Ww. Cooper, Star, 18 in. slim, per 
ng $4.50@$4.75. 
REELS—Hose— 
Specialty Mfg. Co.: 
Detachable eeeeee eeneeeeeeeee 35 % 
Ha ndy eeeereeeene eeereeeeee 35 % 
Speco coerce eceseseeeesesess 35 % 
Handy Hose Rack and Carrier. 
O&25 % 
REFRIGERATORS— : 


Grand Rapids Refrigerator Co.: 
Leonard .Cleanable One-Piece Por- 


Ge EE. ose cceotdete< 60 % 
Carload lots extra........... 10% 
REGISTERS— 
Japanned, Electroplated and 
Eee re owes 
White Porcelain Enameled...... 
Solid Brass or Bronze Metal, 
40& 104% 
REVOLVERS— 
Re WOE. 4 i wae is bao be 00s $1.05 
Double Action, except 44 cal. ..$1.35 
Double Action, 44 caliber...... $1.50 
ek vas $2.50 
NE I ee ee 3.00 


Iver “er agg? Automatic Ham- 


mer, . Hammerless, $7.00 
. J. Model 1900 Double Action, 
$3.00; Iver Johnson Champion 
Single Barrel Shot Guns, $6.00@ 
$7.00. 
RIDDLES—Hardware Grade— 
_ rere per doz. $3.00@$3.25 
i See ber doz. $3.25@$3.50 
Pe ik kc ott doz. $3.50@$3.75 


ber 
For Galvanized, ga $1.50 per dos. 


*| RINGS ee RINGERS— 
ull Rings— 
2 2% 3 inch. 
Steel Depo cee 0.75 0.80 doz. 
ee Bete $1.10 1.35 1.65 doz. 
—— nine $1.25 
Hog Rings and Ringers— 
Hill’s Rings, per gro. boxes, 
$4. — 50; per doz, 
OE BEES CAE 35 @40¢ 
Hill's gi Lead Gray Iron, doz., 
55 @60¢ 


0! Hill’s Ringers, Malleable Iron, 


doz., 75@85¢ 
.per gro., $5. 00@$5. 50 
..per doz., 65 @70¢ 


RINGS AND HOLDERS— 


C. T. Williamson Wire Novelty Co.: 
Key Rings and Holders, No. 02. 
Se On, GE eVccatadecs 40% 


RIVETS— 
Copper Rivets and Burrs.. 
linners’ and Miscellaneous 


Blair’s Rings.. 
Blair’s Ringers. . 


- -20&25¢ 


DOU  bandeueccdiehabese . COS 65¢ 
Structural, base, M%-in. a 
larger, large lots...... "3. 00 @ $3.25 


Boiler, cone head, base, “%-in 
and larger, large lots. .$3. 00@$3. 25 
Bifurcated and Tubular— 
Assorted in Pasteboard Bozes. 
Bifurcated, per dozen boxes, 50 
count, 40@45c, 100 count, 50@ 
63c. 


ae 


Myre 
National Mfg. Co 
Barn Door Stave, No. 18, @ me. 


Richards-Wileox Mfg. Co.: 
ue ed Adj. and Reversible —- 


5 
bie Screw, Nos. 55 and 57...50% 
Underwriters’, Nos. 59, 60....50% 
Favorite, No. Disk osdeesanses 50% 


ROOFING— 
Roofing, Rubber, 108 sq. ft. rolls, 
32 in. wide, per roll: 
First Ovality: 
1 ply —35 Ib. rolis...ceceses 


2 ply—4$ Ib. rolls... 2.2200. 1.35 

3 ply—S55 Ib. rollg......0es. 1.55 
Second Onality: 

1 ply—3 Ib. rolls... ......25. $7.00 

2 ply—45 5. See See 1.20 





ercu 1 die, each $4. 
"33% % 





ROPE— SCREWS—Bench and Hand— 
Per Pound. Bench, lron, doz., 1 in., $3.00@ 
Eastern Retail Trade. Per Ib. $3.15; 1%, $3.50; 1%, $4.35. 
Manila, in. diam. and larger;|\Bench, Wood........--- 20@ 20& 104 
Highest Grade . ovcvesscees 17¢ Hand, Wood.....70&10@70&10& 104 
Second Grade eceveeeeeeseceee 16¢ Coach, Lag and Hand Rail— 
Hardware Grade .....--.s000. 14 Lan, Cae POEs seine x vees. 804 
ae es aa ro ag and larger; Coach, Gimlet Point. cess ae 

De <add eeedndeehas 

Second Grade .....+.++.004. 10v%¢ Jack Screws— 
Sisal, Hay, H.de and Bale Ropes, |Standard List ...... Sedéetwcee an 
Medium sxe Coarse: toute Machine— 
DE ~.cctesceenave’ o¢ 
Sisal, Saved Medium Lath Yarn: weg rar pene ge und Head, 
First SED a. oc etvecceeusa l0¢ - eee a 50& 10& 108 
Reet SARK, ond I 18¢ Brass: 
est 5-l6-tn. an BIDET occcccce / 

. Flat Head or Round Head... .404 
Medium, 5-16-in. and larger, ° Fillister PS 40 @ 405 10% 
Common, 5/16-in. and larger, eae Bis case F. H. - R. esas 

In coils, Yat advance. FH. 4 R. H., Brass, Nos 554 
er f a grt OD GPeoceoeeeseeetseneeeesoes 
\Y4-in, ONE GD ccaccccse 7V¢ Set and Cap— 
No 3 PL digieesovveceseovees SHCT SOO CIPOR). 0. cc ovecccvescoseces 70% 
oy 3S 5 or 5%4¢| Set (Steel) net advance over oni 
Wire Rope— A Sr 
Canta’ cc ccccacccovess 35& 22% 2 a tas eee Ter en ee 05% 
DT. ~westteangeeodatetews 95&2 Vet Fillisteh Hd. Cap FESS PE oLepeseee 50% 
Bright, special brands...... 40& 224 vane? yeery pew eee 
RUBBER— List von 23, 1903. 
Layams Mfg. Co.: Flat Head, Iron.....ccccees 85¢ Su 
Repair Rubber, per I. $1.7 Round Head, Iron....... 82144 > 
Less 5 30% Flat Head, Brass.......++-- 60% | a 
RULES— Round Head, Brass....... 57Va% baw 
SS, OE ES a ae ee 25&5 @30%| Flat Head, Bronze + kite Oem 55% & 
E, P. Johnson Rule Mfg. aaa ins Round Head, Bronze..... 52g = 
; 0Z. 
Gn. No. 46....++-.0+000 +s $10.80 Lrive Screws ...+++++. 8772558 1 ® 
Se a Gio owe ccncciovie 4 
: . eo “ ee: und Widloe de ‘ 4 SCYTHES— Per doz 
2 in 0. 45, CaS@...ceccee ‘ . , ° 
Johnson Slide Rule......... 18.00 ere Grass, Cutting BeOS et 25 
Kenffel & Esser Co Clipper, Bronzed Web .$6.00@$6.25 
Folding, Wood ........++++-- 40% | Solid Steel, Web and Backs Pol- 
Re 33 '« % Dn 6% sa enebad sob $6.00 @ $6.25 
Handy Shrinkage .......6+--35%| Bush, Weed and Bramble, 
Lufkin’s Steel ...... eeccccccecs 50% 8 NO ER Ie I Se $6.25 @$6.50 
Lufkin’s RSE ccccccccicccece 50% Grain, Painted, Cutting Ldge 
eer yee $8.00 @ $8.50 
Sg Clipper Grain, Bronze Web, 
AWS— $8.25 @$8. 75 
WA ss kos 50% | SEEDERS—Cherry— 
Ban d ERS eee eee ree 50 @50&10 % Enterprise eoerereeevese eereeeee 20% 
Butcher Ona caakvat eek bee 50% Raisin— 
ie ME. ciaciatwele eats oh 35% | Bnterprise ............005- 25@30% 
One-Man “cross oo Pe ee + 3 Te 
arrow Cross Cut......... -35% | SETS—Awl and Tool— 
ee fee ee eee sO | Millers Falls Tool Molders, per 
Miter Box and Compass..... +e N 45: 4 20: 
Mulay, Mill and Drag....... doz... Nos. 1, $9.45; 4, $9.20; 
a es “eer 466104 5, $11.85; 6, $6.35. 
w= ly mg & Co.: . Cellar Window— 
ac BWE cccccccececsccecsce 5 FY National Mfg. Co., No. 70 Cellar 
meGener BOWS. ccccedcecscaces 30% 
Compass and Key Hole Saws. .25% oy Sets, No. 70 yerey 
Framed Wood Saws.......... ee Me ne Oe a ee en ey 
i Co cceweapgaeadese 30%] Nail— 
Wood Saw Blades............ SCRE... vests dcéeamense gro. $8.00 
Millers Falls Company : Swan’s, Knurled, @ gro....... $s 
eee TaeL8 » see 20 in, 22424 | peal 
6in. 18& n. n. . 
Per gro. $10.5 $11.80 $12.95  |Regular list...........00- sedacull 
Simonds Mfg. thea Saw 
OCOPOmeNe BOWS ccccccscncesd ds 50% | Morrill’s No. - ag ‘S. = doz. 00 
Bay State Cross Cut Saws. .40% Oe RE re ee 00 fe 
Crescent Ground Cross Cut Saws, Nos. i0, 4° “93, @ doz 12 50 a 
0% Special, #@ doz.......... aR 
Inserted Point Saws......... 50 % Nos. 3 and 4 Cross Cut, x 
One-Man Cross Cuts.......... 40% @ doz. .16.50 
Bay State Crosscut.......... 40 % Be: GB, WP GiB wcccccecse .00 
Gang Mill, — and Drag 
MEWS. oc wenccucéscocsecctas 510% | SHARPENERS—Knife— 
Band Saws .cccccccceses 50£10%|®. P. Johnson Rule Mfg. Co.: 
Back Saws ....... «+ -25@25&10% Jobneon _Beel 


Butcher Saws 


eeeeees + 5@: S: H&10% 


Knife Sharpener, 
$4.00 





Hand Saws ......... 25 @25&10% doz., 
Hand -" Bay ar Ta 45 9% atrepe for Sharpeners, per rsh 
ompass, Key role 9@25& © ee SO ere ee ee $2.00 
WoOG BOWS ccccscocvece 25&7 4 % 70 | Pike Mfg. Co. : 
Bu Fast Cut Pocket Knife 
Red, Sit’d Beach, ave a . $4.25 Hiones, @ doz......... $1.20 
Red, D’ble Brace, per i ice $5.00 “—* d e oes chen — 
Plain Frame, per Bis cave 50¢ less Neturcl’ Grit Carving “ace & 
Hones, @ doz. 4 
——— a Soo and Frames— Quickeut Emery Carving xR 
Hack ee’ fecmen Nos. 175, Knife Hones, # doz. . .$1.20 
BO ee ae ae 81087 4 % Crystolon Knife, # den. - $3.00 
Hack Saws, Nos. 175, 180, com- ee, Cee 08 00 
AE LAA EL File he See 407 % % eee eee eee eae eene ee . 
horeer Head Hack Saw —. Kanthreai Pace EY a 
0 
Arrow Head Hack Saw Frames. Hones, @ doz........$2. 
40&7 34% | SHAVERS—Beef— 
Goodell’s Hack Saw Blades. .40£10% lee Mie. Ce. .... 6. 
Simonds’ Saws, 40%; Bay State. er 25430% 
50% ;: Pandy 35%; Hack Saw SHAVES—Spoke— 
BTaMes ..... eee eeeececcened PS “ing a c's cla U6 bows eb RSS doz. $1.50 
— ‘Falls eae DF BT PS OSS doz. $2.25 
ers if Nos .35 3 
Per gro. $3. 70 $3.90 $4. 08 $1. 51 “ $0.85, ¥ ee owe 7 : os SbEi6% 
= teat $5 yu Per é 
er gro. ..$4.95 > ».88 as 
Saws. Cope = : iienataneeticcoeee — i 
piacaoe tcc + ip csanieted OE Ore $16.00 18.00 20.00 gro. 
Good »\a eee $73.00 15.00 17.00 gro. 
Rogers, complete, "33.75 and $4.10. Cheap "$5.00 6.00 7.00 gro. 
SCALES— Straight Trimmers, &c.: 
pac ne om Best Oualitv Jap....... 70&10&10 
Seine ebatrhs Sode aes O09 06% rte Best Quality Nickel....60&10&10 
Grocers’ Trip iw 50 &% THEE NTO. 56 cna ees 40@40& 10 
—n in? 2 ™” ~1Conway Cast Shears and Scissors. ” 
Portable ‘Platform and Union Tinease Gnteis 40% 
nig ae Ook rts hi nah Sever pg ebedie done ee ~ 
SCRAPERS—Foot— teel Laid Blades.......... 
Nationa’ Mfg. Co., per doz: Jennings & Griffin Mfg. Co.’s 6% 
™, 61. ser Cleaner, 75¢€; No. 62, > “ont i ceaceweged cotees By 
The exto ES See 0 
Richards- Wiicon Mfe. Co....40&10% |P. S. & W. Samson........... 50% 
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a ZUMA 1 MOT 
00@ 70,000 Users of = = 
! = 
0S 104 ‘ = = 
ve 10 Expansion Bolts = 2 
il— = 3 
a are reading and heeding = = 
our messages in plumbing, = = 
AS contracting, engineer- = = 
ing and electrical publica- 3 = 
: = = 
0S 106 tions. = = 
= = 
"S160 We are reasonably certain = = 
3 that when they'll need Expan- & = 
— sion Bolts, their choice will be = = 
- 55% = = 
— PA R K E R = : 
2 EXPANSION BOLTS _ 
n- “Can’t Turn in The Hole’ = = 
— Because’ PARKER EXPAN- = = 
;)3 SION SHIELDS cut the cost 3 2 
[8s of making fastenings to brick, & z 
¢s stone, concrete, etc., almost in = = 
2 two. Which—you'll admit—is = = 
Ts : = = 
* good reason for preferring = = 
PARKER EXPANSION = = 
es SHIELDS to all others, = = 
$6.25 eS ee enemy Rar and nreke penne = 
‘tad We're urging users in your = runs down on the hanger, forced down by the = 
a = very action of drawing out the strapping. = 
6.25 town to buy from you. Be pre- = It thus keeps the coil tight, prevents ends = 
pared with a hundred or twoof = from protruding, saves the waste usually in- = 
; " = volved in bent an wisted material an = 
as Cae. 65 Whe Chet -eeene: Sime oe = allows the lengths to be cut to exact meas- = 
‘8. 50 meet the demand. = urements. = 
= Our proposition will interest every jobber = 
8.75 = —_ — Ae Sagan al = 
= rite an et us explain. = 
fe PARKER SUPPLY CO. | P : 
0 Manufacturers of he ag ey Fee = D E H A VEN M F G « co . = 
| , et e = = 
o% Ween section °° : Brooklyn, N. Y. : 
= = 
r 518 West 45th St., New York = = 
, SMM MMs 
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. 14,000 Rivets Headed For $1.00 : 
- c¢ R A N T CALIPERS 


: Noiseless Riveting Machine | 


A boy or girl at $1.00 
per day can head 14,000 
rivets in bicycle mud Spring Ye 


guard braces, and sim- se 
ilar articles, in ten joint Calipers in 
hours. , 

all required styles 

Rivet heads formed by , 

this machine have a and sizes. All 

very accurate, 
quick acting and 





highly polished finish. 


Machine is absolutely 
NOISELESS in opera- 





————————————_ 


tion. of the best quality 
Breakage of castings or material. 
marring of surface of 
articles being riveted en- 

tirely eliminated. 

Belt and motor driven Catalog No. 31 
machines for rivets up contains full par- 


to 3%” in diameter. $ 
ticulars. 


Send us samples to be 
riveted and returned to 
you. 





Catalog! 


The Grant Mfg. & 
Machine Company ATHOL MACHINE CO. 


B. S. STATION 
BRIDGEPORT, CONN. ATHOL MASSACHUSETTS 
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eee February 24, 1916 
ie: aealioas eee Door— F SLEDS— ee ee SWINGS—Lawn and Porch— 
Veneewececdessccveceses 50% | Hunt, Helm, Ferris & Co.: CHS owes cere eereceseeeeres 20% | M 
: - as Myers Low Down Roller...... 50 
», Sliding Shutter— Star Wy CP LGr Sah See ae ey a Foster Bros. POPP APO SeOOD 25 % Myers Porch Swing......cccecs 50% 
R. & se ef eeeeneeeeenee a. oe 7 
L 
; TE wae 
SNAPS—Harness— “ ok ag T 
SHEET LEAD— waist 406 10@ 505 eck, Stow & Wilcox Co. .30@30&5% ACKS, 5 aver blab NAILS, 
A CS em Sh age og ore Skil als Per Copper , Natls...ccccovceee per lb. 38¢ 
Sheet Lead; per lb. cc cceeceI@IY National Safety Snap Co.: Copper Tacks Sene2eneoee ce é per lb. 40¢ 
Klingsnaps, ” gro. STIFTCHERS— Trunk Nails, &c........ 30& 10 @ 404 
so Stewart- ay yet Co. : See also Nails, Wire. 
Remington Arms- Union Metallic 1 li 1% 3 n/t gro. lots re “pe naga 
Cartridge Co. ; 4. 38 6. 00 7. 10 a & $4.50 $12 90 $24.75 $47.00 Double Pointed Tacks.......50&10¢ 
First Quality, all gauges......55% ‘ 4 
Club, 10 and 12 gauge....... 60 % ee See. $2: - on STOCKS AND DIE Solidhed Th Wager capiin a 
s— olidhe um ac splay 
Paper—Empty— Niagara ‘Falls Metal Stamping Works: B ary sortment No. 22......+e.ee0-. $7.: 50 
Peters Cartridge Co. : Singare Harness and Rope....40%] nr * Dtocks and Dies, 
League, 10 and 12 gauge... .15&5% Hand T PA he 10% 
League, 16 and 20 gauge. .10&5% APS wore rercerses @60&510%| TAPES—Measuring— 
Target and High Gun....... 10&5% | suaTHS ssn gate oh sseeesOO@O8! american Asses’ Ski 
Ideal and Premier........... 25% Sf P eel ge cig maken 40% 
: Bient LAGINE os ccc oceans 20& 20&54 
Remington Arms -Union Metallic | Grass Scythe, per doz... .$5.50@7.00 BP ee 334% @33 43554 
Cartridge Co. : Bush, per doz eeeeee +++ «$6.00 @7.50 STONE A Keuffel & Esser Co ° 
Arrow, 10, 12, 16 and 20 gauge. heme = Rptiearppn tis 2 35&5 % 
20% Pike Mfg. Co., Axe Stones i De 2 cee bude etetnwanas 35% 
penn Club, 10, 12 16 and il SNIPS—Trimmers— Se apedxh ocbvecechrebe 33 14% Agnes’ BIB. ..-kecccces 40 @40&5 % 
New Club, i0 and’ 12) ie" 15% See Shears. Stones, Oil, &c.— Lafkin Rule Co.: 
New Cit, 14, 16 ant gage. Pike Mfg. Co., 1914 list: each nae Scat 50 0@ 25% 
° °° 4 SECUBELIC cocceseseseeseer? ow ‘Te 
o4 Hard Arkansas, Soft Arkansas, , Patent Bend, Leather. -20 20&5 % 
Shelis, Loaded soAP— Lily White Washita, Rosy Pocket occese : ease oat 0&40% 

Loaded with Black Powder...... 30% nad ant nella? Steel ......seeeeeeeee 30@33 % % 

Loaded with Smokeless Powder, Harris Oil Co.: knife Pease, Ete. ma ais Wiebusch & Hil . 
medium Grade ...-.ccecscees 4 Mctorcar ah re and Wy India Oilstones, | Crystolon | & See s Metallic 0a 2. 

vi *mokeles arr is. per 2¢; 25 Ib. tins, Stones, Quickcut Emery, Co- >= atest iia oe ve 
aes aude Smokeless ey $3.75 lb. tins, $1.75; 5 rundum, a. ? eecatay tle. - Chesterman's Steel, No. 1038L, _ 
IEE ponnsccccveeses f Ib. tins, $1.00 each less 33% % a, oe 5 eee 8 SO HR eReeae deo ceeds +90 Oo 

Loaded with Smekeless Powder, dostan, Turkey Oilstones and 
MID GOUNDE. cccccccccccccccves Queer Creek Oilstones, Pen- TEETH—Har 

Peters Cartridge Co. : SPOONS AND FORKS— rani lh amon: = Rhea Sandstone aa rat ; 
League, Black Powder...... 30&5 % Silver Plated— rs Pr ate ge I ag, 
Referee, Semi-Smokeless . . .39&5% eaded, 5 inch and larger, 
Target and High Gun, Smoke- Chet, Quality tiwvwaccus 50& 10 @60&54 per TD Mectcéssivetet $2.75@$3.00 

DE iS sn BR Ns 8d 50d Beles Rg REN Pre 60 @ 60% 10% Scythe Stones— 
Ideal and Premier.. .40&10&5 % " Per gro. | 
Remington Arms - Union Metallic is Miscellaneous— Pike Mfg. Co. : THERMOME TENS 
Cartridge Co. : German Silver ......... 50& 10 @ 60% Black Diamond 8. 2 Tin Case, Cabinet, Flange, Dairy, 
New Club Black Powders..... 30% White Mountain §. S...$12.00 | ee ee 20@35% 
Nitro Club, Smokeless cane Tinned Iron— Green Mountain S. 8... $7.00 | 
© xtra Indian Pond, 8. S. $8.00 
Arrow, Smokeless Powders. pede sees eee ber gro., 65@75¢| ww . r T oe 
40&10 % Tables eceseces per gro., $1.25@$1.35| No. 2 ion poet s s. $5.00 | oe deaasdtleecies pares. 
Leader Red End §. S.. 3° OO | & Single ar f.o.b. mill. ..++.. 80& 
ee Cut Emery...... $9.00 | . Monitor, Cross Head, &c. 682954 
ST Scacvananaeee 37.00 ; 5 

scchonnes RE aaa Mule, Etc.— SPRINGS—Door— esine Rifles, 2-coat... $8.00 | 

F.o.b. Pittsburgh: Chicago Spring Butt Co.: Scythe fo nel | aon a Wy TIPS AND BUMPERS— 

Iron Be eat cocccccee Per keg, $4.05 Chicago (Coil) ...... 40 @40&10% Lectro (Artificial) S. Ss. iF 60 | eee Tip Co.: Box Complete, 
S0e0t 60 viavete weeee-Per keg, $4.05| Reliance (Coil) ..... 40 @40&10% India ( Artificial) S. S..$21.60 | R hie EEE EP Se eh ae ag 
; rystolon (Artificial S. ubber Head Nails, per gro., Nos. 
Carriage, Wagon, Etc.— " — BE 50 | me 50¢; 1, 45¢; 2, 35¢; 3, 25¢ 
SHOT— 1% in. and larger: Pe “li, 456: 2. 50¢: 2% of 
ei aa eek Gs. ccs cas00 Gs $5.50 $6.00 ents te: ee a 

Drop, up to B.......- one OE $2.00 Half MRS oa 5 sone $5.50 @ $6.00 1.25; Stetson ‘Tips......$300 

Drop, B and larger. ...-+++e0+. a EE Ghevcehiadeeect $6.50 @ $7 .00 STOPS—Bench— Slotted Screw Tips, per gro., Nos. 
ck eaSeae de cccee Ca Seoeceteoves 2 Painted Seat Springs: 231, $2.25 ; oye oo 50; 233, 

Chilled pssccccccevecesevececs 2.50 1y%, xc2"224i iy 5 Morrill’s: $3.00; 234, $3.50......... 40 %: 
eM 5 or Raw tt onde axe es FS, sah Re a ER de per pasty 208)" "Nos. 1 2 noes Chair “ips,” per’ “doa, 

oe Se > ae per pair .65@8d¢ oe. A a ae 
Si 2 wi. 0c. ccs: per peir.38@554\ ret 25. $8.00 $10.00 ESKER) TT eeewenees 16 

SHOVELS, SCOOPS AND sTRAPS--8 TOOLS—Haying— 

SPADES— SPRINKLERS—Lawn— FA - se yaa aii one Hunt, Helm, Ferris & Co.: 

Piain Back and Back Strap- EPC Per ere 25@30% Gasy'e ns naan Bh on ngs a dy np "50% Harvester ee ees: 10 % 
BEG GVAGE 2 .ccccscaseces 45&10%| Stuber & Kuck; per doz., Nos. 1, Stanley Twinrold, case lots...... 40 % Peerless .........+2ee2e00+-50% 
Second grade ............ 45&54| $4.85; 2, $3.60; 3, $2.45. ES Oe LE. ' , BF. E. Myers & Bro. 

Third and Fourth grade 42'\4&5¢4 Hay Fork Unloaders: Myers 

Hollow Back. ee ga Rail, , Myers Single 
First grade .cccccccess oo 455104 “ty ie ee oe ault 
Second grade ........... uasusiee STRETCHERS—Wire Fence— less, and -all wood track fork 
yo Bf | ere ee 45&5'A% pene Plated Steel and Iron... .60%| Hunt, Helm. Ferris & Co.: Sling Dutciiions: Meus yong 
Fourth grade ....ssee0-- SESE Beagle Hdl. Try Square ee ee, ae ~~ beens + et Grip and Cross Draft. bes "50 Ye 

ee eee eeeeseseseseees é ° oe eo oe Pd Led r 

Snow Shovele— I ron HH Hdi. Try Squares and T- — Rr ai ie Repost? ¢: ao on er we : 6p er eae 0k 10% 
VES wceosesers Cover seseses - oe eee ee ot. Saeees 

Long Handle, steel blade .$2.50@ $4.00 - 40%' Star’ Roller Bearing......... $7.25 on Hay Forks, Slings, Pul- 
Wood and Mall, D Handie, Athol Machine Co. : F. J. Townsend: leys, C€C. +s eeeeeveeee oe - 50% 

$3.00 @$3.25 SUED A b's Sabeccés 40&10% Townsend's Wire Fence Stretcher, 
RE RT CARES 60&60K5 % SEM’ scene 64% neh kw $7.00 Saw— 

R & E. Mfg. Co., Steel Squares. Simond’s Improved ..........838%% 

SIEVES ANID SIFTERS— 60&10 % Simonds’ Crescent ....... - + 80% 

Hunter's Imitation, per doz... .$0.75 

Hunter’s Genuine, per doz....$1.00| SQUEEZERS—Lemon— STUFFERS—Sausage— eis in SE rae 
Sieves, Seamless, Metallic— |/o0d Porcelain Lined: Enterprise Mtg. Oo., Staffers and Stith: 

Per dozen. | LMCAP asuceveesesreees doz., $1.00 Lard Pre 25 @25&7 14 % 
SE aan 18 16 18 19| 700d Grade ........... doz., $1.50 TORCHES— 

Tron Wire -- $1.05 1.05 1.10 1.20 Tinned Irom ......-400. $1.00 @$1.25 

Tinned Wire ..$1.25 1.25 1.25 1.65|/7°", Porcelain Lined, eae ee v.50 

doz., $1.75@2.00| SWEEPERS—Carpet— P. Wall Mfg. Supply Co.: Dread- 
Sieves, Wooden Rim— naught Bra Steel Torches; 
Bissell Carpet Sweeper Co.: Per doz. Gasoline Blow Torches. r “ 
Mesh ~ Sg Se aen 6b oser $.95 me Ravidee ne ‘B. Jap.$24.00} No. 21, $24.00; No, 81 $30,003 
, WNested..... 2.$0.90 @ 7ran a B.B. N . 
Mesh 20, Nested..... doz.$1.00@105|2' ALLS—Cattle— Princess, Cyco, BB. ‘Nic. ef 37-00 ae 20, | iter “oechen.. . SEReP 
Mesh 24, Nested..... doz.$1.40@1.50| Hunt-Helm-Ferris Co. : Ln Qeeen. Cyeo, ee Nic... 29.00 
ta ese eeree eee ee > e, yco ; " vic a adeno 31.00 _ 
Star, Steel ccce BOG Parlor Qireen. rae ie? 82.00 rere iy Barn Door, &c.— 
umph, Cyco B.B. c.... 35.00 idi D ; 
SINK a ON Superba, oyco B a ae: 2 iding Door, Painted Iron, ex 
Painted, Standard list: ee STANCHIONS—Cattie— Grand. io BB. 5: ++ $6.00 Griffin's: 
* 12¢t in... .C0O@00E&54) 5 Universal, Cyco See 24. XXX. @ 100 ft., 1 -16 i 
20 = 24 to 24 + 50 in... .SS@SSESs unt. Helm, Ferris & Oo: — 544,| Universal, Cyco BB. Jap... 32:00|  $3.25;.1% x 3-16 in. $4.00" 
+ 60 to 24 « 120 in...30@30G54|  “"°***’ soenes secees Standard, Nickeled Fittings. 22.00| Hi nged Hanger, @ 1 00 ft.. 1 x 
Standard, Jap’d Fittings. 20.00 3-16 in., $3.50; 1% 3 x 3-16 in. 
Steel— STAPLES— Super Vacuum Sweeper, $4.00. 
Steel Sinks, L. & G. list........60%) - ; Pic: age eek ney ak 66.00 | McKinney’s : 
6 77 ssells acuum Cleaner, - 
parbed Blind ......+. sera 80& 104 vitheet ab ........ ners =4.00| Hinged Hanger Track, WB ft. 
SNE aie ns onan cue 75S 10&54| sic BORK % 
F Ss — Vacuum Sweeper, 1 x 3-16 Track...’ 55 
SKEJNS—Wagon— ence Staples, Bright., $2.10; “2 aeeeseeeeres 42.00 ek......... 55&T 16 % 
Cast Ivo aman lvanized. .$2.95 f.0.b. Pittsburgh ee Revide. vac. sweeper i i det et Track, new list. .50% 
Bi eccce bis Cieite oultry Netting Stapl TUBH .ncccccescces . yers New Way and Giant Tubu- 
Sled osc. 30@ 358 : ples, Extra allowances according to| lar Track 
ePeecencessde dese T g o ar ck and Hercules covered. 
n bulk, 5¢° quantities. 50% 
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GENERAL OFFICES 


New York Office and Store, 64 Reade Street. 


‘W & B’ LAWN MOWERS. 
Plain and Ball Bearing 


THE WHITMAN & BARNES MANUFACTURING COMPANY 


Established 61 Years 


We manufacture Lawn Mowers to meet the 
demands of all classes of consumers. 

Their superior Cutting Qualities, Handsome 
Finish and Durability make friends for Hard- . 
ware Merchants. 


Send for catalog and literature showing the line in colors 


AKRON, OHIO 


Canadian Factory and Office, St. Catharines, Ontario. 














Galvanized 
Hardware Cloth 





None Better Made 


The Ludlow-Saylor Standard of 
Excellence is very much in evidence 
in our hardware cloths. 


Made of the best wire, first woven, 
then galvanized. Each joint is thus 
soldered perfectly, and the wires can- 
not spread. 

All standard meshes and widths 
furnished. Wires guaranteed true 
to gauge, not a fraction lighter than 
specification. Inspect a roll at your 
jobber’s. 


Ludlow-Saylor 
Wire Company 


General Office and Factory 
ST. LOUIS, MO. 
Branch Offices: 20 East Jackson Bivd., 


Chicago. Mills, Bldg., El Paso, Tex. Box 
804, Salt Lake City, Utah. 

















American Brand 
QUALITY SERVICE 


Screen Wire Cloth 





‘Lasts Longer — Looks Better 
also 
Copper, Bronze, 
Galvanoid Enameled, Painted, 
Bright Galvanized 


All Meshes and Widths 


American Wire Fabrics Co. 
Chicago, II. 


FACTORIES: 
Clinton, lowa Mt. Wolf, Pa. Niles, Mich. 























SAND PAPER FLINT PAPER EMERY CLOTH 


iN REAMS AND ROLLS GARNET PAPER AND EMERY PAPER 





hu Take Wo 1iak on the Lualll 
$ le none oly the ok 
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National Mfg. Co.: Staging Twine, 2 to 4 oz. balls, Covered Wa 
, Tes: 
Braced Rail, per 100 ft.....$4. tm barrels, 21¢; im 5-lb sacks..22¢| Tinned ......ceececceees -D0&104 a ee 
Storm-Proof’ Rail, per 100 ft.$14. Trot Line, in balls, Y% to 3 ib., Enameled -. ° se ceces 40854 Fence Wire— 
Richards-Wilcox Mfg. Co.: ‘ciate wi Nos. 1, 2 = 3 Ib al See also Pots, Glue. See Notes on Prices. 
Special Ringed anger heap S. fanes ge ratpine- white, balls Enameled— s-seb Wire 100 ib. Bundies— 
Lag Screw itail, No. 65..... 40% 1 Cc Lalance & G right and Annealed: | Per 100 lb 
Gauge Trolley Track, @ ft., Nos. ommon ..... oc ecccccceccces 16¢ ~ rosjean Mf Oe. 3 9 and coarser. l.c.l. 100 
a 31 “eo oats’ ai oe sto ™ se ME wAdcaePenceescatcseeete 24¢ i Nickel Steel Ware. “éoaiee a and over to re- 
0s. 3 9, otton ee ping,  varregated, All w ‘ite’ ‘Enameled. ....-.33 449 Cd base $2.50 
She SE ee 5 balis 1b pesecocscceces 20&28¢| Volirath Co. : x raat Smaller sizes take fence 
Model St’l Track, No, 12... .§2. 35 American “DPly Hemp, %4 and New Ideal Kettles, Cast Iron. quanti FIR LW gs 
Champion St’! ‘Track, No. 13.%2.00| %2-/b. Balls .......+++eeeee ees 18¢ a 50&10&5 % an eee wy 
Hero. Adj. Track, No. 19..... 50% | American 3-Ply Hemp, 1-lb. Balls, mperial Hollow Ware, Cast — “ Wms to 499 ib. 
Adjustable ‘Track ‘Tandem ‘Trolley 19¢] mnameled Were, Steel, White’ Ge! ate Pye e charged. 
eoeeeeeece eevee , ° e¢ , 4 : 
Seal, Steel Track No. 8. . $2. 2 B. C. Flax, VG, Be vevcs eeeere 23¢ and White, 50&5% ; Special pte at arise: nae 3.20 
Palace, Adjustable Track ‘No. 132, India 3-Ply Hemp, 1¥%-lb. Balls Blue, 50&5%. Coppered, subject to same : 
50% Spring Twine)....-scccesces 9Y, GND >. od art a noaied we-4 base 2.80 
Royal Adjustable Track No. 2 rg aor ps Hem ip wan lvY¢ Tea Kettles— Tinned, subject to same 
ndia, 3-Ply Light Hemp...... 1Y¢ aoe ‘ ORD: co we kab ceoee 
2,3, 4 and 5-Ply Jute, if by. ¥ ome " Colomniond sue eae : ndttions base 3.50 
af @12¢ Et Sal Ston i 
ni Common India, No. 18........... 14¢ Each .......60¢ J0¢ 80¢ 90¢ Bright and pce! ees 
ip H No. 264 Mattress, 4 and % (b. Nos. 16 7 "18 19 
att Balis, according to quality, — 20 
ae TRAPS—Fliy— 5 to 75¢ Per 100 Pb. $3.40 $3.59 $3.75 $4.10 $4.25 
He EE Balloon, Glob _ |Cable laid Italian, No. 18....... 50¢ : ess than car loads to retailers. 
Hi inal gro 4¢40.50| Italian, A, lb, No. 18, 33¢; B, 30%4¢] WARMERS—Foot— 
at PP crtaseis abode Wool, 3 to 6-Ply.........6¥s@8i4¢| Pike Mfg. Co., Soapstone....33% ere: wen 
nay rit $1.35 oy tee %o Annealed and Tinned........ OOS 5¢ 
| 1 29 @ es: $ @ : Brass and Copper.....++ee- 3344854 
qi VarnisHes— Retailers’ Assortments, per box.$3.75 
Hat Game— 
ila i x ‘ tauk Paint Mfg. Co.: =m 
rat Imitation Oneida ......75&10%&80% MOL mel-ine Furniture Varnish, "g9.60 gc tsai pee 08 Steel Wi ial we MOONEE 
ih oO TNO MOLE ee ire Goods....+.. 
Ee Niagara Falls Metal Stamping Works:/ py.mel-ine Vernish Stain, Posen cooley 85@856104| Brass Wire Goods...t. sv ssee. 54 
Ht eee ae r gro., $9.60) Coil: Bt POR ITE Fe ees Cup and Shoulder Hooks.. 808 
id VENTILATORS— the wise 11526 14758 et bos Bright Wire Goods...... » 90&40% 
ai Mouse and Rat— Continental Sanitary Cloth Window Iron or Steel— Brass Wire Goods..... ». 85&20% 
Cup and Shoulder Hooks..... 80 % 


Mouse, Wood, Choker, doz. holes Ventilators : Size bolt..5/146 %# % KK %M 
: , No. 93 ( 9x37-i doz. $2.00 
12@14 0 ( 9x n.) per = 40 Washers ‘$5. 90 5.00 3.90 3.70 3.60 Wire Cloth and Netting— 


¢ 
No. 94 ( 9x49-in.) per doz. 
<7 The above prices are based On| Cajcanised Poultry Netting : 














Mouse, Round or Square Wire, No. 183 (18x37-in.) per doz. : 
doz. 85@90¢ No. 243 (24x37-in.) per doz. 3.50 $4.00 off list. Before Weaving .......80@80&54 
Lovell Mfg. Co.: Per doz. In lots less than one keg add| After Weaving ......+..+..-- 75% 
Mirle . Mat - .cccccccscccesscSi ae VISES— fa¢ per lb.; 5-lb. boxes add Ya¢ to a een Cloth, 12 Mesh, Per 100 
Star Rat tt tteeeeeees ped 1.00 ‘colts Bes. $56. ft.; Painted, Black, $1.30; Gal- 
Dead Easy Rat .... 2222222) 175] Under 100 Ib....-+seseeeees 60% vanized, $1.85; 14 Mesh, Bronze, 
Sure Catch Rat oa whe a ete te te cos .60 Over 100 lb. eseeeseeeeeer -50& 104 Cast Washers— 50. 
Dead Easy Mouse ......... .25 Over Y%-inch, barrel lots, Standard Galv. Hardware Grades; 
oa — peer sv ene Ramee s =e Hand— per 1b., 2%4¢ 100-7 t. —. “as 48 Pi wide, 
Delusion Mouse ........... 1.00] Athol Machine Co.: “yg ee 
Mascotte Mouse ..........- 1.00] Hand Vises ....+.++eeeeee++25% Rapid Vacuum— Nos. 2, 2% and 3 Mesh...... $4.25 
in tie Meee. "60 Nos. 4 and 5 Mesh.......... $4.50 
Wood Chokers, doz. holes.... .14 Parallel— poray "ots, § Co. 34 5 ye stent eee eeeeeeees $4.75 
Niagara Falls Metal Stampin : 1 doz. lots, $17.00; % doz. lots, 0 BOR. acccceccceseces $5.00 
orks; Enticer Rat Traps. 50% ae 8 athine Co. : 40410% $8.50; 1 gro., $18.00; % gro., St: BRN vcd v4.50 bk Keo ees $5.50 
Standard Bobet apertapeee $92.00; 4 gro esceceeevseeon $48.00 Gilbert & Bennett Mfg. Co. : 
Starrett, Improved ......... 20 % Regular Rictwrey ” net, per 100 
Vise Attachments. Taper..... 30% Vehicle— Bx ft. “: otters S8. 
Millers _ Oval ~~ Pattern, 4 |Cataract Auto-Vehicle Washer Co. : " c. Livy. Pearl.”” fiet, per $5.00 
#1 x E is 5, . 2 Jn Cataract Washer No. 1, 10- Ri Be Cendocesocséeesdesée 
TROWEL 05 1. in. handle per doz........ $17.50 ew York Wire Cloth Co. : 
s— Parker No. 2 8-in. handle, per doz.. 10.80| Screen Cloth galv., per 100 sq. ft. 
Wm. Rose & Bros.: Victor, 20@25%; Regulars No. 3, 2-in. stub handle, per ye aaa 9 Coated, 12 mesh, 
Phil. Pat. Wd. Hdls. ceil 20@25 % OM “600 sey ak wchaNees nd ee mesh, $2. ws Bos 
Per doz. So .$10.36 a.26 13322 ieethtmation” Pipe vee eeee 55 5 @ 60% oeoeeereee eee eee eeeees . 
R. ee eseeneeee 
; Wide Heel, wd. dles TROJAN .ccccccees eoesees 60&25% WIRE—Barb— 
i Per dos.....$11.12 11.50 11.88 genesis See Trade Report. 
! q 10% 11 11% in. SEAN ee *,, +6 a at lb. Not per fF 
a | 0 SSS SS are, Py a Fe oe a: Dien 
qi fl Combination ........6¢. eee 80% No. > ex <A 5 WRENCHE 
ae BH. C. Atkins & Co.: Parker’s Combination MO. Zcceve * Be No ; eee Ge Sure esceeeece were 
tee Plastering ...csecsccccsceeessd0% 87 Series, 60% ; 187 Series, 60& an tag Ad Crocodile. . Poth. Gs 75@ 805 
i 5%; No. 870, 40%, Com- Baxter Pattern S Wrenches. 
ee petitive Combination. ..65@70% 70&5 @705 104 
Hi Vulcan Chain Pipe........ ....40% | WEDGES— ae, yh ne *. weees - - 50510 @ 60% 
i? . “ Oo ac 2 
By TRUCKS—Warehouse, ac.— Wood Wertes Oil Finish eeeeevee eee lb. 2% @3¢ Rapid Transit ~ BE Pm Ses 25% 
MeKinney Trucks....each, net $15.00/ athol Machine Co.: BeKdjustable 8 S. 40&5%; Adjust- 
Simpson, «...--.-++- + +++ -40&10% | WEIGH TS—Sash— Tale hee” deanaee  Detue 
- , ” > 
tandard e*eeeee tiene epg eat Per ton Pattern, 40%; Combinat on 
TUBS—Cypress | ys Sat heat OEE Steel “Handle Nut 50&10% 
*e* #608 e*eee e u e*eeeeeveeet 
Eagle Woodenware Mfg. Company: |WULCANIZERS— sn suis aad Combination Black ......! 50& 10% 
a 1—per = cere eccccees $13.50 Lazarus Mfg. Co.: Serna tag ceccccees 50&10% 
. «a—— per coz *eereeeeeeeee . ‘ fae oto Oo “ee eeee oe - 40& 5 
No. 3—per doS....cccccece 10.50 2 in 1, ea. $2.50...... oy 60% |WHEELS—Grinding— Steel Handle Screw...... Bonl0% 
Lazco (Ford Size), on. $1. Pike Mf Os: Cerentim. - 98 Wood Handle Screw..... 50&10% 
vee ca 40% Sear ndu “Saat ra a jan sg Steel Hal ae ee 9 
eeeeeoeeeeeeneee . e ee ah ee eo & 6am 
‘ h— | Coes’ Genuine Key Model. 50% 
fT per doz, P P Well— rae eee Company: 
y . d W , ‘ ‘ : . Sterling No. 1 Wrench...... 19 
: Galvanized sa . $4. es 5. 76 6.48 7.56 ADS— . _ 8-40., $1.75; 10-4n., $2.25; 12-40., No. 7 Socket Wrench, Set $2.2 _ 194¢ 
a Per M. List $2.75; 14-1n., $4.75. No. 10, $6.00; No. 14, $9.00; 
B. i 11 em No. 20 ceoeeeeereoeeeesseees $13. 
B. E., 9 and 10.....++.++- 1.50 A Service _ Engineers 
| of 2 Bearer iamikenes 4 1.75 a 3 each... .... +. 66¢ 
Ratlonal Mig. Ce, S Ee Pe schatusens 1.75 PR WHITE LEAD AND OXIDES— ser" uacnte gs wet, Sutra a 62 
ational Mfg. Co. Screen ae Turn-|P. E., 11 up 2.20 f National Lead Co.:  #  #=# | No. 30 Ford Socket Wrench. 
> Ebep BA BP occ vtec tesevns : ead Co.: No. 30 Ford as ket W 
buckles, . 195, per dozen... .80¢ Ce ig P< 2 SS 2.75 Pure White Lead, Dry and in Set, $3.00; N 0. 17 i ate 3 se 
Be BWSR ie £ gre: 2.25 Ge *cekcs code coe tadscane _ | Niagara Falls Metat Stamping Woras: 
8 Petes hare 3.25 In 100, 250 and 500 Th kegs..8%¢| Single and Double End Vestpokit 
TWINE ailniiniiita - 25 end 50 1D kegs a ae é © Bh: rage C8 04.0 60s Cb 6 Dee oe /0 
pau — WAITERS—Dumb— n kegs che oe bob ee o's ou? sicnaras ileox Mfg. Co. : 
Flax Twine: Sedgwick Machine Works: ” M sorted’ (100 I in in is 10%¢ Wizard Adjustable | y PES 50% 
fio.:8 a jody #. Pee... ee 31¢ Sedgwick Dumb Waiters.....20% On lots of 500 pounds or more, ajJ- H. Williams & Co.: 
lo. and %-lb. Balls... .28¢ discount of %¢ per pound is al-| Agrippa Chain Pipe......... 50% 
lowed. Vulcan Improved Chain Pipe. .45% 


No. 18, % and %-lb. Balls.. . .26¢ W AGONS—Coaster— 
Oxides, sé Lead and Litharge: 


No. 24, 9, and %%-lb. Balls. .2514¢ 
No. 36, % and %4-lb. Balls. .241,¢| Hunt, Helm, Ferris & Co.: In 100 ™ kegs...........046 S%¢ 
Overland and Star........40&10%| In 25 and 50 ™ kegs........ WRINGERS—Mo 
Cotton Seine Twine. Ib. egs....5....9° ¢ p— 
In 12% ™ kegs....... o+-.--9%¢| Eagle Woodenware Mfg. Company: 
Soft Laid thread—6, 28¢; 9, 25144¢;| WARE—Hollow— gg Lead in Oil: Eagle Mop Wringer and Bucket 
12, 2444 larger. .............. 246 BOG OD BOE. s acacccsccss 9%¢ Gomsbined : 
edinm Laid thread 6, 354: 9, Cast tron— 25 and 50 dl kegs eeeeseoese 9%e Domestic 10 at. per doz... .$11.00 
: 31¥4¢; 12, 28¢; 15 to 42, 24146:|Store Hollow Ware: iiliaaills Pires et ae ++--9%¢] Standard 14 qt. per doz.... 12.50 
ea eS eae Pre 246 Enameled ....... tn ee ote OOS On lots of 500 ger or more, aj Janitors 22 qt. per doz.... 15.25 
i Hard “Laid afnrced 6, 36146: 9,| Plain or Unground........... 408\toneq of % cent. per ‘pound Is ‘al- 
} 4 ay See 
Ye; to 42, 26¢:| White Enameled Wares Red Leee ant Litharee, - bois WROUGHT Goops— 








WOOO cc ccsan'< tease uss ol 25%4¢1 Maslin Kettles ............ 65&5¢' and % bbls. same price as in kegs. | Hasps, Staples, &c......9@0&5% 
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ONLY THE 
GENUINE 





Case and cage of 
roller bearing made 





“PHILADELPHIA” se 


VANADIUM CRUCIBLE STEEL BLADES ! 
NEARLY A HALF CENTURY DOING ONE THING WELL 





Prices no more than for other supposedly high grade 
makes. GENUINE PHILADELPHIA on a lawn mower 
is a guaranty for the utmost in manufacturing precision 
and skill plus HIGHEST GRADE materials used. ALL 
lawn mower improvements endorsed by men “who know” 
originate in our factory. 


PHILADELPHIA ROLLER bearings distinctly su- 
perior to OLD STYLE BALL BEARINGS. 






















ft sam Gaaenee SHIPMENTS PROMPT TERMS SATISFACTORY 
. steel used on styles 1916 CATALOG NOW READ 
: K THE PHILADELPHIA LAWN MOWER COMPANY sipahiet tart eat adie 

OVERBROOK 31st and Chestnut Sts. Philadelphia, Pa., U.S.A. Foasthaaiter Sedentaneatiiie 
; 
5 
= 

¢ Competition forbids increas- ~ ° 
ing profits by raising prices, Two Chains—two uses 
but it doesn’t forbid increas- 
? ie: tahini ce a One guarantee 





Made a 





a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and _  adapta- 


ter line. More sales mean 


bigger profits—you give ELWELTRA Trace Chains 


more and get more when 
you sell 






are admittedly the leaders in their 
field, with no competition—and a few 
imitations. Our broad guarantee of 
quality and service, and our policy of 
co-operating with the dealer are the 
main factors in their success. 


EL-WEL-CO-TI 


is the best cow tie made, and like 
ELWELTRA it is without an equal. 
Our guarantee, and our policy of fur- 
nishing just what we claim—full size 
to gauge—have made these. chains 
popular with the live dealers. 












little different— 


Stock up on these two winners; you 
can’t go wrong, and, as President Wil- 
son says, you must be prepared. 


SOLD BY YOUR JOBBER 


MADE BY 


Standard Chain Company 











“HAYES PUMP & PLANTER Co. a 


GALVA , ILL. 























Creetincs to bar toape Dealers — oe s the long-haired, world-renowned tleman 
ho always suits brush stemeocsn me builds up your business _ 


The Largest Wholesale Dealers in Brushes in the United States buy Exclusively 


WHITING-ADAMS BRUSHES 


THE UNITED STATES _ has made its largest and most extensive purchases 
of Brushes several times of 


WHITING-ADAMS BRUSHES 


SEND FOR ILLUSTRATED LITERATURE 
JOHN L. WHITING - J. J. ADAMS CO. 


BOSTON, U. S. A. 
Brush Manufacturers for Over One Hundred Years 
Whiting-Adams Brushes Awarded Gold Medal, the Highest Award at Panama-Pacifice Exposition, 1915 
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Who sells your customers 


their ROSE Wide Heels? 


The hgindy Rose Wide Heel is 


superseding narrower brick trowels. 









ROSE WIDE HEEL No. 221 


WRITE FOR CATALOGUE H > 


As never before, advantage lies 
with the superior make because 
greater width makes any forging but 


to either the most accurate feel awkward to 
Wm. Rose & Bros. Sharon Hill, Pa. 4 skilled man. For this reason the 
- +e 110 Lafayette St. store of the hour is the store with 
WIEBUSCH | & = LGER, Ltd. New York City a ROSE. 
ng Agents 














SUTTER ELS CO. 
COMBINED AUTO SCREW P 


“+ 


4 we Ya Vr 2 ae es 
WITH TAP WRENCH NO.IO. 





This 1s 
Your 


Stamp. 
Send for 
It | Butterfield Com- 


bined Auto Screw 
Plate Assortment 


No Blacksmith or repair man doing automobile 
work can be without these screw plates if he would 
have a properly equipped shop. The assortments are 
equipped with the ever-dependable Derby Dies. Each 
die is in a collet with guide attached. 

Those who are using Butterfield sets write us that 
Derby Dies are the easiest and smoothest cutting dies 
on the market. They are adjustable for tight or 
loose fits by a simple screw arrangement. 

Write us for complete information and let us help 
you become better equipped for your auto trade. 


Butterfield & Co., Ine. 


Derby Line, Vermont 


BRANCH STORES: 
126 Chambers St., New York City 
56 Cadillac St., Detroit, Mich. 
11 So. Glinton 8t., Chicago, Il. 
810 Delaware St., Kansas City, Mo. 





This stamp printed in four colors will 
be supplied you in any quantity you de- 
sire free of charge to assist you in selling 
Walden’s Worcester Wrenches. If you 
are already selling these wrenches and 
reaping a profit, you know how much 
this co-operation helps you. 

If you have not yet stocked Walden’s 
Worcester Wrenches, send for full par- 
ticulars as to prices and complete infor- 
mation as to our co-operative selling plan. 
This attractive stamp is only one feature 
which we are offering to hardware deal- 
ers. Write for full information at once. 


WALDEN MFG. CO. 


80 Commercial St., Worcester Mass. 


























When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
ties to advance themselves. Do you want the ambitious 
kind—the kind that can do things? 


50 words at one dollar per insertion will put you in touch 
with such men. 


Opportunity THE HARDWARE AGE 
Exchange Dept. 239 West 39th Street :: New York 




















N16 
Is what a Hatfield in your 
window means to you . 
, H. Bakalar & Co. reports making $10.00 to $12.00 a day. 
Metropolitan Razor emg! yh Co., $8.00 to $9.00 a day. A. 
er — $7.0 00 a day. A. Bakalar reports. $6.00 
a da 
ou can ae as well. Resharpening Safety Razor Blades is 
@ most ens business. The Hatfield will help you pay 
oon your ren 
Buy a Hatfield and get in the game, Mr. Clerk, and make 
4-Biade Machine..... $165.00 a week’s salary in two days. 000,000 blades are made 
6-Bilade Machine..... $185.00 every year. 
12-Blade Machine..... $250.00 Razor Blades are here to stay. 
18-Biade Machine..... $350.00 The Hatfield sharpens Safety and Jack Razors, all makes— 
24-Blade Machine..... $450.00 ee other small edged tools per- 
e 
The Hatfield Midget for Razors, Clippers, Wiite for catalogue and full information. 
Scissers and 1 Safety Blade, $60.00. 
| Installments if you like. H Y F IELD MFG. COMPANY, 48 Franklin Ser SA. 
aie 
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At Last 


ATLAS 
| 10-Cent Fly Swatter 


“Swat the Fly” crusades are spreading. The com- 
ing season will see the greatest demand for Fly 
Swatters ever known. Be prepared. Stock Atlas 


A Sanitary 
Fly Swatter 











y Swatters. We make two 
etekont to retail for 5 cts., 
the other for 10 cts. Both are 
made of the best wire cloth 
with a copper finished handle. 


The 10-ct. Swatter shown 
has an extra long handle— 
10 ins. It is very neatly and 
securely bound with soft green 
felt—cannot mar the finest fur- 
niture. Especially adapted for 
parlor or drawing room use. 
We have made it extra strong 
and flexible—will outlast any 
now on the market. 


The 5-ct. Swatter, the best 
ever made to sell at a Nickel, 
has a triangular fold permit- 


Here is the swatter that 
is absolutely sanitary— 
Made of light rubber and 
flexible — Can be washed 
and kept clean—Will not 
injure the finest furniture 
or fabric—Gets the fly on 
all sorts of uneven sur- 
faces—Can be operated at 
any angle as the rubber 
will adapt itself to the sur- 
face—Stands the salt air 
along the coast as there is 
no wire to quickly rust 
There will be a big demand 
for the “Sanitary” Flexible 


ting insertion of your ad if 


desired—a clever idea. Rubber Fly Swatter. Bet- 


Now is the time to place ter write us to-day. 
stock orders. We'll gladly 


quote Prices and Terms. 





Standard Vending 
Machine Co. 
Hazleton, Pa. 





New Haven Clini 















































k ; 
Black Silk Stove P olish — and make 


good profits and satisfied customers. 


“A Shine In Every Drop.” 


BUY THRU YOUR JOBBER 
BLACK SILK STOVE POLISH WKS. - - ~ 


There’s_— 








STERLING, ILL. 
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32 Years Not Beaten 


‘Steel Gem” Casters for thirty- 
two years have held the lead. 
Old hardware men will tell you 
that. 


They are built of all steel. They 
are roller bearing and revolve 
at a touch. 


They sell well and give good 
satisfaction—always. 


Get our prices. 


MB. SCHENCKE ;:CO. 


MERIDEN CONN. 








Rubber-Wheeled 
Casters, Good Stock 


Clark’s Rubber Wheeled Casters come in 
types galore for every caster purpose. 


Swivel Stem Casters for use on plat- 
form trucks, boxes, baskets, etc. Made in 
two weights. 


Stationary Plate Casters for mounting 
trucks and factory baskets. 


Anti-Friction Swivel Socket Casters for 
use on table legs. Provided with hardened 
Steel balls; extra heavily constructed; 
round or square sockets. 


Write for catalog ACr12, illustrating and 
describing complete line. 


The Geo. P. Clark Company 
Windsor Locks Conn. 








Chair 
Tips 





No. 12. 1 Inch 


For The Sharp Ends 
of Rocking Chairs 


have quickly found favor with 
the trade. A positive protection 
against the sharp ends of rocking 
chairs. Durable and easily fitted 
to the _ rocker. 
Catalog, prices 
and terms on re- 
quest. 


Elastic Tip Co. 


370 Atlantic Ave. 
Boston Mass. 





No. 13. % Inch 














Embossed 
Box Strapping 


SOFT and PLIABLE 


Continuous Lengths 
No Rivets 


300 feet to the coil on individ- 
ual coil holders. 20 coils to 
the case. 








Self-Measuring Box Strapping 


Manufacturers of 


STEEL DOOR MATS CORRUGATED JOINT 
COLD ROLLED STRIP STEEL FASTENERS 


ACME BARBED BOX STRAPS 
Many Styles and Sizes. 


el 


No. 7 Acme Barbed Box Strap 
Write for Samples and Prices. 


ACME STEEL GOODS CO. 


AE AGT UREN 


2840 ARCHER AVENU RES LER k CHICAGO, ILL. 
151 a BEPSSE.. wr cccvessveccescses New York City 
Se ee ss 0b obo Ko Cd Ve eoersceveccevetbeons Atlanta 
oa California Street..........+.... San Francisco, Cal. 

. E. Canfield & Co............- wees cea ens Los Angeles 


ty E. Beauchamp, Canadian Representative, Montreal 
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Three Blades 


for a Dime 


The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the 
demands of a certain class of 
customer whose wants you = 
cannot ignore. ji 


Hit ith 


ith 
ii Hil 


HL 


aH 


It gives the man who cannot 
afford a higher priced outfit, 
satisfactory shaving service at = 
a very small cost. = 


Boston Razor Blades are = 
carefully made from a special = 
steel; every one tempered and 
hair tested. . 


Three blades for a dime is = 
the popular price. Be you = 
wholesaler or retailer, ask for = 
our proposition. 


Factory Sales Co. 


120 Broadway, New York City 
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The Clearing House Second- Beene 
Hand Machinery Section—wher Bj 






ee ee ee 


=i the buyer and seller of second-hand osese: sesee 4 
“4 equipment meet every week. Piieititit: sa 
The Business Opportunity Sec- Bees i: 
tion—through which a partner, a fac- >: 
tory, an agency or capital is obtained. 


The Contract Work Section— ete 
to obtain Machine Work, Press Work, [Rgeeesessses 
Die Work, Tool Work, Foundry Work, Eee 

Machine Designing or Building to Order. 

The Hel and Situation [itseesssses 
Wanted Section—where firms and : 4 
men meet—one looks for a man—the 
other for the job—they generally get 
acquainted. 


In what section are you inierested? 


The Iron Age 
239 W. 39th Street 
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You Can Rub Out 
the “‘Dis’’ 


U. S. SANDPAPER is the good samaritan 
that will obliterate the “Dis” from sandpaper 
dissatisfaction. 

It is a combination of the hardest flint obtain- 
able, the most adhesive glue that can be made 
and a specially fibred paper which is unexcelled 
for toughness, for long serving qualities. 

If your favorite jobber hasn’t the goods on 
hand we can name one who has. 


United States Sandpaper Co. 


Williamsport Pennsylvania 





















“+ am This is the time to con- 
conomca sider Cobbler Sets, Shoe 


Shoe Lasts and Stands | 0.4. and Stands and 
Heel Plates. 
ZF Best in the country. 
All good sellers that 
Comparison is the only 
a proof, and all we ask. 





We happen to have The 
ea OCbring repeat orders. 









One shipment will 
insure more of the 


Empire same kind. Try it. 
Heel Plates 


Ask for Catalog 
14H. 


Plate Co. 


LOUIS SACKS, Prop. 
NEWARK, N. J. 
U.S.A. 
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‘Write Today lor This 
| Free Book " 


Write us a letter—drop 
us a postal—ask for this little 

booklet' called “Money in Waste 

Paper.” It will reveal startling 
facts to you. It will show you the enormous 
loss in waste paper destroyed. It will show you how this 
waste can be turned into cash profit instead of loss and 
expense. It willfshow you how the 


Baling 
Press 


Quickly Pays for Itself and Earns Money for its Owner 


The Schick is the strongest, 
compact baling device on the good stout boy can oper- 
ate it with ease. wers your and eliminates risk of a 

erous fire putting you out of Takes up less room than 
a pile of waste on the floor and helps keep your office and factory clean. 
A Schick Baler really cosis you nothing, because it pays for itself and 
earns money for you. 


FOR BALING! WASTE PAPER, TIN SCRAPS 
OR SCRAPS OF ANY KIND 


































FIREPROOF 





easiest to operate and most 






Many of our customers say that the Schick 
Baler pays for itself the first year; some od 
it will doitin a few months Price of was 
paper is rapidly rising. Youcan't a et ~ 
wastea pound. Howsoon your Schick will 
pay for itself depends upon the amount of 
waste you have. At any rate, you can't 
afford to be without one—because of the 
fire risk feature, if for nothing else. 

We back the Schick with an ironclad guarantee and 
sell it on 10 days’ free trial. Write today for low 
prices and éonils 2 r+ this liberal free trial offer. Do it now. 


Jobbers aad Sales nen Wanted 


DAVENPORT MFG. CO. 
Dept. H Davenport, Iowa 
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Our Illustrated @ (atalogue 


describes over 440 0articles 
of 


WIRE HARDWARE 
KITCHEN WIRE HARDWARE 
anOWIRE SPECIALTIES 


' Have You A Copy? 
A> Postal will 
start one way 


THE WIRE GOODS COMPANY 


WORCESTER. MASSACHUSETTS 
U.S.A. 


























HELLER’S 


PIVOT DOOR CABINETS 





w AY ALWAYS seat 


SEND FOR CATALOG No. 24 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 
the United States. 


W. C. HELLER & CO. 











Whether you are just opening a 
hardware store or are already well 
established in the business, you 
should include 


The Hardware 
Merchant’s Card 
Index Record 


in your next month’s budget. For keep- 
ing track of Quotations, Changes in 
Window Displays, Addresses, Follow-up 
Dates and Miscellaneous Memoranda, 
this record is as practical an application 
of modern systematic methods as could 
be evolved for the Hardware Man. 


12 page illustrated, descriptive circular and samples of the 
slips supplied with the record, free on request. 


Price $6. 00, delivered 








David Williams Company 


239 West Thirty-ninth Street, New York 
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A Silent Salesman in a four 
foot space. Save time and 
money with the 


Herrick 


Ball Bearing 
Tool Rack 


Revolves easily when 
fully loaded. All 
Malleable Iron and 
Steel. Guaranteed 
against breakage. 
Holds 15% Doz. Ag- 
ricultural Tools of 
various kinds. 


Well Displayed Is 
Half Sold 


Change display — use 
all year. 


SALES DOUBLED IN ONE SEASON 
Write today for catalog. 
SOLD BY YOUR JOBBER. 


The F. A. Herrick Co. 


4040 Detroit Ave., Toledo, O. 
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The Pigeon Holes 
of My Mind 


A neat little mo8]-Pma 
Memo Book that tucks away 
in my vest pocket, and carries 
all the small details that I 
might otherwise forget. It’s 
so compact that I 
never know it’s there 
till I need it; so hand- 
some I’m proud to 
take it out in any company, 
and so altogether useful 
that I wouldn’t be without 
it. 








I can take out full sheets 
and put in fresh ones in a 
second so I’m not carrying 
around a lot of dead matter, and the little index makes 
it simple to locate the item I want. 

I have another one a bit larger that slips into my coat- 
pocket; in fact, you can get them almost any size you want; 
and if you are sure they’re fa you can count on their 
lasting for years. 

Dowrt at the office we use oo Pra Ledgers, Post Bind- 


ers, Price Books and a host of other loose leaf devices, as 
well as stock forms designed for nearly every business need. 


All first class stationers sell ]-PZF Books and Forms 
Send for Catalog 722 


Irving-Pitt Manufacturing Company 
Largest Loose Leaf Manufacturers in the World 
Kansas City, Missouri 4 











THINK OF THAT! That ought 
to be an incentive to every Hoover 
dealer. For this record was made in - 
a city of less than 20,000 with all 
kinds of competition to face. | 


How was it done? Simply by going 
after the business in an organized 
manner. We'll tell you just how 
it was cone if you re interested. 


At least, WRITE FOR’ OUR 
PROPOSITION to the dealers on 
the Hoover—the only electric carpet 
sweeper and vacuum cleaner 
combined—the only cleaner 
of 98.5% efficiency —the 
cleaner that actually sells 
itself on demonstration. 
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An improved force | | AutoMatic Becctric and 
cup—THE DUMACO —Washse 7 — 

















THE QUALITY WASHER é 
a SC*=é#NNeew and radically different from the iT HAS NO EQUAL 
ordinary cup. Produces a positive FEA ybbe nm | — 
and powerful suction where others Reversible - Sateaie Ana 
fail. Dumaco cups are guaran- with Quick Gatety Release. 
ighes a8, um ce 
teed. They are made of ma - Best Materials and Workman- 
red rubber with 24 in. polis an- ship, Simple, Convenient, Ef- 
dle securely fastened in. Two sizes, eres, Le b Rhone ne 
4% and 5% in. diameter. Former 2 > “Splendid Prinish, 
stands 65 ib. pressure, latter 100 Ib. —_—_. -" er ‘ 
The price is right. If your SIX DIFFERENT ELS. 
jobber cannot supply you, write us. 5 Oe eee 
Builder for YOU, Mr. Dealer. 
Sse fer Seeds Suit 
» "s ’ 
The Durst Mfg. Co., Inc., through the TRADB. 





New York City Automatic Electric Washer Co., Inc., Newton, lowa, U. S. A. 























Steam and Every Razor A Safe One 


Air Tested The old naked razor is the best 
kind to use—if you want a “real” 

ice I an ger conor shave. Everybody knows that. And 
: it’s why the Shavezy Razor Guard 


It will stay tight, too. 
We guarantee it. 


The’ raised bottom 


sells so readily. It makes every razor 
a safe one—it covers the blade to just 


never touches the the right degree. 
d d will last a - 
segriitg sa: Retails at 50 cents—so sales come 


easy. Write at once. 





Write for details. 


Delphos Mfg. Co. L. T WEISS 


Hl ; 
Delphos, Ohio 291 Taaffe Place : , ' Brooklyn, N. Y. 





oy 



































A NEW OUTLET FOR 
House-Furnishing Articles 


NE of New York's largest houses, with 
outlet covering United States, Canada 

and all Export Countries, is open to consider 
new and staple articles for HOUSEHOLD USE. 


Will pay cash and can arrange for exclusive 


Selling Rights. 


Address “OPPORTUNITY ” 
Care of HARDWARE AGE, New York 





Double Dasher Beaters. 
Dover Egg Beaters. 


The latest and most im- 


oa types of egg 
ters. A full variety 


of styles, sizes and 
prices, to meet every re- 
quirement. 

THE TAPLIN MFG. CO. 
New Britain, Conn. 
New York Office: 

143 Chambers Street ~* 





























THE COLEMAN i “ 
AIR-O-LANTERN re — 


(1) A sure seller and sure pleaser. The lantern 






pre-eminent. Solidly made. Economic. Sure In go the ashes. 
burning. Wickless—sootless—smokeless—harm- Down goes the 
less—-peerless. Safe in hay barn, garage and dust. ut comes 
anywhere else. Turns darkness into day in the good coal to 
cellars, alleys, and all the dark places. Danger use again. No dirt. 
proof and ‘‘Fool proof.”” “A ing of beauty No ee br : 


and a joy forever.’ 
(2) This is one of the Coleman Air-O-Lite prod- Sani and eco- 
ucts which caused the world to sit up and nomical. That’s 
take notice at the Panama-Pacific Exposition, what the “Hust- 
and won for the Coleman Products the Highest ler” does for your 
Award. customer. Think 
(3) No specialty line carried by any dealer what it will do for 
stands paramount to the Coleman Air-O-Lite line. you! 


The Coleman Lamp Company Hill Dryer Company 


[Worcester, Mass. 





Wichita, Kansas; St. Paul, Minnesota; Toledo, 
Ohio; Dallas, Texas; Chicago, Illinois. 
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“New Era’ Safety Goggles 


Sell at Sight for 50c 
Price to Dealers $2.50 per Dozen 
Liberal Discount to Jobbers 


Who needs them? More than half the men whoenter your 
store. They're used by remanence slcyesiote, Motorcyclists, 
Foundrymen, Rail- {@ Rae 

road Engineers and 
Firemen, Threshers | 
Emery Grinders, 
Steel Workers, Mo- 
tormen, Drivers 
and Stone Cutters. 






Do you want your 
hare of this grow- 
ing trade? 





. . Madi St. 
New Era Optical Co. chicago. mm. 

















anced LADDERS 


will pay for themselves in 
a short time by enabling you 
to wait on more trade, save 
the wear and tear on your 
fixtures and goods, as well 
as bring the appearance of 
your store up to date. 





Write for catalogue show- 
ing a large number of styles 
suitable for all kinds of 
shelving. 


Milbradt Mfg. Co. 
2410 N. 10th St. 
St. Louis, _ Mo. 














THE 
Chi Ladd 
is specially adapted for use 
in Hardware Stores. This 


Ladder cannot tip—will turn 
corners if desired. 


NOISELESS TRACK 


See this space for other 
kinds next week or send 
for booklet telling all about 
Rolling Ladders. 


The Bicycle Step Ladder Co. 
62 Randolph St., Chicago 
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THE OLD RELIABLE 


POLSON PATCHES 


End Your Patch Troubles—Polsen’s Will Dolt 


Tire Boots—Tube Patches—Blowout Patches—Reliners 


The great durability, the strength, the 
perfect easy fit, the all around highly 
satisfactory qualities of Polson’s Patches 
have been proven so conclusively and 





















under such strenuous conditions that 
there is no longer doubt as to their su- RUBBER 
periority. Better materials, better work- , E NDS 





7 manship plus special patented features 
are the reasons. For example: In Pol- 
son’s Blow-out Patches the rubber ends 
prevent pinching. A Polson Patch can’t 
slip—once on it forever ‘‘stays put.” 
Write for Free Catalogue. 


POLSON RUBBER CO., Mfrs. 


Factories: 
331 Seuth West Bi d., Kansas City, Mo. 
Doan Ave. and Nickel Plate R. R., Ceveland 











<> Sharp Warning or— 
ee Far Reaching 





Giana 
ale 


LoL SL STOR) sscencion on city 
adapted to 
S PA RTO NZ Model “F satin, black and nickel, or all black. 
” THE SPARKS WITHINGTON CO. Jacksen, Michigan 


ff For Over 30 Years 
“Greens Hardware 











Have been giving satisfaction in thousands 
of Retail Stores throughout the U. S. 


Write for price list 


The A. H. GREEN CO. 
101 Warren St. New York 

















Guaranteed 
Not to Mar 
the Floor 


Acme Removable Felt Tips are made 
of long haired wool, compressed under 
hydraulic pressure. 


Consequently they wear indefinitely. 





Positive insulators against noise and the only tip guar- 
anteed not to mar the finest floor. 


Demonstrate with samples at our expense. 


For furniture of all kinds. 


THE SCHATZ MFG. CO., Poughkeepsie. N. Y. 
Agents: J. C. McCarty & Co., 29 Murray St., New York 








Imperial 
Auto Folding Steel Chair 


The frame is made of the best crucible 
spring steel and finished in rich ‘black 
enamel. The seat and back rest is up- 
RL eecate in black water- 
proof leather upon five’ ply 
veneer, 

Folds compactly when not 
in use. The best and most 
ae seat on the mar- 


“Adult size seat 18 Pag high 
—Child size seat 13 in. hi 


Manufactured by 
Imperial 


Bit & Snap Company 
Racine, Wis. 
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TRADE MARK : 


Diamond Nozzle Do You Sell Hose Menders? | 


Rec. U. 8. Par. OFFice 


The BEST At ANY PRICE 
COSTS LESS Than Other Good Ones 


Improved Perfect Clinching 
Hose Menders are fast sellers. 
Made with seamless brass tuhes 
and heavy galvanized clamps. 
Also all steel retinned. Every 
clamp is turned inwardly to grip 
the hose. Prices right. 


Send for our general catalog— 


ee 





Patented to-day. ‘ 
Spray—Straight Stream—Shutoff. Wrought Brase— STUB eor 
Not Cast Brass. The only nozzle with pilot to keep ER & KUCK CO., P ia, Ill. 
spray point central and prevent one-sided spray. New York Office: J. M. Sherwood Co., 168 Church St. 
Stronger, last longer, bigger volume of water. Samp 
sent postpaid on receipt of 25 cents. Wm. P. Horn Co., Pacific Coast Representative, 


San Francisco, Cal. 








H. B. Sherman Mfg. Co., Battle Creek, Mich. 





























Among your customers are many ‘ 
Poultrymen. Each is a live prospect for 


Poultryme Ask Your Jobber 
er Incubator and Brooder Ther- 


mometers. Does he buy them from you? For Harness Snaps, Rope 


Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 








1052 
You dealers who do not stock and advertise these instru- MADE BY 
ments are throwing away a highly profitable opportu- 
nity. Now is_the time to order Incubator Thermometers, 


? 
CHARLES WILDER COMPANY Covert’s Saddlery Works 
" Makers of Accurate Thermometers INTERLAKEN, N. 1 U. Ss. A. 








514 Fulton Street - - - TROY, N. Y. 

















American and 
Griswold 


Bale Ties 


HESE OLD AND TRIED ties have passed 
through years Of refinement in manufacture 
and trial in actual use until they are now standard 
of the world. 
Complete descriptive catalogue sent free for the usking 








Made by 
American Steel & Wire Company Genuine NEY Haying Tools | 
Chicago New York Cleveland Pittsburgh Worcester Denver STANDARD FOR FORTY YEARS 
Export Representative: U.S. Steel Products Co., New York THE COMPLETE LINE WRITE FOR CATALOGUE 
Pacific Coast Representative: U.S. Steel Products Co. 
San Francisco Los Angeles Portland Seattle THE NEY MFG. CO. Canton, Ohio | 


























WHINAH 
WY ww ¥ F QO WF ws FS Lor’ S33 S 


. 
S , 
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Co LDWELL 


HORSE MOWERS 


WITH DEMOUNTABLE CUTTERS 


Write for catalogue describing Coldwell Motor 
Mowers, both “Ride” and “Walk” types; the 
“Threesome”, three mowers drawn by one 
horse, and Hand Mowers in more than 150 
different styles and sizes. 


Coldwell Lawn Mower Company 
Newburgh, New York 
Branch: 62 East Lake Street Chicago 
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Stock Perfect Clinching 
Hose Menders 








Stock them now! Early orders get biggest rrofits. 
Here is the Hose Mender that makes broken huse as 
good as new. Price—quality—everything in its favor. 
Write to-day for catalogue of hose accessories. 


L. R. NELSON .. - PEORIA, ILL. 


Exclusive Licensee Under Patents 
































The Worcester Lawn Mower Co. 


Worcester, Mass. 


Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 





SELLING AGENTS: 
J.C. McCarty & Company, 21 Murray St., New York 











Townsend Gave to the World 
The Ball-Bearing Lawn Mower 





ee ry Ne 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- t 
send still leads in design, quality and finish. 





S. P. TOWNSEND & CO., Orange, N. J. 











Our Biggest Ad 


In spite of the advance in 
raw material, we will ac- 
cept orders for 


McKinnon All-Steel Reels 


at last year’s prices. 


This, however, is subject to 
change without notice. NOW 
is the time to order for Spring 
delivery. 


McKinnon Dash Company 
BUFFALO, N. Y. 




















De Kalb Business Wagons 


We build business wagons for ev pny of trade, and 
guarantee each one to be represented. 
for free catalog with full details. 


De Kalb Wagon Co., 103 Garden St., De¥Kalb, III. 

















PEN-DAR LEAF RACKS 


Used on wheelbarrows with removable sides, for 
gathering leaves, cut grass and rubbish; capacity 10 
bushels, made of galvanized wire, bolted ‘to a wooden 
base. Price, not pro wheelbarrow, $4.00. 





MANUFACTURED BY 
EDWARD DARBY & SONS CO., Inc. 


PHILADELPHIA, PA. 





247 ARCH STREET 











—_ at 7 algae HORSE NAIL. CO. 
1506-1522 W. 22d St. CAGO, ILL. 
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MORTON’S CABLE 
SASH CHAINS 


Have in many instances withstood 25 years’ 
continuous service. They are the one best 
substitute for sash cord, as they can’t fray, 
stretch or rot, and are easiest to apply. 


Be sure your windows are equipped with 
MORTON’S CHAINS, as they mean a big 
reduction in this end of your maintenance 
expense. 


THOMAS MORTON 
245 Centre Street New York, N. Y. 
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EDizchmams 


14,400 different kind Conduc- 
tor Elbows and Shoes. Made 
in all angles, 10 to 90 dé- 
grees, sizes 1 to 6”, and all 
material in 24, 26, 
‘28 and 29 gauge. 
Your jobber can 
furnish them. 


The Ferdinand 
Dieckmann Co. 


Cincinnati, Ohio 
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Corrugated 
Style B 























A TIP FOR YOUR TRADE eee 
Dixon's Graphite! 
Pipe Joint Compound 


is a material that makes tight joints, and yet 
permits of easy disconnecting. It saves time, 
fittings, and tools when joints are to be opened. 


Send for dealers’ pricelist, and booklet 40-0 
to the 


JOSEPH DIXON CRUCIBLE CO. 
DOG JERSEY CITY, N. J. dO 








IVES PATENT ——"— 
WINDOW STOP ADJUSTER 


Prevents Drafts, Dust and Windew Rattling 


Q-< 


The only stop adjuster made from one piece of metal with 
solid ribs and heavy bed that will not cup or turn in tighten- 
. ing the screw. 
Descriptive circular mailed on application 


THE H. B. IVES CO. 


Manufacturers of Builders’ Hardware 
NEW HAVEN, = baa - ad eo 7 2 CONN., U. s. 7 














The “Original”? Gutter Hangers 
Made by Berger Bros. Company 


are the strongest, mneatest and 
handiest made; 20 different styles 
to suit any requirement. 


Look for the “BB” on 
every piece. 






Send for free samples 
No. 10 and No. 8 Catalog. 


BERGER BROS. COMPANY 


Office: 220-31 Arch St. Store: 237 Arch St. 
Warerooms and Factory: 110-114 Bread Street 


PHILADELPHIA 




















Be Cause ate Best 


he Cheay rest 
W LAL 


PEARL ©"; 


Tip oveleteaetiatarse does not require re- 


painting, and is. practically indes- 


watieele) (cr Copper colored wires 1n 
the selvages identify tour re- 
putation guarantees it. 


The Gilbert & Bennett Manufacturing Co. 


latter. te Nansas | 


ae HAME CHAINS 


ALL STEEL 
WORK EASILY 
NEVER YIELD OR SLIP 






Patented 


Aug. 13, Guaranteed for the most 
1907 powerful teams and 
heaviest loads, in lumber 

Folder camps, mines, quarries, 
58-1 sand and gravel pits, etc. 


on Request 
Manufactured Exclusively by 


NIAGARA FALLS METAL STAMPING WORKS 
Hardware Specialties 
NIAGARA FALLS, N. Y., U. S. A. 


Steel Snaps, Steel Swivels, Steel Repair Links, Steel 
Picket Pins, Steel Tent Pins, etc., etc. $-21 








Russell >, 


A Auger Bits 


oe sel 


Profitable ‘ 
Sales 


Our bits and braces have been accepted as standard 
by the finest woodworkers for over fifty years. Bits 
for every purpose—auger bits, dowel bits, car bits, 
machine bits, etc. 

Send for booklet. 


Russell Jennin 18s Mfg. Co. 


Chester, Conn. 
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Goodell Mitre Box 


Made of STEEL—Cannot Break 


For years this Box has been recognized as being first 
in quality and improvements, and the new STEEL 
BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 

Write for new 
Catalog B, de- 
scribing this 
and many 
other features. 


GOODELL 


MFG. CO. 
Greenfield, Mass. 















If its DROP FORGED 
WRENCHES you're 
after, remember 
that P- S Quality 
is Guaran- 
teed. 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 























Armstrong 
Ceiling Nipple 
Threaders 


This tool is made to 
thread pipe projecting 
from the ceiling or wall. 
The holder takes dies %, 
¥%, % in. R. or L. and 
bushings to match. 


Dealers will find this a Profitable Tool to Stock. 
MANUFACTURED BY 


THE ARMSTRONG MFG. CO. 
290 KNOWLTON ST., =~ BRIDGEPORT, CONN. 











The Harold McCalla Co. 


IRON AND STEEL 


Of Every Description 


PLA AND GALVANIZED BARS, ee BANDS, 
ANGLES, CHANNELS, TEES, PLATES, SHEETS AND 
WIRE, CUT NAILS, PLAIN AND GALVANIZED; 
WIRE NAILS, PLAIN, COA ; 


BARB AND TW D 
VANIZED. HAND POWER PUNCHES AND SHEARS. 
Shipments from STOCK or mill 


LARGE SsTOCK OF a a BARS, 


HOOPS, SHAPES 
444-446-448 


BANDS, 


FAIRMOUNT AVENUE 
Philadelphia 














Williams’ 


“Agrippa 
Tool | 
Holders “tm HOLDERS THAT HOLD” 2 


The threading tool with Lockable-Spring Head 
does roughing, finishing and threading at one 
setting in the tool post and uses cam locked 
square cutter. 


J. H. WILLIAMS & CO. 


59 Richards Street Brooklyn, N. Y. 















C. E. JENNINGS sreers patent 
EXPANSIVE BIT 


Pat. April 1, 1884 
Pat. Dec. 19, 1908 


‘Z 


HERE Gi 








and 
Pat. 


Note Micrometer Screw, by means of which, Cutter can be in- 
ee ee ee aoe th part of an inch. 


C.E. JENNINGS & CO. ssoncteSurere 71-73 Murray St., N.Y. 














OU can afford 
to recommend it 
to your customers. 


BURNLEY 
Soldering 
Paste 


Sticks to the joint 
and makes a quick, 
convenient solder- 
ing job. 
BURNLEY 


Battery & Mfg. Co. 
North East, Pa. 







EASY TO TRY 


EASY TO USE 






HOSE REE Ua 14 


‘Prompt Shi ment Receipt | 


of | four Order 


‘one ttoms, 
rte im ony Pipe. Dongen OF 
ea Copper ; Elbow 
Copper tres, Comper: ‘Nails, 
oar an Goines Copper ; posses, 
‘ed vote "Was 


rs; Spikes, 
ur selll 8 are listed ‘above, 


write 
ttsburah Copper and Brass Rotting Mille 


C. G. HUSSEY CO. =" fitzhgran. Pe. 
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ACTUAL TESTS 


by the oe Bureaus of W: ~ and Measures have 
demonstrated that they find the Guaranteed Scales 
more than meet the — Saadoal by law. Send 


for catalogue and particula 
THE JACOBS 
BROS. CO., Inc. 


78 Warren Street 


° ot = = “> 
Qu y 2 
£ t | r 






: The Double Duty 


The “B. & O.'* Combination 
Wrench is the strongest double duty 
wrench ever made. ne side takes a 
firm grip on the ipe, the other grips 
nuts in the reliable ‘“‘B. & C."’ Way. 
It’s a good profit builder. 


Write for B. & C. details. 


Bemis & Call H’dwe 
g 







& Tool Co. 


Springfield, Mass. 











Preparedness 


The Mechanic who is well 
supplied with Red-Hot Fire 
Pots and Torches is better 
prepared to compete with his 
competitors for he can do 
more and better work in less 
time, thereby pleasing and 
satisfying his customers, and 
also save money, as our ‘tools 
use less fuel than other 
makes. 


Better look to your Lap 
and Fire Pot Stock and be 
repared. All wo B _ 8 
ers will supply at factory 
prices. 


How’s your file stock? If low, sort up 
on a few REX Files. 

You'll find REX Files mighty fast sellers, 
simply because they are mighty fast cutters. 
Good profit. Send for details. Send ar Yoon. Cotalen. 


The Rex File & Saw Co. , Newcomerstown, Ohio Re ort hp ASHTON MFG. Co. 
z Brice Each $4.00 -’ No. 19 Nevada St., Newark, N.J., U.S.A. 
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oxen SCREWS Rivest: feenk utes tae wen without ad- 


ditional charge for patterns. 
84 YEARS THE LEADER 
Also solid bars of any diameter. This 


bronze has great resistance to wear and 
the least amount of friction. 





Also Manufacturers of 


Gavinet- Cesare. oo Roveeey fi moe 
ampe. nc ses arvers : . 
Handies. Auger Handles. Chalk Line Reels. Write us for prices. 
Special W Turnings. Mallets. 


The Eureka Company 


J. H. O’NEIL, Jr., Successor to 



































R. BLISS MF’G CO.  **Ror** NORTH EAST ~~ - ae 
E. H. TITCHENER & CO. TRADE TRADE 


and WIRE SHAPES 
Binghamton,N.Y. Chicago, Ill. 


v=) 
ew 





STAPLES (} 4 (} 





muste Robertson =." 
“Horse Shoe Magnet” Hammers 


& Jae. high de line of drop forged hammers 

are strong durable magnets—the best magnetic 
ee ty Silver medal (highest offered) at the Panama 
tenes Exposition. Send for our catalogues and dis- 


ARTHUR R. ROBERTSON 


Sole Manufacturer 
No. 144 Oliver Street BOSTON, MASS. 
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NOTICE TO JOBBERS 


Every G-W ICE TOOL is warranted against imperfections 
in materials and workmanship and sold under Our 


Cusease Se Olli” .GIFBORD. WOOD CO: 


Stock Includes every Tool used in the Ice Business 
Catalogs and Display Cards on Request Works: HUDSON, N. Y. 
WRITE FOR PRICES NEW YORK BOSTON CHICAGO 


MICHIGAN WIRE CLOTH CO. 


ESTABLISHED 1864 


EVERYTHING IN WIRE CLOTH 


Pioneers in the manufacture of DOUBLE CRIMP WIRE CLOTH and WIRE SCREENING of 
every kind possible to weave, made of Steel, Iron, Brass, Copper, Bronze, Aluminum, German 
Silver, Pure Nickel, Galvanized, Tinned and Monel Meta! Wire: also WIRE LATH, Bite. 
Also Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, Aluminum, 
Monel Metal Wire, Etc. 


517 HOWARD STREET, DETROIT, MICH. Write for Catalogue No. 26. 


R = mobile, Hand Horn SUMS igoe 
~ mobile, Hand Horn i 
488 | | List. Price, $5.00 ° 









































The simplest and most 

durable on the market. 

Profit- making discvunts 

and ‘‘dealers helps’’ for 
trade, 





Patch 


WE SELL JOBBERS ONLY American Electric Ce. 
State and 64th Sts. Chicage 


E. T. RUGG &CO.,., Mfrs., Newark, O. | ___menutecturer of 











| THE PEERLESS HANDCUFF The Zimmerman Porch Base 


positively cannot become Prevents Decay and Saves Ex 


locked in the pocket yet is All Sizes for Round and Square Posts 
self locking on the culprit’s Pamphlet and Prices on Application 
wrists. 





S. CHENEY & SON 
MANLIUS, N.. Y. 


WAGNER 


STUDDING SOCKETS 


Easiest, simplest, best way to anchor 
wooden studding to cement floors. Approved 








PEERLESS HANDCUFF CO., Springfield, Mass. 


Parker Wire Goods Company 


Manufacturers of 





















General and Special Wire Hardware, 






. ° by architects and builders. Big demand— 
Wire Goods and Stampings Aberal profit. Write for complete catal of Door 
Hangers, Sleds, Wagons and Hardware Specialties. 
WORCESTER MASSACHUSETTS WAGNER MFG. CO., Dept. D., Cedar Falls, lowa 








f 


BROOKS “ANSONIA” NAIL CLIP 10c. 


Made by the makers of the “‘Gem’’ nail Clipper. Twelve 


W I R E GOoOonpyDs in a box or 12 on a display card. Fast ten-cent sales. 
Bright Iron and Brass. Special pelea Big Profit 
Wire Goods Made to Order. al ANSON Aco Write 

H. C. Cook Co. 


-M. S. BROOKS & SONS 
CHESTER, CONN. 


Ansonia, Conn. 






















LL - AMERICAN 

sone meat re Sickle Edge Hay Knife. The 
original sectional edge hay 
knife. Write for 
prices. They are in- 
teresting. 


























)- KEYSTONE Galvanized Sheets 2%> 


Made from KEYSTONE COPPER STEEL—Unequaled fo 
nequaled for Sry 


CULVERTS, TANKS, ROOFING __oaiisiizcs 


and all forms of exposed sheet Hess work. These sheets | highest in quality and resistan 


to rust. Look for the Keystone added below Spatto trade-mark. We also sanninanan keene cdot | 
Corrugated and Formed Roofing Products, Black Sheets, Special Sheets, Terne Pilates, Etc. ~~ 
_ AMERICAN SHEET AND TIN PLATE COMPANY, Frick Building, Pittsburgh, Pa. 
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Iron Fence 
Gates 
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ARARAR AC eae “RAMAN Settee 
WT Wins “RP 


72} Lawn Vases | 








Pulls the Staple Business 


Put up in aseenrrere hinged showcase display boxes. Show 
it to your trade. It is the handiest too] the farmer can use, 
Sells for 25c. It pulls staples, and pulls business, Ask your jobber, 


THE WARREN SPECIALTY MFG. CO., Warren, Ohio 





SAMSON CORDAGE WORKS 


MANUFACTURERS OF’ SASH CORD. CLOTHES 
BRAIDED CORDAGE LINES, SMALL LINES 


AND COTTON TWINES ETC. Sar LAVAL 
BOSTON MA SS. 





) 








STEVENS LINE LEVEL , 


for mechanics, farm- 
ers, masons, etc. 
Made of aluminum, 





weighs % oz., accurate 
and reliable. Write 
for further details. 


Frank B. Hall 


Newton Falls, Ohio 

















High Grade 


Hand Cut Steel Stamps 


| ==) Alphabets and 


Figures 
THE SCHW ERDTLE STAMP CO. 





J. Ss. DEUSE 


Manufacturer of 
Auger, Gimlet, Countersink, Screw Driver Bits, 
Gimlets, Countersinks, Reamers, Nail Sets, 
Punches, Ice Picks and Chisels. 





Write for Catalogue 
CHESTER, CONNECTICUT 








Bridgeport, Conn. 
Small 


TACKS Ss" NAILS s>=<« BOLTS 


Cobblers’ Nails, Bed Screws, Glasier Points 


Send for new illustrated catalogue, most convenient and 
oom prehensive, 


SHELTON CO. (Estab. 1836) 


SHELTON, CONN. New York, 96 Warren St. 








Saw Sets, Hand Punches, 
Nail Pullers, Box Openers, 
Seal Presses, Bench Stops, 
Liquid Soap Dispensers. 


Chas. Morrill, Manufacturer 
102 Lafayette Street New Yor, 


ATLX 


REG, U. S, PAT. OFF. 














140 Years’ Continuous Business 





LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 


JOB T. PUGH :: : Phila., U. S.A. 


~~ 








STAR VISES 


Increase your sales with Star 
Vises, Perfection Grinders and 
Ford Accessories. Write for par- 
ticulars. 


STAR SPECIALTY MFG. CO. 
227 West Erie Street CHICAGO 
New York Office: 37 Warren Street 











FLEXIBLE KEY RING 


With Puzzle Snap 


Permits the keys to lie flat in the pocket without bunching 
Positively the best and most convenient key ring made 





Sample Mailed for 5 Cents, 
Catalog No. 24 Sent on Request. 


NIAGARA FALLS METAL Prams. ike WORKS 
Niagara Falls, N. ¥ 8-111 










The Groos Metal Shear 


Outs %” Sheet Steel, any width or length, 
weight 14 Ibs., Steel drop forgings through- 
out, Vanadium Steel blade. 

87.50 delivered to any part of U. 8. 


Chicage Patented Teols Co. ,1600 0 wen Ave., Racine, Wis. 











and = wake an only by 
Stewart-Skinner Go. 


17 Green St., 
Worcester, 
Mass. 


THAT’S AWL 























OHN SOMMERS PEERLESS FAUCETS 


Zoem BEST BLOCK TIN K oem ommey 
MAPLE wood BODY HIGHLY POLISHED 
, ONLY THE Canons ARE STAMPED iu THE WOOD WITH 
TRADE MARK MALTESE CROSS (48 Pca cur) 
BEWARE OF IMMITATIONS 


SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 
MADE OF LEAD, IRONOR OTHER INFERIOR METALS, TINNED OR WICKELED. 


j 
JOHN SOMMER FAUCET CO. sss Cenrea: Ave. New. 






















with the readers of Hardware Age to consult the Oppor- 
tunity Exchange for opportunities of all kinds—it’s a paying 
habit, too. Tell us your requirements—we may be able to 
suggest something that will help you decide what is on 
your mind. 
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broad advertising. 
Caleses New York 


Every Contractor Uses Tapes 
ELL him the DIETZGEN line. . 4» attractive profit and repeat sales for you with 


practical advantages of simplified-reading, top graduations and black finish 
for the customer. Dealers protected by an absolute guarantee and benefited by 


Send for Catalog ‘‘H’’ 
SunFrancace Eugene Dietzgen Co., Manufacturers Priori Puisdelphia 





ew Orleans Toronto 











< — 


Porter’s ‘‘New Easy” Bolt Clippers 


All sises. All parts bar yom —~ a. ae =— Steel. 
Big Sellers. Write for pri 


Seieaiiins Mass. 





H, K. PORTER 





VICTOR’? BOLT CLIPPER 
Send for Catalog 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 











C-§ Co, o———— aD 


SCREW 
PEERS ae Gur. sp 


40 Styles 
All Sizes Pine Meadow, Conn., U. S&S. A. 

















SUPERIOR CHISEL HAN DLE 


We challenge the world to produce its equal 
in beauty, durability and selling profit. 


EARMAN & MUZANTE Port Washington, N. Y. 











a complete OM 
MEASURING APES 


Have a ghee reputation witb we 
Cone mneey of being first in all pvints 
eujyeriority 

ACCTYV RACY—DU RABILITY—DESIGN 


PES ba 
TAA, vv ae Re . me. 


New Yor 


Tapes and RulesUL 











ELEVATORS AND DUMBWAITERS 


Ad, Made to be sold by the Hardware Trade. 





“DOWE LS 


All diameters from hy - 1” 
All lengths from 6" to 7 


Wm. P. M. Braun & Sons, Inc. 


Deering Junction, Portland, Maine 

















NS 
v 


ia cp) co ch) cO}] 





Send for Catalog No. 24. 
ENERGY ELEVATOR CO. 
~ @OHN HASSALL. ine. 
RIVETS. 


214-216-218 New St. Philadelphia, Pa. 
ESCUTCHEON PINS. 


Can be placed in position by any carpenter. 
a it E=-> ee —_— wwe > 
8 SPEGIAL Wire NAILS 


C.ay Ano aan ay peagese 


Iw Acie MeTacs 

















= 
































N IPPERS : 


PUNCHES 


Send for Catalog 


ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 


C.S. Osborne & Co. 
Newark, N. J. 














automobile me en 
pipe jaws and anvi 





241—AUTOVISE 


Rock Island Autovises 


Number 241 vise is swivel, eee 80 ib., and is adapted for 
automobile and hea repair wo oO. d 


but is stationary, we — a. Ib., = is suitable for the individ 


ROCK ISLAND MFG. CO. Rock Island, Iil. 


SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMPLETE LINE OF VISES MANUFACTURED 231—AUTOVISE 


231 vise is same in 
a combination of vise jaws, 
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help. Distance is 
the East meets the West 





ware trade, it is HARDW 


no disadvantage to these classified 


epéedy and willing servant. 
There is a good place waiting for a good man, 
bringing the two together is 
Note: In answering ads 
send a copy, it does just as well: 


Experienced Help 


in epecialized lines of business is always 
to get it is to advertise in publications that these men read. In the hard- 
Try it for any kind of hardware 


hard to secure. 
ARE AGE. 


and the North the South, and 


© not send original letters 


aind our‘assistance in 
art of the service for which you pay. 


’ The best wa 


Here 


Uncle Sam is a 


of reference 


Help Wanted and 

Business Opportunity 

Advertisements 2c. per 
minimum 


wor 
rate. 


Situations Wanted 
2c. per word—50c. min- 


imum. 
Display rates on request. 


d—-$1.00 








Help Wanted 


Original letters of reference should 
not be wmelosed with replies to 
advertisements appearing in these 
columns, as they are frequently mis 
laid and lost. A copy of the refer- 
ence will serve the purpose. 


GARDEN HOSE SALESMAN 
WANTED—AlI salesman acquainted 
with hardware trade to sell complete 


——— 











line garden hose on strictly commis- 
sion basis. Advise territory you now 
cover and give references. Address 
Thermoid Rubber Company, Tren- 
ton, ° 

ov uke PAYING STOVE LINE 


HIGIIEST RANK, 7. un- 
usual possibilities, open for North 
and South Dakota. If you call on 
the stove trade regularly in this ter- 
ritory and want a line for a leader 
write us. Address “I. B.,” care 
Harpware Acz, New York. 





MANUFACTURER of full line 
household specialties wants loca 
representative in all important cities 
to handle line on commission. De- 

rtment stores, hardware dealers, 
instalment houses, premium con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S. H.,” 
Acs, New York. 


care HarDWARE! 





SALESMAN WANTED for the 
State of lowa. man about 35 years 
old, preferably acquainted with the 
hardwore trade. ust have courage, 
ene and a desire to make money 
for himself—not just a mere living. 
Willing to go anywhere in the State 
for business, By a manufacturer of 
builders’ hardware. A big line with 
distinctive selling points and éstab- 
lished merit. Address “Pittsburgh 
— care HArpware Acz, New 
Yor 








SALESMAN TO REPRESENT 
MANUFACTURER of _ nationally 
advertised household article. Must 
be well recommend and have ex- 
perience in selling to the department 
and hardware trade. Liberal com- 
mission. Address “I. P.,” care 
Harpware Acz, New York. 


IF YOU WANT A _ POSITION 
WHY DON’T YOU SAY SO TO 
THE THOUSANDS OF EXEC. 
UTIVES THROUGHOUT THE 
HARDWARE TRADE WHO 
READ THIS PAGE? 











WANTED—A sober and indus- 
trious young man to take charge 


of Estabiished Plumbing and Heating 


Department. Must be able to esti- 
mate, close contracts, and superin- 
tend installation. Excellent opportu- 
nity for expansion. State experi- 
ence, references and salary expected. 
All replies confidential. Address 
ye f cl care Harpwarge Acz, New 
or 


Situations Wanted 





wren eal 


TRAINED hardware man of wide 
experience desires to make a new 
connection, Am an experienced and 
successful executive and salesman, 
having grown up in the hardware 
and sporting goods business and 


' Situatiéns Wanted 


Soo A NR ep 





SITUATION WANTED—Plumber 
and tinner, 26 years’ practical experi. 


ence. Am no boozer, Can furnish 
No. 1 references. Was five years 
in last location. V > Harris, 


Yuma, Colo., care E, M. Fletcher. 





proven a business getter from the 
start, advancing to manufacturer’s 
sales manager. Am a close observer, 
taettul and successful in construct- 
ive work, Am personally acquainted 
with the entire jobbing trade of 
United States and Canada, also the 
larger retail trade, know export 
conditions and am not a mere desk 





executive. Can be of unusual value 
to manufacturer or jobber. Will 
consider only an association with a 
future. Address “ ”. a 
Harpware Acz, New York. 
SITUATION WANTED — Are 


you interested in a retail store man- 
ager who can produce results? Who 
can build up a sales force and plan 
sales campaigns that will bring peo- 
ple into your store. Who can sys- 
tematize your business so that it will 
show just what it is doing. I have 
built up a prosperous hardware and 
electrical business in a town of 4000. 
Want larger field, 25,000 and up. 
Address “D. J.,”" care Harpware 


class plumber and tinner. 


WANTED—A POSITION by first 
Eighteen 
experience. Best of refer- 
ences. Present employer going out 
of business. Address “J. A.,”" care 
Harpware Ace, New York. 


years’ 





YOU WANT MEN WHO 


WORK!—I want a position with a 
businesslike hardware merchant 
who also works. Am 26 years of 
age, single, two years’ experience 
in retail hardware, three years’ in 
construction materials and supplies. 
College graduate. Address “ 
G.,”” 1617 State St., Denver, Colo. 





THE HIGH GRADE MAN 
LOOKING FOR A POSITION 
OR FINDING IT IMPOSSIBLE 
TO GO HIGHER UP WHERE 
HE IS, WISHING TO MAKE 
A CHANGE, WILL FIND THIS 
SECTION THE PLACE TO 
TELL HIS STORY. 





Acs, New York. 





YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 
THAT YOU CAN USE 

POSITION; 


N 
NATIO 
USE THIS SECTION—IT 
COST YOU A “L 
“PULLMAN,” 
PROBABLY YOU A 
WORTH-WHILE “BERTH.” 





BRANCH MANAGER 
BUSINESS EXECUTIVE. 

At present identified with prom- 
inent concern in capacity of New 
York sales manager, seeks high grade 
connection requiring service of a 
business developer who can show 
successful record. One who is ac- 
customed to handling sales and of- 
fice force, legal and export matters. 





Age 36. Highest credentials. Ad- 
dress “I. V:,” care Harpware AGE, 
New York. 





MANAGER AND BUYER with 
seven years’ experience in whole- 
sale hardware house, familiar with 
factory and New York pickup buy- 
ing, office management and _book- 
keeping. Age 29, married. Salary 
moderate to start. “TI. *” care 
Harpware Ace, New York. 





with a jobbing house or manufac- 





Rxperienced Stove 
Salesman Wanted 


Man acquainted with the 
stove trade to represent 
manufacturer of complete 
line of coal and gas stoves 
in the Central states. State 
salary expected, experience, 
give references, etc. Ad- 
dress I. Y., Hardware Age, 
New York. 


EXPERIENCED HARDWARE 
MAN of executive ability, system 
and correctness in detail work of all 
kinds, desires to open correspondence 


Best references. Address 


turer. 
care Harpware Acz, New 


= me 
York. 








EXPERT SPECIALTY SALES- 
MAN—Have excellent record and 
best reference, desire to make change 
about March 15. Single, age 32. 
you have a high grade article I can 


Lea] 


YOUNG MAN of 24 with 5 years’ 
experience in general hardware and 
paints desires position either on the 


road or behind the counter. Refer- 
ence. Address Y; C.,”"" care Harp 
WARE AGE, New York. 





RETAIL CLERK, SALESMAN 
wide experience-—general hardware, 
implements, building materials. Cap- 


able department head, stoves, paints, 
sporting goods, advertising. xcep- 
tional reference. Address “J. B.,” 


care Harpware AcE, New York. 





YOUNG MAN, 30, seven years’ 
experience general hardware, auto 
supplies and sporting goods, desires 
position with live firm. References. 
Good appearance. Address “I. L.,”’ 
care HarpwAre Acg, New York. 


Business Opportunities 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R S.,”" care 
Harpware Ace, New York. 




















EASTERN JOBBING AND DIS. 
TRIBUTING HOUSE with live 
sales organization desires to repre- 
sent in New England a few more 
manufacturers of hardware and 
specialties. Address “‘C. R.,” care 
Harpware Ace, New York. 





Mad ssi Nae or TO BE 





ae 


ee cee ie 
Business Opportunities 


FOR SALE-—IN CITY OF 5,00Q, 
in Missouri, within three hours’ ride 
from..St. Louis. An interest in a 
good paying hardware, stove, paint 


and furniture business, with tin and 
plumbing shop attached, total in- 
ventory $20,000; good _ schools 
churches and societies; established 


40 years; present owners have had 
it 30 years; satisfactory reason for 
selling. Address “I. » care 
Harpware Ace, New York. 





WANTED TO BUY — Entire 
stocks or parts thereof of hardware 
glass, white and red lead, oils, mixe 
and dry paints, chemicals, drums, 
etc. Spot cash. C. S. Kahn, 1003 
Walnut St., Cincinnati, Ohio. 





iS THE PLACE 


FOR 
a 


MUST SELL 
YOUR SERVICES. 





_ FOR SALE—Hardware and plumb- 
ing business. A good hardware and 
plumbing business in a town of over 
8000 population in central Florida. 
The hardware stock will invoice 
$20,000. The plumbing stock $30,000. 
The stock can easily be turned three 
times per year. It is a live estab- 
lished business. No dead stock—a 
splendid opportunity. No competi- 
tion. Reasons for selling the death 
of owner. Nothing but cash proposi- 
tions will be considered. Proposition 
to divide the hardware and plumbing 
business might be considered. Ad- 
dress “J. E.,” care Harpwarz Acz, 
New York. 





FOR SALE—An old established 
hardware implements. plumbing and 
heating business in a county seat 
town of 6000 inhabitants, in the 
wheat belt of Kansas. Stock invoices 
about $25,000—will be sold for cash 
only. No trade considered. Store 
building, 75 x 120, can be rented or 
bought to suit purchaser. Address 
v7; ho care Harpware Ace, New 

ork. 





MANUFACTURERS’ 
Experienced, established, reliable, 
good references, wants additiona? 
line of hardware, household or 
kitchen furnishing specialties on 
commission basis to large retail and 
pee trade in Maryland, Virginia, 
North Carolina and West Virginia. 
Submit catalogue, samples and prices 
to E. Spottswood, 1012 E. Mar- 
shall St., Richmond, Va. 


AGENT. 








HIGH GRADE MEN RIGHT|“WE GOT THE MAN WE 
NOW—WHAT KIND OF NiWANTED.” IT’S THE SAME 
OPPORTU iTY RE YOU/IOLD BUT NEVERTHELESS 
AFTER? WE RECOMMEND!GRATIFYING STORY THAT |! 

THIS SECTION FROM “PAST|TOLD TO US WEEK IN AND 
PERFORMANCES.” UT. YOU'LL FIND 





“deliver the goods.” ddress “T. 
M.,”’ care ARDWARE Ace, New 


York. 





SALESMAN—Young man_ would 
like to secure connection with good 
house; pose, youre experience — 
ing kitchen furnishing goods, va- 
nized, gm tin o altminum 
ware to jo reta remium 
and Re bu “Well known} 


Present position unsatisfactory. Ad- 
dress “TI. Z.,” care Hanpware Acz, 
New York. 





FOR SALE—Stock of hardware, 
stoves, paints and oils. Nice new 
clean up-to-date stock and fixtures, 
will invoice about six thousand dol- 
lars ($6,000), in good live town of 
1,000 inhabitants, in an A No. 
farming country. Must be cash, no 


ol 


trade considered. Unless you have 
cash and mean business, do not an- 


rs. 
among trade in Ohio, Pennsylyania,|swer. Reason for selling ais t 
Southern New Jersey and Delaware.| manufacturing interests wend oxy 
Can furnish No. 1 references.jentire attention. This proposition 


will bear thorough ins d in- 
vestigation and e int spe gg? 
dress J. E. Kercher, 


Wolcott Ind “s 


Ss 
HEAPEST METHOD TO GET 
COMPETENT MEN. 





_ FOR SALE—HARDWARE, heat- 
ing and plumbing business in thriv- 
ing eastern New York town, old 
established | business doing a good 
business with a chance of doubling 
in the next two years’ time; 
farming community. Invoice about 
$14,000; will sell right for cash or 
security. Address “J. G.,” care 








thaw Acs, New Yor 








y= PT F Sy * 


>. Aer De we UK kk eet 





February 24, 1916. 


HARDWARE AGE 





A New ConeeP HOR of 


s” , 


- Circulation ~ 


~~ 


i 
~ 


Sa 


SA new understanding of sivpiddation has 
been evolved through the methéd followed 


by HARDWARE AGE in obtaining sub- 


scribers. All subscriptions are obtained by 
mail, by clean, convincing, well-written 
folders, addressed to the owner and man- 
ager of representative, responsible hardware 


firms. 


No subscriptions are secured by personal 
solicitation; there is no undue persuasion, 
no “consenting” to have the paper sent in 
order to “get rid of’’ an ‘‘agent’’ who has 
made himself a nuisance. 


The hardware merchant sits down quietly 
at a leisure moment at his desk after the 
day’s work is done, or at his home in the 
evening, and carefully reads the message 


HARDWARE AGE sends concerning its 


purpose and value. 


The literature HARDWARE AGE sends 
out to the merchant who is not a subscriber, 
but who should be, is of just as much value 
to him as the paper itself. 


This literature discusses business princi- 
ples, management, and the things a hard- 
ware merchant should do to make himself 
a more successful business man and of 
greater value to his community as a citizen. 


The service the paper gives begins with 
the literature that convinces the merchant 


that HARDWARE AGE is a business ne- 


cessity in solving the problems of modern 
business. 
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the Band 
Wagon 


We want you to join the 
happy throng. We want YOU 
to ride on the DELTA Band 
Wagon of Profits, hauled by 
the steeds Publicity and Good 
Value. 






Every dealer of 
note is riding these 
days. DELTA FILES 
are more of a suc- 
cess today than they 

j ever were. We are 
advancing by leaps 
and bounds. Discov- 
ering new processes; 
more efficient meth- 


That is why our line 
of files is never com- 
=. Plete. Additions and 


4 stantly in the mak- 
ing. 


But La gp tg hap- 
—_ ou can hang 
ast. to the knowledge 
that the DELTA 

emark will al- 
ways continue to sig- 
RAN 


i T 
SATISFACTION! 
No other files from 


nsist 
Crucible Steel We 
lay particular stress 
on thisexclusive 

m because we be- 
lieve that it weighs 
mo gy the ex- 


peri customer. 
Crucible steel, you 
——) is a wonder for 


Any jobber - 
where will su 
DELTA FILES in 
any size and shape 
“ 6~you prefer to sell. If 
Yo undetided as to just 
“which and what” 
ask him. 





DELTA 


Delta File Works 


PHILADELPHIA, PA. 
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iM GAs 1S a. Progressive ~ 


Your goods may be better 
Your prices may be better 
Your service may be better 





i| 
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But 


If you don’t get people into your store, you can't sell goods. The people who 
pass your windows don't buy your goods. 


Remember 
That the poorly-lighted window is an expense, while the brilliantly lighted win- 
dow is an economy. 
Especially ' 
Since, with the new Edison MAZDA C Lamps, you can light your windows not 
only more brilliantly but more economically than with any other type of incandescent 
lamp. You can get these new gas-filled lamps from your lighting company or near- 
. * Edison agent. If you don't find just what you want, write us. 


EDISON LAMP WORKS 


of General Electric Company 
HARRISON, N. J. 
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The Seasons | 
Greatest Catalogue | 


HE Spring edition of “OUR 
DRUMMER” is of peculiar and 


timely importance to the retailer 
who wants to buy fora profit. In the | 
face of a chaotic and rapidly rising 
market this catalogue dares to quote i 
net guaranteed prices on the world’s i 
greatest stock of general merchandise. 
These prices have the: goods behind 
them. Guaranteed prices and the goods 
to back them up mean something in 
these days of more than unsettled con- 
ditions and a very decided shortage in 
many branches of merchandise. Watch 
for our March catalogue. It is the 
season’s greatest and most important 
price list. 


BUTLER BROTHERS 


Exclusive Wholesalers of General Merchandise 


NEW YORK CHICAGO ST. LOUIS MINNEAPOLIS DALLAS 





























A ee TE 


— 


SS PE PP ea ee Tae 











| 
| 


i ibiiptinin. a us Lk ak 











HARDWARE AGE February 24, 1916 





i= = ‘pe aS °e “s fees 
Lt) LTT @ 4es 


> le 
“~ } & 
Mi NP | ii) OS PART 
° lene fi) - 























What Our Big Production 
Means To You 


Year after year for many years, we have made more spark 
plugs than all the others combined. 


Year after year we have greatly enlarged our output. 

This year we will double last year’s production. 

Year after year we have made Champions more and more 
dependable. 


As our production has grown we have been able to adopt 
extreme and still more extreme measures to insure dependa- 
bility— 

Because—as our production increases we can distribute the 
expense of these extremes of engineering, of testing and of pro- 
cessing over a vastly larger number of spark plugs. 


That’s why Champions are so much more dependable. 





The motoring public knows these facts. Experi- 
enced owners demand Champions. The wise 
dealer is the one who takes advantage of this 
demand and stocks up exclusively with Cham- 
pions. See your jobber or write to us today. 


Champion Spark Plug Company 
1505 Upton Ave. Toledo, Ohio 





